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brief

Share Discovery Village set an objective to redesign their website. There are
opportunities to update the current website both in regards of design and content.
After meeting the client, it was clear that the Share Discovery Village were keen to
engage in a redesign of their website. During the meeting we discussed new ideas
and concepts that the Share Discovery Village could benefit from and also improve
their current online provision. The client also identified the need to keep the ability
to book activities and other events online through their website including payment.
We also agreed that we would provide advice, ideas and new designs for a new
visual identity linking to all online, print and social network activities.

In regards to redeveloping the websites design and content, we aim to contemporise
the website by providing new content such as: 360° video, GoPro footage and new
high quality photography of the landscapes and Share Discovery Village facilities,
activities and equipment. It was agreed that a review of all text for print and online
content will be undertaken by Share Discovery Village. The final production of all
visual identity, photography, video and online materials will be accompanied by a
brand guidelines document to ensure the client can maintain these after the project
ends.

The Share Discovery Village have asked us to conduct specific research and analysis
into best practice regarding multi-user social media environments. This will include
research into what social media formats are the most effective and relative to the
Share Discovery Villages audiences/clients. We will then utilise the agreed formats,
visual identity, photography, video and all other assets to help the growth and
promotion of the Share Discovery Village.



production schedule

PRODUCTION TASK
SCHEDULE

SCOPING THE PROJECT

REVISION

PROJECT PROPOSAL

REVISION

REVISION

PAPER PROTOTYPE

REVISION

AIM

ACTION COMPLETION

- Aim to create a clear and
structured brief after the ini-
tial consultation with client.
- Implementing analysis
through project scoping
form.

- Customer analysis.

- Content analysis.

- Technical analysis.

- Gathering photos/ video resources from client.

- Analysisng existing outdoor activity centre websites.

SIGN OFF

16th Feburary

- Finalise Brief and send to client.

- Further analysis of competitors and
other non profit organisations.

- Further audience research

- Create product mock-ups

Website Wireframing and mockups

- Logo re-design

- Identifyingsocial media needs.

- Writing up research into an InDesign file.
- Using Photoshop and lllustrator to mock up logos and mer- IRSTeINRe) ==
chandise.
- Mock up website using photographs and wireframes. 2nd March
- Creating pitch document.

- Develop Production Schedule.

Test the mock up images on
Weebly website builder.

Test the functionality of Weebly
as a platform for web design

-Assess the various plug-ins and e-commerce functionalities
of Weebly and compare these features to other softwares SIGN OFF

such as Wordpress.
h March

- Wireframes.

- Sketches for logo.

- planning the itinerary and
equipment needed for the visit
to the client.

-Photographs taken.

- Design numerous wireframes for potential website layouts.
- Sketches and Photoshop mock ups of logo. SIGN OFF
- listing ideas for the 360 videos and also planning an itinerary
to travel to our client for digital content. 23rd March

IIII I-IIIII-"I REVIDIUN

WORKING PROTOTYPE

REVISION

TESTING PROTOTYPE

REVISION

REVISION

FINAL PRESENTATION

- Building website. - Importing new visuals and designing a new layout that is
- First draft of production log. user friendly.

- Design a functional navigation website.

- Have pages linked and with content.

SIGN OFF

30th March/
6th April

- Testing navigation on various browsers.
- Testing navigation on various devices. SIGN OFF
- Testing to make sure the photographs are High Quality and
remain High Quality on various devices and browsers. 20th April

- Visiting the weebly website on
various browsers on different
devices to make sure it's com-
patible.

- Configure changes to web- -weebly is insuffucicient for its purpose, the configure the

site. website to Wordpress. SIGN OFF

- Complete production log. -Finalise production logs, Brand guidelines and extra material )
. 27th April

for client.

- Website finished and live. - Passwords exchanged for client to sign into website host and

- Photographs and video social media. SIGN OFF

edited and uploaded. - Setting up social media by posting the firstimages.

4th May

- Files and website handed
over to client to take over.
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University of Ulster

Name Group

Member:

Month/Year:

Project Title:

Claudia Greene

January/ February/ March 2017

Share Discovery Village

Day Date Project Hours Other Activities Hours Total
(Design & Build) (Meetings & Hours
Research)
Meeting client and tour in 11- Travel time -5
Monday 24/1/17 Fermanagh. 2:30  hours 5.5
Tuesday
Gathering personal notes from
Wednesday 1/2/17 meeting for class next day. 1
Thursday 2/2/17 Organising a brief. 9-1 4
Friday 212117
13.5
hours
Monday 6/2/17 Sketching ideas for logo. 1/2 1/2
Tuesday 712117
Finding appropriate theme for
Wednesday 8/2/117 website. 1
Thursday 9/2/17 Finding fonts to use 9-1 4
Competitor
Friday 10/2/17 analysis 1 1
6.5

hours




Updating

Monday 13/2/17
Tuesday 14/2/17
Starting up

Wednesday 15/2/17 production log 12-5
Thursday 16/2/17 Researching logos 9-1
Friday 1712117

9

hours
Monday 20/2/17
Tuesday 21/2/17
Wednesday 22/2/17
Researching other outdoor

Thursday 23/2/17 centres 9-1 4
Friday 24/2/17

4

hours
Monday 2712117
Tuesday 28/2/17
Wednesday 1/3/17
Thursday 213117 Researching web plans 9-1 4
Friday 3/3/17
Monday 6/3/17
Tuesday 713117
4-7
9pm-

Wednesday 8/3/17 Changing pitch document 3am
Thursday 9/3/17 Finishing requirements for pitch 9-1
Friday 10/3/17

13

hours

Monday 13/3/17 Adding the finishing touches 3-5 production log 5-7 4
Tuesday 14/3/17
Wednesday 15/3/17 Preparing pitch and printing 4-6 2
11- 8-11
Thursday 16/3/17 Pitching to Share 1.30 : Travel time 1.30-5 9
Friday 17/3/17
15
hours
Monday 20/3/17
Updating
production logs
and agreeing on a
Tuesday 21/3/17 theme 12-4 4
Wednesday 22/3/17
Reviewing what had been
Thursday 23/3/17 discussed in pitch previous week 9-1 4
Friday 24/3/17
8
hours
Monday 2713/17
Updating 12-2
Tuesday 28/3/17 production log 5-8 5
Wednesday 29/3/17
Thursday 30/3/17 Designing mock-ups 9-1 4
Friday 31/3/17
9
hours
Monday 3/4/17
Tuesday 4/4/17
Updating
Wednesday 5/4/17 production log 3-10 7




Day Date Project Hours Other Activities Hours Total
(Design & Build) (Meetings & Hours
Research)
Travelling to Share to take 8-
Monday 10/4/17 photos and videos 2-8 Travel time 11.30 9.5
5.30-
11.30p
Tuesday 11/4/17 Taking photos at Share 10-5 | Travel time m 11
Wednesday 12/4/17 Editing videos 11-9 : Production Log 2-7
Thursday 13/4/17 Editing photos 12-5  Production Log 12-8
Friday 14/4/17 Editing videos 3-9
22.5 BERS
hours hours hours
2pm-
Sunday 16/4/17 Production Log 2am 12
12-
Monday 17/4/17 Production Log 3am 15
27 27
hours hours
Total Hours Design & Total Meetings
Build | 106.5 & Research 92

Signature Group Member:

(-
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logo design

photo and video capturing

—

website photo and video editing

merchandise and print



Share Village
unt Help

,& Home Latest activity Pings Hey! Campfires Reports q Find...

Share Village
.e .. Add/remove people...

Campfire Message Board To-dos

Claudia Greene 3:45pm
Yes! Home safe and sound wit...

Ryan Little 10:08pm
Brilliant time! Plenty of conten...

Claudia Greene 10:11pm
Also, Cathenne has put throw...

Make lists of work that needs to
get done, assign items, set due
dates, add notes, and discuss.

Post announcements, pitch
ideas, progress updates, etc.
and keep feedback on-topic.

Claire Mulrane 1:18pm
Delighted it all went so well. ...

Claudia Greene 3:33pm
Thanks Claire! We also have a ...

Schedule Automatic Check-ins Docs & Files
ar
16 *’Tf_ e
Pitch aall a f
; desi
o g deci2pd
5 .
Pitch Create recurring questions so
you don't have to pester your E
) ) team about what's going on.
Mothing's coming up' Final
Design
Deck. pdf

Aoell 18, 2207 20170411 0

For Ryan and | to share files,
share ideas and discuss plans
with-Adrian and Claire, we used
a platform called Basecamp.
Using Basecamp made the wor
flow a lot faster and smoother.
Basecamp has features such as
campfire, which is effectively a
group chat, docs and files, to-
do lists, message board, and
schedule. For Ryan and |, we
mostly used campfire, docs
& files and the schedule. Any
queries about emails with clients
we weren’t sure about, we would
iscuss it with Adrian and Claire in
‘e campfire. This was a lot more

gether rather th
many emails w
confusing. Al
and | shared were
putting it on Basec
it didn’t take up st
Dropbox or Google
and it acted asaw
as well.



Through the 12 weeks of the
semester, both myself and Ryan
kept in contact with our client,
Catherine. Whether this be sharing
ideas, sending over finished files
ready to be printed or the client
providing us with photos to use.
Because Catherine and the team
at Share Discovery Village are

so far away from us, | personally
relied heavily on emails for
contact unlike other groups who
were closer and could arrange
to meet up with them. At times,
the flow of emails did get a little
confusing and frustrating. There
were times when there had been
messages that were misread and
misunderstood which caused

uncertainty. This was soon
resolved the next time both Ryan
and | met up with the client. We
used shared Dropbox folders to
exchange pictures and mock-up
files that were too large to be sent
via email. There was times | felt
that it would’ve been beneficial for
Catherine to be using Basecamp
too simply for the fact that | found
myself losing track of what had
been said in emails because there
were so many, but looking back it
was probably best that the client
was separate from Basecamp.
Screen shots showing the masses
of emails and an example of our
use of Dropbox is shown on the
page to the right.

== Office 365

From:{Catherine Keaney

(© Exit search

In folders

Options
With attachments
Date

® A

Files

Paper
Sharing
Recents

File requests

Deleted files

R

Outlook

(+) New|w I Delete & Archive Junk|w Sweep

All folders

b logo

Catherine Keaney
b website

Hi guys Apologies for the number of emails. | am just ve

Catherine Keaney

¥ Share Discovery Village

Last month

Catherine Keaney
b Science Shop Interactive media pitch

no worries -} Best Regards Catherine Keaney Market
Older

Catherine Keaney

Dropbox » Share Photos to look at

Name =

Share Centre 140924 1.jpg

Share Centre 140924 2.|pg

N ¥

Share Centre 140924 3jpg

Share Centre 140924 4,jpg

Share Centre 140924 5.jpg

Share Centre 140924 6.jpg
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ve to v

dified

9/ 2 014 9:58 PM
) 91’ 2 014 9:58 PM
: 9/ 2 014 9:59 PM
: 9/ 2 014 9:59 PM
: 9/ 2 014 9:59 PM

/9/2014 9:58 PM

SO MMIMN4 A NE0 Nk A

Claudia Gree

Categories ¥

Science Shop Interactive media pitch @1 v

@ Catherine Keaney <catherine@sharevillage.org
& D Replyall

Claudia Greene ¥
Action ltems
no warries :-)

Best Regards

Catherine Keaney
Marketing & Sales Officer
Share Discovery Village

Q Search 0

Members H

Share folder

4 members
4 members @
+ Upload files
4 members 3 New folder
& Show deleted files
4 members
4 members
4 members
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uﬁP Blog Contact (Q) (028) 85567170 (048) 85567170

ACTIVITIES | EVENTS | EAT & SLEEP | GIFT SHOP ABOUT

>~ OPEN PARK DAVS now AVAILABLE FOR BOOKINGS!

todds leap

www.toddsleap.com

Our Avallablllty Todds Leap is one of the most drop down menu. Each activity
16/02/2017 - - popular outdoor adventure is associated with a small logo
centres in Northern Ireland. In representing that particular activity
NG of Al Mo ofKids terms of their website, they haveé In front of the word to help visitors

a solid colour scheme and keep it ~of the website easily recognise
consistent through out their site.  what the activity must be.

On their front main page, they Although Todds Leap do have a
have a scrolling banner image lot going on in their front page, the
of high quality imagery taken full information hasn't been posted
on location. Todds Leap also at once. Each section proyides a
have an easily accessible way snippet of information and if the
to book sessions online. Users visitor wants to know'more they
can pick the activity, select their can click through and ‘read more’.

o, e g - date and the number of people By doing this it provides a much
AL : - right from the home page. Using  cleaner and sleeker logk to the
effective way of organising their site by keeping it all organised.

” g -3 :: f ; i 3 o i I : i rt- .., -.‘v..“‘"l_ -;.,- T e -w‘“;“ : .H’.'".-.-__ e .-"“&"-- i
i ' \ “L i website, Todds Leap have sorted . .
; : each activity in neat columns via #f4971f  #1bleSb #dalf6

T

o ¥
o,



B cked with infors Curriculum based school & youth programmes at

is laid out} e Todds Leap to bring out the best in you.
nts eag a . -
oL elling the
information
eap have shown
ompanies they
d with on their="""
0dds Leap,
Dcammhike a
gaging
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OUTDOORNI.COM HOME ACTIVITIES EVENTS EXPERIENCES NEWS VOUCHERS NEWSLETTER

Somethlng Different outdoor ni

) ) R 7% www.outdoorni.corp==—"
~ " The uJtimate dayout with your riates! : -

In terms of their colour scheme,
Outdoor NI are quite similar to
Todds Leap aside from the use
of g as opposed to navy. Thg
image beside the map on the d can make a
screen changes every 5 seconds  use experience

Stop Th . I8 showcasing some of the activities  the web-page. (@t
p,‘éﬂs - ChOOSG an ACthlt they provide with positive and organization, the si
motivational words. Further on down menu wheny e

down the page, Outdoor Nl have  activities. A defect °

Buests.
¥lds Leap d

Kids And Learn Tak .. Latest
Family Something | From Our
New : ge Blog

op

two sections- one with activity is the fact that the o’the
events and one with experiences.  activities are in oraNgé@on a red
These are listed with the dates background which can make it

and prices. A notable part of quite hard to read.
Outdoor NI's website is their
accessibility options at the top

the screen. These range from

built translations of the site for #222222 #db2328 #ted

(Ltd, F. 2017)
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Perfect for all the family

had
EXxper

Kayak on the stunning Strangford Lough by
moonlight...

efront of their min his
hing impo to
ward wi Jiscovery

Our Kayak SC Courses a
created just for you!

Portrush Harbour. Join us for a memorable
experience. See the North Coast from Portrush
round to the Giant"s Causeway.

(’/-_-T-En
I | ]
15 The Jungle. Thousands of yummy, scrummy Easter /

Eggs are now strewn about The Jungle and your
help is required!

Our Hill Walking SC Cou
created just for you!

Life Adventure Centre -Castlewellan Forest Park.
Fun action packed day of activities for kids during
the Easter Break!!

High Speed sea safari alc
Dunluce Castle
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CANAE OF THRONES FILM LOCATION

FAMILY FUN INCLUDES: —— ~1\
e y cClearsky o
» ) \ www.clearsky-adventafe.com

Clearsky Adventure Centre’s main  a drg

page instantly has a renowned sitg s

tourist attraction at the top of their g p for

websgite which is advertising tha of a drop

it is located at a Game of Throj ould be a lot mo

location. In addition to their customers as t

p : activities they also provide a Game the home page

™ ¢ of Thrones tour and experiences.  have a look at wha
™ . cUastE In terms of the colour scheme, Clearsky provide w

this site is more calm in terms leave the home paj

of colour with their use of blues to this, they also hg

and greens, this ties in with their links in the top of t ome page

ift Experience Days Northern Ireland logo and the dark background in the menu bar. In doing this,
they have. Unlike the other sites, it would tell their audienkce that
Clearsky have split their activities  these are the most poptilar and

up into sections by land or water.  best activities which isfwhy they

Although this is handy, it takes want customers to see it first.

About Us Contact Us .u to another page instead of
(Clearsky Adventure Centre. 2017) #022268 #00a8de #5

-amily Fun You & Your Mates activity centre belfast Hen & Stag Corporate Fundraising What's On

s g% ; GAME OF THRONES Facilities Find Us
Biking Trails “SE— EILMING LOCATION EXPERJENCES
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cobnor

ACTIVITIES CEMTRE TRUST

obnor Activities Centre. 2017)

]
p:

// )r ”lﬁﬁ_ _

ABOUT US

e

AALA;

CHILDREN & ADULTS

GROUPS ACCESSIBILTY CORPORATE CONTA

G-Io IIO} 1N 2

e S
We arépew récruiting. -

COME AND JOIN US!

B ITISH
RYA "czinins PERITISH
QUALITY MARK

cobnor ackivities cenkre

www.cobnor.com

Cobnor is a non-profit,
independent charity that’s
dedicated to young people based
in Chichester. In terms of their
social media,, Cobnor keep their
Facebook, Twitter and YouTube up
to date with current content and
offers to stay connected with their
visitors. Their social media and
website are consistent with their
colour schemes and use of logos
so that it is easily recognisable for
future visitors to easily associate.
At the top of their contemporary
website they have four symbols all
of which relating to what kind of
activity it is, be it sailing, paddling,
power boating or more. In terms

of layout, they make their website
very easily accessible. They

have different activities broken

up in terms of target audience.
For example, school and youth
groups, summer camps, family
day activities and land based
activities. To add to this, they
even have a search bar neatly,

at the right hand side of the
screen. This provides users with
the convenience to quickly search
what they’re looking for.

krust

#fbd116 #0bld46
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ABOUTUS CHILDREN & ADULTS GROUPS ACCESSIBILTY CORPORATE CONTACT!

JN

T Informal Kayaking
5 Paddle Instructor
Courses

British Canoeing Awards
Our fleet

11 Tuition

Paddling Safaris

Paddling for disabled
people

Powerboating Level 2

Powerboat Instructor
Courses

Safety Boat Courses
Our fleet
11 Tuition

Cobnor Chairboat

skills, leadership and
coaching

> RYA Instructor Courses
> RYA Senior Instructor
» British Canoeing Awards

»BSCA Mountain Bike
Leader

> First Aid and VHF

» British Canoeing
Coaching Matters 2017

3

Residential Sailn

Non-Residential
Week

Expedition Camj

Summer Camps
(residential)

Multi-Activity Cs
(non-residential)

Mult1-Activity D:
Opportunity Kno

(Cobnor Activities Centre. 2017)
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ice 1971, this is the same for

qovilon learni

www.govilon.org.uk=—""

Govilon is a educational charity
based in Northamptonshire. Their
website presents a very simplistic
yet @lourful presentation of
what they offer. On the main
home screen, it shows an auto
scrolling background of three,
high quality images which are on  Another benefit Go

yroken
8 which co
*xplanation of whz
have.

loop. The benefit of doing this at the top of their o

is that because its the first thing they show exactly Xia
people will see when they go on media they’re on. B galCtio

to the website, they get a brief when clicked, will l[€a@@¥ou to their

Govilon. One thing they could've  Linkedin or alternativelytheir
changed is that to the left each phone number and emgil are there

image, they have a fact telling too.
sitors that they’ve been around

#d61c53 #92c(

and simple idea of what it’s like at Facebook, Twitter, Gon(f Plus,
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tripadvlsﬂr Share Discovery Village, Lisnaskea: Address, Phone

UNITED KINGDOM Mumber, Top-Rated Game & Entertainment Center Reviews

Lisnaskea ~ Hotels ~ Flights Holiday Rentals Restaurants Things to Do

Find: Things to Do Near: Lisn¢

Europe . United Kingdom (UK) : MNorthern lreland » County Fermanagh : Lisnaskea » -~

share dscovert
Share Discovery Village

@(®@@®@®©) 37 Reviews #1 of 3 things to do in Lisnaskea Using TripAdvisor, | went through — that

and read reviews of past residents e
of Share Discovery Village to
gathér some first hand opinion
to see exactly what type of peo eviews and spreag
they attract, what organisation about Share Dis
Overview Reviews (37) Q&A Location or group they’ve come from and they can link sc
using that information would help  with the word ‘Sha
me decide Share’s new identity. A

large part of the age of people that

had left reviews was families with

younger children around the age

of 8-11. Taking this on board and

factoring in the fact that a large

part of Share’s identity is the fact

that they’re so open to those of all

es and abilities, myself and Ryan

d to create a visual identity

ity to
people a

Game & Entertainment Centres, Fun & Games

(Ltd
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St/\Itt SHARE Share

SHARE =71/

= SHOre

The first step was to test out
basic fonts and make them black
and white initially as once an
appropriate font is found and

is suitable in black and white, it
can then be experimented with in
colour. | started off by searching
genres on dafont.co.uk such as

them clear and easier to read. By
doing this it allowed me visually
see what the fonts would look

like before | installed them. From
my research, | decided it would

be best for Share, to pitch them

a logo that has clear and eligible
font which could be easily adapted

sans serif, script, groovy etc. Doing to any thing be it merchandise or

this, it allowed me to see ‘Share’
written out in different fonts.

Doing this allowed me to filter
out the genre of font | didnt

want to use. The type of outdoor
adventure centres that | looked at
as part of my research generally
used sans serif fonts which makes

on the website.
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share share

t-shirt template & vector icons from
freepik.com (Freepik, 2017)
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To further reflect on my research,
| visited freepik.com again and
looked up a variety of different
mougiain vectors. | altered the
vectors from coloured to black good as what Q
white at first to keep the process have looked, |
the same as the previous mock- anyway to co
ups. The idea of the mountains shows a sense of p and
came from my research and for development for m \
the fact that most people would log. Aside from mo S | &
generally associate mountains tried a map style o gh hat
with the sense of adventure and some ‘adventure ce related
achievement which is something  vectors on it. Going off the same
that is linked with Share. As idea that the map would'represent
shown to the left, | not only used  the sense of searchingf@nd
a mountain on its own, | also tired discovery which also related to
t a few of the typefaces with it ~ Share.
‘see how they looked and also

oug
ertain idea

vector icons from freepik.com (Freepik, 2017)
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t-shirt template & vector icons from freepik.
com (Freepik, 2017)
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To progress any further, both
myself and Ryan had to sit down
and work as a team to figure

out what the best way would be

to try and filter the way Share
have organised their activities. At
the minute, there are too many
categories on their website due

to the fact that Share offer so
much. We decided on three main
sections; land, water and arts.
Originally we wanted three general
vectors that would represent these
categories but this wasn’t possible
as there was too much of a variety
under each category to do this.
We then decided to categorise
them by colour instead. For this,

we used red for arts, green for
land and blue for water. To further
make each activity individually
unique, we made a list of each
activity that Share provide that
was land, water or arts related and
wrote out the RGB and CMYK for
each activity, as shown to the left.
This did take up quite a lot of time
but looking on it now, both myself
and Ryan believe this was'worth
the time taken. Our aim is to then
hand this over to Catherine and
the team at Share to use forever.
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Progressj Ite typeface wasds D,
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From completi

ups, we insta o >

the sensg he typ
chang ivity chan§

the p ng of the font isg
consistent. Additionally,

that using the coloured ve€to
actually took away from what
happening in the picture. We
agreed that our chosen typefs
were going to be the ones tha
would pitch to our client, we j
needed a better way to use these
typefaces with something bright,
colourful and that would make
Share Discovery Village stand ou
and easily recognisable to visitors.
We knew that we still wanted to




dshare share

Xt in various place
his, it allo asily
what di look
h ups, | also
r categories
2ach font on the

I




n A quy/




share

the experience




share

water sports

shogrz

water sports

sbggrgoﬁg

share shace

arts




share share share

arts




Through
oloureg

S poster mock-ug
d to try it
in the p

U || (fe

we
he
pposed

ign deck, | also
ith making some
asic web mock-aps
Of the decided
cstimg it out
5sa.







disovery vilage

Share Discovery Village,
Smith’s Strand, Lisnaskea,
Co. Fermanagh,

BT92 OEQ
Tel: 028 677 22122
Email: info@sharevillage.org

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed at ante. Mauris eleif-

end, quam a vulputate dictum, massa
quam dapibus leo, eget vulputate orci
purus ut lorem. In fringilla mi in ligula.
Pellentesque aliqguam quam vel dolor.

Munc adipiscing. Sed quam odio, tempus

ac, aliguam molestie, varius ac, tellus.

Vestibulum ut nulla aliqguam risus rutrum
interdum. Pellentesque lorem. Curabitur

sit amet erat quis risus feugiat viverra.
Pellentesque augue justo, sagittis et,
lacinia at,

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed at ante. Mauris eleif-

end, quam a vulputate dictum, massa
quam dapibus leo, eget vulputate orci
purus ut lorem. In fringilla mi in ligula.
Pellentesque aliqguam quam vel dolor.

Munc adipiscing. Sed quam odio, tempus

ac, aliguam molestie, varius ac, tellus.

Vestibulum ut nulla aliquam risus rutrum
interdum. Pellentesque lorem. Curabitur

sit amet erat quis risus feugiat viverra.
Pellentesque augue justo, sagittis et,
lacinia at,

Lorem ipsum dolor sit amet, consects
adipiscing elit. Sed at ante. Mauris el
end, quam a vulputate dictum, masse
quam dapibus leo, eget vulputate orc
purus ut lorem. In fringilla mi in ligula
Pellentesque aliqguam quam vel dolor.
MNunc adipiscing. Sed quam odio, tem
ac, aliguam molestie, varius ac, tellus
Vestibulum ut nulla aliquam risus rutr
interdum. Pellentesque lorem. Curab
sit amet erat quis risus feugiat viverra
Pellentesque augue justo, sagittis et,

lacinia at,
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Share Discovery Village,
Smith's Strand, Lisnaskea,
Co. Fermanagh,

BT92 OEQ
Tel: 028 677 22122
Email: info@sharevillage.org

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed at ante. Maurs eleif-

end, quam a vulputate dictum, massa
quam dapibus leo, eget vulputate orci
purus ut lorem. In fingilla mi in bgula.
Pellentesque aliguam guam vel dolor.

Munc adipiscing. Sed quam odio, tempus

ac, aliqguam molestie, varnus ac, tellus.

Vestibulum ut nulla aliquam risus rutrum
interdum. Pellentesque lorem. Curabitur

sit amet erat quis rnisus feugiat viverra.
Pellentesque augue justo, sagittis et,

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Sed at ante. Mauns eleif-

end, quam a vulputate dictum, massa
quam dapibus leo, eget vulputate orc
purus ut lorem. In fringilla mi in ligula.
Pellentesque aliquam quam vel dolor.

Munc adipiscing. Sed quam odio, tempus

ac, aliqguam molestie, vanus ac, tellus.

Vestibulum ut nulla aliquam risus rutrum
interdum. Pellentesque lorem. Curabitur

sit amet erat quis risus feugiat viverra.
Pellentesque augue justo, sagitiis et,

Lorem ipsum dolor sit amet, consecte
adipiscing elit. Sed at ante. Mauris el
end, quam a vulputate dictum, massa
quam dapibus leo, eget vulputate orci
purus ut lorem. In fingilla mi in bgula.
Pellentesque aliguam gquam vel dolor.
Munc adipiscing. Sed quam odio, tem
ac, aliguam mclestie, vanus ac, tellus
Vestibulum ut nulla aliquam nisus rutn
interdum. Pellentesque lorem. Curabi
sit amet erat quis nsus feugiat viverra,
Pellentesgque augue justo, sagittis et,
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Share The Moment
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tellus. Vestibulum ut nulla aliquam risus rutrum interdum. Pellentesque lorem. Curabitur sit amet erat quis risus feugiat viverra. Pellentesque augue justo,

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Sed at ante. Mauris eleifend, guam a vulputate dictum, massa quam dapibus leo, eget vulputate

orci purus ut lorem. In fringilla mi in ligula. Pellentesque aliquam quam vel dolor. Nunc adipiscing. Sed quam odio, tempus ac, aliquam molestie, varius

sagittis et, lacinia at, venenatis non, arcu. Nunc nec libero. In cursus dictum risus. Etiam tristique nisl a nulla. Ut a orci. Curabitur dolor nunc, egestas at,

Share The Moment

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Sed at
ante. Mauris eleifend, quam a
vulputate dictum, massa guam
dapibus leo, eget vulputate orci
purus ut lorem. In fringilla mi in
ligula. Pellentesque aliguam guam
vel doler. Nunc adipiscing. Sed
quam odio, Tempus ac, aliqguam
molestie, varius ac, tellus.
Vestibulum ut nulla aliquam risus
rutrum interdum. Pellentescue

lorem. Curabitur sit amet erat g
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WELCOME TO
SHARE DISCOVERY VILLAGE

Based on Smith's Strand near Lisnaskea in County Fermanagh - Northern
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WELCOME TO
SHARE DISCOVERY
VILLAGE

Based on Smith's Strand near
Lisnaskea in County Fermanagh -
Nerthern Ireland we have the ideal

waterside location for an outdoor
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Share Discovery Village,
Smith’s Strand, Lisnaskea,
Co. Fermanagh,
BT192 OEQ
Tel: 028 677 22122

mail: info@sharevillage.org
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Share Discovery Village,
Smith’s Strand, Lisnaskea,
Co. Fermanagh,
BT92 0EQ
Tel: 028 677 22122

Email: info@sharevillage.org
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MacBook
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Ryan and | werg
our client wa >
SOme me ent off

printe s by mock ed so
up s 2as of what it wo cial for
look like, running them by as pefully be

time
nd of Year Sf

and Adrian and then sending isplay at
off to Catherine to see if she
happy with them. In some cas
we needed Catherine to provi
images in order for us to mak
mock-ups. An example of this‘was
the reception sign as shown to the
left. Having this was beneficial an
when we would send it back to her,
it would be easier for Catherine

to imaging what it would look like
when printed. Another thing we




As part ofithe brief, we agreed to
provide Share Discovery Village
with a new and cleaner website.
Initially infour pitch, we showed
our clientmock=ups whichywere
completed in Weebly. Initially Ryan
and | chose to use Weebly purely
for the fact of how user friendly it
was to use. We thought this was

a vital element to focus on and

to remember as in a number of
weeks once everything was up and
running, the client could take over
from where we left off. This part of
the project was mainly Ryan’s job
as he has a better understanding
of web building. The first page of
the website built in Weebly can be
seen on the page opposite. We did
encounter an issue with Weebly
which neither of us couldnt figure
why it was happening. When we
uploaded an image, sometimes it
would come out very blurry. This is
something we couldn’t work with.

This was a big decision point for
us to change over to WordPress.
Although WordPress mightn’t be as
gasy to use, it allows us to actually
create semething that is visually
beautiful and will hopefully even
become a selling point fomthese
who visit Share’s website. To move
the project on, wie had to hand
over a price list to Catherine of
how mueh'the WordPress theme
would cost and how much the new
hosting would cost that would be
compatible with WordPress. In
terms of domainswerdidn’t need
to do anything with.that as we
could just re-direct the domain to
the new host. A plan of the prices
is shown on the following pages.

It was also essential that the new
theme had a booking option, which
IS why we went for an e-commerce
theme that was also similar
looking to what we originally had
planned.

“yrshare

paddieboarding




PRO

t100 /mo

250 bookings each month

5 staff accounts

Basic Support

Start Your Website

Choose Your Plan

der This Plan

e Have All Essential Features

itabkla Kiimbaer &f BManthbe Vicite

BUSINESS

£150fm

500 bookings each month

10 staff accounts

Priority Support

ENTERPRISE

0 E25O+Km0

1000+ bookings each month

UnLimited staff accounts

Dedicated Account Manager

AVOLITY reatur s

©

StartUp

60% OFF the regular £6.95/mo.

£2.75/Mo.
EXCL. VAT

=10 0O Vicits

*

GrowBig

&0% OFF the regular £9.95/mo.

£3.95/Mo.
EXCL. VAT

=~ 25 W Vicits

(Bookinglive.com, 2017)

O

GoGeek

60% OFF the regular £19.95/mo.

£7.95/Mo.
EXCL. VAT

ORDER

(Hosting, 2017)

-~ 1050 OO0 Vicits

—
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Disce age pay £150
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screen shot, we are offeri
with new hosting from SiteGro ms of getting
we have found a much cheapt unning. From F
alternative to what our client retithe log in details €
currently paying for. We urgec vill be' ready to be uploz
our client to go with the ‘GoGe site and be ready for the
package as it would offer them hand in.

the most options in terms of we

space and monthly web visits.

On top of this, we also chose an

e-commerce theme which was

priced at $49 (£39). The client
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Over the course of the semester, it module also helped me improve
has no doubt been a roller coaster on my team work skills. It was

of emotions regarding the client
work. It has by no means been
easy or smooth, but it has been
an experience that both myself
and Ryan have benefited greatly
from. Personally, I'm very grateful
for the connections we've made
with Share Discovery Village and
the relationship we’ve made with
them since taking on this project.
Working with the Science Shop
on this module has given me an
insight into the industry | want to
go into when | leave University.
Prior to this, like many others, |
didn’t really have much knowledge
of what it was like to work for a
client and how things can and
will go wrong and how there can
sometimes be misunderstandings
with emails being misread.

From this | definitely feel more
confident in my own abilities

to work independently and to
have confidence in my own

work. Having such positive and
encouraging feedback from both
the client and Adrian and Claire
really helped with this. This

beneficial working with Ryan as
we were good friends and had
previously worked together before
hand, meaning we knew each
others skills.

In terms of work flow, | believe at
times when we worked for hours
on end on things, a lot more
could’ve been done in that time.
It did appear at times that we
weren’t really getting anywhere
despite spending such a long
time on it. It did take quite a long
and frustrating time to get where
we finished at, but in that time |
learned a lot in terms of knowing
how to manage my time better in
the future.

Out of all the organisations that
were given to us as options, |
believe that Share Discovery
Village was probably one of the
bigger projects to take on, purely
for the amount of activities they
provide. Looking back now, |
believe | underestimated exactly
what it would take to get to the

point to pitc

SOMe Were truly pro en

of. At¥ifmes it was hard to A over any
motivated when there we eede us with
other groups in the class Who dation a overall
seemed to be further on with asure to work wi nade

on
with

projects, but after a while this ISProject a delight
motivated me to catch up anc and¥this experience wil
in the hours to get everything = me forever.
in time.

Working with Share Discovery
Village has been a pleasure. The
co-operation, participation and
sheer enthusiasm to see their
organisation changing and growing



bibllography

Cobnor Activities Centre. (2017). [online] Cobnor Activities Centre. Available at: http://www.cobnor.
com/ [Accessed 14 Feb. 2017].

Find Us - Clearsky Adventure Centre. (2017). [online] Clearsky Adventure Centre. Available at:
http://www.clearsky-adventure.com/find-us/ [Accessed 15 Feb. 2017].

. lonline] Govilon Learning & Activity Centre. Available at: http://www.govilon.org.uk/ [Accessed 15
Feb. 2017I.

Ltd, F. (2017). Todds Leap Activity Centre, Northern Ireland. [online] Todds Leap. Available at:
http://www.toddsleap.com/ [Accessed 15 Feb. 2017].

Outdoor NI - Outdoor Activities and Adventure Sports in Northern Ireland | Adventure Centre North-
ern Ireland | Outdoor Pursuits Northern Ireland | Kids Days Out Northern Ireland - Outdoor NI.
(2017). [online] Outdoorni.com. Available at: http://www.outdoorni.com/ [Accessed 15 Feb. 2017].

Freepik. (2017). Freepik - Free Graphic resources for everyone. [online] Available at: http://freepik.
com [Accessed 9 Apr. 2017].

Google Search Results. (2017). [image| Available at: https://www.google.co.uk/search?q=outdoor+ad
venture+centre+logo&source=lnms&tbm=isch&sa=X&ved=0ahUKEwiUxuy7z6nTAhWEIMAKHYsBAioQ_
AUICCgB&biw=1288&bih=678 [Accessed 10 Mar. 2017].

webisite mock up template. (2017). [image| Available at: https://www.mockupworld.co/free/responsive-
web-design-showcase-mockup/ [Accessed 1 Apr. 2017].

Graphicburger.com. (2017). GraphicBurger. [online] Available at: http://graphicburger.com/ [Accessed 1
Apr. 20171.

Bookinglive.com. (2017). Pricing for BookingLive | Flexible Prices For Booking Software. [online] Availa-
ble at: https://www.bookinglive.com/pricing [Accessed 1 Apr. 2017].

Hosting, S. (2017). SiteGround Web Hosting Plans - Full Feature List. [online] Siteground.co.uk. Available
at: https://www.siteground.co.uk/shared-hosting-features.htm [Accessed 1 Apr. 2017].



QLO

The Science Shop



