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World United NI was created

in 2004 with the support of lrish
Football Association (IFA) as an
intercultural community football
oroject targeting refugees,
asylum seekers and people from
black and minority ethnic groups
which has now developed into
a wider community outreach

oroject offering educational

anti-racism and discrimination
workshops in schools, promoting
respect and equality. This project
needs recognition and funding to
ensure further survival making this
our primary goal.

INTRODUCTION

Aims and Obijectives: To create
a new visual identity for World
United that will represent what
their organisation does for the
community and internationals
within the area. This project
aims to showcase the work that
World United do in a fresh and
confemporary way in order to
gain more support and possible
tunders to the organisation.

We will be focuses on their
aims and values that will inform
the creation of all new brand
materials and outputs for World

United.




We first meet with our client
Paul on the 3rd of October in
the atrium. Paul is the current
chairman of the organisation

World United. Paul discussed that

he wanted a new visual identity
tor World United including a
new badge, website and kit.
World United doesn't have o
budget for spending and we
discussed what else we could
orovide Paul to attract more
beople to get involved in the

oroject.

MEETING THE GLIENT

Our notes from the meeting
include:

X3 Video's
Re-hauled website
New social media

Redesign logo and badge
Wordpress manual
Brand guidelines

TEAM

Grace Boyle

Responsibilities:

Creating the new visual identity, brand
guidelines, Microsoft documents

as well as creating and updating
social media accounts. Photography,
storyboarding

Skills:

Adobe CC, motion graphics, HTML,
written communication, marketing,
advertising, creative, collaborator,
interpersonal, analytical thinker,
mediator

Karolina Dymek

Responsibilities:

Photography, Filming and Web

Design and providing the Wordpress
manual Skills - Adobe CC HTML,

CSS, JQuery, video editing,
ohotography,

Skills:

Adobe CC HTML, CSS, JQuery,
video editing, photography, design,
creative, organisation, problem
solving, time management.



BENCHMARKING

RESEARGH

The research undertaken after meeting

our client is was to look at other visudal
identities and mission statements
similar to World United. This included
organisations that were focused on
refugees and football as well as
community based projects.

We looked into the key factors to make
up a new brand identity for the client, this
included the international links, friendship
and football. | looked at logos that were
more atheistically pleasing and reflected
of a football badge whilst bringing in
more colour fo the logo. Paul specified
that the new kits will be green and that
the colours he wishes to be in the brand
creation is black and green.

We then began benchmarking other
competitors in these areas. | chose

4 organisations to benchmark and
Karolina chose 4. We then compared
them against World United current
website and tabulated the results.




EXAMPLE SITES BENCHMARKED LOGOS

When benchmarking the websites |
e e guee e e — ook special aftention to the logos of the
: competitor. The designs are clean and
versatile with a strong theme. | was most
attracted to the IACT logo as it is simple
and straight to the point.

OUR MISSION

iACT provides humanitarian action to aid,
empower, and extend hope to those affected by

mass atrocities.

facts. action. impact.

A SOCCER LEAGUE FOR =
PEOPLE OF ALL NATIGIQ '

L out!

4

MEET THE STAFF MEET THE BOARD OUR VOLUNTEERS OUR PARTNERS

cer league

WHY WE ACT

All Nations Soccer League

All nations Soccer league

https:/ /www.allnationssoccerleague.com
marking.docx X | © Ecosia- thesesrchengine - X | NewTsb x | 5= AboutiaCT X | @ Home-SussexCouny A X | @ Free Website Mockups - C X AlNations Soccer League X | {5 Soccer Without Border
C & soccenvithoutborders.org &% 068 3 16 w0
2
" a2 ) g
‘ Like playing soccer, giving moves the ball forward from
one person to the next.

This holiday season,

PLAY IT FQEWARD
" ‘g“.;’ ’,

21 DAYS OF POSITIVITY

s B SOCCER WITHOUT BORDERS
. PLAYING FOR CHANGE

LATEST NEWS

O H

Soccer without borders

Nations United FC for Sussex FC

hitp:/ /www.sussexfa.com/news /2018 /dec/ 18 /meet-nations-united-fc

https: / /www.soccerwithoutborders.org



Category

First
Impression

Look & Feel

Technical

Feature

Aesthetics

Identifiable

Target
Audience

Identifiable

Purpose

HD Ready

Responsive

Content in

Prime Position

Body Text font

Logo position

Content

Management

System

Analytics
Embedded

Sport Against
Racism Ireland

SARI

Clean easy to
follow layout

United
Glasgow FC

High
background

to text contrast
and central
image showing
the team

Etnoliga
(Poland)

Clean
aesthetically
pleasing
layout, ‘Hero’
image showing
players

Nations United

Soccer (USA)

'Hero’
image shder
showcasing
their players

All Nations
Soccer League

Clean layout,
high quality
image shower

player.

IACT

Aesthetically
pleasing
format. High
qualty landing
image with
‘hero’ video
and text overlay

Sussex

‘Hero’ landing
page, slide
show of events

Soccer without
boarders

Clean medium
sized layout.
Landing page.

Click away

On homepage

On homepage

On homepage

On homepage

On homepage

On homepage

On homepage

On homepuage

On homepuage

On homepage

On homepage

On homepage

On homepage

On homepage

On Homepage

Logo and some | Most images Yes Yes Yes Yes Yes Yes

Images are not | are not

No Yes Yes No Yes Yes Yes Yes
Information Image of the Image of Image shder Image and Video Image and text | Image and
and Image team players register today box buttons
slideshow button

Sans Serif Sans Serif Sans Serif Sans serif Sans serif Sans Serif Sans Serif Sans Serif
Top right corner | Top left corner | Top left corner | Top center Top left corner | Top left corner | Top left corner | Top mid-left-

hand corner

SilverStripe SquareSpace WordPress Wix SquareSpace | Wordpress SiteCore Wix
CMS
Yes Yes Yes Yes Yes Yes Yes Yes

Category

Navigation

Content

Sport Against
Racism lreland

SARI

Feature

Fully exposed
click through

Primary Menu
Format

United Glasgow
FC

Rollover click

through

Etnoliga
(Poland)

Fully exposed
click Through

Nations United

Soccer (USA)

Rollover click

through

All Nations
Soccer League

Fully exposed
click Through

IACT

Rollover click

through

Sussex

Rollover click

through

Soccer without
boarders

Rollover click

through

Left hand side

down vertical

Primary Menu

Posihion

Horizontal Top

Horizontal top

Horizontal Top

Horizontal top

Horizontal fop

Horizontal top

Horizontal top

Means of getting ER[ITS None Top of page None None None None None
back to the top arrow
of page
Sitemap None None None None None None None None
Contact Us Primary menu | Primary menu | Contact detfails | Contact email | On About Us In the footer Through “About | In footer
in the footer in the footer page Us”
LRSS One click away | One click away | Scroll down Scroll down Click away Click away 3 clicks Scroll down
Contact Us
Explanation of LY Short on On homepage | Short on Short on On homepage |On homepage | On homepage
main goal homepage — homepage - homepage —

long one click
away (our story)

long one click
away (our story)

long one click
away (our story)

Evidence of
outdated content

Social Media
links

embedded on
homepage
and links in the

footer

Media/Press None None MNone None None None None

releases dated

2014-2016

In the footer In the footer In the primary | In the footer On hero image |In header and |In header and | In header and
menu, Ins- and In the footer footer footer
tagram feed tooter




Sport Against United Etnoliga Nations United  All Nations ' Soccer without

Racism Ireland  Glasgow FC (Poland) Soccer (USA) Soccer League boarders
SARI

BENCHMARKING CONGLUSION

Privacy Policy T&C in primary | None Linked in the None None Through search | In the footer In the footer
menu footer bar . . . -
During the benchmarking process we IACT scored 59%, making it the second With a clean layout on the landing page
/

Search Not available Not available In the primary | Not available Not available In the primary | In the primary I inveSﬁgOted eight different organizations higheSt scoring organization. The homepoge All Nations Soccer |eogue has an (]’rheisﬁc(]”y
menu menu menu across presented a ‘hero’ muted video which was

UK, Ireland and US, whose purpose aligned interesting but also increased the loading time

— . a button telling the user to click the “register
Multilingual we have identified Ejrno.ligo and iIACT as the  the site is WordPress. clear identifiable target audience in this
obvious leaders achieving scores of 69% and landing image explaining their ethos as a

No. of N Noie — None NGhe Noie Nae 59% respectively, they are the best example  The page is responsive and very interactive, “faith based,community driven” organisation.

languages of a modern web design when measured filled with variety of large icons and buttons All Nations Soccer team had the quickest

other than - z : : - : :

English against our metrics. Etnc?llgo recelv.ed a high  which the user can press or hoover over in load tfime of 1.95 seconds which is the fastest
score due to the aesthetically pleasing and order to explore the contents of the page. The ¢ 41 the websites benchmarked. However

t :
ontlypes _ The scroll down format of the page, contrast colour scheme and consistent font. making the user experience a series of click

Clear Headings NEE ' consistency in fonts and style make it easy to  However, a score

pleasing and interactive landing space with

throughs to find the information they are

Visually distinct 2@ images linked follo.w the cc?n’ren’r. Search of 5?% indico’r.es an area for improvement wanting to obtain.
links A W bar in the primary menu enables the userto  functions are displayed more than once on the
websites find the desired content quickly. The content ~ main landing page, in the index and on the
management system is WordPress and the ‘hero’ slider, this could be improved by refining
website is responsive and looks well on all it to one area, preferably the index.
Links devices. Etnoliga is based in Poland however  All Nations Soccer League had metric scores
underlined it also offers translation of it's content to of 44%.
Hyperlinks ~ English, making it the only site offering

change colours
if opened

another language. Despite the highest score
there is still an area for improvement as

the site doesn’t include a contact tab in the
Total score primary menu and

compared to other organizations it doesn't

provide a lot of information.




Soccer Without Boarders has a pretty static
landing page. The content is busy, the chief
aims text is somewhat small for the user to
see, especially in the contact section within
the footer. Another pressing concern is on its
landing image, the buttons embedded on
the images of “latest News” and “donate”
are difficult to read due to the colour clashes
in the design of the buttons against the
landing image. The clean layout of the page
is digestible for a user to read but lack of
interactive features making the page look
static may be a result of the CMS being Wix
which may lack some interactive features and
plugins as opposed to All Nations Soccer
League who use SquareSpace which merges
interactive features and content seamlessly.

One of the lowest scores on our metric was
Sports Against Racism Ireland SARI which
had a score of 27%. The user experience as
soon as you land on the page is something
of not of a contemporary web design. The
home page doesn’t cover the whole site
page

and leaves a grey background around the
empty space. Some of the features are
placed

in jarring way. The gallery feature for the
“United through Sport” section is on the right
hand side of the home page, this meant that
there isn’t a natural eye flow for the user. The
overall experience seems clunky and not
easy

to navigate. This continues onto the colour
scheme, which is not atheistically pleasing,
sponsors and social links are in their brand
colours with no consistent colour scheme in
place. As Sports Against Racism performed
poorly in atheistic and functionality, the
experience is overall bland and out dated.

BENCHMARKING CONGLUSION

Throughout this benchmarking process | have taken note of what is good practice in organisation and

what is bad practice. This exercise was deeply informative in starting the cog-works of the vision for
World United future brand outputs.

This was an opportunity to assess what we can do to exceed these performance measures for World
United and become a stronger competitor in against the sites that we have benchmarked.




BRIEF

Aims

The main aim of this project is to provide
our client with a new visual identity and
website along with other content that
may be used in order to secure funding.
We will aim to raise awareness and
show the value of the work that World
United is currently doing the great
impact it has on the local community.

Budget

For this project we have no budget
therefore we are limited in what we
can provide. The domain name has
already been bought and costs are
absorbed by the organization, we will
further use a free wordpress template
to launch the new website. The brand
guidelines and microsoft documents
and booklet will be provided with a
hope that in the near future

Audience

For this project we will focus on poten-
tial sponsors and donors as our prima-
ry target audience and refugees, asy-
lum seekers and people from ethnic
minorities along with local community
as our secondary target audience

The secondary target audience are
the refugees, asylum seekers and
people from ethnic minorities as well
as people within the local community.
As the training and games take

olace in Belfast and surrounding

area our target audience will be
people currently residing within this
geographic areq, local and foreign
male individuals aged 18 and above |
who are physically able to participate
as players, coaches and referees.

PLANNED DELIVERABLES

We will provide our client with a new

We will further produce a variety of

visual identity and a Wordpress website video content - first we will deliver a

that will replace their current outdated
site. Brand guidelines will be provided
along with a set of locked Microsoft
Word and PowerPoint documents
following the set guidelines.

We will provide our client with @
booklet created primarily for the
potential sponsors outlining the mission

oromotional video that will be used to
show potential sponsors and donors
what the organization does and

the value it brings to the community,
turthermore video content will also be
oroduced to showcase their soccer
and futsal team, and lastly, three player
orofiles will be produced in a form of

a short documentaries that will align

and vision statement of the organization, with the theme of UEFA campaign

clearly explaining the purpose and the
importance of their work. Wordpress
manual will also be provided with step

by step instructions to accommodate our

clients limited technical abilities.

#EqualGame.

Given the degrading attention spans we
will keep each video content relatively
short. Furthermore we will provide the
client with a variety of photographs of
the team, individual

olayers and games all of which can be
used across social media platforms such
as Facebook, Instagram and Twitter,
which we will aim to create, update and
then link on the new website.



PRODUCTION SCHEDULE

October

31st -Brief pitch to World United.

November

1st - Begin the creation of the
new visual identity and brand
guidelines.

4-20th - Weeks allocated

to filming, depending on
availability of  the client and us,
giving us enough time to shoot at
least  twice.

14-21th - Editing video footage
and creating content for print.
18-25th Web Design and
creation of social media sites.

25-27th Creating Wordpress

manual.

December

4th - Website launch 3pm-

5pm , current site will be down
tor approximately three hours.
Confingency plan allowing extro
hours between 5-8pm to fix any
Issues.

12th - Final media outputs
uploaded to Basecamp.

January

Qth - Exhibition set up

10th - Exhibition day

11th - Exhibition disassembly

October
31 st -Brief pitch to World United.

November

/th - Pitch

14th - Final Pitch

20th - Filming training sessions
23rd - Filming match

2rd-25th - Editing images
25th-2/1th - creating and updat-

ing social media site

December

I'st- Filming Unity Cup

2nd - editing and updating
social media

2-5th Making the website
5th - Photoshoot - pictures for
pop up banner

/th-10th - Editing footage for
oromotinal video

11th - Wordpress manual and
brand guidelines

12th - Final Media outputs

ADJUSTED PRODUCTION SCHEDULE

January

Qth - Exhibition set up

10th - Exhibition day

11th - Exhibition disassembly



COMMUNICATION

BASECAMP

We used Basecamp to communicate
and upload content whilst also using

to do lists and calendars to keep track
of deliverables that needed to be
actioned. This was an effective platform
to share our work as we progressed
through the project whilst also keeping
a schedule of what was to be
completed.

Campfire

' Claire Mulrone 1Z:17pm

0 Claire Mulrone 12:12om
| | need Adrian to sign off th:

Karolina Dymek 10:08m
" |Is this information to be inc_..

. Adrian Hickey 11:22am

Could we get a summary of...

[ + 1 Karolina Dymek 3:15pm
= Yes | will take a picture of t...

Automatic Check-ins

World United

. e # Addfremove people

Message Board

Resolving Issues o

OK further to the difficulties

Pitch Room
Don't forget you will need your

Pitch 6.00pm Thursday 7th a

November Belfast campus

Erief Feedback
(1]

don't include the bench

Poster from World United
The Garrick bar are there

Schedule

To-dos

Filming Dates
o
Equal Game
Gifz

Deliverables
Promational wideo @ Karolina D
| web & Karolina D.
Wordpress manual @ Karolinz D.

| Word documents | 8 Grace B

Docs & Files

Deliverable

S

ool T
e -

—mz 2 e

Create recurring questions so Set important dates on a shared
you don't have to pester your schedule. Subscribe to events
team about what's going on. in Google Cal, iCal, or Outlock.

Zorean et
2013-10-Z3wt
T4 41 50 oo

Change tools (add Email Forwards)




EMAIL

Throughout this project we regularly kept in contact with our client Paul as well as Reg and Aruna. We used email for for-
mal communications and to plan our filming days. Examples of this is is assisting reg with setting up the hosting site as well as
sending inferview question so that the team could prepare responses for shoot.

T0 DO LIST

44 completed - Archive list

) . Social Media 212 completed - Archive list
- 33/38 e
i To-dos @ ( e ) Karolina

Hosting Set up

0/0 completed Add 2 to-do idd a to-do e o Boyle € Reply | % ReplyAll | —> Forward
Vinyls €@ To O Reginald Vellem Fri 20/11/2019 20:18
Facebock = & Grace B. @ Karolinz L. MNew Mockups - Scarf. jersey . shorts, polo tops =) Tue, Nov 12 @ Karolina D. Ce O Karolina Dymek; © Mulrene, Claire
4dd a to-do ) . - Reg Hosting.d
Twitter | * @ Grace . Upload full design deck (2 Fri. Nov 1 (@) Karclina D. @ D;_EE?KB ing.docx N
Templates
373 completed - Archive list And 1 more completed to-do Hello Reg,
) Filming Dates 373 completed - Archive list
) G Hope you are well!
race
bdd a to-do - -
5/5 completed - Archive list Following up from our chat. Once you have set up the account open the attached document buy the hosting. When you get that set up, link your domain name to the new hosting space. Ideally we need this up ASAP so
| Unity Cuip B T6un, bec1 B Grace & @ Karolitia O . wnrdpress il ainda we can begin working on the site. Please don't hesitate to email me if there is any issues.
L=
| Game @ 12.45 @) Sun, Mo 24 Grace B. Karclina D ; Many thanks,
| Training Day TWed, Now 20 § Grace B. @ Karalina D. Add a to-do Pop up stands & Grac=E. Grace
Team Page Mew mockups : Annual report, compliments slip [2] Tue. Nov 12 & Grace B.
0/2 completed Contact Page Business Card, Document Header (5] Tue, Nov 12 @ Grace B.
7
) ) ) Donate Page
hat we wanted to deliver but might not be able to due to schedule of our cli... From: paul mottett <paulmottett7 @hotmail.com>
And 2 more completed to-dos... Date: Monday, 2 December 2019 at 20:24
Equal Game A4 completed - Archive list To: Claire Mulrone <cm.mulrone@ulster.ac.uk=
. | = Cc: Karolina Dymek <Dymek-K@ulster.ac.uk>, Grace Boyle <Boyle-G12@ulster.ac.uk>, Reginald Vellem <vellemr@yahoo.co.uk>
Gifs DES'Q n DEEk Subject: Grace and Karolina attendance at unity cup
77 completed - Archive list
4dd a to-do . Claire.
To do bl o
=l a to-go
| have to record with you that | have been organising the Unity cup in Belfast each year for 15 years. This year included teams from Ghana, Syria, Algeria, Sudan and an amalgamation of teams with
~ Add & to-do Web Mock : # S over 20 different nations including Limestone Utd (young Protestant and Catholic disadvantaged lads from the north Belfast area) who reached the final and were absolutely "over the moon”. This year
' 3/& completed veb Mockups e for me has been the very best, played in the spirit of fun and total respect.
Deliverables Ry s b B @ Kirolina b Change the green in the designs & Grace B. : w : : : . : : ex
d | . Lather InTormation Tor we arolina L. Grace and Karolina participated in the event from early start to finish (3.5 hours) when all were gone in absolutely freezing temperatures. Their dedicated participation added tremendously to the
Wordpress manua Karolina D. B e Social Media Mocku s L m Fri. Mov 1 B Karclinz D. overall success of the event and | can but thank them. Also a big thanks for all their tireless work with Reg.
Word documents " @ GraceB.
ﬂ N Strip content from website E Mon. Nov 18 a Grace B. 41 more completed to-do. Girls - hope all goes well for your completion on 12/12/2019. Please contact Reg or me on anything you need and we will see you on launch day 10/01/2020.
Powerpoint template @ GraceB. .
And 4 more completed to-dos... Claire from a client point of view its a "First” from us!!

bdd a to-do
Well! Well! done Grace and Karolina.

Paul and Reg



EMAIL SM3

Grace and Karolina attendance at ity cup S __ | messaged Reg to guide him through how to set up hosting and took the lead for when Karolina was not available to set up

paul moffett <paulmoffett? @hotmail.com:= L 3 ey | %3 Rephd | B | | .
To © Mulrone, Claire Mon 02/12/2019 20:25 'H"] e We b S | Te
Cc Karolina Dymek; ' Grace Boyle; ' Reginald Vellem *

Claire.

| have to record with you that | have been organising the Unity cup in Belfast each year for 15 years. This year included teams from Ghana, Syria, Algeria, Sudan and an amalgamation of teams with

over 20 different nations including Limestone Utd (young Protestant and Catholic disadvantaged lads from the north Belfast area) who reached the final and were absolutely "over the moon". This year - - b e

for me has been the very best, played in the spirit of fun and total respect. HE[ Iﬂ REQ tt's Grace'_ KE rﬂilna JERTE A 3 1224% e 01934

Grace and Karolina participated in the event from early start to finish (3.5 hours) when all were gone in absolutely freezing temperatures. Their dedicated participation added tremendously to the is in wurk Eﬂrr}'_ SG l n EE‘d Fﬂu

overall success of the event and | can but thank them. Also a big thanks for all their tireless work with Reg.
to set up a GoDaddy account

uk.godaddy.com and then we

can go from there. | will email
you if that's okay

< Reg Lo G

United email address? Or does it
not matter?

Girls - hope all goes well for your completion on 12/12/2019. Please contact Reg or me on anything you need and we will see you on launch day 10/01/2020.

Claire from a client point of view its a "First" from us!!

Well! Well! done Grace and Karolina.

Paul and Reg

Use World United if you can
please!

Ok. Did you guys open a new WU
email account? | think you did

From: Reginald Vellem <vellemr@yahoo.co.uk>

Sent: 29 November 2019 17:57
To: Karolina Dymek <Dymek-K@ulster.ac.uk> Yep, do you have access to it?
Cc: paul moffett <paulmoffett7 @hotmail.com>; Grace Boyle <boyle-gl2@ulster.ac.uk>; Mulrone, Claire <cm.mulrone@ulster.ac.uk> GoDaddy
Subject: Re: World United Website

No | don't
Hi Karolina and grace, Make Your Own Way | GoDaddy UK
Flease see my first draft of the website content. We will provide the Fuisal / Football and players profiles at the weekend or early next week. Al FhEI help a_r‘u:i tools }'QU ﬂEEfd_tD grow No I don't

online: Websites, Domains, Digital
Reguus, uk.godaddy.com | am just waiting to get details
off Karolina!

Reg

That's ok. Thanks Grace That's ok. Thanks Grace

29 Nov, 21:07

From: paul moffett <paulmoffett?@hotmail.com>
Sent: Wednesday, December 11, 2019 8:10:49 PM

To: Karolina Dymek <Dymek-K@ulster.ac.uk=; Grace Boyle <Boyle-G12@ulster.ac.uk> I an ha'ﬂ'e an acc Dunt : ShGUI d No pI'ObIEITl. Welcome! You're welcome!

Cc: Reginald Vellem <vellemr@yahoo.co.uk>

Subject: Tomorrows submission.
Karolina / Grace.

Good luck for tomorrows submission (you don't need it, you will be great). See on the 10th January - send me and Reg the prior arrangements. You both, family and friends have a lovely and stress free
Christmas.

Thanks for your great work.

Paul

| have opened it using a world
United email address? Or does it
not matter?

@ I-FIE} Text message @ E}



| encountered one of the players of
World United who studies in Coleraine
and asked him it he could do a few
last minute head shots for the banners.

| communicated with him through
Instagram DM and for this one time off
instance

INSTAGRAM

JERGT A ® R 24% e 19:36

e “ csanhal4 | [:]3 @

If you don't have the kit we
can't really take any shots are
you able to borrow one if we
book out the room for another
day?

_ | will probably only be able to
“ get one on Wednesday night

That's okay if you are able get
the top then and are in uni
Thursday or Friday we can get
some footage. Are about those
days?

& I'm in uni Thursday

What time you free?

O 0 B

JERMTE A £ R 24% e 0 19:36

e “ csanhal4 | C]:' @

W

o

I'm in uni Thursday

What time you free?

11

| will let you know tomorrow if
we can get the tv suite at that
time 22

MNo worries

Hey Carlos! So can you
meet us at 11 tomorrow in
reception?

Mo problem

MESSENGER

Our main point of my communications
with my teammate was through
messenger, this was to arrange travel

to Belfast and to communicate the
deliverables to be met within the project.
As Karolina and | both spent a lot of time
in the university together we were able
to discuss and plan our action points in
person.

Y RO 1D I EERD A EEN
DT DS 1150 1351 ST 1A S
00 00 100 TN 1400 1500 B0
018 WA TN T AR 15 Y
e T 1 1 e 150 e
TS 1S 1S 1108 S 1

1 1 17N 13 0 15

1041 TNE 1240 1301 144D 1541 N4
1044 1060 1284 1340 1444 1560
1046 1088 1205 1300 146 1545
1060 1950 1354 1360 1450 1550 96

Lrwr My brmery Covs Sl

Apparentlt so

Maybe we could get a busc

€ Overview =

—_— *

[ Coleraing Buscening, Colera. ‘{;I'

L)

Greal Wictora Streel Tran Stoti_
Preferences: Delmaly (AI Modes)
T Departune Sun, 24511719 @ 0800

Earliesr

E =2

Deepaart AuTrer Total Teralt
9:17  10:50  1h33min

A8

Cirpaart Airhe

10:17 11:50  1h33min

How many players on
footsal

Is it 57

Hm

think its 5 each side or
something

not sure tho

| googled it

It's just for the risk
assessment

| booked out a DSLR, tripod
and some lights just incase
lok

| dont think we need logjts

That's okie




T0GGL

Monthly breakdown of the hours | T
have done over the course of this

15h

project. Throughout this process | ) |
manage time through the Toogl. | seen
a considerable spike in the prgress .
hours when we began to implement R T S Y e ' c
a fo do list on Basecamp. The clear — i |; ”I L
format allowed me to action and fick

off items that needed to be completed
and therefore | better managed my
time in the second portion of the

project.

Production log
(no project)

pop up banners

(no project) ] This Month 4 @ Billable @ Non-billable

Production log
(no project)

Design Deck

e Without project

¢ [JLastMonth > ®Billable @ Non-billable
Production log
(no project)

Compare with previous period
pop up banners

Brand Guidiines
(no proj

21:58:00

Logo Designs

Fri Tue Sat Wed Sun Thu Mon Fri
1st Nov 5th Nov 9thNov  13thNov 17thNov 21stNov 25thNov 25th Nov

e Without project




CURRENT WEBSITE CURRENT RESEARCGH

The Currenf Webs”‘e for Wor|d Un”‘ed Not Secure — worldunitedni.co.uk LOOk|n9 OT The Curreﬂf |OgO There |San

was made with Dreamweaver a consistent colour or font. Developing

in 2003. The website has not- on the themes discussed in our meeting
been in use since 2014 and with with Paul | began to research elements

Dreamweaver no longer being used e B of logos that would multi purposed,

in contemporary web development. clean, contemporary and colourful

Paul required a new website that was S whilst still remaining true to the football

. Finduson | W
i Facebook twitter

and futsal engagements within the
@@“‘f’ organisation.

B _ AN | liked the design of the football to be
IO S slightly abstract that it wasn't just the

free, modern and easy to use.

core part of the organisation and that
World United had a lot more to offer
than just football /Tutsal.

info@worldunitedni.co.uk

rodey KM October 2010 ~ WORLD UNITED UNITY CUP 2013

Mon Tue Wed Thu Fri Sat Sun

3010¢t 2 3 4 5 6
UNITY CUP SUCCESS FOR BELFAST DEAF UTD
7 8 9 10 1 12 13
With the generous support of the NI Executive through the
14 15 16 17 18 19 20 Department of Culture, Arts and Leisure through the ‘Promoting
Equality, Tackling Poverty and Social Exclusion through Sport’
21 22 23 24 25 96 27 programme and Belfast City Council, intercultural football team

World United working with the Irish Football Association
ol ool ewl ey hosted the Unity Cup 2013 at Ormeau Park Playing Field on
ov 2 3
pm—— Sunday 3 November.

When thinking of international |
researched the Olympics as it is the
one sport that brings the whole world
together. | began to look at these
colours and apply them to test logos.




DESIGN RESEARCH L0GO RESEARCH

Style
The style of the logo is a factor that the client specified in the ethos of the organisation, fun, friendship, respect and commnity. V/

\
This message should be embodied in the logo. l‘ .\ V V
| Ammn V Y
YP€

Our client didn't indicate this but from the research conducted it is important that the type should be legible and relevant to - . . . “! !V
football. “ " —_—
https: / /www.unhcr.org/ke / 13761 -new-study-reveals-private-sector-

https://stock.adobe.com/uk/924126582as_campaign=TinEye&as_content=fineye_  https://stock.adobe.com/uk/1330838342as_campaign=TinEye&as_content=tineye_
match&epi1=92412658&tduid=2d69ba5c8b23fabdceaa04876fb 187 &as_ match&epi1=133083834&duid=2d6Pba5c8b23fab4cea?a04876fb1c87 &as_ investment-opportunities-build-self-reliance-empower-refugees-kakuma-
camp-kenya.html

< o I o U r channel=affiliate&as_campclass=redirect&as_source=arvato channel=affiliate&as_campclass=redirect&as_source=arvato

The colour of the visual indentiy was decided on the day of the pitch. Paul would like to keep the current kit colour (green)
although the logo does not necessary need to be green this is something to keep in mind as a concept theme for the other

parts of the project.
)

https: / /stock.adobe.com/uk/2742654652as_ https:/ /lapsesandsynapses.com/2019,/05 /02 /moving-to-tokyo- 1 st-impressions / htips:/ /stock.adobe.com/uk/ 180047335%as_campaign=TinEyedas_conteni=tineye_
campaign=TinEye&as_content=lineye match&epi1=180047335&duid=2d69ba5c8b23fab4cea?a04876fb 187 &as_
maich&epi 1=274265465&iduid=2d69ba5c8b23fab4ceada04876fb 187 &as_ channel=affllialed.as_campclass=redirectdas_source=arvato

channel=affiliate&as_campclass=redirect&as_source=arvato



MOCK UPS USING PHOTOSHOP

| used Photoshop to create the mock ups to manipulate layers and smart layers in order to insert the my logo
designs. During this process Karolina and | updated each-other on which mockups we were using in order to

keep consistency for our pitch.

Hayiens I

i I\"'-.-"#‘I JC 2
Mockup PSE

ADD YOUR DESIGN HERE

Fle Edit image Layer Ty

4o W

ADD YOUR
DESIGN HERE

HI S NN TR )
¢ PRHAPIANNNO

Color Picker (Photo Fiter Color)
......

B e
B F\D

free roll-up

102dasignpl . // banner

Omazing amazing
roll-up

mockups

4 high quality
psd files

gvgg;lgsuohly
and yes - and yes - mockups

itsfree| | it's free roll-up

G el . OmOZihg




USING ILLUSTRATOR

| decided to use lllustrator instead of Photoshop to design all of the logos as | felt it was the more appropriate

olatform to vectors and elements in a clean and swift manor.

DESIGN 1




L0GO DESIGN

The first design | decided on the
colour schemes from the Olympics

as the main colour of the ball. This
represented the internationalised ethos
of World United.

Looking into other charities | decided

. . H#O0BRCT H#FAC300 F000000 #O09F3D FDOFOOZ24
used the laurel as like in UNICEF to

represent World United welcoming e —— HEX: #026c3e HEX: #089f49
s ecien RGB: 2 108 64 RGB :8 159 73
CMYK: 90 33 93 24 CMYK: 84 11 100 1
PANTONE: 349 C PANTONE: 7739 C

®
https:/ /upload.wikimedia.org /wikipedia /commons /thumb /5 /5¢/Olympic_rings_ OI L
without_rims.svg,/ 1200px-Olympic_rings_without_rims.svg.png Y m P I cs o g o




L0GO AND BADGE
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Discover & Me

i
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follow - Refresh - View all

World United
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LG
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P
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Photos @ World United Artist

About
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Page
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follow this
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LOGO DEVELOPMENT LOGO DEVELOPMENT

Keeping to the global theme | decided to research into a blue earth theme that represented global community whilst still | used a template that was circular like

keeping green in the colour scheme. | created this colour scheme to be symbolic of the seal the globe. | used the earth and sea
colours for this logo as well as adding
the laurel element to the design.

HEX: #70c599 HEX: #4785c5 HEX: #1b2252
RGB: 112 197 153 RGB: 27 34 84 RGB: 27 34 84

hitps:/ /www.freepik.com/free-vector/football-badges_781012.ht-
m#page=18&query=football%20badge&position=14

CMYK: 56 0520 CMYK: 735100 CMYK: 100 94 34 36
PANTONE: 345 C PANTONE: 699 C PANTONE: 2766 C
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LOGO DEVELOPMENT

The final logo was designed with @
mix of the colours of the Olympics and
a fraditional football style badge. The
badge is simplistic and versatile

DESIGN 3

2004

WORLD UNITED

https: / /www.freepik.com/free-vector /football-badges-set_799415.
htm#page=1&query=football%20badge&position=6




I.UGU IDEAS

of the logos for
o| sign 3|f|ftht d ing the client
myvv nt to be Th bdg

'WORLD UNITED 2004
WORLD UNITED

fpthfhbdgtb

Fg as well. Therefore fhe *“ d o \. NORTHERN IRELAND

Oma&gwﬁv

0 WORLD UNITED

NORTHERN IRELAND

\.
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PITGH DAY

Based on the pitch the client went with
Karolina's pitch with an alteration to
the logo.

Paul felt that whilst my pitches were
good that the logo and badge of the
first design resembled much like a

beach ball.

FINAL DESIGN

Going forward divided up

improvements for the final pitch deck.

| was in charge of creating the annuall
report, buisness card, pop up banners
and compliment slip.




PRIMARY BRAND COLOURS

SHADES

The main colour scheme of World Unit- These are the variations of Jreen fo be RGB 1, 135, 82

ed in the new visual idenity is Green on .used Thrc?ugh the brand. The m|o|o||e. green HSV 156, 99, 53
Black/White. Print logo is to yellow as s the primary c§|our fo.r World Unitec CMYK 99, 0, 39, 47
finalised from the pitch. These colours are based on the brief reqm.rer.nenfs fo be LAB 49, -44, 20
commonly pitched throughout the project the same colour as the kit, inspired by the

for a consistent atheistic. green IFA use.

RGB 2, 173, 105
HSV 156, 99, 68
CMYK 99, 0, 39, 32

LAB 62, -54, 25
RGB 2, 161, 97

HSV 156, 99, 63
CMYK 99, 0, 40, 37
LAB 58, -51, 24

RGB 2, 237, 143

HSV 156, 99, 93

CMYK 99, 0, 40, 7

LAB 83, -68, 32

RGB 1, 97, 59
HSV 156, 99, 38

PANTONE® PANTONE PANTONE® PANTONE® PANTONE"
CMYK 99, O, 39, 62 20-0174 TPM 20-0177 TPM 20-0181 TPM 20-0181 TPM 20-0181 TPM

#00a 161

#000000 LAB 36, -35, 15




The primary body text is to be Futura as it

N c A A U T A H U T E s is clear and modern. Using this typeface
creates a vibrant and open visual identity,
welcoming people into the organisation

NCAA Utah Utes is the primary heading

font for all communications across World

WORLD UNITED BELIEVESIN Book

SHARING THE I
light
RESPECT 9 AO

United'’s brand as a community football
organisatfion
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PRODUCTION




B 0 0 K I N G E u U I P M E N T Other equipment booked out such as

lights were used to light up the players

For the production shoots | booked out for their head shots for the team photos

Cullman 3205 Tripod Photography w/ Ball Head Add o baskat &

Q Equipment Store

equipment and fook risk assessment for the website. This however didn't go

for each of the shots that were

| to plan as some of the players did not "2 Tripods
reqwred' Calumet Photography Tripod w/ Giottos VH6011 Head want 1o be » ’rhe phofo Ond There]ﬁore e
@ Equipment Store
A ek couldn’t capture this for the website.

Anticipating fo use the green

screen for our first day of shooting |
discovered that because we were not
aware of which of the shirts that the
olayers were going to wear that their
green kits would class with the green

screen. Calumet Photography Tripod with Ball Head

@ Equipment Store

Ledgo LG-B150 LED Modular Lighting Kit Rl i haske i

Q Equipment Store

Ta Lighting

Ta Tripods

GG EOS 750D BSLR. EHiies e Manfrotto Lastolite Green Screen Kit Add to basket &

@ Equipment Store
@ Equipment Store ) quip
Te Cameras = Lighting




RISK ASSESSMENT

wchool of Media, Film and Journalism Location Risk Assessment Form 1

CO|era|neequlpment@UISter'ac'Uk Equipment Collection Room 1045 off the Atrium Faculty of Aris
. building

Opening Hours

Monday to Friday

I Ulster
9:00am to 12:30pm

i University

—— A T —
N G(CML V%JOLL Stdent Mumber(s) 6_0:’ L'tt/:’éégg

wse and Tutor: _i-mi\ga e ﬂ’ _ﬂjw_-\l:_ ]

Produstion Tl Secsy, o\ L, 2 &m0 Cloor@ e
- H(r_‘\(e.._.l\
toleollection: 27 7 [T 7 1 &

tipment: List all equipment required 1o be wken on this shoos:

oL 2 Clunan S —— 2l ey
™

c.\.-.&tw\ iy

i = - TPQD iﬁ; - —

“Date of relum: 'Zé Ceall 119 Twe: ] owa o

School of Media, Film and Journalism

colerameequ|pment@ulster ac.uk
Opening Hours
Monday to Friday
9:00am to 12:30pm

building

‘ Ulster
¢ University

Student(s) 1500 L f\c% et 46 Student Numhe:tx]G‘ n (M h{g

l)au of collection: &5 [ |2 Dute of returm: &k, T /o Time: foog

‘Course and Tusor: jon Titke: o
e Leaa hs-. MrA eh b\kr“ub. l LL‘.:_..,X m:?-uoumol -"W}-r u 'Jw—___

Location Risk Assessment Forn

Equipment Collection Room 1045 off the Atrium Faculty of Ar

iy = Llsl | IJ equipment |tqu|n>d to be taken on this sl\oo:

Couns '1 =12

_C&TIB Eppees —

Grenern, ,3( P

—

——
oy At 3

age: Describe l|angu1rnnu1l will be securcly stored, especially numlghl -

LA h} Stom e v 'L.UJ\(O lor droa~

| , B At

ition: Slm\ W " .;Ln\{{_ [T -

a full recee been carried out? INO circle)  IPNO, please give roisons;

iion contael: - A

lion addess: 190 Moo bci 1 Pesad ” |(‘.r) s A1 i
fion phoneno: 285 S 2 TGS

ICE - comtact the nearest police station to alert then i Mlming Dy public 0F | o s isuom s us i s e ngEIeg 6 5IIIE WINE DG I
weling erimes or ainy event that could trigger public concern Diate and time of logging

Officer alerted

= i - Palice Station
cstllospital:_[locter  [dapakes Fhone no.. =
T — —
‘adetailed deseription | 0648 (vl vo Shendsil (GBArE. COWIE [, [or Ceilis

" Nekked lostier

¢ location and
romment, for example -
raine Showgrounds,
2,000 fans: Coleraine
s Cliftoaville FC

CYT""‘" S\:}‘L" ’ Lanrt (\ AL k_’“— vs (T? P JJ"\v\c. |
RCCOSS P\ (-n.str-‘"_]l.v_w- loar iw Vgt

.y Pim.uj;( >
- | odlnes
ents’ Union, with 100 Foatloeul =

mis

ribe in detall what and = i T T e
you will be recording, =1 ok sel waedch 46_‘ DA Eﬂmm:‘ss

I-_ ’ -
xample 155 T pce Joiin.d fJ'W o Ada o A
all match from stands, | | wein 2hils B .R_ waokol. o Lllk Q .
T ] A AN
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10] abuse
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1se note: Late returns may result in a financial penalty, since it inconveniences other students.

ﬁiur

Storage: Describe how equipment will be securely stored, especially overmight ‘?(JO L)
T~ (e l(('(!' (Zm_.-. )

“Has o full recee been carried out? LYE'SHNU {cirele)  IFNO, please give reasons;

\

- e - i
Location contact: %t Lz o Dl i bl.\‘! e
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ay [oUEN

-  Goses e L
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c ku S
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Officer alerted
_ Police Station =
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Give a detailed description b P

of the location and ﬁn B~ i (o o] Vs
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Please note: Late returns may result in a financial penalty, since it inconveniences other students.

S ‘J‘_‘&:&&L‘\J*

School of Media, Film and Journalism Location Risk Assessment Form

coleraineequipment@ulster.ac.uk
f Opening Hours

:4 UFs_ter - Monday to Friday
i University 9:00am to 12:30pm
-

Equipment Collection Room 1045 off the Atrium Faculty of Arts
building

Student(s) IB"CM— \_)LJ \{3— | Student Number(s) _'.(éaj‘e gg:é /S% -

Production Title:

({ ]\.Anjf-l 1;\_._)_\ U (qu) ‘QQ( '\.—thk-b U\ni
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POLICE - contact the nearest police station to aleri them if fiming in p-ublic or | Please record he
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environment, for example -

Coleraine Showgrounds,
with 2,000 fans: Coleraine b T Y

FC vs Cliftanville FC }'{C“ J% 8 alul\) i ‘a“ e g“""'""" gl“—J'“" ch
or

Students’ Union, with 100 '
students.
Describe in detail what and 5
who you will be recording, . ﬁ’ au@‘-‘\l‘ N, k’ el

for example -

re-enacting crimes or any event that could trigger public concern
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Please turm «
Please note: Late returns may result in a financial penalty, since it inconveniences other students.

BOOKING EMAILS

Room bookings in the university was
required to film the last minute shoots
with Carlos. | communicated with the

school office via email to arrange this.

-

Sent: Wednesday, December 4, 2015 3:58:53 PM
To: Boyle, Grace <g.boyle@ulster.ac.uk>
Subject: Room 1104

Hi Grace

Unfortunately room 1203 is booked all day. | have
booked you Room 1104 from 11 — 12 tomorrow. This
room is below 1203, so hopefully the same light etc.

Hope this is ok?
Best

Lyn

Lyn Doyle

Business Support
School of Communication and Media

Office Hours

Tuesday 8.45am — S5pm
Wednesday 8.45am — S5pm
Thursday &.45am — 5Spm
Friday 8.45am —4pm

o

Ulster University -

To Grace Boyle 03/12/2019

Jear Grace Boyle,

fou are now late in returning your Equipment 5tore
tems. Details are below. Please return the equipment as
;00N as possible, as you may be impacting on bookings
‘or other students.

f there is any issue with returning the equipment today
‘hen please contact the store ASAP at
:oleraineequipment@ulster.ac.uk

3ooking: ConD00366

start: 29/11/2019 12:00

-nd: 03/12/2019 10:00

tem(s): Canon EQS 750D DSLR Camera - 002, Canon EOS
750D DSLR Camera - 006 & Rode “VideoMic’ 2"
-ondenser shotgun mic - 005

iegards,
-quipment Store.



SHOT LIST AND INTERVIEW

Due to our first filming day not going to plan, | created and sent over a shot list for Reg so that he would
have a better idea of what we were looking to shoot as well as making our time at the next shoot
worthwhile in gathering footage.

24" November — 20 minutes after for after match shots

*All players must be in full kit when filming*®

1. Shankhill Leisure Center, 1 player, focused face — close up

2. Shapkhil| Leisure Center, 2 player high fiving — medium shot up
24" November — 11am 3. Shankhil| Leisure Center, 2 player high fiving — medium shot up

Film Shot List:
24" November 11.30am

1. Shankhill Leisure Center, 1 player, putting shoes on, tieing laces — still close up shot
2. Shankhill Leisure Center, 1 player, drinking water close up shot still Shot List:
3. shankhill Leisure Center, 1 player, kit close up - pan up shot 1. Shapkhill Leisure Center, all players head shot on white wall (Smiling) — medium shot
4. Shankhill Leisure Center, all players, walking into the sports hall - still shot 2. Shankhill Leisure Center, Board memebers head shot on white wall {Smiling) — medium shot
5. Shankhill Leisure Center, all players, warm up_- long moving shot 3. 3hankhill Leisure Genter, 1 player, face looking intense — close up
: : 4. Shankhill, Leisure Center, 2 players, running onto the match — medium shot of their backs
6. Shankhill Le Center, 1 pl f fo d look) —cl
A0SR ! !ELIFE HISIZ1 payecfos o lool)-close g 5. Shankhill Leisure Center, Coach plus 2 players, Coach pointing to the pitch, sericus
7. Shankhill Leisure Center, 3 players warm up {focused on feet) — close up expression — medium shot
8. Shankhill Leisure Center, goalie bent knees — medium shot 6. Shankhill Leisure Center, Goalie catching ball, — medium shot
9. Shankhill Leisure Center, goalie bent knees —close up on knees 7. Shankbil Leisure Centgr, 3 players, 1 running to kick ball, 2 players in the background
10. Shankhill Leisure Center, 3 pl s into goal — medium shot JLIIRE - e v
= 2RlEIERN S LR IOHFE LSy < PIAYERS, O S00FES IR S0 = eI 8. Shankhill Leisure Center, 1 player, kicking ball into air, —front medium shot
11. Shankhill Leisure Center, all players huddle, strategizing with coach. —above pan in sha 9. Shankhill Leisure Center, 2 players tackling for ball, —front wide shot
12. Shankhill Leisure Center, 2 players shoulder hug — medium shot 10. Shankhill Leisure Center, 2 players, shoulder hugging, — behind close up shot.

11. Shapkhill Leisure Center, 1 player balancing ball on head — below front wide shot

24" November — 20 minutes after for after match shots

Thursday 28" November 12 noon Interview shot:
1. Shankhill Leisure Center, 1 player, focused face — close up

2. Shankhill Leisure Center, 2 player high fiving — medium shot up 1. Belfast campus plain white room, 1 board members sitting down giving an interview —
Medium still shot

2. Belfast campus plain white room, 1 player member sitting down an interview — Medium still
shot

3. Shankhill Leisure Center, 2 player high fiving — medium shot up
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RESPONSIBILITIES DAY 1

During the shooting and filming pro- Our first day of shooting was in
the Shankill Leisure centre on the
20th of November, we filming

and photographed headshots of

cess | was responsible for booking
equipment, storyboarding, creating
shot lists and will operate one of the
cameras, capturing still images as the team players ad well as their
well as video footage for the client. training match.
During each shoot | directed team
olayers to act out what | envisioned During this shoot we had a number
in the shot list as well as filming live of issues with the green screen
and graining in the lighting. it
was difficult to correct this on the
day. I had worked on the images
afterwards and the 1ISO was too

high on my own DSIR.

action shofs.

For our next shoot | booked our
better equipment with including

the Universities DSLR and Son 4k

Broadcasting camera.




DAY 2 DAY 3

The Unity Cup which was filmed
and photographed on the 1st
December is our last full shooting
day. We began at 4pm and
finished at /pm. Due to the poor
weather conditions Karolina and
| alternated between filming and
ohotographing.

Developing a refined shot list and
interview questioned allowed us to
go info our second day of shooting
with a better production plan. We
ohotographed action shots as well
as conducted an interview that

| had sent out earlier that week

for the members to prepare for.
nienview with 3 players and board | took shots of the matches from the
remember. |
Y SHANKIL - | stands as well as from the pitch.
/A LEISURE CENTRE '3 : This allowed tor a large range of
| shot samples for the website and

oroducing the video.

The inferview is important to
showcase the players stories of
how they got involved with World
United and bring humanity to the
organisation. This narrative is @
critical theme for World United

as the organisation is all about
community through football and it
was important fo demonstrate this in
through the interview




WEBSITE CONTENT

Whilst Karolina created the website
| added brand guidelines to the
content of the site.

SOGIAL MEDIA

United
NI

| Sharing the Passion, Promoting Respect




TWITTER o INSTAGRAM
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worldunitedni v

World United NI

; Edit Profile Promotions Email
@WOrldUnitedNI
".'EJ Multicultural football project based in Belfast
Sharing the passion promoting respect -
»24 Contact us to join : worldunitedni@outlook.com

New Matches l

(@) Belfast [ Joined December 2019

1 Following 0 Followers

Tweets Tweets & replies Media Likes

World United NI @W0OrldUnitedNI - 1s W
This Sunday 12.45 Shankhill Leisure Centre Belfast #futsalleague #match

#futsal #sports #sportevent

UNITY CUP

Sunday 1st December

Seaview Ko 4pm
St.Vincent St, Belfast BT15 3QG

BELFAST CELTIC
e

SUNDAY 8™ DECEMBER
SHANKHILL LEISURE CENTER ||




FAGEBOOK

£ World United NI Football Team X

¢« > c

& facebook.com,

+

Email or Phone Password

facebook

World United NI

Football Team

@worldunitedni

Home

Posts ik Like A Share
Videos

Photos Posts

About @ World United NI Football Team is at Seaview Stadium.

Community 2 December at 07:55 - Belfast - &

Thank you to all the teams that participated in our Unity Cup on
Sunday and congratulations to Lifeline International on winning the
Unity Cup, well deserved |

Events

Create a Page

Send Message

Community See all

il 297 people like this

3\ 298 people follow this

About Seeall

(~) Contact World United NI Football Team on
Messenger

@ wwwworldunitedni.co.uk

[ Community - Football pitch - Sport team

6 Page transparency See more

Facebook is showing information to help you better
understand the purpose of a Page. See actions taken

See more of World United NI Football Team on Facebook

Create New Account

I S
World United NI Football
Team Eb

Home  Posts  Videos Photos  Community

About

& worldunitedni@outiook.com

@ http:f/wwwworldunitedini co.uk/

@ World United is a multicultural football project that is
based in Belfast which primarily works with ethnic

minorities to help integrat

See more

© Page transparency

g informat jou better understand the
2 Page. See action  people who manage




In order for World United to use the HOW TO LOGIN TO WORDPRESS

new vamped up website correctly | ADDING A NEW PAGE HOW TO EDIT YOUR HOMEPAGE

To access the Wordpress you must B I ——————,
Cregfed a Word press M an UO' TO geT login to GoDaddy and follow these R

Click on “"Customizer” view on the

. . R ) 1. You can edit your homepage by

The m STO rTed N uUsl ﬂg WhOT m Oy be a steps. Q == riobon fob. E\lick;(nggte "customize” bufton the
. . Lo " o - Click on the Primary Menu tab. This e —— gk nbbon.

new platform for the members within | Click "Manage" on the Web - il ke you'o o of ol your poges | 2 ool b esemio e

where you can hover over different World United NI
elements of the page, including fitle |

buttons and more.

Hosting tab below. ) Add a new item.
the organisation. The VWordpress > ==

2. Click "Installatron” Name your page in the comment box
' = that says "Add New Page” Once you

manual included how to acess the site e v o page o con e
through our GoDaddy Hosting. As

the previous website was left inactive HOW TO EDIT YOUR HOMEPAGE

the contemporary adn helpful guides

3. Once you have finished editing a WorldUnived NI
secfion of the Homepage you can i S |
click publish to save it . :

v

World United NI
= World United NI
World United NI "

1. You can edit your homepage by v

will get World United more willing to cicking the "customize” button he
black ribbon.

~

v

engage and develop the site with te

2. You will be presented to a page

he| p ]Erom The g U |de where you can hover over different

elements of the page, inc|uc|1ng title
buttons and more.

HOW TO ADD HEADINGS

Click on "Customize” -
3. Once you hove finished Edmng a World lmi“ed NJ To add a heading click the + button

i You can customise the heading by
sizes and font. When you are ready to
publish it click the publish button.

seclion of the Homepage you can
click publish to save it .

World United NI

s




USING INDESIGN

BRAND DOGUMENT

World United previously had no Priority instructions for the Brand
consistent brand guidelines. | create Guidelines include how to use
a condense brand guideline for their colours, text, layout, formatting, grids
organisation that holds true to the and more.
ethos and values of World United. | ‘
believe it was important to reference It was important to present how World , T e MU S —————
and make note of why World United can be represented in the ' |
United exists and how their message future with strong brand values on
can be translated in their future social media and other publications
communications through the brand guideline document.
Examples of the document are
oresented in the following pages.

ere s na right or wrang way for laying out
lasigns using the 12 x 12 grid. One of the main
=N mmunication is for g arid s in oo

: - ; B
£ Type here to search i - & D w G =




TELLING POSITIVE STORIES. WE

ARE

WE ARE A

WE ARE

KEY MESSAGES

Sharing the passion for
football through sport without
discrimination with a spirit of
friendship, respect and fair
game.

Team that is inclusive and
has players from around

the world as well as both
sides of the community in
Northern Ireland, aiming at
building good relations in all
communities.

Promoting respect through
the outreach program
which partners with key
organisations such as the
PSNI, Belfast City Council
and other community groups
to deliver educational
workshops on racism,

its impact and an insight
into why people migrate
from their countries to live
elsewhere.

Activities to help foster
friendship among the

players, their families and

all stakeholders. Fundraising
events bring us together for
Salsa dancing, cultural events
where food from ditferent
countries is on offer and an
annual Unity Cup tournament
which is more than football
but a family event with other
activities.




Typetace Principles

Futura is the typeface for World United. I I iM A R v B R A N D c 0 L 0 U R s
I Futura PT is the specific version of the e | o
font that must be used on all materials. ©5€ TNIee COlours are e prmdary

- : colour that works across all our com-
This is the main typeface. We only use ’ W

3 weights from the typeface, Medium, municafions

Book and Light. Medium can be used

for headings and sub headings. These
weights should be used in bold messages
and communications.

HEX (screen) are the preferred repro-
duction methods for web based mate-
rials.

CMYK (print) is the preferred method

to use for any print materials.

Spacing between letters should be set to
optical. Spacing default is O.

leading is the spacing between the lines
of text. Should be set at 2 points higher
that your text size. For example if your text
is at 12 then the leading should be set to
14 point.

Light

#00a 161

#000000




HOW TO SET UP A GRID

There is no right or wrong way for laying out designs using the 12 x 12 grid. One of the main to use in
communication is for a grid is in portrait mode. Below is how to set up a grid on InDesign

prv ]

PERNTERT X DRSNS\ HET

@ & N5 N7

N
m-
N

OenTMERNMY ORNS N HEZ

CICAL S S

NHE

PERNTWERTX IR

@@ N5 N

Ipyv ]

The purpose of a grid system is to allow
the placement of images, text and shape
in a structured manner.

Creating elements such as text, imag-

es and shapes must align to the vertical
and horizontal lines of the image board.
When logo is present use a 10mm mar-
gin between the top right hand corner of
the grid.

Using a 12 x 12 grid in InDesign is @
great tool to structure and format an im-
age. No matter what the dimensions or
aspect ratio of a format are, the 12 x 12
grid can be applied across different grid
styles. The main grid styles you will be
using will be in landscape portrait and
square.

20mm

20mm

GRIDS 12X12 INDESIGN

10mm

!& A?" TED

T

-

20mm

20mm



DO’S AND DONT'S TYPOGRAPHY DO’S AND DONT'S

World United primary print logo is in Examples here are the do's and

yellow, it can also be used as white don'ts when using typefaces. some of «
on a green background. The logo can ‘y/ \% the incorrect ways 1o use typeface is Sharin.g the passion for.foofb.a” thro.u.gh

appear as inverted with white football \\/‘ ’\//wuntn by using drop shades, mulicoloured sport ‘.Nli'hOU!' discrimination WI.i'h a spirit of

element if the background is too dark. N\ vt text. fextured fext ondlsk}nfed ot friendship, respect and fair game

The logo should not be manipulated
or stretched. Refrain using on complex

bockgrounds or patterns. Do not rotate SHARING THE PASSION FOR FOOTBALL THROUGH J
or distort the logo. ’ SPORT WITHOUT DISCRIMINATION WITH A SPIRIT OF
FRIENDSHIP, RESPECT AND FAIR GAME

X X

Sharing the passion for football through
sport without discrimination with a spirit of
friendship, respect and fair game

/ oo
V"‘.‘.\’\}WURLD

\
“A‘.’LV UNITED

S

Sharing the passion for football through
sport without discrimination with a spirit of
friendship, respect and fair game

y \
\\/V‘“ }/ WORLD % \ x
N v e gon f0T 10 ith & 5% Sharingtthe passionfisr faathsillitheaugh
 oring € PR crminc g e 60T spomauiihost dustminationwith s e
x Spoﬂ \N‘\\‘r\g\’hp espe’ tiandidtiip, tandlfsir game
SFT grien



L0GO SIZES FOR WEB

This is sized to multiple sizes in PNG
format dependent on the resolution of

the screen being used.

k’ \\\)/w

§

%

{

{
N\

120x120px

ORLD
TED

LEAFLET

One of the priorities for World United
was fo gain more sponsors and funding,
myself and my teammate wanted to help
them in this. | created a leaflet that gives
an overview of what World United is all
about and how the public and others
can get involve in the project. | created

byout Type Object Table View Window Help lr’I’f_‘l Publish OnlirlE‘:-1 [l ':.:;:.:' Essentials w Q

*World United Leafletindd @ 125% X
14 2

the leaflet to be a modern and versatile
piece of material that World United can
orint and use in a multiple of different
seftings and places where it may be
relevant to them.

Prometing respect through the outreach pregram which
partners with key organisations such as the PSNI, Belfast Players //
City Ceuncil and other community groups fo deliver
educational workshops on racism and it's impact and an
insigH into whf peop|e migrate from their countries to live Since 2004, World United has had over 200 players from 33 differant

elsewhere. countries that have played for it and some of the Werld United picneers are Come along to ene of our training
still part of the team. sessions fo joinl

We require coaching players, of-
ficiating at our football tournaments that we host,
putting 1ogether funding c:pp|icc:ﬁons.. Eng|ish Lan-
guage classes for some of our team and other ad-
ministration work

Sharing the passion for football through spert without
discrimination with a spirit of friendship, respect and fair
game.

Team thatis inclusive and has players from around the world
as well as both sides of the community in Northern Ireland,

aiming at building good relations in all communities .
We welcome donations! Mone-

tary or football equipment and supplies. Monetary
donations he|p fund our oper01i0|1c:| cosfs which
include football pitch hires, referees, transportation
to away games for our players, football equip-
ment [bibs, kit cones, footballs) and refreshments

at matches.

Activities to he|p foster friendship among the p|0yers and
all stakeholders. Fundraising events bring us together for
Salsa da ncing, cultural events where food from different
countries as well as our Unity Cup tournament a family

football event ce|ebrcning diversity.

™, [Basic] (working) Zerrars



WORLD
UNITED NI

WHAT IS FUTSAL?

‘ hutsal 1s playea befween two feams of five players World United formally started in 2004 when a
each, one of whom is the goalkeeper. Unlimited sub- !

World United name adopted. Prior to formalising
the struct the t t larl ting i
‘ Futsal is also played with a smaller, harder, low- © siruciure, The feam met regu Gry. meeting N
bounce ball. The surface, ball and rules together Ormeau Park for casual football, organised through
favour ball control and passing in small spaces.The an organisation called NICEM (Northern Ireland

Council for Ethnic Minorities).

‘ How to Join2 Just furn up to one of our fraining
sessions!

When the player numbers grew, NICEM invited
Our fraining sessions take place every Wednesday, the IFA (Irish Football Association) to get involved, L
@  810pmatthe Shankil Leisure Centre providing football kit and arranging friendly games { ;
for the team. The team was now under the wing of the . i partners with key organisations such as the PSNI, Belfast quyers
IFA’s Community Relations program until 2009 when | City Council and other community groups to deliver

it became an independent entity

Promoting respect through the outreach program which

educational workshops on racism and it's impact and an

insight into why people migrate from their countries to live Since 2004, World United has had over 200 players from 33 different
. Come along to one of our training

elsewhere. countries that have played for it and some of the World United pioneers are
sessions to join!

still part of the team.

: We require coaching players, of-
Sharing the passion for football through sport without £t N S

s _ N . _ , iciating at our football fournaments that we host,
discrimination with a spirit of friendship, respect and fair

- e | X : . tting together funding applications, English Lan-
| 7 i WORLD UNITED game. Some countries our players are from: pu _
MO RE | N FO CO NTACT U S , > _ Team thatisinclusive and has players from around he world guage classes for some of our team and other ad
K
L

Y e\
Connect with us on social media and stay up to date with Connect with us on social media and stay up to date with o \\/‘I \I’\// as well as both sides of the community in Northern Ireland,
: Zimbabwe : We welcome donations! Mone-

........................................................................... Fmail: Wor|dunifedni@ouﬂook_com 7 Enaland
ities 1o help foster friendshi he pl d ’
facebook.com /worldunitedni Website: WO IdDRitEd.com Activities to help foster friendship among the players an

Portugal ministration work.

Guinea Bissau

donations help fund our operational costs which

Ethiopia include football pitch hi f t fafi
all stakeholders. Fundraising events bring us together for R A

B U | LDl N G COM M U N ITY Salsa dancing, cultural events where food from different | a 5 ¢ | o to away games for our players, football equip-

instagram.com/worldunitedni o Brazil ment (bibs, kit, cones, footballs) and refreshments

i | Unity C famil o
PROMOTING REPSECT ool evert celebrotng divay. | e

twitter.com /WOrldunitedni




EXPLORING STEREOTYPES
30-45 MINUTES

If the children are not already grouped on tables then pu
Explain that you are going to give each group 3 piclures

Tell the students that they are going to inroduce the peoy
need to look at the pictures and try to imagine what thes

where they come frar hat iob do they do, what are th

Would Ihe':,' have anylhing in common wifn this person®

each group.

Invite one group to start by introducing one of the peopl
the same person; you could make some noles about eac

of the 3 people

Discuss any similarities, differences and question:
Where did you get your information from?

Why did you decide on those things@

Was it difficult / easy?

Did you use any people that you might already know 1
seen or heard on fv/papers/inrerenf?

IF you had time you could also ask questions and get the
think it applies to, for example: Wha is the richest? Wha
would they most like 1o be friends with? Who is most like
country® /' Able to speak ancther language? Be a crimit

Explain to the group that you are going fo REVEAL the re

pictures. Show the zoomed oul pictures of the people ar

a fime

Question:

Are you surprised by anything?

Did you learn anything?

Why do you think we made the choices we did?

Explain the word ‘Sterectype’ ask if they can think of any
stereotyped? Judged? Could give the example of ‘Cnly
how does that make them feel2 Why does the shopkeeg

them? Are they all thieves?

u:"'li:

f
Show Racism the :

EDUCATIONAL MATERIALS

GLOBINGO

Find someone who...

Has a friend or relafive that lives in
another country...

Their name:

Country:

Can say hello in another language...

Their name:

Country:

Is wearing something made in another
counlry...

Their name:

Country:

Has a parent / relative who was born in
another country...

Their name:

Country:

Can name a famous person from another
counlry...

Their name:

Country:

Enjoys food from another country...

Their name:

Country:

Has travelled to another country this
year...

Their name:

Country:

Has seen a TV programme from another
country this week...

Their name:

Country:

POWERPOINT

Using Powerpoint as a template for
brand outputs. First example shows
the uploaded locked template. |
created these in order for World
United to have an easy and quick
way to execute upcoming matches
on their social media and other
communications.

insta template vs.pptx
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Evaluation Limitations

It Done Again

In conclusion | believe that we meet One of the main limitations in this project | believe if we were to do this again we
the brief fully. Base on current client was budget. As World United didn't have would outline a much clearer production
feedback Paul and his committee have — a sizeable budget we could not add in plan for our client so that when it comes
responded with positivity of their new  additional features onto the website such  to shot we would get the most valuable
visual identity. as a globe that displayed where each  shots within the time frame.

FEEDBACK

We have delivered on a strong new
web presence, a vibrant badge and
logo as well as video outputs and
social media update.

| have redesigned current materials
to make the next stages in the upkeep
of website and use of logo in the
wordpress manual, brand guidelines
and vamped up education materials

World United now has a bank of
ohotography to use that represents

the organisation with a new vision
statement in the theme of friendship, fun
and football.

olayer was from.

Scheduling was another limitation and

our availability with the team couldn't
align at times and therefore we were

able to deliver on the Equal Game video.

In saying that I am confident that

we delivered to the brief, designing
and new visual identity for the client,
website and guide packages as well
as additional content such as bolstering
activity on their current and new social
media outputs. Creating a user friendly
guide in using wordpress, powerpoint
and anual report documents
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