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PITCH » MOCK UPS
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PITCH » MOCK UPS

These mockups were
visually impressive and
were very effective at
communicating the range
of potential of this logo to
the client.
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PITCH » MOCK UPS

On one of our early visits to logo at all. With this in mind, | font so as it appeared

the house | noticed the café created a mock up of some new more visually consistent
menus had most likely been menus to demonstrate how it and used a similar design
made in Microsoft Word could look with the new logo and as was used on the café
and their design was not design. | replicated the Café in signage we mocked up for

consistent with the café’s the Park logo using the chosen  the pitch.
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Drinks
Instant Coffee £1.00
Espresso £1.40
Americano £1.50
Cappuccino £1.80

Latte £1.80

Tea £1.00
Hot Chocolate £1.80
(includes marshmallows)

Mineral water £1.00
Bottled water £0.80
Fruit Shoot £0.80
Milk £0.60

Food
Scones with Butter and Jam £1.00
Toast with Butter & £1.20
Jam/Marmalade

Pastries

W0 St Columbi pyg
£0.60 - £0.80 m{ﬁ,ﬁ%sﬂg
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PITCH » THE PITCH

TION NATURE HISTORY WELCOMING C
CHARITY RECREATION PURPOSED SELF-!
f EXPANSIVE FREE HOLISTIC FUN 1

During the pitch we showed After much deliberation the
the client all the mockups  client chose the heart logo as
we had created using the the one to use for the house
three logos. We showed from now on.

them the series of more

detailed mockups in digital In a follow up email, we were
form in a presentation we  thanked for the new design and
had created in the event it our work:

was required.

This is such a gift, you have no idea how much this

During the pitch we means to us. The logo, concept and designs are
explained to the client beautiful and inspiring. | know it is ‘only a logo’
why certain choices had but what this does is that it takes us one more step
been made regarding the towards our vision and mission. | cannot thank you
designs, including why enough for this!

certain iconography was

used over others. -Helen Henderson
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PITCH » PRESENTATION

RECONCILIATION EDUCATION
EQUALITY CHARITY SAFETY
COMMUNITY OPPORTUNITY
NATURE HISTORY
RECREATION
XPANSIVE FREE NATURAL St. Columb’s Park House
WELCOMING CONNECTED THE HEART OF THE PARK

PURPOSED SELF-SUSTAINING
HOLISTIC FUN HOSPITABLE

ORGANIZATIONAL

SOCIAL
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Signs

SIGNS » SIGN DESIGNS

The week after the pitch, so we estimated that would be
after some confusion, 10mm.

the client emailed us

requesting the sign designs The client requested the

for the 11th March to send following signs:

to the council to get quotes

for printing them. 1 >> Outside gate: interpretation type sign: wooden effect.
Freestanding. Approx 2000 x 1500 (Design to incorporate

There was some confusion new logo, house design, and wording)

about dimensions and we

had to contact one of the Conference Facilities, Café, Accommodation

potential sign companies Contact number >> 02871 343080

directly to get specific

sizes. We contacted Signs 2 >> Qutside House: interpretation type sign: wooden

Express who told us that effect. Freestanding Approx. 2000 x 1500

they printed onto 10ft by

5ft and 8ft by 4ft. They Text to include sign posting to Parking, Conference

didn't tell us the bleed Facilities, Café

P50



SIGNS » SIGN DESIGNS

We came up with 3 designs
for sign 1, all designed by
Ryan with input from Conal
and myself. Conal and |
worked on signs 2 and 3 to
create the final design and
we used the coffee mock
up signs to create sign 4.
Due to the size of sign 4 we
knew that it would be more
efficient to print multiples
of it on one sheet to save
money and resources, so
using that design, Conal
created matching signs for
the other hearts, so the
house had the option of
choosing which ones to use
or if they required them for
a specific event.

The arrows on these point
upwards as these are easier
placed than right or left
directional arrows on signs
and would allow the house the
biggest freedom in where to
place them.

For sign 3 we had decided that
another heart could be designed
for the conference facilities. The
colour of this heart was used
for the arrow in this design and
the colour was chosen as it was
neutral and would stand out
from the other vibrant colours.

Sign 2 required an arrow for
parking. We chose a sky blue
here to differentiate it from the
other colours used in the sign.

This would be the colour
used if this required a
heart design of it's own,
although no design was
created for it yet.




