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The Project

Client Background

Belfast Giants

Develop a series of short videos that can be used by the giants to encourage the general public to attend games and be-
come part of giants machine. Targeting diseable fans, families, young people and fantical fans. The first video would cap-
ture school pupil engagement and showcasing game and the arena as a family friendly spectator sport.

The Belfast Giants are an ice hockey team from Belfast, Northern Ireland that compete in the Elite Ice Hockey League. Home
games are played at the 9,000-capacity SSE Arena Belfast. They have a dedicated ‘Boomerang Corner’ which sits a large
group of fans who generate noise and start most of the chants. The Giants had originated in 2000 and played their first match
against Ayr on 1 December.

The Belfast Giants also hosts the Friendship Four Tournament to celebrate the Boston/Belfast Sister city agreement. It crea-
tes opportunities to unite communities, providing cultural ties between America and Northern Ireland by inviting four college

teams to compete in the final stages of the tournament in Belfast whilst engaging with the community particularly local school
and so potential fans.

Training Arena: Dundonald International Ice Bowl
Uniform Colours: White, Red, Teal, Black
Mascot: Finn McCool

Motto: “In the land of the Giants, everyone is equal”

Tagline: “This is Belfast, We are Giants”
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Product Schedule

PRODUCTION TASK Al
SCHEDULE

ACTIOMN

COMFLETION

Develop a brief based on the
SCOPING THE PROJECT  ntaaiblv Rt BRIyt lToy N

Research benchmarking
competitors to influence the
project.

-Conduct audience analysis and decide on the target
audience for the videos. (A

-Analyse videos on secial media platforms that are based
upon similar themes to our project. (All

-Colect any existing resources and graphics neded from the
client. [Lauren)

Analyse and build upon the

PROJECT PROPOSAL needs of the client.

Include the relevant research
acquired through the aims
above.

-Define the project goals and assign tasks to the team
members (Ryan)

-Decide upon initial ideas for videos.  (All)

Carry out risk assessments for
filming.

Define areas in the arena
needed for filming,

Carry oul a location scout of the arena (All)

-Take recce photographs for refersnce  [All)

Define a definitive 15t of video

PAPER PROTOTYPE
il ideas for the praject.

Develop storyboards (Lawren)

Plan shot lists (Alberto)

-Produce scripts (if needed)/source volce ovet
[Ryan]

-Design a template for the graphics (Lauren)

SIGMN OFF

REVISION _J

S
LY

'

M

REVISION

WORKING PROTOTYPE

DESIGHN ADJUSTMENTS

REVISION

FINAL PRESENTATION

Produce the first draft of videos
in preparation for the pitch.

Compile the footage captured for editing

-Edit footage with graphic overlays (Ryan & Lauren)
<Finalise first draft before exporting (All)
-Export videos for the pitch [Ryan]

Recheve feedback fram client
after pitch,

“Test for look, feel and tone of the videas (AN

-Ensure the videos fit within the brand guidelines of the
client (Al)

Use feedback given by client to
influence and implement any
changes suggested by the client.

Completion of final draft.

<Finalise any edits and content needed for the final drafts of

the videos to make them ready for delivery [Ryani]
Ensure the videos are optimised for targeted platforms
Evaluate the final product as a team (Al

Deliever final product to the
client,
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Client meeting

In this first meeting we were unable to meet Mark Brooks because he was in hospital, but Shane showed us the stadium

and we were able to take some photos and prepare our shot list. | had to miss a Broadcast Journalism class.

On Oct 5, 2018, at 17:01, Mulrone, Claire <cm.mulrone@ulster.ac.uk> wrote:

MarkThanks for letting me know. Could we still arrange the tour? Could a colleague
take it on your behalf.Sarry but | need the students to ses the venue. Next week the
students will be in week three of a 12 week semester and we need to start filming ASAP.
With regard to developing the brief, we're hoping to develop two videos!The first video
would capture schaol pupil engagement and showcasing game and the arena as a
family friendly spectator sport. The second video would showcase the accessibility of
the venue and the facilities to potential disabled fans. Do these two aptions meet your
needs?Let me know about the tour and if you agree about the proposals for the
videos.Good luck with operation. Kind regardsClaire

Sent from my iPhane

On 5 Oct 2018, at 16:42, Mark Brooks <mark@belfastgiants.com> wrote:

Hi Claire,Apolagies - | just found out | will be in surgery early next week and will be
off for a few days. | will drop you a line as socn as | get back to the desk and we will
schedule something in.Let me know if you need anything else from me in the
meantime..Mark

Mark BrooksCommercial Manager

Stena Line Belfast Giants

Claire Mulrone o
Oct 8 - Notified 4 people
Mark Brooks can't make our meeting on Tuesday as he is going into Hospital. | asked for

someone to lead the Tour of the SSE arena and he has appointed Shane Johnston.

In addition to this Mark won't be there for the meeting so | asked him for clarification on
the videos so you can complete your brief for Thursday.

The first video would capture school pupil engagement and showcasing game and the
arena as a family friendly spectator sport.

The second video to promote our core fanbase - These would be the fans who have
supported the team for a wide range of years..since day 1 and from as recent as last
season.

Here's are mine and his thoughts an email trail from Friday evening.

I'll meet you as planned at 11.00am tomorrow Tuesday 9th October at the VIP
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Client meeting

Client meeting

Hi Claire,
No problem for Tuesday - Shane, cc-ed in, will meet you 11am at the South VIP Entrance.

We can't do ‘Video 2' as, as a site, we have already done some work with disabled
customers & JAM card.

We could shoot a second video promoting our core fanbase - something we discussed
at the meeting. These would be the fans who have supported the team for a wide range
of years..since day 1 and from as recent as last season.

‘Video 1' sounds good - that will help for promoting groups attending home games.

Let me know if you need anything else from me..

Mark BrooksCommercial Manager
Stena Line Belfast Giants

j=

Hello,

my name is Alberto Borreguero, | am a Broadcast Journalism student. The next week (Tuesday 2) | can't attend to the class because i have to go to

Belfast because i have a meeting that | must go. This meeting is organaized by my other module, Interactivity for Social Enterprise.

Kind Regards,
Alberto

Swarbrick, Maggie =mm.swarbrick@ulster.ac.uk= jue, doct. 933 % i
parami =

Hp inglés » > espafiol +  Traducir mensaje Desactivar para: inglés x
Hello Alberto

Many thanks for letting me know. I'll see you the following week.

Maggie

15
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The Brief The Brief

Benchmarking Competitors

Although Cliftonville F.C is not a direct competitor, they still draws in a high fan base within Belfast. . PART I:”: mﬁ | F!g ,%I
- - sicome Lo} I's Oldest toothal

Community:

Cliftonville has a strong social conscience with the community, especially with the most needy. Cliftonville have lent support
to Organ Donation Week, providing details of a series of events that had been arranged throughout September. The club also
supports the Palestine Solidarity Campaign along side aiding donations for causes such as “Join Kodi’s Krew”, a young girl
with a brain tumour in need of immunotherapy treatment.

Promotional Video:

Be part of the next character is the promotional video that Clifftonville F.C opened the 2015/16 NIFL season with. The video is 2 .

a fast sequence of short shots showing Cliftonville fans and footage from games with accompanying music (“Dearg Doom” et :‘Ueei r?(gg?:;gr:?“
by Horslips). The promotional video uses a mixture of long shots and close up whilst focusing on the Fans. The graphic - - - : fungl her brain 4
overlays on the video helps to express the fans passion, encouraging you to buy a ticket and be part of the community. This S, P tumour treatment.
sentences are simple but strong, the repetition of “Be part of” connects with fans whilst creating a powerful tag line for the 7y 2 1 s,

club. The down side to this video is quality of some of the footage used in the composition. ' ’

Join Kodi's Krew




The Brief

Elite League

Nottingham Panthers
Cardiff Devils

Fife Flyers

Coventry Blaze

Dundee Stars

Sheffield Steelers
Guildford Flames
Glasgow Clan
Manchester Storm
Milton Keynes Lightning

Belfast Giants

The Brief

Webhsite Youtube channel Maost popular . Twitter
Team Subs . Views Followers
video
http:/ fwww.pan |https://www.youtube.com/| Highlights: https:/ftwitter.com
Nottinghan thers.co.uk/ |channel/UCyon6AP RAR7pI Panthers V {PanthersIHC
Panthers 4K0IK1hBA 4841 Edinburgh | 347232 29,9 tho
03/01/2015
https:/ fwww.car|https:/ /www.youtube.com/ 2016 10 20 Bruce https:/ftwitter.com
. diffdevils.com/ | channel/UCF443iLS7VVZa3V Dickinson cardiffdevils
Cardi Dickinson
Di:riis 9QRH0Zmw /featured?disab] 2.917 78.072 45,2 tho
le_polymer=1
http://www.fife [https:/ /www.youtube.com/ MICKERSON https://twitter.com
flyers.co.uk/ [ user/FIFEFLYERSTV/feature FIGHTS MAKELA [FifeFlyers
Fife Flyers d?disable polvmerzl 3383 131.706 20,3th0
http://www.cov |httos://www.youtube.com/| Genting Casino https://twitter.com
entryblaze.co.uk]channel/UCmwcMWn7iQvy Coventry Blaze [covblazehockey
Coventry /! zx1DWD3hPhg 2551 | vsMNottingham | 12664 22,8 tho
Blaze
Panthers -
06/10/13
http://dundeest [https://www.youtube.com/ 23/12/2012 - https://twitter.com
D:tndee ars.com/ channel/UCPkKGWPERSEF3-] 2.386 Stars v Flyers 20173 |/Dundeestars 17,3 tho
ars

dFEHTSQlw

[sD]

Saturdaw 12th
September 2015

https_/Ysheffield | hittps o Hwwrw voutube.comyc Sheffield hittps/ftewitter. comy’
steglers.co.uky Jhannel/ UCKROPCcI1dIwKFSiu Steelers - steglershockew
teslers Mickelback
Homage
) https-ffeuildford | https Swarwr voutube . comyfu 03 09 17 w hittps ftwitter. com/f
G';-'I“df‘:'m flames.com, ser/FlameslceHockey 1.618 pAilton Kevnes 5.415 lamesicehockew 14 .2 tho
ames
httpsf Mwarwe. cla | https o Awewnw voutube.comsc Bench clearance https/ ftwitter. com’
nihc.comy fClanlHC - Braehead Clan ClanlHC
G'EIEQ o 4438 [v Coventrv Blaze] 57 580 29,9 tho
=n January 29
2013
http- S fmanchest | https/Swenay voutube comysfc A Guide to the httpsf ftwitter comy)’
t N ] LA A dWwW Al [ = Bul 1l | %l St
Mancheste erstorm.com/ annel/ arCen 2 2ag ules of lce ag. cr o 16,7 tho
r Storm sm-MrnCs Hockew
rilton hittps k- https - Pawarwe o voutube com Sl Zamboni Mowie hittp=/ftwitter. com’
Keynes lightning.co.uk/ ghtningiw 1.369 23285 IpaKLightning 12,2 tho
Lightning
https-/belfastgi | http s fwwwww voutube. comfb Stena Line hittp=s/ftewitter. com’
ants.com/ elfastmiantstw Belfast Giants BelfastGiants
ws MManchester
Belfast 4.370 Storm - EIHL - 34 816 49,8 tho
Siant




The Brief

BELFAST FOOTBALL TEAM'S ANALYSIS

1. Cliftonville F.C

It is the oldest football club in Ireland. The club was founded in 1879 in the suburb of Cliftonville in north Belfast. The club
play in Solitude stadium (capacity 6000). Cliftonville F.C has won the Irish League Premiership five times.

Website: http://cliftonvillefc.net/
Facebook: https://www.facebook.com/cliftonvillefc  13.040 followers
Twitter: https://twitter.com/cliftonvillefc  13.100 followers

Youtube: https://www.youtube.com/user/YouRedsTV 552 subscribers

The Brief

PROMOTIONAL VIDEO ANALYSIS

Video Title: Be Part Of The Next Chapter: 2015/16 Season Tickets

Summary: This video is the opening for the 2015/2016 season. The video is a fast sequence of short shots about Cliftonville fans and some football game with

music.

URL: https://www.youtube.com/watch?v=WDNdZ3K-qlo

™~ Shot Time Graphic Sound Text 18 Longshot 0:26-0:27 MNo Yes
Images 19 Mlediarm 0:28-0:29 MNo Tes
1 Close shot 0:00-0:01 MNao MNao MNao shot
2 Closeshot | 0:020:03 | No No No ‘2'“1’ fgr‘f; out gf;gﬁ f;‘; ﬂg E::
3 Longshot | 0.03 No Mo No 22 Closeshot | 0:37-0:38 | No YVes
4 Closeshot | 0:04-0:06 Yes Yes Be partof 53 Tongshot 0-30.0-41 o ez
{rrsic) the passion 24 Closeshot | 0:42 No Wes
3 Closze shot 0:07-0:08 Na Yes Mo 25 Close shot 0:43 Yes Yes Be part of
(focus) the red
@ Close shot 0:08-0-09 MNo Yes Mo AT
7 Panorandc | 0-10 ™o Y az 26 Longshot 0:44 Yes Yes Be part of
2 Big close 0-11 No Tes the rad
shot army
9 Big close | 0:120:13 | No Tes = %gﬁg et =C L=
shot shot 70 Tongshot | 0-470:48 | No Yes
10 Longshot | 0:14 No Yes 30 Longshot | 0:490:50 | Ne Yes
11 Longshet | 0:13 No Yes 31 Closeshot | 0:51-0:33 | Mo Yes Be pariof
12 Longshot 0:16 No Yes the roar
13 Longshot 0:17-0:19 Yes Yes Be partof 32 Longshot 0:54.0:55 Mo Wes
the g}afjc 33 Close shot 0-56-1:00 Wes Wes Be part of
14 Closeshot | 0:20 No Yes the mext
15 Close shot 0:21-0:22 No Yes - - ‘_:Jh"}ffg"'
16 Longshot | 023 No Yes 34 1:00-1:16 | Yes Z0lade
17 Closeshot | 0:24-0:23 Yes Yes Be partof tickels
the despair prices

)




The Brief

BELFAST FOOTBALL TEAM'S ANALYSIS

2. Crusaders F.C

The club was founded in 1898. The club play in Seaview stadium. Crusaders F.C has won the Irish League Premiership se-
ven times. His biggest rivals are Cliftonville.

Website: http://www.crusadersfc.com/
Facebook: https://www.facebook.com/CrusadersNI/ 7.321 followers

Twitter: https://twitter.com/CrusadersFC 13900 followers

Youtube: https://www.youtube.com/channel/UCsnlGg2h5YsefEvSv2n5VWQ 961 subscribers

The Brief

PROMOTIONAL VIDEO ANALYSIS

Video Title: CRUSADERS LAUNCH NEW KIT FOR 2018/19

Summary: This video is the new Crusaders kit launch. In the video there is different people that are saying “I'm ready”. They use a waist shot constantly.

URL: https://www.youtube.com/watch?v=j11k4wDHu4k¢

N* Shot Time Graphic Music Text
Images
1 Waistshot | 0:00-0:01 | Neo Yes I'm read:
2 Closeshot | 0:02-0:03 | No Yes I'm read
3 Waistshot | 0:03 No Yes I'm read:
4 Waistshot | 0:04-0:06 | No Yes I'm read:
5 Waistshot | 0:07-0:08 | No Yes I'm read
6 Waistshot | 0:08-0:10 | Ne Yes We are
ready
7 Waist shot No Yes I'm read
: Waist shot No Yes We are
ready
9 Waistshot | 0:13 No Yes I'm read
10 Waistshot | 0:14 No Yes I'm read
11 Waistshot | 0:13 No Yes I'm read
12 Waistshot | 0:16 No Yes I'm read
13 Waistshot | 0:17 No Yes I'm read
14 Waistshot | 0:1% No Yes I'm read

15 Waistshot | 0:19 No Yes I'm ready
16 Waist shot | 0:20 No Yes I'm ready
17 Closeshot [ 0:21-0:23 | No Yes I'm ready
12 Detail shot | 0:24 No Yes
19 Detail shot | 0:23 No Yes
20 Detail shot | 0:26-0:27 | No Yes
with
traveling
21 Detail shot | 0:28-0:29 | No Yes
22 Detail shot | 0:30 No Yes
23 Detail shot | 0:31-0:34 | No Yes Get vour
(defocus) colorson
24 Closeshot [ 0:33-0:37 | No Yes Get ready
25 Longsong | 0:33-0:46 | No Yes
with
panoramic




The Brief The Brief

PROMOTIONAL VIDEO ANALYSIS

BELFAST FOOTBALL TEAM'S ANALYSIS

Video Title: A Little Place We Call Home” | Drone Footage | The Oval

Summary: This video is a drone footage in The Oval. The video shows the Glentoran E.C stadium with a drone perspective.

3.  Glentoran F.C
URL: https://www.youtube.com/watch?v=hLKmsgxEbGo

The club was founded in 1882. The club play in The Oval stadium in East Belfast. Glentoran F.C has won the Irish League

Premiership 23 times. N Shot Time Graphic Music Text
. Inages u
Website: https://www.glentoran.com/ i Panoramic | 0-00-0-07 | No Ves No Y TIWE]]HB 037.{]45 NU YEE\ NU
Facebook: https://www.facebook.com/officialglentoran 12.907 followers long shot long shot
2 Travelng | 0:07-0:11 | No Yes No : —
Twitter: https://twitter.com/glentoran 15.300 followers long shot ! TIH'E]JHE 046030 [ No ) Al
3 Travelng | 0:11-0:16 | No Yes No lﬂﬂg shot
Youtube: https://www.youtube.com/user/officialglentoran 1.382 subscribers long shot . o
i Travelng | 006073 | e Tes o g Tavemg | 0:330:39 | No T Mo
long shot long shot
) Travelmg | 0:24-0:31 | No Yes No 10 Travelng | L0109 | No fw N
long shot [
5 Travelng | 0:32037 | No Yes No :




The Brief

Aims

The aim of this project is to provide two main videos for the Belfast giants. The purpose of first video is to encourage fami-
lies, schools and youth groups to attend ice hockey matches and events held by the Belfast Giants. We hope to boost the
attendance of the groups above and highlight that ice hockey ice a family friendly sport which can be enjoyed by all. The
purpose of the second video is to promote our core fan-base. These would be the fans who have supported the team for a
wide range of years.

We will achieve this by carrying out interviews with teachers, pupils, families, super fans and the players. As well as captu-
ring footage of games and the fans reactions to capture the atmosphere. This will include time lapse footage, GoPro footage
and motion graphics along side traditional footage.

It is important to capture the ethos of the Giants within the videos, to show that they play a key role in the community and their
willingness to engage with their fans.

The Brief

Audience

These videos are created with the core fan base and potential future season ticket holders in mind, the first video is inten-
ded to entice fans new and old, to bring a new generation of Giants fans with them with school children, youth groups and
families as the main focus. We also hope to make schools and youth groups aware of the free tickets available to them and
to encourage them to avail of this service as a friendly and inviting atmosphere.

The second video is dedicated to the heart of the Belfast Giants, the die-hard fans, the ticket holders, the fanatic ‘Boomerang
corner’. This video will follow some of these fans during the Friendship Four tournament and will show their passion and love
for ice hockey and the Giants. This video will also help to convey the passion and atmosphere that the fans add to the overall
experience of attending a Belfast Giants game.




The Brief

Plataform

These videos will primarily be for social media platforms such as twitter, facebook and instagram. They will also be placed
on the teams youtube channel along side being placed on the large display screen within the arena at home games. (Fig.1)

Figura 1

The Brief

Branding/ Look & Feel

Our project team will utilise the existing graphics and brand
guidelines provided by the client to ensure that the videos we
produce ties to the aesthetic of existing content.

The look and feel of the videos will be energetic in a crisp
and clean manner. The videos should have an intimate feel
so that the audience can resonate with the team and the
current fan bass to encourage them to attend. The videos
should harness the energy of the games and the passion of
the fans who are in the arena. Through the videos we feel it
IS important to express the unity and connection between the
fans and the players and the sense of family that comes with
supporting the Giants.

[
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The Brief

Best Practice

BRETT GERVAIS

Forward, Clarkson University

The Brief

NI Connections Friendship Four 2017 - The Legacy

Tone:

This video shows the atmosphere that the fans and players create and experience at this event. The video shows game play and fan support, mixed
with interviews. The use of the slow motion emphasize the details. Another noteworthy influence point is the use of footage which capture the fans
and players together as these moment show the union between the players and the community.

Interviews:

This video use interviews as a narrative element; it consists of different interviews with players or team CEOs to give context to the Friendship Four
tournament. The interviews guide the video and the audience, helping to transmit the idea of unity that the Friendship Four is based upon.

Key shots:
A wide shot time-lapse (fig.1) of the arena filling with fans complements the slow motion footage used later in the sequence.

Close Up slow motion shots emphasize the details, you can see the distinctive features in the players celebration or you can see the real fan reac-
tion.

Why i choose this video:

| consider that this video is a good choice because it shows what the Friendship Four is and means. We can see the union between fans and the
competition between teams. This tournament is a moment to enjoy hockey and to show the world how it is in Belfast, and the video communicates
that well.

33
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The Brief The Brief

Pre-existing content
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The Brief The Brief

Reece images
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The Brief The Brief

Client response to brief

Looks great Lauren!

Our next home games will be the Continental Cup games in mid-November and then we are away again for a few weeks. Is that
something you are able to put in the diary for filming?

Let me know what you need from me next..

Mark

Mark Brooks
Commercial Manager
Stena Line Belfast Giants

38 39







Fan video shot list

SCEMNE  SHOT DEZCRIPTION SHOT SIZE SHOT T¥PE MOVEMENT EQUIPMENT
& s S udne ateunl ik el s Shot Type... Static Equipment....
wery old, concetrate) fan z
# 1 sow rramen fans capture gol s Slow mation Static Equipment...
celebration
& & Fans in the stadium 5 Shot Type. .. Pan Equipment...
& 2 Fans in the corridor, pre-match W5 Shot Type Static Equipment...
= 7 Gm"cf:' e SR eariacon W5 Shot Type... Tracking Equipment...
(Tracking and pan later) i
# 3 Focus in a fan object like a flag s Shot Type... Static Equipment...
@ & g A R i b W5 Eye Level Pan Equipment...
show how player feel fans support )
@ . 4 Fans and p ayer together, in first view M Shot Tvpe... Sratic Equipment...
fan and behind a player ) -

42 43
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Fan video shot list

AL u 1 Timelapse, people sitting in the WS Shot Type.. Sratic
stadium before match
. During player presentation, without WS Shot Tvpe Static Equipment
light fans shot (wide and close shot) A R
[A2] o 5 Many fans doing the same WS Shot Type.. Ban
[celebrate wave]
= 10 Stadium pancramic (comer] W5 Shot Type... Fan Equipment...
# 3 fans outside (in the doors) W5 Shot Type.. Static

# 4 Fans in stadium 5 Shot Type.. Seatic




Fan video shot list

Fans interact between each other

Player taking a shot

Interaction between player and fan

Player celebrate

c5

W5

c5

M5

Shot Type...

Shot Type...

Shot Type...

Shot Type...

SCEME  5HOT DESCRIPTION SHOT SIZE SHOT TYPE MOVEMENT
Static
# 1 Bench C5 Shot Type... Static
Pan
N2 # 2 Fans interview M5 Shot Type... Pan
Static
Static

47




Story boards

;

=

1-Atmosphere pre-match, 2 — With this shot it can see the fan passion, individual passion, can 4- Without light, only with the light of the fans

preparation, different kind of fan, you see details with slow motion, you can recognise yourself in the other phones during the presentation, other way to o s shot_ SUOW e L S WRICTING SIS SATSTION oW e e ICe I ALORON; ? RIS CHER LIRS iRy e e fl_ag, fhic onject
the game like a fan, they are part of s held by a fan, they hold the flag and with that they
can feel calm before the storm. person. see the fans. A
the game although they don't play. hold the team.
3 - Stadium, the connexion between fan and player.
8-Fans and player together.

48 49




Story boards

13-Many fans doing the same thing like a wave, this shot show

9-. Fan'_s. interact between each othgr; 10- Goal celebration, ecstasy, joy, rapture 11- F'!ayfe; s_hnt, focus in the player, in the action, fans the connexion betwsen fans, they are liks a family, move together,
with this shot can see the community, are seeing it support together.

the family, the brotherhood between

fans 12- Player celebrate like fan, show emotion

50 51




Fan Video with Story Boards

Video idea

The idea of the video is show how fans are part of the game. It seeks to demonstrate the connection between fans and pla-

| N TH E LA N D I:I F R | oy yers, with the fans like the seventh player.

ez 5 " The idea of the video is compare the situation that players live with situation that the fans live; for example, fans are going
T H E R N 2 | into the stadium and the player is going into the ice rink. We show that shot because we can see how the fans follow a ritual
just like a player.

Another important feeling that we try to convey is the sense of community. Fans are like a family, the stadium and the match
are a place and experience to share with your loved ones, your family and your friends.. We seek to communicate this with
the adrenaline rush and the joy that the fans feel when they are seeing a game.

The video has two points of view and 3 steps, the fans and the players. It starts with pre-match shot (corridor, outside, bench)
and then the presentation, the match and the evolution of the game, thought moments of anger, moments of joy, defeat and
triumph. We also may talk with the fans and ask them about their passion for the Belfast Giants.
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Pitch Revision

Notes

-Too much text

-Equipment list no in pitch

-Explain why

-Write up shot list, why each shot but no in Pitch

-Put in story boards order, is a story put into a narrative
-Create a video with music, we can show Marc

-Email for equipment

-Ask Marc about music copyright

The Pitch

Lauren took Ryan and me in her car. The meeting was on Thursday 8th of November in the Ulster University in Belfast. |
prepared the videos with the story board and some lines to present my video idea. In the class before the meeting | had
prepared and review my notes.

In the meeting first Lauren presented her ideas, then Ryan showed his video and showed his storyboards and video idea
and, finally, | showed my video idea and the video. | was very nervous and | thought that | was going to forget my English.
But the meeting went really well, and Mark liked our ideas.

| achieved my aim pf explaining my ideas and the intention behind my video. | wanted to demonstrate that fans want to be
recognized like the seventh player and like an important part of the game. | defended my video because | think that in this
video idea | mix the different feelings that a fan can live during a match.

55




The Pitch The Pitch

Claire Mulrone o
Mov 8 - Notified 4 people

Well done to everyone the pitch went really well, Mark was very impressed. You all did
very well explaining the story boards and video's.

He was impressed by the additional media and animation you have suggested.

He has agreed to give you a super level of access over the five days of filming showing
how supportive the Belfast Giants are fo yvour work.

Many congrats and good luck with capturing all the footage you need.

Claire

k>
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Mid Project Reflection Production Preparation

| am very happy with my contribution to this work and with my team; Lauren and Ryan help me very much. | am learning so Hi Mark,
much about the process of creating a promotional video for a company. | did not previously know concepts like “The Brief” Equipment List for Belfast Giants Shoot | . |
or “The Pitch”. | think that we are working very well together, even if the first days were a little chaotic but now it’s all perfect. Thank you for sorting us with our passes last night

2 Sony FS5 Cameras

I Ronin MX Gimbal (For 1 FS5)
I Lighting Kit

I Zoom F4 Field Recarder

< Tripods for the Sory F35s | just wanted to double check a few things for filming tonight with you. As we had mentioned in our pitch we are hoping to film-
I Osmo Mobile

1 Panasonic AC20

We have our schedule and we are keeping to the deadlines without problem. | do not yet know how to use “Toggl” but | am
using the time sheet. We should be arriving around 5pm today.
| think that my group have had excellent ideas as put together the videos. Lauren’s animation is amazing. We have worked
together to finalize the brief, we distributed the work and | think that we have been well organised and coordinated. To pre-
pare The Brief | watched many ice hockey videos and read some books in relation to sports marketing (it is in bibliography).
| had been totally unfamiliar with ice hockey before this project and at first the situation was uncertain and confusing. At the
beginning of the semester it was very difficult for me because | could not understand Lauren and Ryan’s English. Both were
patient and helped me as | improved my English and now | can understand them well.

1. The players before they hit the ice - (playing football, jogging or strefching backstage. )
2. The players warming up on the ice from the bench

3. The players walking up for their enfrance

4. An ice level shot of the entrance - (you had mentionad about the time keepers box)

5. A side view shot of the players on the bench

To prepare the shot list | watched some sport movies to learn about how they use the shot to express feelings. | prepared
20 shot that | am going to use when | film. | was very impressed with the storyboards that Lauren painted; it's very useful to
explain the video narrative.

Could you let us know if it would we are still okay to film these shots and if so, please advise who to approach in regards to getting into position for filming these shats.

We are primarily hoping to carry out interviews on Saturday night and would greatly appreciate it if we could have access to any players who are available and willing

, : , : : : : . to take part in the intervi
I’'m happy with my video idea as | hope that this type of video is a good way to connect with the fans. | was able to explain it o e partin e Ieets

to Marc and | think that | can do a very efficient fan video. | am learning a lot of things and | think that is a very useful module

, , All of your help is much appreciate by Ryan, Alberto and myself
to introduce yourself to real life work. your help PP YRy y

Many thanks,
Lauren
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Filming Phase |

In the first filming phase we filmed the Continental Cup. There were three matches between Belfast Giants and three Euro-
pean teams (Medvescak Zagred, Ritten Sport and GKS Katowice) We filmed in the SSE Arena in Belfast. In these three days
(15,16 and 17 of November) | had to take the train at 2pm in Coleraine to be in the stadium at 4:30 pm and | had to take the
train back at 10:40pm from Victoria Street Train Station. | came back to my house at 00.30am because | had to walk from
Coleraine bus station to my house in the University. We took the equipment 14 of November at 09:00am and we gave back
on Monday 19 at 04:30pm.

First of all we took the equipment and we went to the North entrance where Marc was waiting for us every day to take us from
the door to the suite. In the suite we prepared our equipment to film and we put some camera in the tripod to film too. Before
the match started | take the FS5 camera and went to the stadium to film.

The first day | tried to film all the shots from my shot list that involved fans, because of the three days of filming, this was when
there were more Belfast Giants fans (focus in the Belfast Giants corner). The first day | learnt how use the camera and took
100 videos, and filmed 7 shots from my shot lists.

The second day | had to go to the equipment reception to take the handle bar. In the stadium went to the bench and locker
room to film the players, | filmed their warm-up and a punch almost hit me but | got good player shots. Then | filmed the game
and the fans, making 153 videos and taking all the shots of my shots list.

On the third day | filmed the player presentation with two cameras at the same time, | put one camera in the ice rink glass
hole with the tripod to film the players and | took other camera in my hand to film the fans reaction. | filmed fans and players,
taking 99 videos.

Screens




Screens Screens
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Email with Mark

j=

Filming Today Recibidos x B 2

Lauren McConkey jue, 15nov. 9:38 <%
Morning Mark, Just a reminder that we are hoping to be at the arena for 4. 30pm/ 5pm at the latest to allow us to bring in and set up our equipment. As we are ho

Mark Brooks <mark@belfastgiants.com=
para Lauren, Adrian, mi, Claire, Ryan -

jue., 15 nov. 11:12 i,

X inglés v > espafol v  Traducir mensaje Desactivar para: inglés x
Hi Lauren,

Sounds good - looking forward to getting this going.

Send me a text message when you are 10 minutes away and | will meet you when you arrive. Regardless of where you park - meet me at the North VIP Entrance at
the back of the Arena and | will show you around..

See you soon,

Mark
Mark Brooks

Email with Mark

| L

Lauren McConkey vie, 16nov. 1415 ¥y
Hi Mark, Thank you for sorting us with our passes last night. WWe should be arriving around 5pm today. | just wanted to double check a few things for filming ton

Mark Brooks <mark@belfastgiants.com= -

para Lauren, Claire, Adrian, mi, Ryan -

vie., 16 nov. 15:00

Ap inglés + > espafiol *  Traducir mensaje Desactivar para: inglés x
Hi Lauren,

Mo problem for all of the below, except for the ice-level shot of the entrance..as you'd need to be on the ice which is not allowed. We can figure something else out
instead.

Regarding interviews: | thought those were going to be done with the players another time? i.e. talking with Colin Shields regarding his time in Belfast..? | do not think
there will be any time to record those on a game day.. Mo problem for your fan interviews though.

See you 5pm at the North VIP Entrance - bring your media accreditation with you.
Let me know if you need anything else from me..

Mark

Mark Brooks
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Filming Phase li

In the second filming phase we filmed the Friendship Four Tournament. There were four matches between four NCAA college
ice hockey teams from Boston. On this occasion were Boston University, Yale University, The University of Connecticut and
Union College all competing to hoist the Belpot Trophy for their university.

We filmed in the SSE Arena in Belfast. In these two days (23 and 24 of November) | had to take the train at 12noon from Co-
leraine to be in the stadium at 2:00 pm and | had to take the 10:40pm train hom from Victoria Street Train Station, returning
to my house at 00.30am because | had to walk from Coleraine Bus Station to my house in the University.

In these two days | did not have to film because my focus was on the Belfast Giants fans but | took some shots to help my
team mates and | filmed many schoolboys because in the first day there was a lot of school pupils in the stadium. In the
second day | filmed some Belfast Giants fans that | found among the public. | had all the shots that | needed because | had
filmed also during the International Cup.

Screens
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Email with Mark

[T

Friendship Four Filming recibidos x S B B

Lauren McConkey jue,22nov. 10:01 %%
Hi Mark, Just a reminder that we are coming to film the Friendship Four Tournament on Friday and Saturday. We are hoping to be with you between 2-2.30 pm ...

Mark Brooks <mark@belfastgiants. com= jue., 22 nov. 10:41 -

para Lauren, mi, Ryan, Claire, Adrian -
Xp inglés v > espafiol *  Traducir mensaje Desactivar para: inglés x

Hi Lauren,
Sounds good! We have a lot of activities planned on Friday - are you able to be here either around 1:30pm or before and, if not, around 2:50pm?

Same arrangements as last week - arrive at the North VIP Entrance and give me a text when you are close. All our suites are full this weekend and so we will not have
the same space available for your kit.

Mark

Mark Brooks
Commercial Manager
Stena Line Belfast Giants

4

Email with Mark

| L

Friendship Four Filming Recisidos x

Ryan Pendleton

C B 2

vie,23nov. 13:01 %

Hi Mark, Just to let you know that we've been delayed getting down to Belfast so we'll try to be down with you for 2:50pm and Lauren will message you when w__.

Mark Brooks =mark@belfastgiants.com=
para Ryan, Lauren, Adrian, Claire, mi =

Hp inglés + > espafiol v  Traducir mensaje
Mo problem - see you guys soon.
Send me a message when you're close..

Mark

Mark Brooks
Commercial Manager
Stena Line Belfast Giants

vie, 23 nov. 13:35 i,

Desactivar para: inglés x
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Editing Phase |

First, | had to compile the videos from Lauren’s laptop, she sent to me by Wetransfer and then we used a pen drive to transfer
the biggest files. When | had all the videos, around 500, | watched all and | selected the videos that | was going to use in the
edit.

| also had to select music. | was going to use “The Phoenix”, a Fall Out Boy song, but | can’t use this song because it is under
copyright. | had to look sites where | was be able to achieve free royalty music, | used Youtube, Soundcloud and Freeaudio-
library, and finally | found the song “Stardust” by Mi77ER from Youtube.

| had to learn how use Premiere. At home, in my university | learnt how use Avid but not Adobe Premiere. | downloaded the
program and watched some tutorial to learn how import videos, export videos, edit, and so on.

There were some issues with the videos and Premiere. Premiere cannot import XML videos that were the format of our videos.
| did not previously know about that and | tried to solve the problem thinking | had a problem with my laptop. When | knew
that Premiere cannot import this kind of video | downloaded a video converter and changed the format of all the videos. This
meant, | had to check through several programs until | found the best program to maintain the high-quality of the video.

There was a decision to make two videos. Lauren asked me if | could change the music and use calmer audio because |
had lovely scenes, and for this reason | decided to make two videos. | had to find more music without copyright and | found
“Epic Cinematic Music” by Brian Rian Rehan from Youtube.

Editing Phase |

Stardust
MI77TER/LunarBlood

’ ; ._H ﬁ u:{]-'l. /3:33

Stardust - MI77ER/LunarBlood - House Music

o BAncin far Vlane

P »l o) 035/209

Epic Cinematic Music - No Copyright - Free To Use




Editing Phase |

WAE| OO [0 Ad bt Pacinigie Pro

Saltar preguntas frecuentes ==

Pl ) 0:51/10:03

lobe Premiere Pro - #1: Primeros pasos
= ZEPfilms

Afiadir CD Disc  ~ @,

Aiiadir video

(»]
@_ Adiadir URL -

é .

4 PCM S24LE 48 KHz 1152 K... ~ B Sin

Samsung TV H264 Movie (*.mpd) w

B8 » _

Y Convertir Aho

Editing Phase |l

Edition video 1: | use the pitch video to guide my editing. | prepared the title using the quote “In the Land of the Giants
everyone is equal”. The first scene is four videos with fans going into the stadium in quick motion and one video where the
players go into the ice rink. Then, there were videos with fans and players during the game (some in slow motion). Later
there is a moment of calm with fan and player scene where they interact between each other. Then | repeat with scenes of
fans and players before the game, and during it until the end. | used electronic and fast music to communicate energy and
| connected the music with the images of people’s movement.

Edition Video 2: in this second video | used many videos that | had used in the first video, such as the first scene, but in this
case the videos are in slow motion. The first part of the video begins with a celebration but then | focus on the fans before
the game. Later | mix scene of fans interacting each other and players interacting during the match. With this music the
rhythm of video decreased and it created a different atmosphere where the focus turns to little details.

Addition of words to the video: | decided to add words to the video because | think that it provides important support, the
words guiding the spectator. | use the same typeface that we use in the title quote.




Editing Phase li Editing Phase |l

Origen: Clip0021_264.mp4d i | Programa: FanVideo ¢ | Origen: Clip0098_x264.mp4

| ERLYS svusop

e 00:00:02:13 ' Ajustar :00:02:13  00:00:04:22 ' Ajustar Completa ‘v A 00:02:07:21

> > =+ £ FE M 7 T T ™ Fa5

Clip0021_x264.mp4

Tinn: Pelicula Clip0098_x264.mp4 i FanVideno =

— o £ Tinn: Pelicula
i Proyecto: FanVideo = o el : 00:00:05:00 00:00:10:00 00:00:15:00 3 ; e medi :00:04:
4 . P : eSO MeENet * 00:00:04: 00:00 00:00:01:00 00:00:02:00 00:00:03:00 00:00:04:00 00:00:05:00 00:00:06:00 00:00:07:0
FanVideo.prproj 68 elementos :-. E (]
Entrada: | Todos = e E i Proyecto: FanVideoVersion2Finalr
Velocidad de fo i . e 3 FanVideoVersion2Finalr.prproj 79 elementos
I 'Q : : E Entrada: | Todos - 3 Video 3

» Video 2

Etiqueta

Clip0021_x264.mp4 I 24,00 fps
| Etigueta | Velocidad d ? Video 2

Clip0083_x264.mp4 24,00 fps * Video 1 Family Video St ard.mp4 Opacidad:Opacidad «

Clip0092_x264.mp4 24,00 fps

Clip0022_x264.mp4 24,00 fps

Clip0025_x264.mp4 24,00 fps

ClipD027_x264.mp4 24,00 fps

Clip0027_x264.mp4 24,00 fps Clip0096_x264.mp4 24,00 fps Audio 1

Clip0029_x264.mp4 24,00 fps ClipD098_x264.mp4 | 24,00 fps i Audio 2

Clip0049_x264.mp4 24,00 fps Clip0101_x264.mp4 24,00 fps i Audio 3

Clip0107_x264.mp4 24,00 fps « ) Audio 4

3

ClinfN5? ¥?64.mn4 24.00 fns




Feedback an ist drafts Editing Phase il

- Change word color, all the words must have the same color. I changed the word colour and the University Logo. There had been a problem with the university logo becau-
se I used other logos and in the end had to change two times. I added the Science Shop Logo with Premiere.

- Change the University Logo

- Add a hashtag #WEAREGIANTS

- Add the Science Shop Logo

00:00:02:08

+ R nar

Tipo de relleno

Aa AsAa |
-F\i..,- Aué; F'\ d A A ! . ' Textura
: A a : Contornos interiores

B
E
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Editing Phase lli

: | Programa: FanVideo | w| x

i | Origen: Ulster University video sequ

'le;siggmiw ULSTER UNIVERSITY

L

v A 00:00:05:00 00:02:11:11 [ Ajustar Completa [~ < D00:02:15:21
L7}

i
sa |k FanWideo w

b 00:01:55:00 00:02:00:00
68 elementos
Entrada: | Todos =
= -+
Etiqueta Velocidad de fo
. .
- MI77ERLunarBle [l 44.100 Hz

i TEAM SPIRIT
5 Titulo 01
b ulster

Ulster University video sec 24,00 fps

Feedback an ist drafts

Alberto - There appears to be some pixelation within your footage, could just by my
laptop but please check at the below times just incase:

Video One:
- 30 secs
-1.05

-1.25

-1.42

Video Two:

-56 secs

-1.32

-1.40 - the video appears to glitch or jump here



Editing Phase IV The Final Production
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The Final Production

Belfast Giants
FanVideo2

Duration: 2’ 18’

Summary: Belfast Gianst pro-
motional videow here there

is fans and players videos
mixed with electronic music.

Music: This vide use the au-
dio “Stardust” from MI77ER/
LunarBlood, with Creative
Commons CC BY-SA 3.0.
http://bit.ly/licenseCCSA30
Fuente: Soundcloud.com
Mp3 Music Download: http://
bit.ly/TWmbOtY

0:00:33

0:01:37
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Final Project Reflection

| think that our videos are very good. Family Video and POVvideo | think that are a well done videos that can connect with
the Belfast Giants Family. The POVvideo is very original and very attractive to see in social media because is short and
different.

FanVideo with Voice Over: | edit this video and the music but Lauren add the voice over and change something. | wanted
to edit the voice over too but it was not possible because Lauren took the voice over on December 21 and | was in Spain
and she didn’'t send me. | should have changed a little bit the voice over but Lauren did a good work.

FanVideo?2: | think that this video is good. | like how music and images are connected because | think that improve the
video and make more enjoyable. | think that this video can connect with Belfast Giants fans.

| work so much in this project and | am very proud with the final production. We have had problems but we fixed and |
think that my team have done a good job. We have all learned from all and worked very well as a team. Mark is impressed
with our videos and this was the final goal.

Project management

| think that my team and | had done an excellent work with this video. We have had many problems, for example, my com-
puter is old and slow, and many days Lauren said me only with one day that | need to change something. | think that we
need to improve the communication between us. However, with stress, we were able to finish the videos.

This module has been very expensive to me because | have to pay all the transport from Coleraine. | spend in transport
57,6 pounds.

| am very proud of the videos. It was the first time that | have to prepare a professional video for a company. May be the vi-
deo is not the most original, | hope to improve in the next videos that may | have to create. | learnt so much about Premiere
and | think that is very useful to edit video, is easier and faster than Avid.

| need all my patience with my computer because it is very slow and many time all the programme collapse and | have to
restart. | have saved my work constantly and | have not lost my videos.




Client Liaison English

| have sent my production Log to Francis Kane. Francis is my English teacher, he helped me to correct my grammar and
vocabulary mistakes.

Mark Brooks =mark@belfastgiants.com= 11:27 (hace 4 horas) 7 4

WWideo ideas
para Lauren, mi, Adrian, Claire, Ryan -

X inglés » > espafiol v Traducir mensaje Desactivar para: inglés x The idea of the video ].5 shF:w how fans are part of the glame It SEE:%{_S, to
demonstrate the connecti cnssiesn between fans and plawvers, with the fans like the seventh plawver.
Hi Lauren,
The idea of the video is compare the situnation that plavers live with situation that the fans live;
These are very impressive - you have done a great job with these! for example, fans are going into the stadium and the plaver is going into the ice rink: - we show
that shot because we can see how the fans follow a ritual just like a plaver.

Showed these to the office staff too - these look great.

Anocher important feeling that we trv to convevis the sense of community. F—fans are like a

Mo problem for a voice over - the team are actually practicing at the Arena on Friday. if you wanted to grab someone immediately after they end practice around familwv, the stadinum and the match are a place tejesandand experience to share with vour
Tlam? loveds ones, vour familv and vour friends-brether veour fhends—eounr mrandsen. We seekare

geing to communicate all-efthis-and iz with the adrenaline rush and the jow that the fans feel
Mark when thew are seeing a game.

--------- | The video hasis two points of view and 3 steps, the fans and the plawvers. It starts with pre-match

Mark Brooks shot (corridor, outside, bench) and then the presentation, the match and the evolution of the
Commercial Manager game,_ throughiteanbe moments of anger = mermment efjov ete- defeat and miumph. We also
Stena Line Belfast Giants Adse—we—ecan talk with the fans and ask them about their passion for the Belfast Giants.
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English Timesheet

NEd . flect TIMESHEET
| a5, —Project Reflecoon University of Ulster

Name Group
Member:

I am verv happv with mv contribution tois this work and with mv team: Lauren and Bwan help
me verv much. I am leaming so much about the process ofte creatinge a promotional video forte
a company. I did not previouslvest know concepts like “The Brief” or“The Pitch™_1I think that Month/Yean
we are working verv well together_even if the first davs were a little chaoticsbutnew—it s all
perfect. We have ourthe schedule and we are keeping to the deadlines without problem. I do not

yretnt know how bo use “Togel™ but L oo using e e sheet E Date TPraleat Tt | Other Activitics | Howss | Totai]
| (Design & Build) | (Meetings & | Hours
| I think that mv group have had excellent ideas as put togetherte male the videos The Lauren’s |  Research) I
animation is amazing. We have worked together to finalize the brief, we disxributed the wore | L | ..........
and I think that we have been well organised and coordinateda—=serrwell ersani=aten To Monday ...
prepare The Brief I watched manv ice hockev videos and read some articles in relation tosdt | luesday SORMMMMMSIRSN TSSSSSSSSSSSSSSSNSRARSUSSSSSSSESSSsbSCOvRUUSI: VOICSSCOIEIS: FUUCIUNSUEEA, G

sports marketing. T had been totallv unfamiliar with-—¥F-dids +lesewanyihinsabeut ice hockewy | 5= 2?,:'(}9,!18Teamandchmseapmject4*

before this project and at first the situation was uncertain and confusing. At the beginning ofthe | 5 E L
: - T . Friday 28/09/18 | Reading about Spoi 2 :
semester it was very difficult forte me because I could notdidnt understand Lauwren and Rvan’s :

English. Bothhisacecentwasvery soange for me butthey were patient and thevhelped me Mnnday """ i

asand I improved mv English and now I can understand therm well.

Alberto Borreguero

2018

To prepare the shotlist I watched some sport mowvies to learm about how thew use the-shots to Thursday

express feelings. I prepared 20 shot that I am going to use when I =3l -film_ I was verv Fnda}_« ““““““““““““““““
impressedings with the storvboards that Lauren painted; it’s very useful to explain the video

narrative_ Monday B

04/10/18 | PrepareSchedule | 4

ogmom8 f | |FHiteleagueexcel 3 | |
______________________ 091018 § 1 [OdysseyArenavisit 4 | |

92 | | 93

i
i




Timesheet Timesheet

Wednessay| |1 [ I oy Twe Pt s b ke M| Toil
. . ! . | f ; | (Design ui eetings ; ours
Thursday | 11/10718 frgf Document | 4  Competitor Analysi 2 = i | Research) | |
Friday 12/10/18 Final Brief Document - 1 T
: Monday e
Rt s e Tuesday | 30/10/18 FanVideo and Storyboardsfina 7 .~ |
Monday L | I R S e Wednesday | | L
Tuesday _Thursday | 91{'.?{1?...é'f.r.‘??.‘iﬂ?ff’.t.c.ﬁ.."?.'.‘E'..@.’.‘%'.W’E.?E.’}?E'. ...... 4 b
........................................................................................................ Friday
Wednesday | | | I i
 Thursday | 18/10/18 ' Fan video shotlist | & | S | Monday | 05/11/18 | FinalPitchand Fanvideo | 2 . =
Erid i . i . Tuesday 06/11/18 | Prepare meeting with mark 2 . :
rl a ........................................................................................................................................................................
. I i MWednesday | b
S S S i , : | Thursday | 08/11/18 | Prepare meeting with Mark | 4  MeetingwithMark 4 |
Monday N | S I A Friday |
Tuesday i
""""""""""" 24.1’1{1;"18  RretPitch Deck 4o Monday |
Wednesday | <% 1W/lo o FllsLPRER LR o b S — B I E— i Twesday | L hhh
' Thursday 25/10/18 Pitch Deck correction | 6 | 1 T T R Wednesday | 14/11/18 | Collectequipment | LS SRS NN S
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