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The aim of this module is to give students: 

• An opportunity to work as a team.
• An opportunity to draw together knowledge and skills 
developed in previous modules and to apply these to a major 
project.
• Knowledge of Social Enterprise and how to apply interactive 
media ideas and concepts to this area.
• The ability to develop a sustained interactive production as 
part of a live brief.

Final Media Output(s) (Website, Video, Motion Graphics, Game, 
Visual Identity, etc) The group production will demonstrate 
that:
•The members of the group have contributed fully to the media 
output(s) developed
•The members of the group have fulfilled their role within the 
proposal/brief
•The members of the group have worked as a team to draw 
together knowledge and skills developed in previous modules 
and to apply these to this major project

Aims
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Meet the Team

Carl Gordon- Web development and 
design

Jack Harkin- Creative Designer and 
Communications Lead.

Oran McAnaney- Creative Designer
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Website Impressions
My first impression of the website was that it was very 
intimidating with the colour scheme as the red was too 
striking especially paired with the white and black. The 
website also is very text heavy which makes it seem very 
overwhelming for new users who visiting the site. The images 
on the website were quite blurry which makes the site seem 
less professional and modern when compared to other 
websites. The navbar is quite messy as there is too much 
going on with some titles having a hover effect and others not 
having one as well as the sheer amount of buttons under one 
heading being very overwhelming.
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Logo Impressions
The first time seeing the logo I immediately found multiple 
issues such as the typeface seems to be using comic sans and 
new times roman in italics which is an assault on the senses 
as well as the graphic being squished and the steps being 
cut off it can definitely be improved upon using some simple 
modern designs.
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Colour Research
When given this project I had immediately had a colour design 
choice in mind and this was the pairing of Purple and White 
as in my mind not only does the pairing look aesthetically 
pleasing but it is also currently in use for multiple different 
charities and other businesses that are similar to our clients 
which include the materials for international womens day 
as well as one of the websites that the client made clear 
that they liked. I had also looked into the different pairings of 
colours and when looking into the complementary colours 
for purple I had come up with Green as one that would both 
work for complementary reasons and it is tied into the history 
of Women’s Suffrage movement which is something that I felt 
would be a great influence on the design for the client.
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Typeface Research
I had originally used an impactful font of Bebas Neue for the 
fonts of my original ideas however using my research of the 
different materials that similar websites would use I decided 
to opt for a more rounded and less impactful font as this was 
something that seemed to be industry standard and compared 
to the client old typeface would go a long way to fixing some of 
the initial design issues that were flagged early by our group.
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Benchmarking
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Benchmarking One
The client made it clear that the website for the Women’s 
Resource Centre London was one that he liked the visuals 
of and the functionality and upon further inspection I can 
say that the websites visual aesthetic is very fitting for the 
subject matter as the colour pallet is one that is calming and 
welcoming. The site uses plenty of images in order to allow 
navigation which is something that makes the site more 
intuitive and interactive. The site also has its focus which is its 
goals for standing up for women’s human rights on the front 
page and surrounded by a gradient colour as to draw focus 
to the words. Furthermore, it also has its membership and 
donation pages front and centre with its buttons to take you to 
the pages on the top of the landing page.
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Benchmarking Two
The Shankill women’s centre is another website for a similar 
community in my local area of Belfast however it is quite 
outdated but does include some key features such as it having 
its social media being front and centre which for this centre is 
more of a focal point that the website itself. The website does 
include its contact information on the front page however it 
is not as clear as it should be and is something that we can 
consider when creating the site for the client. The website is 
also not responsive which is a key focus for modern industry 
standard websites.
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Benchmarking Three
Finally I had done a benchmark of the client website in order 
to analyse the things that their site currently done well 
when compared to the other sites that are doing well in the 
same category of their work. First thing that I had noticed 
was that the site was very text heavy which was something 
that we wanted to change immediately. I had also noticed 
that the primary content of the site was not in the correct 
positions as much of the content was buried under the text. I 
had also noticed that the aesthetics of the site did not match 
the content as the pairing of red, white and black was too 
intimidating and was not friendly nor welcoming which is 
something that the other websites had done correctly as their 
colour pallet had been much more bright and welcoming.
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Benchmarking table
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The Brief
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About the Client
First Steps Women’s Centre is an important support resource 
in Dungannon and has helped many women for over 15 
years. Their vision is to have confident women empowered 
to participate in and influence society through supporting 
women’s professional and personal development through 
education and training. First Steps Women’s Centre has 
three main pillars which consists of Education and Training, 
Health and Wellbeing and Vital Life Skills. This year the Centre 
has decided that a new fresh brand identity and resources 
would be good for further development.  The new identity and 
resources are being created in order to improve membership 
and promote the assistance available to those who seek 
it. A priority is being placed on making their website more 
welcoming and accessible to all.
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First Meeting
During the first meeting that we had with the client some 
things were very clear from the beginning first was that the 
client was open to a complete and open rebranding nothing 
was exactly off the table within reason of course. There was 
a clear focus in the meeting that we all got it across that the 
main things that needed to be front and centre in the final 
production of the website was their educational services, 
support services and their application form which they 
discussed their intent of the new site to have these front and 
centre due to their current site burying the most important 
parts in different pages or at the bottom of pages instead of 
being front and centre which is the goal of the new redesign. 
The client also made it clear that their target audience would 
be both local women as well as migrant women and asylum 
seekers who are in need of support.  
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Project Summary
As it stands the current First Steps Women’s Centre site is 
very text heavy. In the redesign of the site we would make 
sure that it’s much easier on the eye, giving it a much more 
inviting and welcoming feel. In doing this we will ensure that 
we keep the re-design of the site simple and colourful. We 
would like to condense the information on the site to be more 
focussed around the main objectives which we have outlined 
previously, i.e., Education & Training, Health & Wellbeing, 
and Life skills. You have made it clear that you are open to 
us creating a new visual identity for the centre. A new logo, 
and colour scheme could greatly improve your brand. We 
all plan on creating our own logos, and colour schemes 
for you to choose from. The colour schemes and logos will 
be used across all promotional material. We will create 
brand guidelines after the designs are finalized to ensure 
consistency across all material.

From our back and forth we also see that the support services 
that the centre supplies is a priority that will need to be front 
and centre on the website. These include the free and on site 
creche facility, the free minibus service which picks up the 
women and children and takes them to and from the Centre. 
The benefit checker and the advocacy service. It is the above 
support services that enable women to remain at the Centre. 
Many of the barriers to training, education, socializing are 
removed through these services and are hugely attractive to 
would be participants/students especially the on site creche.
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 Deliverables
Dynamic Website (potential social media plug-in)

New Visual Identity

Brand Guidelines

Merchandise

Web guidelines

Social Media hashtags

  1.

  2.

  3.

  4.

  5.

  6.
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Budget and costs
While there is no formal budget assigned to this task there 
will be some costs involved with development mainly when 
it comes to hosting a new website especially one that would 
require an SSL for entering in sensitive information. As such 
we have researched costs for these things in order to give 
the client a better understanding of cost of upkeep for years 
to come. First year of WordPress hosting via Godaddy.com 
would require £83.88 and after the first year of renewal would 
cost £167.88 which compared to other sites is good for how 
valuable a good host is.
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Initial Designs
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Experiment One
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Reflections

Typeface: I had chosen the typeface 
of Bebas neue for this initial idea as I 
had wanted to use a typeface that was 
bold and reflected the clients ideals for 
wanting to help empower women to 
participate and influence society.

Colour: The colours chosen for this design 
are a purple gradient and an orange gradi-
ent. These were used in order to again reflect 
the clients mission statement of empowering 
women in society as they are the same two 
colours used in the materials of the Women’s 
Suffragette movement.

Reflections: Upon showcasing this idea it was 
clear that it was not good as it looks too much 
like clip art and the gradient doesn’t bring 
anything to the table compared to a simple 
matte colour would. This idea also doesn’t 
follow our original ideas for the brief for the 
client.



22

Experiment Two

 First  Steps

 Womens Centre
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Reflections

Typeface: I had chosen the typeface 
of Akzidenz-Grotesk (R) Schulbuch 
Medium for this initial idea as I had 
wanted to use a typeface that was 
similar to that of Bebas Neue however 
from some feedback on the initial 
design of the typeface being too bold I 
decided to use this one as it is not as 
intimidating 

Colour: The colours chosen for this design is 
only purple and was chosen for many of the 
same reasons as the first design being that of 
the same colours as the women’s suffragette 
movement as well as being the same colour 
used for womens independence day.

Reflections: My idea behind this design was 
using the first meetings ideas of the client 
creating a bridge that would provide those in 
their care with opportunities  I used different 
charities influences to create this piece, 
however upon looking back it doesn’t fit the 
brief for the client.
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Experiment Three
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Reflections

Typeface: For this design I chose to use 
Times Sans Serif as the typeface due 
to its thinner type and also the fact that 
from the feedback I was given on the 
previous designs a more ornate and 
friendly font may be necessary for the 
design to fit the brief more closely.

Colour: For this design I had created two 
versions due to the feedback of the previous 
designs. As such I used the same purple as 
before for the same reasons as this was 
something that seemed to work well and then 
a purple and green version which is the same 
colours as the Womens suffragette movement 
in the US.

Reflections:  This idea was built upon the 
first meeting we had with the client and 
their mentioning of the three core pillars of 
their service and as such I thought it fitting 
to use this as inspiration for this design. 
However when given feedback I realised that 
it resembled clip art again.
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Experiment Four
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 Reflections

Typeface: For this design I chose to 
continue to use the Times Sans Serif 
as I felt that it works well for the brand 
identity and from the feedback I was 
given I felt I was going in the correct 
direction.

Colour:  This design uses all 3 of the colours 
used in the international Women’s Suffragette 
movement which includes white, green and 
purple and is a combination that I felt would 
do well to encapsulate the ideals of the client 
as it could also tie into the 3 pillars they 
mentioned.

Reflections:  I wanted to use my original idea 
of steps and footprints with using a different 
colour scheme and orientation however after 
feedback it again did not fit the brief closely 
enough and it doesn’t look clean and simple.



28

First Steps
Women’s Centre

Experiment Five
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Reflections

Typeface: For this design I chose to use 
Roundo which is a much more rounded 
font that I believe makes the logo look 
much more inviting and better suited to 
the clients needs and brief.

Colour:  For this design I had continued to use 
the purple and green of the Women’s Suffrage 
movement as I believe that it suits the ideals 
of the client which they made clear in their 
first meeting and their mission statement.

Reflections:  I felt that this logo would fit the 
client well however it focussed too much on 
the footstep theme which I had personally 
forced upon the designs straying away from 
what was originally talked about as it didn’t 
focus enough on the actual name of the client.
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The Pitch
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Logo
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Reflections

Typeface: For this design I chose to use 
Josefin Sans for the first steps part of 
the logo and kept it in lower case as to 
make it more friendly and welcoming 
and for the womens centre part of the 
logo i decided to use Kodchasan as 
i believe it to be a rounded font that 
accentuates the feminine element of the 
material.

Colour:  For this design I had continued to use 
the purple and white of the previous designs 
as it was the pairing that was used in WRC 
and international womens day as well as 
being the scheme that has worked the best so 
far from feedback.

Reflections:  I am quite happy with this design 
as the step in the logo is quite subtle as was 
requested in my feedback as well as it being 
a wordmark which is more modern and clean 
when compared to my earlier designs..
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Client Reflections
After our meeting with the client and being shown the proposed 
pitch for my design I was given multiple lines of feedback. The first 
being that they were impressed with the research done for the co-
lour scheme and the idea behind the colours being used and taken 
from the Women’s suffrage movement as well as the International 
womens day materials. However when asked if they would actual-
ly use the colour scheme they stated that it was too feminine and 
leaned too heavily into the “Women’s Centre” name.  When looking 
at the logos typeface that did like it thought that it did fit well with 
the rest of the design with the step in the logo being subtle as was 
requested in the original brief. When looking at the mock-ups for 
the web some of the staff thought it was clean and laid out well 
and conveyed the information properly as again was laid out in the 
brief previously however some did not feel that it got their three 
main pillars across accordingly. I had also shown the client a ver-
sion of the logo that was made into a GIF using some of the lan-
guages listed on their site to allow them to see what it may look 
like and they liked the idea of using a GIF to showcase the logo in 
different languages.
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Self Reflection
After the pitch I was obviously disappointed with some of the 
comments from the client but some are understandable. I had 
been confused by the comments about my colour scheme after 
being told that they were impressed with the reasonings behind 
the colour scheme however the fact that it was criticized for be-
ing to focussed on the women’s centre side part of the logo as in 
my mind they were wanting that but evidently not.  The client did 
like the typeface that I had chosen for the logo and that I had kept 
the entire logo in lowercase to make it less intimidating and more 
welcoming for the target audience for the client. The main thing 
that the clients focussed on for my designs were the web mock-
ups as when they were discussing the design which they were 
going to choose for their business they went back to mine for a 
second time as one of the staff particularly liked the layout of the 
website and how the information was conveyed as I had followed 
the brief and the benchmarking examples that the client had pre-
viously stated that they liked from other businesses.
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Final Design
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Jack Harkin Designs
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Media Output
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Reflections
The creation of the website was done primarily by me as I was 
the one in my group who enjoys web design and development 
whereas the rest of my group were primarily focussed more on 
the design parts. Because of this myself in particular was very 
happy with the site as it came out almost exactly like the mock-
ups which the client had originally agreed to. The site has been 
shortened down considerably compared to their original site as 
per request and as such we kept the mock-ups layout of having 
the 3 core pillars of the client on the homepage linking to their 
respective pages. One of the main goals of the redesign was to 
modernize the website and using Wordpress and their plugins I 
believe we managed to do so.

During the development of the website we received some 
feedback on the design of the site so far and were instructed to go 
back and change a few things mainly to keep the design consistent 
throughout the entire site as well and correcting some mistakes 
on the homepage including the addition of the video about Covid-19 
which was originally absent as well as the funders logos being 
changed at the bottom of the website to be a carousel.

 The website did take longer than expected to create due to myself 
never having used Wordpress before and the transferring of 
domains and hosting being more awkward than expected however 
it turned out well and was delivered in a timely manner.
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Client Reactions
After the website was complete and was sent to the client for 
feedback they were very pleased with the result with CEO Michael 
McGoldrick sending us an email saying “Looks great lads. Looks 
cool on my phone too.” So from that we can take it that the client is 
happy with how the website works and that all of the deliverables 
that were agreed upon have been included. We did have to cut one 
thing that was not set in stone originally which was a VLE as this 
was something that wasn’t possible in this time frame and without 
funding however despite this the client was pleased.
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Communication

61



Discord
When our group was communicating we primarily used Discord as 
it was a program that we all used regularly and the fact that we 
could share our screens , speak with each other and share files 
it made it convenient to go Online and get work done. There were 
some limitations to doing this such as a limit to file sharing sizes 
and we got around this using basecamp.
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Basecamp
When our group was communicating with Adrian and Claire we 
used basecamp to both gain feedback and discuss how to move 
forward with the project which was very valuable during the 
module. Our group had also used basecamp pings in order to send 
larger files to each other since this was a limitation to discord.
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Module Reflection
This module has been a difficult one but very rewarding as with 
the current pandemic leaving for a year of placement was not 
very  ideal and being able to gain experience such as this was 
something that I will be able to go forward with in my pursuit for 
a career in the industry. I enjoyed working with my group and am 
very pleased with how we worked together to create a piece of 
design work and a website that both our client and ourselves are 
pleased with. The use of Microsoft teams as well as Discord and 
Basecamp has allowed effective communication with our Project 
Manager Claire Mulrone and our Creative Director Adrian Hickey 
and has been a pleasure to work with them as well as the client 
Michael McGoldrick as well as the Website Technician Cormac. 
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