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Introduction



As part of one of my 
final year modules, 
Interactivity for Social 
Enterprise allows us the 
opportunity to develop 
a group production 
creative project under 
the guidance of Adrian 
Hickey, Creative Director 
and Claire Mulrone, 
Project Manager.

Working alongside Claire 
Mulrone, Community 
Engagement Manager at 
Ulster University and the 
Science Shop. We were 
provided with a range of 
12 Community projects to 
allow us the opportunity 
to develop an Interactive 
Media project for a 
Community Partner. When 
carrying out this project, 
we will use our skills we 
learned and developed 
throughout our studies 
in Interactive Media, and 
also when we were on our 
Placement year. 

I had originally selected 
the La Dolce Vita project, 
but unfortunately La 
Dolce Vita withdrew 
their project before we 
proceeded with our first 
meeting. I am thankful 
that this didn’t happen 
in the middle of the 
Semester. In addition, 
we were given the 
opportunity to work with 

the Female Sports Forum, 
who wanted to refresh 
their visual identity 
of the organisation. 
Redevelop their website 
and capture videos 
that reflect Women in 
Sports. It has to be action 
packed and incorporate 
interviews with Women 
who are sporty. The 
pledge is women and 
girls, active, fit and sporty. 
It is embraced by all the 
stakeholders to influence 
and encourage Females 
in Sport.

To develop our project 
for the dedicated 
Community Partner, we 
had to meet with them 
to complete a brief. 
Once the brief has been 
approved, we then have 
to work on our own Design 
Decks to pitch in week 
6. When the Community 
Partner has selected 
their favorite designs, as 
a group we had to work 
on the final designs and 
complete it for week 13, 
Thursday 19th December. 
The refreshed visual 
identity, promotional 
materials and website 
will be showcased at the 
Exhibition on Friday 10th 
January 2020.

INTERACTIVITY FOR SOCIAL 
ENTERPRISE - INTRODUCTION
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ABOUT THE 
FEMALE SPORTS 

FORUM



The Female Sports Forum 
was established by the 
Five Governing Bodies 
joined forces together 
to establish the Female 
Sports Forum in January 
2010 to work together to 
increase opportunities 
for females to participate 
in sport and physical 
activity. Their aim is to 
raise the profile of female 
sport and create a better 
sporting experience for 
all women and girls at 
all levels and abilities 
across Northern Ireland. 
The vision of the Female 
Sports Forum is for every 
women and girl across 
Northern Ireland to feel 
that participating in sport 
and being physically 
active is a vital part of 
their everyday life.

The forum is a unique 
collaboration between 
Ulster Hockey, Ulster 
Camogie, Ulster Ladies 
Gaelic, Ulster Rugby 
and the Irish Football 
Association. We are 
supported by Sport 
Northern Ireland, the 
Northern Ireland Sports 
Forum and Ulster 
University.

The Vision of the Female 
Sports Forum is for every 
woman and girl across 
Northern Ireland to feel 
that participating in sport 
and being physically 
active is a vital part of 
their everyday life. The 
Female Sports Forum is 
committed to increasing 
female participation 
in sport and active 
recreation and ensuring 

that all females are given 
the opportunity to  take 
part in sport and active 
recreation, no matter 
what their age, ability, 
race or creed. They want 
every woman and girl to 
be Active, Fit and Sporty.

Below shows the 
project outline which 
was delivered to us 
on Week 1 during the 
selection of projects. 
They want to refresh 
the visual identity 
of the organisation, 
redevelop their website, 
and capture a video 
that reflects Women 
in Sport. The next few 
pages show the current 
logo, a sample of a PDF 
document cover and the 
current website design 
(the home page.)

About the female sports 
forum
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FIRST 
MEETING
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The 
Brief



COMMUNITY 
PARTNER
Five Governing Bodies 
joined forces together 
to establish the Female 
Sports Forum in January 
2010 to work together to 
increase opportunities 
for females to participate 
in sport and physical 
activity. 

Their aim is to raise the 
profile of female sport 
and create a better 
sporting experience for 
all women and girls at 
all levels and abilities 
across Northern Ireland. 
The vision of the Female 
Sports Forum is for every 
women and girl across 
Northern Ireland to feel 
that participating in sport 
and being physically 
active is a vital part of 
their everyday life.

Coming up to the 10th 
anniversary in January 
2020, The Female Sports 
Forum want to refresh 
and create a new brand 
and visual identity 
to create more of a 
community of females 
who want to be active 
across Northern Ireland. 
While it was originally 
founded by the Five 
Governing Bodies, 

the reason for the re-
branding exercise is to try 
and capture more sport 
governing bodies to get 
involved as well as other 
organisations. 

The Female Sports Forum 
are open to the idea of 
a completely new visual 
identity and branding 
including a new name 
and strap-line with a new 
focus 
For the organisation. 
During our research we 
found that the word 
‘Forum’ was mostly 
associated with gambling 
websites and online 
message boards, which 
could be significant in 
steering our approach on 
the re-brand.

The AIM OF The 
PROJECT 
The aim of this project is 
to create a new identity 
for the Female Sports 
Forum. Together as a 
team, we need create 
a new name, strap-
line, logo, redevelop the 
website on Word Press, 
and create a show reel 
video. The organisation’s 
current branding is 
mainly focused on sport, 
but they want to expand 
the brand to include all 

forms of fitness activity. 

They want a new identity 
which must be consistent 
and focused on active 
female participating 
in any fitness activity. 
The organisation want 
to change their colour 
scheme to a neutral 
colour scheme. At the 
meeting with The Female 
Sports Forum, they 
mentioned that we should 
choose a colour pallet 
that does not lead to 
unintended association 
with sectarian issues 
around flags in Northern 
Ireland.

Target 
audience 
The primary target 
audience is females 
from teenagers and 
up. Secondary target 
audience of men who 
work in the sports industry. 
And, individuals who wish 
to carry out a leadership/
volunteer role, to allow 
them the opportunity to 
train and develop their 
skills and knowledge with 
this population. This will 
allow development of a 
workforce that is fit for 
purpose to deliver the 
participation opportunities.



the 
deliverables
1. New visual identity
2. Fresh brand
3. New strap-line
4. A redeveloped website
5. Show reel videos
6. Photographs
7. Any other marketing 
materials
E.g. pop-up banners, post-
ers, letterheads.

Tone, 
message and 
style
When designing the 
website, we should 
consider a search system 
to allow the target 
audience to search for 
what they are looking 
for. When discussing the 
website with The Female 
Sports Forum, they wished 
to have a social media 
feed of Twitter, Facebook 
and Instagram on their 
home page. They want 
to have a strong link 
between their website 
and their social media 
pages. 

In addition to ensure 
that when the project 
is completed, we must 
provide the organisation 
with a brand guideline 
document so they know 
what colour theme, 
typeface and design they 

can use when developing 
content in future. The 
central message of the 
website and promotional 
materials is to attract 
female in Northern Ireland 
to keep active and fit.

Competitors/
similar 
organisations
We carried out a 
benchmarking process on 
similar organizations to 
the Female Sports Forum. 
We found that Female 
Sports Foundation (www.
femalesportsfoundation.
org) had a very 
contemporary feel. The 
website has given us 
a lot of inspiration for 
developing the Female 
Sports Forum website as it 
gives us an idea of how to 
transform its appearance 
and navigation to be 
more contemporary. 
The background video 
banner along with the 
message “All girls. All 
women. All Sports” along 
with matching branding 
throughout the website is 
very eye catching for the 
end user. The navigation 
of this website was very 
smooth and easy with 
parallax scrolling system 
which works well. 

Another website which 
inspired us was Fast 
and Female (www.
fastandfemale.com). It 

was consistent in vision 
of what we would like the 
new website to look like. 

The Women’s Sports Trust 
(www.womenssporttrust.
com) has more 
interactivity with the 
community to build a 
connection through 
Social Media and the 
Website. 

The Women in Sport 
(www.womeninsport.
org) website was another 
we liked as it had a 
great feature of using 
infographics which gives 
life to the reason why the 
organization exists. It also 
had a ‘Get Involved’ page 
which is an essential 
feature as it allows 
donations to be made 
online, to help fund-
raising. 
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Women’s sports foundation

WOMEN IN SPORT

FAST AND FEMALE
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BUDGET
There is no formal budget 
but there will be some 
costs involved to create 
different elements of this 
project. 

This project is part of a 
University module and is 
not billable work, but The 
Female Sports Forum will 
have to pay certain costs 
such as (please note 
price may modify when 
purchasing):

- Domain and hosting 
quotes
- Ultimate managed 
Word Press website 
£191.76 for 24 months 
- Standard SSL (free for 1 
year) renews at £54.99/yr
- Office 265 Starter Email 
(free for 12 months)
- Domain (2 years £0.22) 
renews at £19.10/yr
- Full Domain privacy and 
protection £5.99/yr
- Total £191.98
- Pop-up Banners 
(Northside Graphics 
quote ‘Silver’ Roll Up stand 
£28.45 each)
- Business starter kit 
(Northside Graphics 
quote - includes 
letterheads, business 
cards, and compliment 
slips x400 £109.38)
- Any music used for 
show reel videos must be 
royalty free

Any another marketing 
materials to be quoted

TIME FRAME
All three members of 
the team are required to 
work on three different 
designs on a design deck, 
which will be pitched in 
week 6. This will allow the 
organisation to select 
their favorite piece of 
work before selecting the 
final design. Once this 
has been completed, 
the group will then work 
on the final designs 
and complete them 
for week 13, Thursday 
19th December. The 
completed promotional 
materials, and website 
will be showcased at the 
Project Social Exhibition 
on Friday 10th January 
2020 at Ulster University.

TEAM
The team of Alex 
McQuitty, Bethany 
McMordie and Jenny 
Lindsay will have different 
roles throughout the 
project as we all have a 
range of different skills 
which have developed 
over the past three years 
in Interactive Media. Not 
only we have a range 
of different skills in our 
course, we also have 
developed our skills which 
we have gained during 
our Placement year. 
Whilst carrying out our 
project on the Female 
Sports Forum, we will 

be supervised by Claire 
Mulrone, Project Manager 
and Adrian Hickey, 
Creative Director.
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USING TOGGL

As part of the module 
we were required to use 
Toggl. “Toggl is a time 
tracker application which 
shows how much time 
is really spent on main 
projects or those dreaded 
other duties as assigned.” 
(Strickler 2017)

I found using Toggl 
interesting, as it guided 
me on how many hours 
I was spending on the 
project. Toggl was simple 
to use as I was able to 
download the app on my 
phone and track the time 
from the app instead of 
going into the website 
and turning the time 
tracker on. 

When I used Toggl, I 
colour coded each 
category I was working 
on. The following 
categories I had on my 
Toggl were: 
Production (red)
Production log (blue)
Designing (pink)
Research (orange)
Planning (purple)
Meetings with Community 
Partner (green). Over the 
next couple of pages, I 
will show a number of 
screenshots from using 
the Toggl.

I have spent 225 
hours working on the 

Interactivity for Social 
Enterprise module. 
On average, I spent 
35% of my time on the 
production stage. I spent 
22% of my time working 
on the production log. 
21% of the time was spent 
on the design stage, 
whereas 12% was spent 
carrying out research. 8% 
was spent on planning 
the project. 

Over the next pages, 
you will be able to view 
screenshots of my time 
tracking hours from the 
start of the project to the 
end of the project. 
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Week Task Aim Action Completion 

1 Selection of 

Community 

project 

To select a 

Community 

project  

Each group will have a 

Community partner to 

work with 

End of class 

(26/09/19) 

2 Researching 

similar 

organisations 

Benchmarking 

websites from 

similar 

organisations 

Each group member will 

benchmark 3 websites 

each including logos and 

promotional videos on 

that dedicated website 

Mid-week 3 

(09/10/19) 

3 Creating a 

brief for the 

Community 

partner 

Create and 

complete the 

brief to send to 

Community 

partner 

The brief must include the 

following: 

- About the 

Community 

partner 

- The aims of the 

project 

- Objectives 

- Target Audience 

- Deliverables 

- Tone, message 

and style 

- Comparison of 

similar 

organizations 

- Budget 

- Timeframe 

End of week 3  

(11/10/19) 
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- Team 

4 Coming up 

with ideas 

Come up with 

ideas and 

create a variety 

of content for 

the Design 

Decks 

Each group member will 

create: 

- New names and 

straplines for the 

organisation 

- x3 logos 

- x3 website 

mockups  

- x1 promotional 

video storyboard 

- Templates of 

merchandise 

products, letter 

heads, business 

cards 

Week 5 

(23/10/19) 

5 To correct 

design decks  

Submit the 

design decks 

with the three 

concepts for 

Wednesday 

(week 5). To go 

over the design 

decks with 

Adrian to 

Each design deck to be 

analysed and revised by 

week 6 (Monday) 

Week 6  

(28/10/19) 
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analyse and 

revise them. 

6 Final approval 

of design 

decks, prepare 

for pitch 

Finalise the 

chosen design 

with Adrian to 

develop a pitch 

deck to pitch to 

the Community 

Partner in week 

7 (Thursday 7th 

November). 

Each pitch decks will have 

one finalized design from 

the design deck and 

include: 

- Logo 

- Website mockup 

- Merchandise 

products 

- Business stationary 

kit 

- Video storyboard 

Week 7  

(01/11/19) 

7 Pitching the 

designs 

Pitch designs to 

the Community 

Partner. 

After our pitch with the 

Community Partner, the 

following have been 

chosen for production: 

- Logo (BM)  

- Colour scheme 

(AMQ) 

- Icons (AMQ) 

- Storyboard (JL) 

Pitch day: 

Week 7 

(7/11/19) 

8 Summarise 

Pitch feedback 

and amend 

designs to 

To amend 

designs and 

send to 

Community 

Production designs: 

- Logo (BMM/AMQ) 

- Merchandise 

(BMM)  

Completed 

by Week 8 

(14/11/19) 
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send to 

Community 

Partner before 

production 

stage. 

Partner before 

production 

stage. Discuss 

the pitch with 

the group 

members. 

- Stationary kit 

(AMQ) 

- Website/Apple 

Devices mock-up 

(JL) 

 

9 Assign roles 

and start the 

production 

Assign the roles 

to start the 

production 

stage. 

Assigned tasks: 

- Domain and 

Hosting (JL) 

- Website (JL) 

- Video production 

(AMQ, BMM, JL)  

o Ulster 

University 

Sports – 

(20/11/19) 

o Horse riding 

– (22/11/19) 

o Belfast 

Warriors – 

(25/11/19) 

o Feel Good 

Factor – 

(26/11/19) 

Completed 

by Week 13 

(19/12/19) 
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o Walking 

dog – 

(26/11/19) 

o Camogie – 

(27/11/19) 

o Housework 

– (27/11/19) 

o Taekwondo 

– (29/11/19) 

o Yoga – 

(29/11/19) 

o Lagan 

Dragons – 

(01/12/19) 

- Video editing 

(AMQ) 

- GIF (AMQ) 

- Icons (AMQ) 

- Merchandise (T-

shirt, polo shirt, zip-

up hoodie, 

baseball hat, 

lanyard, water 

bottle) (AMQ) 

- Logos (BMM) 



- Ezine templates 

(BMM) 

- Brand guidelines 

(BMM) 

- Business 

Stationary kit (x3 

Pop up Banners, 

letterheads, 

business card, A4 

folders, pop-up 

socket, coffee cup, 

notebook) (BMM) 

12 Submission of 

the project 

Bring all the 

deliverables 

together for the 

Community 

Partner. 

Project deliverables to be 

uploaded onto Basecamp. 

Week 13  

(19/12/19) 
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Group 
meetings



Week 1
We given a range of 
Community projects and 
had to get together into 
groups with a dedicated 
Community project. The 
project we selected was 
the Female Sports Forum 
whom want to refresh 
the visual identity of the 
organisation. Redevelop 
website and capture 
a video that reflects 
women in sports. It must 
be action packed and 
incorporate interviews 
with women who are 
sport. The pledge is 
women & girls, active 
fit and sporty. This is 
embraced by all the 
stakeholders to influence 
and encourage females 
in sport. We had to 
carry out research on 
our Community partner 
on what they do as an 
organisation. We also 
looked through their 
what their visual identity 
was, development of 
the Website, and Social 
Media content. This was 
done in preparation for 
our meeting with them 
to see what needs to be 
improved and what could 
be done to make the 
organisation stand out.

Week 2 
We started to benchmark 
websites, researching 
similar organisations as a 
group and picking three 
each to ensure that we 

don’t all do the same 
websites. This will help to 
provide more research 
as we can bring it all 
together and analyse 
what the strengths and 
weaknesses of each 
website was. We also 
benchmarked the Female 
Sports Forum website 
itself, to compare it 
to the other websites 
we researched. For 
my benchmarking, I 
researched Women in 
Sport, Women Sport 
Australia and Scottish 
Women in Sport. We 
compared the first 
impression of the 
website, the look and 
feel, technical area 
(including content 
management system and 
analytics embedded), 
navigation of the 
website, content, search 
feature, functionality, 
accessibility, logo design 
and branding of the 
organisation, and other 
unique features. We then 
gave each organisation 
a percentage and 
summarised the results.

Week 3 
We met with our 
Community partner, the 
Female Sports Forum 
on the Belfast campus. 
They discussed more in 
depth on what they want 
delivered. They said that 
they are coming up to 
their 10th anniversary so 

feel it is the ideal time 
to refresh their visual 
identity. In which, they are 
open to a name change 
with a new focus from the 
Female Sports Forum, it 
must be complementary. 
This will mean that a 
new domain and hosting 
package will need to be 
purchased. They want 
the website to link to their 
social media and it must 
include a social media 
feed on the home page. 
They also stated that they 
want the organisation 
to be aimed more at a 
Community rather than 
just sports team, they 
want to help all females 
to keep active and fit e.g. 
walking, pushing a pram, 
anything active! Another 
feature they want on their 
website is a calendar, to 
show upcoming events 
(they currently have 
one on their website, 
but it is a broken link). 
They would also like a 
promotional videos which 
must be action packed 
and possibly include 
interviews with women 
who are sporty/active. 
Another consideration 
was a search feature, to 
ensure that the target 
audience can get around 
the website. 

We were tasked with 
creating the brief this 
week. We summarised 
our meeting with our 
Community partner and 



put together our brief. 
The brief is to ensure 
that we have covered 
everything we discussed 
in the meeting of what 
they want. Bethany 
designed the brief 
to make it look more 
creative and attractive 
for our Community 
partner.  This was sent to 
the Community partner 
to check for any further 
amendments and to 
sign it off before we start 
our research and design 
work. 

Week 4 
This week we worked on 
ideas in renaming the 
Female Sports Form. We 
also started to think of 
new names and strap-
lines for the Female 
Sports Form. We created 
new logo designs, 
researched potential 
Word Press themes. 
For next Wednesday 
we must have three 
designs completed each 
of website templates, 
logos, and a visual video 
storyboard created for 
our design decks.

Week 5
This week we continued 
to work on our design 
decks to be ready for 
submission via Basecamp 
on Wednesday. We had 
to show our three design 
concepts to Claire and 
Adrian on Thursday, and 

explain how we came up 
with our ideas, why we 
liked it and how the colour 
scheme fits in with the 
designs. Claire and Adrian 
gave us useful feedback 
to improve on our first 
drafts. We reviewed our 
feedback and made 
the amendments for 
submission on Monday of 
Week 6 in preparation of 
finalising a final design 
concept for our pitch.

Week 6
This week we sat with 
Claire and Adrian to go 
over our revised designs, 
and pick our best design. 
I decided to go for my 
concept 3 which was 
‘Active Women’. I was 
given a few final changes 
to make which included 
fixing the Instagram feed, 
changing the running 
icon on the info graphic 
section of the website 
with a dark and light 
purple from the colour 
scheme chosen. It was 
suggested that I changed 
the cover picture of 
the website to a more 
encouraging picture 
to promote a brighter 
outlook to encourage 
women to keep active. 
It was also suggested 
that I created an inverse 
version of the logo, 
and add a variation of 
colours into the stationary 
set. Adrian suggested 
that I changed the 

merchandise products 
to a darker purple and 
to add compliments 
text to the compliments 
paper. When the revised 
changes are made, we 
were then required to 
bring the three concepts 
in the group into one 
pitch deck. We had to 
ensure that the font and 
layout of the pitch deck 
was consistent. 

We will pitch our 
concepts on Thursday 
7th November to our 
Community partner.

Week 7
The Pitch Meeting took 
place this week on 
Thursday 7th November 
on the Belfast Campus. 
We pitched our concepts 
to Tandy and Emma, 
representatives for the 
Female Sports Forum. 
We had a group member 
missing as Bethany was 
away on holidays, but she 
had done a video pitch. 
Alex pitched his concept 
first, then I pitched my 
concept. We then showed 
Bethany’s video pitch. 
Strangely, Tandy asked 
if she could discuss the 
designs with Emma. 
Therefore, we were asked 
to leave the room to allow 
them to discuss further.

After discussion at the 
pitch, they would like the 
logo to be changed to 
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‘Go On’ as they want to 
open the organisation 
for all individuals in the 
Community. They would 
like to change the colour 
scheme to the gradient 
colours from the concept 
2 - Let’s Go Girl. This 
means that the colours 
of the hexagon will need 
to be changed to the 
gradient colour. They also 
liked Bethany’s website 
template but they wanted 
to add in my calender 
feature from Active 
Women. 

Although I was the 
only one to create a 
promotional storyboard, 
they really liked the idea 
of showing different 
activities undertaken 
by women in different 
settings. And also, 
including a range of 
different demographics. 
More information from the 
pitch day can be found in 
my pitch summary later 
in the Production Log.

Week 8
This week we had 
to discuss the Pitch 
feedback and amend the 
Pitch Decks for approval 
from the Community 
Partner. We assigned 
ourselves to different 
roles to allow a quick turn 
around. I worked on the 
Website and the Apple 
Devices mock-ups. We 
merged the amended 

designs into an InDesign 
document and exported it 
to PDF. We uploaded this 
onto Basecamp to allow 
Adrian and Claire view it. 
Once they approved, we 
printed it out for Claire to 
deliver to the Community 
Partner for final approval 
before proceeding to the 
production stage. We also 
arranged the deliverables 
and assign job roles for 
the production of the 
project. Time is critical 
as we only have four 
weeks to complete 
this. It was agreed that 
we would all work on 
the video production 
together. Bethany 
would work on the 
logos, ezine templates, 
brand guidelines, and 
the merchandise. Alex 
would work on the video 
editing, icons, GIF and 
business stationary kit 
and I was assigned with 
the domain and hosting 
of the website, and also 
the development of the 
website. Although we 
have assigned ourselves 
to our dedicated roles, we 
can’t proceed with this 
until we have approval 
from the Community 
Partner. During this week 
I carried out research on 
available Domains for Be 
You on GoDaddy. 

Week 9
This week rearranged 
our job roles to ensure 

everyone had the same 
amount of work to carry 
out for production. A 
minor change was made, 
we swapped Bethany 
and Alex’s roles about. In 
addition, Bethany is now 
working on the business 
stationary kit whilst Alex 
will do the merchandise. 
I emailed Tandy and 
Emma in regards to the 
Domain and Hosting. 
Once they have set up an 
account on GoDaddy and 
created a Domain and 
Hosting - I will be able to 
start the production of 
the Website. I requested 
to loan out the GoPro 
from the Media Centre 
in Coleraine. To be able 
to take the GoPro out, 
I had to fill out a risk 
assessment form and 
get Adrian to approve 
of it. With the GoPro, I 
will take footage at the 
weekend of horse riding 
for the promotional video. 
I spent most of this week 
catching up with my 
production log to ensure I 
had everything up to date 
so far. 

Week 10
This week I worked on my 
production log, especially 
on the layout and style of 
it to ensure it is consistent 
with the brand refresh. 
Unfortunately, I couldn’t 
start the website until the 
Community Partner had 
purchased the Domain 



and Hosting. This was 
finally done on Thursday 
afternoon. As the 
Community Partner had 
purchased the Domain 
and Hosting on two 
different occasions, I had 
to link them up before I 
could start the production 
of the website.  I worked 
on the website production 
throughout the rest of the 
week. I started by testing 
the themes I had found 
when researching to see 
which one suited best, 
and was more responsive. 
We didn’t have a group 
meeting this week as 
Bethany and Alex were 
busy getting filming 
footage carried out.

Week 11
This week I worked on 
the production stage of 
the Website, adding the 
relevant information onto 
the Website. I emailed 
Tandy and Emma to 
request photographs 
of the Active Women 
Winners. I also contacted 
them in regards to 
connecting the Social 
Media accounts to the 
Website. Emma had to 
give me the login details 
and give me Admin 
access on Facebook 
to allow the authorise 
access. I was able to 
check up with Bethany 
and Alex to see how they 
were getting on with their 
production stages. Alex 

showed me the GIF he 
has been working on to 
see if I thought of any 
changes. He uploaded 
this onto Basecamp to 
allow me to use it on the 
Website. We were also 
informed of a deadline 
extension to Week 13 
(19/12/19). We have to 
design vinyl boards for 
the Showcase in January. 
We agreed that we would 
do a mock-up each and 
then pick the best design.

Week 13
This week finalised 
the Website, carrying 
out some testing and 
comparing it to the 
original website. I also got 
other people to view the 
Website and test it to see 
if they had any critical 
feedback.

We worked on finalising 
the vinyl boards for the 
Showcase to ensure that 
we covered our project 
and the designs to allow 
people who are viewing 
them to know what our 
project was about.
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Professional communication

I took the lead of the 
group, this meant that I 
had the role of carrying 
out the communication 
with the Community 
Partner through Email. 

Below shows Email 
communication with the 
three representatives of 
the Female Sports Form 
in regards to approval 
of the Brief to allow us to 

start the production of 
the project.
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Below shows Email 
communication with 
Claire and Emma, a 
representative of the 
Female Sports Form in 
regards to the name 
change and potential 
filming dates.

Below shows Email 
communication with 
Emma and Tandy in 
regards to Hosting and 
Domain purchasing.
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Below shows Email 
communication with 
Emma and Tandy for 
information on the 
website and pictures.
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Below shows Email 
communication with 
Emma in regards to 
Social Media details to 
be authorised for the 
Website.
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Below shows Email 
communication with 
Emma in regards to the 
final production of the 
Website.
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At the start, we emailed 
the Brief to each other 
but then we realised 
that it would be better 
to do this on Basecamp 
to show that we are 
communicating and it 
would also help us to 
keep all the information/
documents together.
As part of the Module, 

we were required to 
use Basecamp to 
communicate as a 
group. Basecamp is 
a Website that helps 
project management 
communication. It 
allowed us to keep up to 
date on how everyone 
in the group was 
progressing, any ideas we 

had, the calendar feature 
or to enable us to upload 
our design work. I found 
it quite useful as we were 
able to share documents 
to allow us to keep 
working on the production 
instead of waiting for to 
meet up on the Thursday 
of each week. 

Group communication

EMAIL

BASECAMP
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The following screenshots 
show the message board, 
schedule, to-dos, and 
docs & file. Basecamp 
was very effective to 
use as we were able to 
download the app onto 
our phone. This meant 
that we didn’t have to 
wait until we got back to 
our computer to respond 
to a query.
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Research



Benchmarking is an 
important first step when 
designing or upgrading a 
website, as it enables you 
to compare the features 
from different websites 
to show what should be 
included and what might 
be improved on. The sites 
that I have benchmarked 
are all from the same 
sector or industry. To 
begin my research on 
redeveloping the Female 
Sports Forum website 
and refreshing the brand. 
As you will see over the 
next few pages will show 
screenshots of the similar 
organisations which I 
have benched-marked. I 
carried out benchmarking 
on these organisations 
to compare them to the 
Female Sports Forums’ 
site.

The sites I benchmarked 
and analysed were:
• Women in Sport (www.
womeninsport.org),
• Women Sport 
Australia (www.
womensportaustralia.
com.au),
• Scottish Women 
in Sport (www.
scottishwomeninsport.
co.uk).

In my review, I have also 
included the Female 
Sports Forum Website 

to compare it to the 
others and see where 
the strengths and 
weaknesses are.

After you view the 
screenshots, you will then 
see a table, in which the 
grey box demonstrates 
good practice. There 
are 36 good practice 
features. I allocated each 
good practice feature 1 
mark. I then added up the 
total good practice marks 
for each website, divided 
this by 36 and multiplied 
it by 100 to arrive at a 
percentage mark.

Benchmarking
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Women in Sport 
(www.womeninsport.org)

Female Sports Forum 
(www.femalesportsforum.org)
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Scottish Women in Sport 
(www.scottishwomeninsport.co.uk)

Women Sport Australia 
(www.womensportaustralia.com.au)
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Jenny Lindsay 

Benchmarking 
 
Introduction 
 
Benchmarking is an important first step when designing or upgrading a website, as it 
enables you to compare the features from different websites to show what should be 
included and what might be improved on. The sites that I have benchmarked are all from the 
same sector or industry. To begin my research on redeveloping the Female Sports Forum 
website and refreshing the brand. I carried out benchmarking on similar organisations, to 
compare them to the Female Sports Forums’ site.  
The sites I benchmarked and analysed were:  

• Women in Sport (www.womeninsport.org),  
• Women Sport Australia (www.womensportaustralia.com.au),  
• Scottish Women in Sport (www.scottishwomeninsport.co.uk).  

 
In my review, I have also included the Female Sports Forum Website to compare it to the 
others and see where the strengths and weaknesses are.  
 
In the table below, the grey box represents good practice. There are 36 good practice 
features. I allocated each good practice feature 1 mark. I then added up the total good 
practice marks for each website, divided this by 36 and multiplied it by 100 to arrive at a 
percentage mark.  
 
 

Category Features Women in 
Sport 

www.wom

eninsport.o

rg 

Women Sport 
Australia 

www.women 

sportaustralia. 

com.au  

Scottish 
Women in 

Sport 

www.scotti

shwomeni

n 

sport.co.uk  

Female 
Sports 

Forum 

www.femal

esportsforu

m. com   

First 
impression 

Aesthetics Use ‘Hero’ 

images to 

represent 

Active 

Female 

Uses 

‘Experience’ 

image to 

represent 

Sporty Female 

Use ‘Hero’ 

images to 

represent 

Active 

Female 

Use ‘Hero’ 

images to 

represent 

Active 

Female 

 Identifiable 

Target 

Audience 

On Home 

page 

On Home 

page 

On Home 

page 

On Home 

page 

 Identifiable 
Chief aim 

On About 

page (one 

click 

away) 

On Home 

page 

On Home 

page 

On Home 

page 

Benchmarking

In the table below, the 
grey box represents good 
practice. There are 36 
good practice features. 
I allocated each good 
practice feature 1 mark. I 
then added up the total 
good practice marks for 
each website, divided 
this by 36 and multiplied 
it by 100 to arrive at a 
percentage mark.
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Jenny Lindsay 

Look & feel Retina (HD 

ready) 

Mainly yes, 

although 

not for all 

the images  

Yes  Mainly yes, 

although 

not for all 

the 

images.  

Not for all 

the images.  

Logo not 

consistent  

 Responsive Yes, very 

responsive 

Yes - 

responsive 

(but 

navigation bar 

is not 

responsive 

when made 

smaller on a 

computer 

although 

works fine on 

the 

phone/tablet) 

Yes Yes 

 Content in 

Prime 

Position 

Solid 

image, 

with bold 

text 

Image slider 

(3) – click on 

the arrows to 

move to next 

image  

Solid 

image with 

bold text 

stating 

their 

mission  

Image 

slider – too 

fast and 

doesn’t fit  

 Body Text 
Font 

Sans Serif Sans Serif Sans Serif Sans Serif 

 Logo 

Placement 

Top left Top left Top left Top left (not 

consistent) 

Technical Content 

Management 

System 

WordPress WordPress WordPress WordPress 

 Analytics 

Embedded 

Google 

Analytics 

None  Google 

Analytics 

Google 

Analytics 

Navigation Primary 

Menu Format 

Fully 

exposed 

click 

through 

(drop 

down 

Fully exposed 

click through 

(drop down 

when scaled 

to 

Fully 

exposed 

click 

through 

(drop 

down 

Fully 

exposed 

click 

through 

(drop down 

when 
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Jenny Lindsay 

when 

scaled to 

Mobile/ 

Tablet 

mode) 

Mobile/Tablet 

mode) 

when 

scaled to 

Mobile/ 

Tablet 

mode) 

scaled to 

Mobile/ 

Tablet 

mode) 

 Primary 

Menu 

Position 

Horizontal 

top  

Horizontal  

top  

Horizontal 

top 

Horizontal 

top 

 Means of 

getting to top 

of page 

None None None None 

 Sitemap None Available in 

the Footer of 

every page 

None None 

 Contact Us Linked in 

the Footer 

or through 

the ‘Get 

Involved’ 

page 

where the 

client can 

fill in the 

form 

In the Primary 

menu 

In the 

Primary 

menu (just 

a contact 

form to fill 

out) 

Linked in 

the Footer 

in every 

page  

 No. of clicks 

to Contact Us 

One One  One One 

 

Content Promotional 

Videos / 
Photo Gallery 

None None – it’s a 

very minimal, 

solid website 

with no action 

footage or 

galleries 

None Has a 

gallery 

page but 

can only 

access it on 

the 

homepage. 

A few 

videos are 

broken and 

aren’t very 

well 

organized. 58



Jenny Lindsay 

 Upcoming 

Events  

None Only available 

on the Home 

page 

None Broken link, 

but shows a 

long list 

which is 

hard to 

navigate  

 Explanation 

of 

Organization  

On About 

page (one 

click 

away) 

On About 

page (one 

click away) 

Very brief 

explanatio

n of the 

organizatio

n  

On About 

page (one 

click away) 

 Evidence of 
Outdated 

Content 

No No Yes – 

outdated, 

website 

hasn’t 

been 

updated 

since 2017. 

Only thing 

that is up 

to date are 

the social 

feeds as 

these are 

linked. 

Yes – 

outdated 

events and 

videos 

 Social Media Facebook, 

Twitter and 

Pinterest 

are linked. 

There is a 

left side 

bar on all 

pages 

which 

allows you 

to share 

the page 

on Social 

Facebook, 

Instagram and 

Twitter linked, 

also shows a 

Twitter feed on 

Home page 

and News 

page. The 

News page, 

allows you to 

share the 

News via 

Twitter and 

Facebook. 

Facebook, 

Twitter, 

YouTube 

and Flickr 

links. An 

outdated 

Google link 

which is 

broken. 

Also has a 

dedicated 

page for 

Social 

Media 

Twitter and 

Facebook 

links in the 

Primary 

menu and 

Home page. 

Instagram 

link is 

broken. 
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Jenny Lindsay 

Media or 

email it. 

feeds 

which 

shows 

Twitter and 

Facebook 

newsfeeds. 

 Privacy 

Policy 

Yes, 

available 

in the 

About 

page 

below the 

contact 

box on the 

left – hard 

to find. 

Yes, available 

in the Footer – 

one click 

away. 

Yes, 

available 

in the 

Footer – 

one click 

away. 

None 

 News Yes – can 

access this 

from the 

Primary 

menu 

Yes, available 

in the Primary 

menu – shows 

the first two 

recent news 

on the Home 

page. 

None Yes – can 

access this 

from the 

Primary 

menu 

Search Search Yes, 

available 

in the 

Primary 

menu 

No No No 

 Type of 

Search 

Button 

Text and 

button, 

takes you 

to another 

page with 

the Search 

results 

N/A N/A N/A 

Functionality Calendar No No No Broken link 

  Load Time 1.80s 5.06s 3.21s 1.84s 
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 Email 

subscription  

Yes None  None Yes, but it 

redirects to 

Mail Chimp 

Accessibility How many 

Font types 

3 4 3 6 

 Clear & 
Accurate 

Headings 

Yes Yes No Yes – but 

they aren’t 

consistent, 

the 

navigation 

of the 

website is 

confusing 

as the 

headings 

are not 

clear 

 Are links 

visually 
distinct 

Yes Yes Yes No – links 

are 

mismatche

d 

 Link 

underlining 

No No No No 

 Hyperlinks 

change color 

if visited 

Yes, 

sometimes 

Yes Yes No 

Logo design  Plain and 

simple 

Just letters, 

don’t really 

give a clear 

understanding 

of the 

organization 

It’s OK – 

minimal 

logo 

Can’t see 

the original 

logo on the 

website, but 

on 

publication

s the logo is 

very ‘busy’, 

it looks like 

there is too 

much going 

on inside 

the font 61
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Branding  Purple Blue Purple and 

pink  

Focuses on 

Orange on 

the website 

then 

changes to 

Green in the 

publication

s – not 

consistent  

Other 

features? 

 A ‘Get 

Involved’ 

page 

which has 

donation 

and 

fundraising 

details  

Donation 

button which 

redirects to 

the Australian 

Sports 

Foundation 

N/A N/A 

 OVERALL 
SCORE 

64% 50% 36% 25% 

 
 
Summary of Results 
 
From the overall scoring, I found the Women in Sport website to be the best example with a 
percentage of 64%.  
 
Overall, this website has a comfortable feel to it. Important features included; showing the 
‘Identifiable Target Audience’ when you enter the website, the visual appearance and how 
easy it is to navigate. It is also very responsive compared to the other websites reviewed. I 
liked the fact that when I opened the Home page the first thing that I saw was a basic 
infographic which gives life to the reason why the organisation exists. It simply states ‘1.5 
million more men play sport than women each week’. A huge bonus for this website is 
that it has a ‘search’ bar, as I feel that this is an important feature to have when designing a 
website. The end user can use the ‘search’ feature if they can not find exactly what they are 
looking for.  The ‘Social icons’ on the left-hand side of the website on each page is another 
useful tool. This means that the user can share the page on their Social Media. I felt that it 
was a helpful feature. The ‘Get Involved’ page is another important feature as it enables 
donations to be made online, which helps with fundraising. Of the four websites I 
benchmarked, this one stood out best to me – the logo is minimal but is attractive and helps 
tell the organisation’s story. The colour purple is suitable for the target audience. Although 
there are considerable strengths on the Women in Sport website, I feel there are some 
areas which could be improved, especially the ‘First Impression’ of the website and the 
‘Content in Prime Position.’ I feel both these areas could be livened up by introducing more 
lively and exciting images and content.  
 
The Women Sport Australia website scored 50%. I felt this had more strengths in the 
‘Content’ area of the website with ‘Content in Prime Position’ showing an Image slider where 62



From the overall scoring, 
I found the Women in 
Sport website to be the 
best example with a 
percentage of 64%. 

Overall, this website has 
a comfortable feel to 
it. Important features 
included; showing the 
‘Identifiable Target 
Audience’ when you enter 
the website, the visual 
appearance and how 
easy it is to navigate. It 
is also very responsive 
compared to the other 
websites reviewed. I 
liked the fact that when 
I opened the Home 
page the first thing that 
I saw was a basic info-
graphic which gives life 
to the reason why the 
organisation exists. It 
simply states ‘1.5 million 
more men play sport than 
women each week’. 

A huge bonus for this 
website is that it has 
a ‘search’ bar, as I feel 
that this is an important 
feature to have when 
designing a website. The 
end user can use the 
‘search’ feature if they 
can not find exactly what 
they are looking for.  The 
‘Social icons’ on the left-
hand side of the website 
on each page is another 
useful tool. This means 

that the user can share 
the page on their Social 
Media. I felt that it was a 
helpful feature. The ‘Get 
Involved’ page is another 
important feature as it 
enables donations to be 
made online, which helps 
with fund-raising. 

Of the four websites I 
benchmarked, this one 
stood out best to me – 
the logo is minimal but 
is attractive and helps 
tell the organisation’s 
story. The colour purple 
is suitable for the target 
audience. Although 
there are considerable 
strengths on the Women 
in Sport website, I feel 
there are some areas 
which could be improved, 
especially the ‘First 
Impression’ of the website 
and the ‘Content in Prime 
Position.’ I feel both these 
areas could be livened up 
by introducing more lively 
and exciting images and 
content. 

The Women Sport 
Australia website scored 
50%. I felt this had more 
strengths in the ‘Content’ 
area of the website with 
‘Content in Prime Position’ 
showing an Image slider 
where you can click on 
this and move the arrows 
onto the next Image. 

This means the target 
audience can easily view 
several relevant images.  
The website also displays 
an ‘Upcoming Events’ 
section and a ‘Twitter’ 
feed, which shows the 
news items that have 
been shared on Social 
Media regularly. The 
website is only linked to 
Twitter, however it could 
be easily linked with 
Facebook too, as the 
organisation is active 
on both. Another good 
feature of this website 
is the ‘News’ page and 
showing featured recent 
news on the ‘Home’ page 
is another useful tool. This 
is the only website that 
shows an ‘Experience’ 
image representing 
the ‘Sporty Female’ 
participating in Sport, 
whereas the other three 
websites each showed 
female participating in 
Fitness activities (rather 
than sports). On the 
negative side, this was 
slowest website to load 
with a time of 5.06s and 
it did not appear on the 
Google Analytics.

The Scottish Women in 
Sport website scored 
36%, although I felt the 
‘First Impression’ of this 
website was the most 
aesthetically pleasing. It 

Summary of Results



also gave the best details 
on who the ‘Identifiable 
Target Audience’ is and 
the ‘Identifiable Chief 
Aims’ on the ‘Home’ 
page. However, for me, 
the problems with this 
website occur when 
navigating through it, as I 
found several weaknesses 
and glitches in this area 
throughout the site, 
which resulted in low 
benchmarking scoring. 
This site is also outdated 
and has a several broken 
links.
Of the websites 
benchmarked, the Female 
Sports Forum website 
scored the lowest with 
a percentage of 25%. It 
shows poor functionality 
and accessibility 
throughout, with outdated 
content and broken 
links. The Branding is not 
consistent, and it shows 
two different styles of 
logos throughout the site 
could be misleading for 
the target audience. One 
positive feature of this 
site is that it has a Gallery 
page and Promotional 
Videos, however these 
can only be accessed 
from the Home page. 
The style of the website 
is plain and could be 
refreshed in comparison 
to the other three 
benchmarked sites. So, 
our project is timely, and 
we have lots of areas to 
work on and develop. 

Conclusion
As a result of the 
benchmarking process 
I found the site that had 
the best practice was 
Women in Sport. This 
website has many good 
features as described 
above, however, I also 
feel it could be more 
interactive – showing 
more videos and galleries 
throughout to interact 
with the target audience. 
I found the ‘Home’ page 
of the Scottish Women in 
Sport website to be the 
most attractive and eye 
catching.

Analysing the three 
websites across the areas 
chosen and comparing 
them to the Female 
Sports Forum website 
has given me many good 
ideas and a valuable 
good insight into what 
could be improved 
when planning and 
redeveloping the current 
site. There is plenty to 
work on which is great!

64



Logo 
ideas



(DesignCrowd 2019)

I like the design of this logo as it shows a 
women running through the ‘O’ with three 
lines running behind to follow her track. 
I feel something like the women running 
would be appealing to the target audience 
as it just shows ‘being active’. The style of 
the logo is compact and I like the way it 
shows the initials and then the name of the 
organisation.

(Blog 2019)

This shows a well structured design, the 
women demonstrates ‘being strong’. I 
like the colours of this logo, I feel the grey 
and light blue are a good combination of 
colours.  The style of the logo is minimal 
but tells enough about the organisation, as 
you don’t want to have a very busy logo.

(99 Designs 2019)

I like the typeface of this logo, and how the 
‘heart’ is positioned in the ‘V’. I feel that this 
might be suitable to the organisation as 
the heart demonstrates ‘active’. It is also 
appealing to the target audience that they 
are a Community organisation as they 
want to attract more women to become 
‘more active’. I also like how the tag-line 
is at the bottom of the logo, this is maybe 
something for me to consider when at the 
design stage.
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(I.pinimg.com 2019)

I like the design of this logo as it 
demonstrates someone running through 
‘FIT’. I like how at the bottom it says ‘By 
Choice’ and it is kerned out. Although the 
colours are quite plain. 

(Pretty Fit Performance 2019)

This shows a mixed typeface design with 
the use of two different colours. I like how 
the heart has a dumbell inside it, with 
a heart pulse rate. I think this is a good 
idea as it shows the ‘activeness’ of the 
heart to keep ‘fit’.

(Original Ginger 2019)

For this logo, I found it quite eye catching 
especially with the colour theme. I 
sourced this on a design agency’s 
website, in which shows two versions 
of the logo - in colour and in black and 
white. I liked the method of the women 
running/stretching on top of ‘Inspire’.
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Video 
ideas



(This Girl Can 2018)

This Girl Can: Fit Got Real

This video inspired me as it 
demonstrates a mix of activities from 
being active in the living room to in the 
kitchen to walking a pram to swimming 
to being in the gym. It really shows that 
you can be active in any sphere, you 
don’t have to go to the gym or be in a 
sports club.

(Lucozade Sport 2019)

Lucozade Sport | The Lionesses

The start of this video inspired me as it 
begins with a women walking through a 
field, deep in thought. It demonstrates 
team work, being active together. I also 
liked how the end of the video finishes 
with “WE ARE ALL MADE TO MOVE”

Nike Women - Better For It - Inner 
Thoughts

I liked how this video was put together, 
it shows a women comparing herself to 
others or looking at the time on how long 
she has spent doing that activity. When 
she does this, she feels motivated to 
work harder to finish the exercise activity.

(Salcedo 2015) 69
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IDEAS
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A c t i v e  W o m e n

A c t i v e  
W o m   n

A t ive  
Women

Active 
Women

NIW
O

M
E

N

Active

Act ive WomenAW

A  tive Women

ACTI  E
W O M E N

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

A c t i v e  W o m e n  
C o m m u n i t y

ACTI  E
W O M E N

Aw
wA

logo design mock-ups

72



CONCEPT 1: go girl go 
Logo design - colour scheme test

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O

G O
G I R L
G O
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CONCEPT 1: go girl go

Colour Scheme:

For my first concept, I 
got my inspiration from 
the Women in Sport logo 
when benchmarking their 
website. I feel that the 
bold ‘GO’ is a sense of 
motivation for the target 
audience, to push them 
to become more active. 
I used Myriad Pro font for 
this logo, as I felt it was a 
neat Sans-Serif style to 
show minimal design. I 
drew a box vertical along 
the ‘G’s to make the logo 
stand out more to the 
end user. I selected the 
green colour theme as 
from research on Bourn 
Creative, they state that 
green gives a colour 
of life, renewal, energy 
connected with freshness 
and environment. Green 
is also known as a healing 
power and is known as 
the “...most restful and 
relaxing colour for the 
human eye to view.” 
(Bourn, 2019) 
For the strap-line, I came 

up with “Active. Girls. 
Community.”
When designing the 
website home page, I 
carried out the same 
process with my first 
web-page design by 
mocking the structure 
out on a piece of paper. I 
previously stated above 
that the Community 
partner wants a strong 
connection with Social 
Media, in addition to this 
I kept the Social Media 
links in the header and 
footer. I decided to use 
a medium of a video to 
attract the end user, the 
video can be explained 
briefly in the storyboard 
further in the design deck. 
It is an automatic playing 
video which will enable 
the end user to pause 
it if they want to. I have 
continued to use the ‘Who 
are we?’ heading with 
a quick introduction to 
allow the end user to click 
on the link below to find 

out more. 
When we carried out 
our website research, 
on the Women Sports 
Foundation website. I was 
inspired by the hash-
tag changing every few 
seconds to engage with 
the end user, I used this 
idea on my web-page 
design. I also created 
a mock-up of a Social 
Media live feed from a 
Word Press Plugin which 
could potentially be used. 
I feel that this is a useful 
method for the end user 
as they can follow up on 
the latest news within the 
organisation. 

The footer style is 
quite similar to my first 
design, but I moved 
the ‘subscribe to our 
newsletter’ section to the 
left side of the footer. I 
have also included an ‘up’ 
page symbol to allow the 
end user to get back up 
to the top of the page.
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To start designing my web-page 
mock-up, I created a document on 
Photoshop as portrait 1400px x 3470px. 
Once this was open, I then created the 
guides for a web-page to ensure that 
I don’t design it too wide. To do this 
I went into ‘view’ and clicked ‘create 
guides’ each time until I had a clear 
guide to start designing my web-page.

My next stage was to use the rectangle 
tool to create my base layout of the 
web-page.

I then inserted the logo and navigation 
bar using the text tool. 

After I completed the logo and 
navigation bar stage, I then added 
the video image which will show 
a promotional video of women 
exercising.

CONCEPT 1: website DEVELOPMENT
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I then added the Social Media links on 
the header, and the relevant text using 
‘Myriad Pro’ font.

I created a rough draft of a live Social 
Media feed in comparison with a Word 
Press Social Media feed. 

Further on the design of the web-
page, I inserted my live Social Media 
feed which will be connected to the 
Organisation’s Social Media accounts. 
I then added the relevant text and 
added more Social Media links on the 
footer.

To complete my web-page mock-
up, I added a hash-tag under the live 
Instagram feed. And a play button on 
the video (which might be useful to 
allow the target audience to play the 
video!)
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CONCEPT 1: website MOCK-UP
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CONCEPT 1: MOCK-UPS OF APPLE DEVICES
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CONCEPT 1: Branding Stationary
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CONCEPT 1: Potential Merchandise 
Products
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CONCEPT 2: ACTIVE WOMEN 
Logo design - colour scheme test
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CONCEPT 2: ACTIVE WOMEN

Colour Scheme:

For my second concept, 
I created a logo similar 
to what I found when 
researching. I created 
a ‘heart’ symbol to 
demonstrate ‘healthy 
active heart pumping’. I 
put the heart in to replace 
the letter ‘V’ as I felt it was 
the most suitable place 
for it. When designing 
the logo, I used Arial 
font with ‘Active’ in bold. 
I kerned out the letters 
in ‘Women’ to align it 
with ‘Active’ to allow a 
more balance visual 
typography. I selected the 
yellow colour theme as 
I felt it suited the design 
of the logo best. From 
research yellow means 
“...freshness, happiness, 
positivity, clarity, energy...” 

(Bourn, 2019). For the 
strap-line, I came up with 
“Promoting an Active 
Lifestyle for Women in the 
Community.”

When designing the 
website home page, I 
mocked it up on a piece 
of paper to decide how 
I am going to structure 
the website using my 
inspiration from the 
benchmarking process 
and Word Press themes. 
As the Community 
partner wants to have the 
Social Media as one of the 
main focus of the website, 
I feel that it is vital to have 
the Social Media icons on 
the header and footer of 
each web-page. I created 
a slider image which will 

automatically slide but 
the end user will be able 
to click on the arrows to 
move to the next image. 

With a brief description of 
the organisation enabling 
the end user to click 
on the ‘find out more’ 
button. I also gave the 
end user an option to ‘join 
our newsletter’ as this is 
another vital point that 
the Community partner 
wanted to have. Lastly, I 
included an Instagram 
live feed as they 
suggested that they want 
to capture more Social 
Media on their website, 
to provide a strong link 
between for the end user 
to connect with recent 
posts on Social Media.
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CONCEPT 2: logo design
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To start designing my web-page mock-
up, I duplicated my first 1400px x 3470px 
document on Photoshop with the guides 
already created to save time. 

My next stage was to use the rectangle 
tool to create my base layout of the 
web-page.

I then inserted the logo and navigation 
bar using the text tool, with Arial font.

After I completed the logo and 
navigation bar stage, I then added the 
image which shows a women stretching. 
This will be an automatic image slider 
with approx. 3 images. I added left and 
right arrows to enable to end user to be 
able to move to the next picture if they 
wish to use it. I also added a black layer 
with opacity of 26%.

CONCEPT 2: website DEVELOPMENT
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I then added the Social Media links 
on the header, and the relevant text. 
I also added a line under the ‘Find 
out more’ button to allow the user to 
engage and click onto the page.

I then inserted an image beside the 
brief introduction to the organisation, 
and also an image for the subscribe 
section. I inserted the relevant text 
on top of the image. To allow the end 
user to be able to subscribe to a daily 
newsletter, I created a rectangle box 
with ‘Subscribe’ on it.

I added an Instagram feed which 
is a quick mock-up of a Word Press 
Instagram feed. I duplicated the 
images on this and inserted it onto the 
mock-up. The end user will be able to 
view the organisations live Instagram 
feed from the website.

Further on the design of the web-
page, I inserted my live Social Media 
feed which will be connected to the 
Organisation’s Social Media accounts. 
I then added the relevant text and 
added more Social Media links on the 
footer. I also added a search bar by 
drawing a rectangle tool to enable to 
end user to be able to search around 
the website. 86



CONCEPT 2: website MOCK-UP
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CONCEPT 2: MOCK-UPS OF APPLE DEVICES
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CONCEPT 2: Branding Stationary
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CONCEPT 2: Potential Merchandise 
Products
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Logo design - colour scheme test
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CONCEPT 3: ACTIVE WOMEN COMMUNITY

Colour Scheme:

For my final concept, I 
was inspired by a logo 
when I was researching. I 
liked the method creating 
a design of a Women 
running, jogging, or even 
walking. I drew out a 
women and sketched 
it in Adobe Illustrator, I 
decided to use the Bebas 
Neue font style. I used 
kerning for ‘Community’ 
to spread it out and align 
it with the ‘I’ and ‘M’ of 
‘Active Women’. I selected 
the purple colour theme 
as from research, purple 
is strongly connected 
with power and ambition. 
(Bourn, 2019). This 
is a good theme to 
represent ‘Active Women 
Community’ as the end 
user is using their own 
power to become more 
active. For the strap-line, 
I came up with a similar 
one as the previous 
concept - “Promoting 

an Active Lifestyle for 
Women.”

When designing the 
website home page, 
I was inspired by a 
Word Press theme as it 
was so responsive and 
eye-catching for me. I 
created a slider which 
will automatically move, 
the image and text will 
change each time. The 
end user can click on 
the slider numbers on 
the bottom left to view 
the three images they 
wish to see. Following the 
previous two designs, 
Social Media icons 
are displayed on the 
header and footer. A 
brief introduction of the 
organisation is shown 
under the image slider, 
allowing the end user 
to click onto the button 
to find out further 
information.

The two icons 
demonstrate info-
graphics, I feel that it is 
potentially an attractive 
way to engage with 
the end user by using 
info-graphics. This is 
then followed by a live 
Instagram feed allowing 
the end user to click 
on the posts or follow 
the organisation. I have 
included a ‘subscribe to 
our newsletter’ button 
to enable the end user 
to keep up to date with 
information within the 
organisation. In the footer 
I have included a brief 
‘about’ the organisation 
on the left and the site 
map along with contact 
details on the right. I have 
also included an ‘up’ 
page symbol to allow the 
end user to get back up 
to the top of the page.
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CONCEPT 3: logo design

A c t i v e  W o m e n  
C o m m u n i t y
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To start designing my web-page 
mock-up, I duplicated my first 1400px 
x 3470px document on Photoshop 
with the guides already created to 
save time. 

My next stage was to add the base 
of the website by using the rectangle 
tool to create the navigation bar and 
the footer section. I then inserted the 
text for the Navigation bar.

I then added the logo for the 
organisation in the navigation bar.

I then added the relevant social 
media links in the header and footer. 
I also added an image, this will be an 
automatic slider with three images.

CONCEPT 2: website DEVELOPMENT
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I then inserted the relevant brief 
text about the organisation. 
I used Gin font style for the 
heading to make it stand out. 
I also created a line to put 
underneath the ‘Find out more’ 
section.

I then added the relevant text into 
the footer section.

I adapted the slider image and 
added text with slide numbers on 
the bottom left of the image. I also 
changed the line I created for the 
‘Find out more’ to a box. As I felt 
that it would stand out more to the 
end user.

I then added two infographics to 
give brief information the statistics 
of Active Women in Northern 
Ireland.
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I then inserted the Instagram live feed 
which I used previously in my second 
mock-up.

In my next stage, I added a subscribe 
section. This is to allow the end user 
to be able to subscribe to daily 
newsletters from the organisation.

And last of all, I created an ‘up’ button 
which enables the end user to click on 
it and it takes them back up to the top 
of the page.
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CONCEPT 3: website MOCK-UP
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CONCEPT 3: MOCK-UPS OF APPLE DEVICES
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CONCEPT 3: Branding Stationary
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CONCEPT 3: Potential Merchandise 
Products
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VIDEO STORYBOARD

The video storyboard 
demonstrates active 
women throughout 
Northern Ireland. The aim 
of the video is to show 
that you can be active in 
whatever you are doing, 
whether it is walking a 
pram, walking the dogs, 
doing housework e.g. 
hoovering, cleaning the 
kitchen to playing sports. 
It is vital that we focus 
on the demographic of 
women. The organisation 
is trying to reach out to 

all types of Women in 
Northern Ireland, to come 
together as a community 
and to promote a 
healthier and active 
lifestyle.

The video begins with 
a women walking, then 
moves onto a women in 
the gym lifting weights 
with a group of other 
women. It then moves 
onto a women pushing a 
pram, then onto woman 
playing football together. 

Following on this, it 
shows a women walking 
the dog, hoovering the 
house, playing hockey 
together and last of all, 
a women in the gym. 
The video ends with a 
range of hashtags as 
follows, #ACTIVEWOMEN, 
#ACTIVECOMMUNITY, 
#ACTIVELIFESTYLE.
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Feedback



CONCEPT 1 feedback: go girl go

Feedback on GO GIRL 
GO mainly consisted of 
making the logo more 
vertical as it is currently 
too bulky especially when 
it comes to using the logo 
on the navigation bar of 
a website. The design of 
the logo currently has a 
green box under the ‘G’s, 
this will be moved to the 
end and replaced under 
the word ‘GO’ to attempt 
to be more attractive for 
the target audience.

Claire and Adrian 
suggested that I keep a 

similar colour scheme 
when doing mock-ups of 
merchandise products 
to ensure consistency 
throughout. On the 
website I have shown a 
hash-tag ‘KEEPACTIVE’ 
which will be a GIF when 
the website is live. 

Adrian recommended 
that I should list the 
hashtags that will 
appear on this on the 
revised design deck. He 
also suggested that I 
should use a different 
template for the branding 

stationary like Bethany’s. I 
was also told to do mock-
ups of zip up hoodies 
instead of the pull over 
hoodies as they are 
normally worn in sport.  

Claire suggested that 
I use the logo on the 
lanyards to give a 
more design feel to the 
merchandise products. I 
was told that I didn’t need 
all the text in my design 
deck when pitching it, so 
the pitch deck looks clean 
and professional.
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CONCEPT 2 feedback: active women 
(heart)
Feedback on ACTIVE 
WOMEN was positive, it 
was suggested by Adrian 
that I should make the 
heart stroke the same 
thickness as the letters to 
ensure consistency with 
the other letters. Alan 
suggested that I should 
make ‘ACTIVE’ navy and 
keep the heart yellow, 
with it overlapping ‘I’ and 
‘E’. Claire asked why the 
colour Navy is on the 
palette but not used, I will 
amend this by using the 
Navy on the ‘ACTIVE’ as 
recommended by Alan. 

Adrian also said to make 
the words go out to the 
edge of the Grey box, 
don’t leave a big gap as it 
doesn’t look good. Claire 
suggested I should design 
the lanyard as stated 
previously in concept 1. 
And, also the hoodies to a 
zip up version. 

Adrian and Claire 
suggested that I should 
remove the picture of the 
women and child walking, 
to a sports picture as it 
wasn’t a suitable picture 
for this organisation. I was 

also suggested to change 
the branding stationary 
as stated in concept 1 to 
the same as Bethany’s 
as it is more useful. 
Adrian asked why I have 
duplicated photographs 
in the Instagram live feed, 
I explained that it was 
a basic mock-up and 
that it will have different 
photographs when the 
website is live. The text 
was not applicable to 
this design deck and 
should be removed when 
pitching the designs. 
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CONCEPT 3 feedback: active women 
community
Feedback on ACTIVE 
WOMEN COMMUNITY was 
focused on removing the 
word ‘Community’ from 
the logo as it is too much. 
There was very limited 
feedback on this concept 
as it is a clean and 
minimal design. 

The repetitive feedback 
from the first two concept 
were in regards to 
designing the lanyards 
with the logo on it. To 
change the branding 
stationary mock-up 
to the one as shown 
by Adrian. And also, to 

change the hoodies to a 
zip up version. It was also 
suggested that I carry out 
a consistent colour theme 
as stated in concept 1, 
to ensure consistency 
between the merchandise 
products. 
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STORYBOARD feedback: VIDEO STORYBOARD

Feedback on the 
storyboard for the 
promotional video 
was positive. Adrian 
suggested that I should 
use photographs 
instead of icons to tell 
a better story of what 

I plan to carry out. The 
photographs must 
represent different 
women demographics. 
He also suggested adding 
the logo at the end of the 
video as it is vital.
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CONCEPT 1: go girl go

To start modifying my current logo on 
‘Go Girl GO’ as shown on the left.

I opened Adobe Illustrator and the 
file. I saved the logo file as version 2, 
as I am redeveloping the first logo. 

My next stage was to put all the text 
on one line. Recreate my box and 
place it under the ‘GO’.

I created guidelines to ensure that 
the box was in a suitable area, and 
level on both sides.

After I amended the logo, I updated 
the website mock-ups, apple 
devices mock-ups and merchandise 
products.
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109



MOCK-UPS OF APPLE DEVICES

Branding Stationary
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Potential Merchandise Products
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CONCEPT 2: ACTIVE WOMEN (Heart)

To start modifying my current logo on 
‘Active Women’ as shown on the left.

I opened Adobe Illustrator and the 
file. I saved the logo file as version 2, 
as I am redeveloping the first logo. 

My next stage was to change the 
colour of Active to Navy which I had 
on my colour palette in my first 
design deck. 

I then made the stroke of the heart 
thicker to make it similar to the font 
style - I changed the stroke to 22pt.

I sent the heart layer to the back of 
the word ‘Active’.
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I then deleted the letter ‘E’ and 
retyped it again as a single letter. I 
sent the ‘E’ to behind the heart so it 
overlaps.

I felt that the heart was in a weird 
shape after resizing it - to correct 
this, I rescaled it and fixed the top 
left of the heart so it was more of a 
curve.

After I amended the logo, I replaced 
it in all of my website mock-ups, 
apple devices mock-ups and the 
merchandise products. 

I changed the image as the previous 
one was unsuitable image for the 
organisation. 
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When updating the logo, I noticed 
that the brief ‘about us’ section 
wasn’t in aligned with the guidelines. 
This can be seen corrected in the next 
screenshot.

As explained above, here is the 
text moved out to align with the 
guidelines.

This screenshot shows the amended 
version of the website mock-up.
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Logo design
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MOCK-UPS OF APPLE DEVICES

Branding Stationary
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CONCEPT 3: ACTIVE WOMEN (RUNNING)

To start modifying my current logo on 
‘Active Women’ as shown on the left.

I opened Adobe Illustrator and the 
file. I saved the logo file as version 2, 
as I am redeveloping the first logo. 

As you can see in this screenshot 
that the word ‘Community’ has been 
removed.

I then placed the revised logo 
on the website mock-ups, apple 
devices mock-ups and merchandise 
products mock-ups.
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Logo design

Website MOCK-UP
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MOCK-UPS OF APPLE DEVICES

Branding Stationary

120



Potential Merchandise Products

FEEDBACK ON REVISED CONCEPT
My chosen design for 
the pitch document was 
concept 3 as shown 
above. Adrian, Claire 
and I discussed the 
revised concept of this 
design, carrying on board 
the feedback from the 
previous week. 

A few minor changes 
were suggested as 
follows:  
- To change the 
Instagram feed to 
a range of different 
pictures 
- To change the profile 
picture of the Instagram 
account to the logo 

- To use a different 
running icon on the 
infographic section of the 
website mock-up, to  
include two icons with 
a dark and light purple 
from the colour scheme 
chosen
- To change the main 
picture on the website 
mock-up to a more 
positive picture to bring 
a brighter outlook to 
encourage women to 
keep active
- To create an inverse 
version of the logo
- To change the 
merchandise products to 
a darker purple

- To bring a variation of 
colours into the stationary 
set
- To add the compliments 
text to the compliments 
paper

With the final 
amendments to make, we 
will pitch our designs on 
Thursday 7th November 
to our Community 
partner. The final pitch 
deck can be seen in the 
next section.
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VIDEO STORYBOARD

The storyboard below 
has been amended 
with images instead 
of symbols. As images 
tell a story more than 
symbols. The images 
used throughout the 
storyboard are royalty 
free images. 
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COLOUR SCHEME:

CONCEPT 3: 
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I came up with the 
name ‘Active Women’ 
as following our first 
meeting, I felt that 
‘Active’ was an important 
word that needed to be 
highlighted. The logo 
demonstrates a woman 
running towards the 
‘Active Women’ text. 
She is pushing to show 
motivation and desire to 
be active. 

I have used a minimal 
font style as I wanted the 
message to be simple 
and clear for the target 
audience from teenagers 
and up. I have created 
an inverse version of the 
logo to allow flexibility 
when using the logo on a 
different colour base. 

For the strapline, I came 
up with ‘Promoting 
an Active Lifestyle for 
Women.’ as I believe this 
was important following 
our meeting when you 
wanted to move from 
‘sport’ to being more 
‘active’. I have also come 
up with three hashtags 
which demonstrate the 
strapline ‘#ACTIVEWOMEN, 
#ACTIVECOMMUNITY, 
#ACTIVELIFESTYLE.’ The 
hashtags can be used on 
online content including 
Social Media / throughout 
the website / on videos.

The main colour is purple, 
with light purple and 
grey as a secondary 
base. I have chosen 
purple as the main 
colour theme as it has a 
strong connection with 
‘power’ and ‘ambition’. 
This is important as we 
are trying to encourage 
women of all ages to 
come together and use 
their own power and be 
ambitious to be more 
active. 

This shows the home 
page of the website with 
the main aim of it being 
responsive for the target 
audience. I have included 
the social media links in 
the header and footer 
of the Website. Next 
shows a slider which will 
have a range of three 
photographs promoting 
‘Active Women’. Scrolling 
down will show a short 
introduction to the 
organisation with an 
option to ‘find out more’ 
by clicking on the button. 
The next section shows an 
infographic which would 
include statistics about 
female activity levels in 
Northern Ireland. 

When we met, it was 
suggested that a social 
media live feed would 
be useful, I have added 

an Instagram live feed 
which will show the latest 
photographs posted by 
the organisation. I have 
included an Instagram 
feed as following my 
research - people 
are more likely to use 
Instagram over Facebook 
and Twitter. Although 
it is possible to change 
this to a multi-platform if 
required. 
Another feature that was 
discussed at the meeting 
was a ‘Subscribe’ button, 
which you can see in this 
section. This will allow 
the target audience to 
subscribe to the latest 
news to keep up to date 
with what’s happening. 
It will also allow you to 
generate a database to 
enable the opportunity 
to advise the target 
audience of upcoming 
events, promotions etc.

In the footer I have 
included a brief ‘about’ 
the organisation on the 
left and the site map 
along with contact details 
on the right. I have also 
included an ‘up’ page 
symbol to allow the end 
user to get back up to the 
top of the page.

Page 1 pitch notes
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MOCK-UPS OF APPLE DEVICES:

This page shows an 
example of the website 
on a variety of mock-ups 
on Apple devices.

Page 2 pitch notes
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MERCHANDISE OPTIONS:

This page shows potential 
Merchandise products, 
including a t-shirt, polo 
shirt, zip-up hoodie, 
water bottle, lanyard and 
baseball camp. Please 
note that I have used 
purple as a guide colour 
but I can change to a 
colour of your preference.

Page 3 pitch notes
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STATIONARY:

This page shows potential 
branding stationery, 
including letterheads, 
notebook, signature 
note, business card front 
and back, A4 envelope, 
booklet, pop-up socket, 
and a coffee cup.

Page 4 pitch notes
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STORYBOARD FOR PROMOTIONAL VIDEO:

This is a video storyboard, 
I developed this to 
show different activities 
undertaken by women 
in different settings. I 
have also tried to include 
a range of different 
demographics. 

The promotional video 
will potentially look like 
something like this – 
these are only examples 
and can be changed to 
meet your requirements. 
- The proposal could 
begin with a woman 
running through a park/
forest/footpath. 
- The video could move 
on to a group of women 

lifting weights
- Followed by a video of a 
women pushing a pram. 
- The video could move 
onto a group of woman 
playing football together 
e.g. during a football 
match. 
- Followed by a video of a 
women walking a dog. 
- It could then move onto 
a clip of a women in the 
house hoovering. 
- Followed by a video of a 
group of woman playing 
hockey together e.g. a 
hockey    
match. 
- The last video could 
show women exercising in 
the gym, e.g. stretching. 

- The video could end 
with the three hashtags 
supplied #ACTIVEWOMEN, 
 
#ACTIVECOMMUNITY, 
#ACTIVELIFESTYLE. 
Followed by the logo and 
further information to a 
website, email and social 
media.

Thank you for listening 
to me, I hope you like my 
work and I am happy to 
answer any questions.

Page 4 pitch notes
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PITCH FEEDBACK

Female Sports Forum
Pitch Meeting Report 
| 7th November 2019

Summary of Agreed 
Deliverables for 
Production:

The Pitch Meeting took 
place on Thursday 7th 
November on the Belfast 
Campus. We pitched our 
designs to Tandy and 
Emma, representatives for 
the Female Sports Forum. 
Following the pitch, we 
were asked to leave 
the room as Tandy and 
Emma wanted to discuss 
the three concepts 
amongst themselves. 
This was a very anxious 
wait. As we were unsure 
if we had missed 
something out of the brief 
completely.
 
When we came back into 
the room and discussed 
further. Tandy and Emma 
have selected concept 
1 - Go On Girl logo for 
production. They were 
keen on Bethany’s idea of 
the hexagon representing 
the Community. After 
discussion at the pitch, 
they would like the logo 
to be changed to ‘Go 
On’ as they want to 
open the organisation 
for all individuals in the 
Community. They would 

like to change the colour 
scheme to the gradient 
colours from the concept 
2 - Let’s Go Girl. This 
means that the colours 
of the hexagon will need 
to be changed to the 
gradient colour. 

When using the logo on 
Social Media, the logo will 
potentially be ‘Go-On’. 
They also thought the 
logo may be changed 
to ‘Go On!’ with the ‘n!’ 
representing Northern 
Ireland – we need to see 
what this looks like when 
we mock-up and discuss 
designs further this week 
(Week 8). We also need 
to carry out research on 
a domain name for ‘Go 
On’. The hashtags to be 
used are from Go On 
Girl (#BeActive, #BeFit, 
#BeYou) but with the 
gradient colours as noted 
above. 

Tandy and Emma would 
also like the concept of 
using icons from Let’s Go 
Girl. They would like us to 
produce more icons in 
areas such as; judo (belt), 
squash, orienteering, 
football, hockey, soccer, 
gaelic, horse riding, 
rowing, basketball, 
camogie, gymnastic, 
swimming.
They would like to use the 

Website template from 
Go On Girl. On the home 
page of the website they 
would like to use the 
calendar from the Active 
Women template to show 
upcoming events.

Promotional material 
from Go On Girl is to 
be produced including 
x3 pop-up banners to 
include a hashtag on 
each pop-up banner, 
Ezine templates for 
their daily newsletters, 
letterheads, business 
card, A4 folder, pop-up 
socket, coffee cup (from 
Let’s Go Girl), notebook. 
Merchandise products 
from Go On Girl to be 
produced in a black 
or white base with the 
gradient colours. These 
include: T-shirt, polo shirt, 
zip-up hoodie, baseball 
hat, lanyard, water bottle.

The promotional 
storyboard from 
Active Women is to be 
developed for production. 
Emma is to get in touch 
with some potential 
dates when we can film. 
Time is critical here as 
we need to begin filming 
the footage soon to allow 
time for editing.
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further changes to the PITCH FEEDBACK 

After the pitch meeting, 
Emma emailed Claire on 
Tuesday 12th November 
and requested would it 
be possible to change the 
name as discussed from 
‘Go On’ to ‘Be You’. She 
got the idea of ‘Be You’ 
from the #BeYou hashtag. 
Although she wanted to 
use ‘Be You’ as the new 
name, it couldn’t be a 
hashtag anymore. So she 
wanted us to come up 
with a third hashtag to 
go along with #BeFit and 
#BeActive.
As we hadn’t yet 
proceeded to amending 
the pitch decks with 
the feedback from the 
Pitch meeting, this was 
something we could 

consider changing. Before 
proceeding with the new 
name change, we had to 
see how it looked like on 
the hexagon. 

As a group, we agreed to 
change this as it looked 
suitable on the hexagon 
and it is a better name 
for the organisation. We 
also agreed to replace 
the #BeYou hashtag 
with #BeYourself. The 
sequence of the hashtags 
will now be as follows: 
#BeFit, #BeActive, 
#BeYourself. 

The screenshot 
below shows Emma’s 
communication to 
request a name change.



AMENDED 
PITCH DESIGIN



AGREED PRODUCTION ROLES

Before proceeding with 
our production roles, we 
had to amend the pitch 
deck and send it back to 
the Community Partner 
to get their approval. 
The following roles were 
assigned as follows:

The following roles have 
been assigned:

To do: Initials: 

Logo BMM/AMQ 

Business Stationary Kit AMQ 

Merchandise AMQ 

Website mock-up JL 

Apple Devices mock-up JL 

 

 

To do: Initials: 

Domain and Hosting JL 

Website JL 

Video production AMQ, BMM, JL 

Video editing AMQ 

GIF AMQ 

Icons AMQ 

Logos BMM 

Ezine templates BMM 

Brand guidelines BMM 

Business stationary kit:  

x3 Pop up Banners, letterheads, 

business card, A4 folders, pop-up 

socket, coffee cup, notebook 

BMM 

Merchandise:  

(T-shirt, polo shirt, zip-up hoodie, 

baseball hat, lanyard, water 

bottle): 

AMQ 

 

To do: Initials: 

Logo BMM/AMQ 

Business Stationary Kit AMQ 

Merchandise AMQ 

Website mock-up JL 

Apple Devices mock-up JL 

 

 

To do: Initials: 

Domain and Hosting JL 

Website JL 

Video production AMQ, BMM, JL 

Video editing AMQ 

GIF AMQ 

Icons AMQ 

Logos BMM 

Ezine templates BMM 

Brand guidelines BMM 

Business stationary kit:  

x3 Pop up Banners, letterheads, 

business card, A4 folders, pop-up 

socket, coffee cup, notebook 

BMM 

Merchandise:  

(T-shirt, polo shirt, zip-up hoodie, 

baseball hat, lanyard, water 

bottle): 

AMQ 
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PITCH FEEDBACK MODIFICATIONS

Before proceeding with the 
production stage, we had to modify 
the designs for the Community 
Partner for approval. I had the role 
of editing the website mock-up and 
Apple Devices. First of all, I had to 
download AXIS font style from dafont.
com as I didn’t have this font style on 
Adobe Photoshop.

My next stage was to open the 
Photoshop file I received from 
Bethany.

I then changed the logo of the 
website to the new logo, with the Be 
You name and gradient colours. I also 
changed the strapline to ‘BE FIT. BE 
ACTIVE. BE YOURSELF.’

The next stage was to change the 
purple text to white and change 
the hashtag from #BEYOU to 
#BEFIT. I then proceeded to change 
the background to the gradient 
hexagons. 
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I then edited the Social Media live 
feed, by updating the name of 
the organisation, logo and colour 
scheme.

In the next stage, I changed the 
footer logo and the Social Media 
icons to blue. I also changed the text 
that has been highlighted to blue.

Scrolling back up to the top of the 
website, I changed the Social Media 
icons to blue in the header. I also 
changed the text that has been 
highlighted to blue.

I noticed that I had forgotten to 
change the background colour of 
the Active Women Award Winners. 
I proceeded to change this from 
purple to blue.
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I changed the colour of the arrow for 
the photo slider from purple to blue. I 
also changed the background of the 
header to black to see how it looks.

As you can see the testing of black 
throughout the website. I thought 
this was too much black. I just kept 
the header in black and reverted the 
Social Media feed back to the original 
style. Except the ‘Keep Up With Us’ 
heading which I kept the background 
black as it suited.

I noticed that the ‘Contact’ text in the 
header has been blackened out as 
I changed the header background 
to black. To solve this, I changed the 
font colour to white.

As you can see this in the screenshot, 
this is the amended mock-up design 
of the website. 
There is one feature I haven’t added 
onto the website, which was the 
Calendar feature. I felt that this was 
too much as there is already enough 
gong on in the home page. Although 
there will be a page on Events. 136



In the next stage, I amended the 
iPhone mock-up.

Following on, I amended the iPad 
mock-up.

I then amended the following iMac 
mock-up.

And finally, the Mac Book mock-
up. As this is now completed, I then 
updated the Apple Devices mock-up 
with the amended designs.
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PITCH WITH SELECTED DESIGNS/COLOUR FOR 
APPROVAL

Concept 1:
Be You

Colour Scheme:

Logo Variations

H
om

ep
ag

e 
La

yo
ut

H
om

ep
ag

e 
La

yo
ut

H
om

ep
ag

e 
La

yo
ut

Icon Design:

contact

BE FIT.  BE ACTIVE. BE YOURSELF.

HOME                who are we?              events              get involved

WHO ARE WE?

#BEFIT

home   

BE YOU
© 2019 BE YOU. All rights reserved. 

KEEP UP WITH US

twitter

@Be-youni

instagram facebook

Be You @be-youni

We've made some more #GUI #PSD resources 
for all you wonderful #design 
folk #beet

Be You @be-youni
Let go Lagan Dragons!!!
#BEACTIVE

Today at 19:33
Be You

GO GRADIENT BOLD BLACK WAKE UP WHITEWAKE UP WHITE

Mock-Ups of
Apple Devices

138



Merchandise Options

Stationary:
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Production 
stage



Production Stage - hiring the GoPro

Although my main role is 
creating and developing 
the Website. I had to 
carry out some filming 
work. Due to my nature of 
experience with horses, 
Bethany and Alex felt that 

it would be nice to include 
some footage of horse 
riding in the promotional 
video. Therefore, I hired 
out the GoPro from 
the Media Equipment 
Loan centre. To do this, 

I ordered the GoPro 
online on the Coleraine 
Equipment website: 
coleraineequipment.
ulster.ac.uk. This can be 
seen in the screenshot 
below:

I booked the GoPro 
Camera Kit and the GoPro 
Underwater Accessory Kit. 
At the time of booking, 
I wasn’t sure if I needed 
the GoPro Underwater 
Accessory Kit as I was 
going to be using the 
equipment outside and 
I was concerned if the 
GoPro Camera Kit was 
waterproof. I secured 
both GoPros to keep 
myself open for options 
on the day of collection 
after discussing with the 
Technician.  

On collection, the 
Technician suggested 

that I didn’t need to hire 
the GoPro Underwater 
Accessory Kit. In addition, 
I ended up just hiring 
the GoPro Camera Kit 
as it was best suited for 
what I was going to be 
filming. Before I was able 
to collect the GoPro, I had 
to provide the Technician 
with a risk assessment 
sheet. When filling out 
the risk assessment form, 
I had to provide my B 
number, Course, Tutor 
and Production Title. 
Where will it be stored? 
Where is the footage 
going to be filmed? 
What will I be recording? 

I then had to proceed 
with ticking risk boxes to 
ensure that no high risks 
will occur. When filling 
this in, I had two medium 
risks as I am working at 
height (on a horse) and 
it involves “Wildlife/Pets”. 
Proceeding further down 
the page I had to state if 
I was filming on private 
property, if so, have I 
permission? 

By doing this, it means 
that the Technician knows 
that my Tutor is approves 
and is aware of the 
filming happening. 
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2Equipment	  Collection:
Mervyn	  McKay	  -	  m.mckay@ulster.ac.uk
Times:	  Mon-Thur	  -	  9.30-10.30	  +	  3.30-4.30pm:	  Fri	  -	  9.30-10.30	  +	  
3.00-4pm

Student(s) Student	  Number(s)

Course	  and	  Tutor: Production	  Title:

Date	  of	  collection:	  	   	  	  	  	  	  	  	  	  	  	  /	  	  	  	  	  	  	  	  	  	  	  	  /	  	  	  	  	  	  	  	  	  	  	  	  	   Date	  of	  return:	  	  	  	  	  	  	  	  	  	  	  	  	  	  /	  	  	  	  	  	  	  	  	  	  	  	  /	  	  	  	  	  	  	  	  	  	  	  	  	  	  Time:	  

Equipment:	  List	  all	  equipment	  required	  to	  be	  taken	  on	  this	  shoot:

Storage:	  Describe	  how	  equipment	  will	  be	  	  securely	  stored,	  especially	  overnight:

Location:Location:Location:

Has	  a	  full	  recce	  been	  carried	  out?	   YES	  /	  NO	  (circle)	  	  	  	  	  If	  NO,	  please	  give	  reasons:Has	  a full recce	  been carried	  out?	  	  	  	  	  YES	  /	  NO	  (circle)	  	  	  	  	  If	  NO,	  please	  give	  reasons:Has	  a full recce	  been carried	  out? YES	  /	  NO	  (circle)	  	  	  	  	  If	  NO,	  please	  give	  reasons:

Location	  contact:Location	  contact:Location	  contact:

Location	  address:
Location	  phone	  no:	  
Location address:
Location phone	  no:
Location address:
Location phone	  no:
Nearest	  Police	  StationNearest Police	  Station Phone	  no.:

Nearest	  Hospital:Nearest Hospital: Phone	  no.:

Give	  a	  detailed	  description	  
of	  the	  location	  and	  
environment,	  for	  example	  -‐
Coleraine	  Showgrounds,	  
with	  2,000	  fans:	  Coleraine	  
FC	  vs	  Cliftonville	  FC	  or
Student	  Union	  ,	  with	  100	  
students.
Describe	  in	  detail	  what	  and	  
who	  you	  will	  be	  recording,	  
for	  example	  -‐
football	  match	  from	  stands,	  
or
vox	  pop	  interviews	  on	  
alcohol	  abuse.

Please turn over
Please note: Late returns may result in a Þnancial penalty, since it inconveniences other students
Likely/very	  likelyLikely/very	  likely M	  mediumM	  mediumM	  mediumM	  mediumM	  medium H	  high H	  highH	  highH	  highH	  high

Quite	  PossibleQuite	  Possible L	  lowL	  lowL	  lowL	  lowL	  low M	  medium H	  highH	  highH	  highH	  high

Not	  likely/possibleNot	  likely/possible L	  lowL	  lowL	  lowL	  lowL	  low L	  low M	  medM	  medM	  medM	  med

TrivialTrivialTrivialTrivialTrivial SigniPicant SevereSevereSevereSevere

School of Media, Film and Journalism           Location Risk Assessment Form

Jenny Lindsay B00690835

MED526 - Interactivity for Social Enterprise / Adrian Hickey Female Sports Forum
25     11    201921     11     2019 12:00pm

It will be securely stored in my house.

39 Ballygudden Road, Eglinton, BT47 3AG 

02871810930

81 Strand Road, Derry 02890650222

Altnagelvin Hospital 02871345171

The footage will be filmed in an Equestrian arena and local fields surrounding.

I will be recording action shots on a horse using the GoPro.

39 Ballygudden Road, Eglinton, BT47 3AG

X1 GoPro Camera Kit
X1 GoPro Underwater Accessory Kit
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3	  	  Hazard Anticipated	  hazardAnticipated	  hazard Initial	  RiskInitial	  RiskInitial	  Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk
Precautions	  you	  will	  apply	  to	  control	  the	  hazard	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  Residual	  
Risk

	  	  	  L 	  	  	  	  M 	  H
L M H

Transport	  /
Travel	  /	  TrafPic:
Weather	  /
Temperature:
Terrain:

Working	  at
heights:
Working	  in	  /
near	  water:

Can	  all	  members	  of	  the	  cast	  &	  crew	  swim?Can	  all	  members	  of	  the	  cast	  &	  crew	  swim?Can	  all	  members	  of	  the	  cast	  &	  crew	  swim?Working	  in	  /
near	  water:

Working	  alone:

Glass	  /	  Sharp
Objects:
Fire:

Wildlife	  /	  Pets:

Children	  /
Public:
Falling	  Objects:

Theft	  /	  Violence:

Cables	  /
Electricity:
Equipment	  /
Lighting:
Ladders	  /	  Steps

Other:	  specify

Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  
Permissions:	  You	  will	  need	  permission	  to	  record	  on	  private	  property.	  This	  includes	  railway	  or	  bus	  stations,	  National	  Trust,	  churches,	  graveyards,	  
etc.	  

NameName 	  Position	  held	  (e.g.	  Station	  Master)	  Position	  held	  (e.g.	  Station	  Master)	  Position	  held	  (e.g.	  Station	  Master)	  Position	  held	  (e.g.	  Station	  Master)	  Position	  held	  (e.g.	  Station	  Master) Company Reference	  number	  (if	  given)Reference	  number	  (if	  given)Reference	  number	  (if	  given)Reference	  number	  (if	  given)Reference	  number	  (if	  given)

  You will need written permission if you intend to Þlm anyone under the age of 16.  For Release Forms speak to your 
tutor.
Crew:	  Please	  ensure	  each	  crew	  member	  has	  a	  copy	  of	  this	  document.	  It	  is	  also	  crucial	  that	  we	  have	  as	  many	  points	  of	  contact	  as	  
possible.
Crew:	  Please	  ensure	  each	  crew	  member	  has	  a	  copy	  of	  this	  document.	  It	  is	  also	  crucial	  that	  we	  have	  as	  many	  points	  of	  contact	  as	  
possible.
Name: Contact	  No.	  (mobile)

Name: Contact	  No.	  (mobile)

Name: Contact	  No.	  (mobile)

Name: Contact	  No.	  (mobile)

Name: Contact	  No.	  (mobile)

DeclarationsDeclarations

I/we	  have	  been	  trained	  by	  the	  School	  of	  Media	  Film	  and	  Journalism	  in	  location	  safety	  risk	  assessment	  and	  take	  responsibility	  for	  
implementing	  safety	  precautions	  on	  this	  project,	  as	  described	  in	  this	  form,	  which	  is	  to	  the	  best	  of	  my	  knowledge,	  accurate.	  If	  	  the	  safety	  
risks	  are	  found	  to	  be	  higher	  than	  expected,	  I/we	  will	  suspend	  recording	  activity	  and	  seek	  instruction	  from	  a	  trained	  member	  of	  school	  
staff’

I/we	  have	  been	  trained	  by	  the	  School	  of	  Media	  Film	  and	  Journalism	  in	  location	  safety	  risk	  assessment	  and	  take	  responsibility	  for	  
implementing	  safety	  precautions	  on	  this	  project,	  as	  described	  in	  this	  form,	  which	  is	  to	  the	  best	  of	  my	  knowledge,	  accurate.	  If	  	  the	  safety	  
risks	  are	  found	  to	  be	  higher	  than	  expected,	  I/we	  will	  suspend	  recording	  activity	  and	  seek	  instruction	  from	  a	  trained	  member	  of	  school	  
staff’
Signed	  (students) Date:

I	  hereby	  state	  that	  I	  have	  examined	  the	  information	  in	  this	  form	  and	  agree	  to	  this	  student	  to	  taking	  the	  speciPied	  equipment	  on	  this	  
project
I	  hereby	  state	  that	  I	  have	  examined	  the	  information	  in	  this	  form	  and	  agree	  to	  this	  student	  to	  taking	  the	  speciPied	  equipment	  on	  this	  
project
Signed	  (Academic	  Staff)
(Only	  low	  to	  medium	  risk	  is	  acceptable)

Date:

Review	  date	  (if	  applicable)

 School of Media, Film and Journalism           Location Risk Assessment Form

Riding a horse

Involves horses

Jenny Lindsay 07712554504

N/A
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Production Stage - Using the GoPro

Before I used the GoPro, 
I had to download the 
GoPro app on my iPhone 
and connect it to the 
GoPro device. Once this 
was successful, I was able 
to navigate the GoPro 
from my iPhone when it 
was on my head. I used 
this method to be able 

playing and pausing the 
record button. Once I 
had finished recording 
footage, I was able to go 
on the App and export the 
videos onto my phone/
laptop. From this, I then 
uploaded the footage 
onto Basecamp to allow 
Alex have access to it. I 

also uploaded additional 
footage I had taken 
previously to support the 
footage. I ensured that 
the GoPro was packed 
and all the items were 
back in the bag to return 
back to the Media School 
Technician on Monday.
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Production Stage - Domain and hosting 
research
As the organisation is 
carrying out a re brand, 
we are required to build 
a website with a new 
Domain and Hosting. 
The website will be 
hosted and developed 
on WordPress as it is an 
efficient web content 
management system. 
Using WordPress will allow 
the end user to update 
the Website with no 
hassle.“WordPress is open 
source software you can 
use to create a beautiful 
website, blog, or app.” 
(WordPress 2019) 

The popularity of 
WordPress has increased 
over the years as “35% of 
the web uses WordPress, 
from hobby blogs to the 
biggest news sites online.” 
(WordPress 2019) 

Although WordPress has 
an efficient web content 
management system, 
to use to wordPress.
org it has to be hosted 
on a Domain/ Hosting 
company. To host the 
new website, we have 
chosen GoDaddy as from 
previous experience I find 
it quite basic and simple 
to use. This is important 
as I don’t want to hand 
over a Website that the 
Community Partner can’t 
edit it when using it in the 

future. 

I also researched Domain 
names on GoDaddy to 
see what is available for 
‘Be You’. Unfortunately, 
the majority of ‘Be You’ 
Domains had been taken 
or priced at an unrealistic 
price for example, 
£15,476.28. The Domains 
with an unrealistic price 
are marked as not 
available. The next page 
shows a list of available 
and not available Domain 
names. 

After researching the 
Domain names, we felt 
that beyouni.org was 
the best suited for the 
organisation. As “.org 
represents non-profit 
organizations or groups.’ 
(Secure.cyberlynk.net, 
2019) 

In order to proceed with 
the development of the 
Website, I had to email 
the representatives of 
the Organisation (Emma/
Tandy) to request 
them to purchase the 
Domain and Hosting 
on GoDaddy. I supplied 
them with information 
and I recommended 
what Domain name they 
should consider.

I also recommended that 

they should purchase 
‘Full Domain Privacy & 
Protection’ as it is ideal 
to purchase as it helps to 
reduce spam and gives 
your Domain protection.

I also suggested that they 
should purchase Linux 
Web Hosting. In order to 
create and develop a 
WordPress website, this 
is required as it will host 
WordPress. I then supplied 
them with a screenshot 
of the possible quotation 
they should receive at the 
end of the process.

Domain: beyou.org 
(£0.22)
Full Domain Privacy and 
Protection (£11.98)
Economy Linux Hosting 
with cPanel (£83.76)
Subtotal: £95.74
Taxes & Fees: £19.41
Total: £115.15

Further information on 
my email to Tandy and 
Emma can be seen in the 
Communication section 
earlier in the production 
log.
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Domain Names available on GoDaddy as of the 14/11/19: 

 

 Available Not Available 
beyou.com  X 
beyou.co.uk  X 
beyou.org  X 
be-you.com  X 
be-you.co.uk  X 
be-you.org  X 
beyouni.com Currently priced £0.99  

WAS £16.10 
for the first year with a 2 year 
registration 

 

beyouni.co.uk  X 
beyouni.org Currently priced £7.99  

WAS £19.10 
for the first year 

 

be-youni.com Currently priced £0.01  
WAS £11.99 
for the first year with a 2 year 
registration 

 

be-youni.co.uk Currently priced £0.01  
WAS £11.99 
for the first year with a 2 year 
registration 

 

be-youni.org Currently priced £7.99  
WAS £19.10 
for the first year 

 

beyou-ni.com Currently priced £0.99  
WAS £16.10 
for the first year with a 2 year 
registration 

 

beyou-ni.co.uk Currently priced £0.01  
WAS £11.99 
for the first year with a 2 year 
registration 

 

beyou-ni.org Currently priced £7.99  
WAS £19.10 
for the first year 

 

 

 

Domain Names available on GoDaddy as 
of the 14/11/19:
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Production Stage - The website 

Once the Domain and Hosting had 
been purchased. I had to link this 
together on GoDaddy before I started 
the website production. Once this was 
completed, I was able to start the 
website on WordPress. 

In the next stage, I had to upload a 
theme of my choice that I felt that 
was best suited to the website mock-
up and the brief. The theme pack is 
called ‘The Gem’.

Once this was completed, I had 
to install the plugins. Plugins are 
important as they help to function the 
website with the additional features.

I then customised the Site Identity 
with the Site Title ‘Be You NI’, the 
tagline ‘Be Fit. Be Active. Be Yourself’. 
I also uploaded the logo for the Site 
Icon. The Site Icon is what you can 
see on the browser tabs beside the 
URL.
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I added new pages onto the Main 
Menu. On the mock-up we had a 
Home page, Who Are We, Events 
and Get Involved page. Following 
another glance at the original 
Female Sports Forum website, I felt 
the website needed a few additional 
pages added, these included: Latest 
News, The Pledge and Active Female 
Competition. 

I also added the pages onto the 
Footer Menu. I only added the main 
parent pages onto this section.

Before I started to develop the 
home page, I installed a plugin 
called ‘Coming Soon Page, Under 
Construction or Maintenance Mode 
Page.’ 

This means that when I am editing 
the website, that it is locked down 
with a ‘Coming Soon’ page.

The Theme I have selected has a 
range of different functionalities. 
Before starting to develop the 
website, I edited the theme options. 
This included the General section 
e.g. theme layout, identity, default 
pages. Menu & Header layout, Font 
style, Colors, Background style, Blog 
& Portfolio layouts, Footer, Contact 
details, and connecting the Social 
Media links. 148



I started to edit the Home page of the 
website. I used Slider Revolution, a 
plugin that came with my theme. The 
editor was a similar style to Adobe 
AfterEffects. I was able to animate 
the text and button to ‘ease in and 
out’ and set it when to start and 
finish. 

I was also able to create a gradient 
button, to match the colour scheme 
of BE YOU.

I was able to link the buttons to the 
dedicated page by inserting the URL 
into the relevant area.

The screenshot shows the finished 
version of the Slider Revolution.
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In the next stage, I added a brief 
information about the organisation. 
I also added the hexagon from the 
mock-up.

The button will allow the end user 
to click and find out more about 
the organisation. I added gradient 
to this to make it blend with the 
background. 

In the next section, I added a heading 
‘#BEFIT’ this will be replaced with 
Alex’s GIF when he has it completed. 
I also added photos of the previous 
Active Women Competition winners. 

I wanted to create a ‘Subscribe to our 
newsletter’ form on the home page 
to try and engage with the audience 
to subscribe to the latest news. In 
order to do this, I had to sign up with 
MailChimp. First, I had to register the 
BE YOU email address on GoDaddy. 
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I had to go onto the MailChimp 
website and make a new account for 
BE YOU.

I received an email verification 
through the info@beyouni.org and 
verified the MailChimp account.

I then had to sign up to a free 
version, and fill in the relevant details. 
I created an API Key to enable me to 
make forms through the MailChimp 
plugin on WordPress.

I added the API Key in the MailChimp 
plugin.
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I created a new form using the 
form builder in the MailChimp 
plugin. I added the relevant form 
fields and saved this. I then copied 
the shortcode as shown in the 
screenshot into the relevant page 
that I wanted to use the form in.

I added the headings and the photo 
to make the form stand out more. I 
enabled the photo to a ‘wide’ mode 
to allow it to fill the page vertically. 

This shows the completed form. I can 
duplicate this onto other websites if 
required by using the short code.

Moving on to the ‘Who Are We’ page. 
I used a video template as a wide 
picture heading. I will replace this 
with a small promotional video when 
Alex has the video footage edited.
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I also aligned the heading position as 
it was too close to the Main Menu. I 
did this by adding a top and bottom 
padding.

As you can see that the template 
video is on the Main Menu area. I 
have used dividers to separate the 
sections in the page. 

I then added the rest of the text and 
the photograph.

I also added a section on ‘Our Vision’ 
and added a photograph beside it. I 
used the gradient to create a vibrant 
button. 
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I had to upload the PDF document to 
the media section and copy the link 
to the button section enable the end 
user to view/download it.

I created another section on ‘Our 
Research’ and added a photograph 
beside it. I also created another 
gradient button like the button 
above, and ensured that it was linked 
to the document.

I moved onto ‘The Pledge’ page. I 
followed the same layout as the 
‘Who Are We’ section to ensure 
consistency. 

I added the relevant text and 
photograph to the ‘What is it?’ 
section.
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I continued the same layout for 
the next section. I created another 
button to match the theme and 
ensured that it was linked to the PDF 
document.

I created a new MailChimp forum. 
This time for to allow the end users 
to sign the pledge. I added the 
relevant text fields e.g. name, email, 
club/organisation to ensure that 
the organisation receive relevant 
information when someone signs the 
pledge.

The same process was carried out 
for the ‘Active Female Competition 
page’.

And again in this section, I ensured 
that the button was linked to the 
relevant PDF document.
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Moving onto the ‘Latest News’ page. 
I went into the ‘Post’ section on my 
WordPress Dashboard and created 
a new post. I added a heading, text, 
a photograph and excerpt. I also 
added relevant categories.

This screenshot shows the post that 
has been published. 

To allow the published posts to 
be found on the ‘News Page’ I had 
to add a ‘Blog’ section. Once I 
completed this, the published posts 
will appear on this page.

This shows a published post in the 
‘News Page’ section. It also shows the 
Categories, which you can click on to 
filter your search. I have also added 
social media sharing link to allow the 
end user to share the post on Social 
Media.

156



For the ‘Event’ page, I had to find a 
suitable Calender plugin. I wanted to 
find something that was responsive 
and easy for the Community Partner 
to use and update the events. I 
installed ‘The Events Calendar’ plugin 
as it stood out to me when I research 
which plugin was rated the best.

When creating an Event, I had to 
add a title (you can also write a 
description). I didn’t do this on this 
occasion as the Event didn’t require a 
description.

Scrolling down, I was able to select 
a date and time. And then, add the 
venue of the Event. If there is an Event 
being held at a familiar venue where 
other BE YOU events have taken 
place, then the venue will be on the 
list as shown in the screenshot. I then 
published the Event.

After I published the Event, I viewed 
it on the Calender. I noticed that the 
Calendar had a white/transparent 
base. I didn’t think this suited my 
colour scheme. In addition, I opened 
the ‘Customiser’ section.
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I added in some CSS code to solve 
the issue to change the base to 
black/transparent. I also didn’t like 
the hover feature on the Calender, in 
addition I removed it too by using the 
relevant CSS code.

The end user can search for an Event, 
or click on three different displays 
e.g. a list.

Or Events on today. This makes it 
really efficient for the end user.

For the last page ‘Keep up with us’ I 
had to create a Contact form. This 
was created through the ‘Contact’ 
section on the WordPress dashboard.
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I then edited the ‘Mail’ section, which 
allows the mail to be sent to info@
beyouni.org if the end user has any 
queries.

I then inserted the ‘Contact Form 7’ 
into the ‘Keep up with us’ page.

This shows the contact form. I added 
a divider in between the header and 
the form to allow space.

I then needed to embed a Google 
map, to allow the end user to be able 
to locate where BE YOU is based.
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I went onto Google maps and 
searched the location. I copied the 
embedded link and pasted it into 
the relevant section. I also added the 
contact details of the organisation. I 
used the gradient to style the icons.

This screenshot shows the 
embedded map.

To link the Social Media feeds, I 
downloaded a plugin called ‘Flow 
Flow’. Following research, it seemed 
to be the most responsive Social 
Media feed available on WordPress. 
As I had access to the Female 
Sports Forum Facebook, I was able 
to authorise access to allow the 
plugin to receive information from 
Facebook.

I embedded Instagram, I did this by 
logging into Instagram to authorise 
access. I didn’t include Twitter as I felt 
that it was just too much to have on 
the newfeeds. But this can be added 
at a later stage if the Community 
Partner wants this. I was able to 
add the feed by clicking on the ‘Add 
Elements’ and then ‘Social’ and then 
by clicking on ‘Social Stream’.
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The outcome process of linking the 
Social Media feed to the home page 
of the Website.

In order to upload the GIF that Alex 
had created onto the Website, I 
had to convert it from .MOV to .GIF 
through CloudConvert.

As the GIF file was too big to upload 
onto the media section of WordPress. 
I had to rescale and compress the 
GIF. I did this through iloveimg.com

After I rescaled and compressed 
the GIF, I was able to upload it to 
WordPress and add it onto the home 
page of the Website by using the 
‘Add Image’ feature.
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Alex uploaded the videos onto 
Basecamp, therefore I was able to 
upload them onto the three relevant 
sections of the Website. The following 
pages:
1. ‘Who Are We’ 
2. ‘The Pledge’
3. ‘Active Female Competition’
I was able to upload the videos onto 
the ‘Media’ section.

I then went into the ‘Pages’ section 
and clicked on the page I wanted to 
edit. I scrolled down and added the 
video. I also added a ‘Video Poster’ 
which will show a picture when the 
end user is viewing this on a mobile 
device.

After I completed this, I felt that the 
Website was ready to go live for 
some testing. 

I deactivated the ‘Coming Soon’ 
plugin.
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To carry out the Google Analytics 
process for Be You. I had to make a 
new Google account.

google analytics

Google Analytics is an 
important feature when 
having a Website. It 
allows the Website to be 
found on Google. You 
can also measure the 
results of campaigns real 
time and compare the 
information from previous 

campaigns. Using Google 
Analytics will help the 
admin of the Website to 
track important metrics. 
They will be able to see 
how effective their online 
marketing strategy is, 
user experience, device 
functionality and many 

more features. It provides 
you with statistics and 
these statistics can 
help you to improve the 
Website.

After I made a new Google account, 
I then had to go onto Google Search 
Console.

Then I had to enter the URL prefix of 
the website to get authorisation.
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I had to verify ownership. To do this I 
had to log into GoDaddy and locate 
the DNS management area. Once I 
found this I was able to add a new 
DNS record.

I selected the type as ‘TXT’, the host 
‘@’ and then pasted the ‘TXT Values’ 
into the field. I then saved the new 
DNS record.

I proceeded back to the Google 
SearchConsole page, and clicked 
‘Verify’. I got approval that the 
ownership has been auto verified.

After I verified the website through 
Google SearchConsole, I then had 
to create an account with Google 
Analytics.
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The next section asks me what I 
would like to measure, I selected 
‘Web’. 

I then filled in the information about 
the organisation. This will then 
generate my tracking code.

This screenshot shows the tracking 
code for the Google Analytics. 

I pasted this into the tracking section 
of the Website on WordPress. This will 
now activate the Google Analytics for 
Be You.

165



Website 
testing



When discussing the tagline with 
Adrian and Claire, we agreed 
that there should be no full stops. 
It should be implemented with 
hashtags.

This shows the amended slider with 
the hashtags.

Adrian suggested that the text was 
hard to read in the Calendar feature. 

I fixed this by using the CSS code to 
change the background colour to 
a solid black. This will allow the end 
user to be able to read the events 
clearly.

WEBSITE TESTING
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The screenshot shows the amended 
calendar feature. The previous 
events will have grey text whereas 
the future events will be shown in 
white text.

It was also suggested that the ‘latest 
news’ posts were quite hard to read.

I amended this by adding gaps in 
between the text and a line break. I 
also added= a right sidebar to break 
the text up. The sidebar features a 
search option, categories and recent 
posts.
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Benchmarking - comparing the female 
sports forum vs be you 
Benchmarking was the 
first step of research 
where I compared 
websites from similar 
organisations with the 
Female Sports Forum. To 
conclude in my website 
design, I wanted to 
explore if I had improved 
on the design and 
structure weaknesses. 
To do this, I compared 
the Female Sports Forum 
website with the Be You 
website. 

In the table over the 
next few pages, the grey 
box represents good 
practice. There are 35 
good practice features. 
I allocated each good 
practice feature 1 mark. I 
then added up the total 
good practice marks for 
each website, divided 
this by 35 and multiplied 
it by 100 to arrive at a 
percentage mark. 

Conclusion

As a result of the 
benchmarking process 
comparing the Female 
Sports Forum website 
with the Be You website. 
I feel I have developed 
a high quality and more 
responsive website. 
In comparison, I have 
improved the look and feel 

of the website by providing 
a range of high quality 
images and a consistent 
logo. 

BEFORE

aFTER
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Category Features Female Sports Forum 
www.femalesportsforum. 

com   

Be You 
www.beyouni.org   

First 
impression 

Aesthetics Use ‘Hero’ images to 

represent Active 

Female 

Use ‘Hero’ images to 

represent Active Female 

 Identifiable 
Target 
Audience 

On Home page On Home page 

 Identifiable 
Chief aim 

On Home page On Home page 

Look & feel Retina (HD 
ready) 

Not for all the images.  

Logo not consistent  

Yes  

 Responsive Yes Yes 

 Content in 
Prime 
Position 

Image slider – too fast 

and doesn’t fit  

Image slider with bold 

text stating their mission  

 Body Text 
Font 

Sans Serif Sans Serif 

 Logo 
Placement 

Top left (not consistent) Top left 

Technical Content 
Management 
System 

WordPress WordPress 

 Analytics 
Embedded 

Google Analytics Google Analytics 

Navigation Primary 
Menu Format 

Fully exposed click 

through (drop down 

when scaled to Mobile/ 

Tablet mode) 

Fully exposed click 

through (drop down 

when scaled to Mobile/ 

Tablet mode) 
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 Primary 
Menu 
Position 

Horizontal top Horizontal top 

 Means of 
getting to top 
of page 

None Yes 

 Sitemap None Yes  

 Contact Us Linked in the Footer in 

every page  

In top header and footer.  

 No. of clicks 
to Contact Us 

One 

 

One 

Content Promotional 
Videos / 
Photo Gallery 

Has a gallery page but 

can only access it on 

the ‘home’ page. A few 

videos are broken and 

aren’t very well 

organized. 

Promotional videos used 

throughout the ‘Who Are 

We’, ‘The Pledge’ and 

‘Active Female 

Competition’ pages. 

 Upcoming 
Events  

Broken link, but shows a 

long list which is hard to 

navigate  

Has an events page with 

the upcoming events. 

 Explanation 
of 
Organization  

On About page (one 

click away) 

On ‘Home’ page, and 

option to click to find out 

more in the ‘Who Are We’ 

page.  

 Evidence of 
Outdated 
Content 

Yes – outdated events 

and videos 

None 

 Social Media Twitter and Facebook 

links in the Primary 

menu and Home page. 

Instagram link is broken. 

Facebook, Twitter, 

Instagram links 

embedded throughout 

the Website, in the 

header and footer. 

Facebook and 

Instagram feed provided 

in the ‘Home’ page. Also 171



gives the end user the 

opportunity to share the 

‘News’ post on Social 

Media by clicking on the 

icons at the bottom of 

the post. 

 Privacy Policy None Yes, available in the 

‘Who Are We’ page. 

 News Yes – can access this 

from the Primary menu 

Yes – can access this 

from the Primary menu 

Search Search No Yes, can use this in the 

Primary menu feature. 

Also available in the 

‘Latest News’ page, 

enabling the end user to 

find what they are 

looking for in the ‘Latest 

News’. 

 Type of 
Search 
Button 

N/A Fill in and click search. 

Functionality Calendar Broken link Yes, a fully functional 

Calendar provided. 

  Load Time 1.84s 1.61 s 

 Email 
subscription  

Yes, but it redirects to 

Mail Chimp 

Yes, this is available on 

the ‘home’ page, and 

contact page. There is 

also a ‘Sign the Pledge’ 

email subscription in 

‘The Pledge’ page. 

Accessibility How many 
Font types 

6 2 

 Clear & 
Accurate 
Headings 

Yes – but they aren’t 

consistent, the 

navigation of the 

Yes, consistent headings 

with an easier 
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website is confusing as 

the headings are not 

clear 

navigation of the 

website. 

 Are links 
visually 
distinct 

No – links are 

mismatched 

Yes 

 Hyperlinks 
change color 
if visited 

No Yes 

Logo design  Can’t see the original 

logo on the website, but 

on publications the logo 

is very ‘busy’, it looks like 

there is too much going 

on inside the font 

Logo is minimal 

compared to previous 

logo 

 

Branding  Focuses on Orange on 

the website then 

changes to Green in the 

publications – not 

consistent  

Pink and blue gradient 

with a black base. A 

consistent colour theme. 

Other 
features? 

 N/A N/A 

 OVERALL 
SCORE 

41% 100% 
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FINAL PIECE



Apple Device mock-ups
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Home page
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Home page
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Home page
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WHO ARE WE
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WHO ARE WE
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THE PLEDGE
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THE PLEDGE
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ACTIVE FEMALE COMPETITION
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LATEST NEWS
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LATEST NEWS
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A NEWS POST
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EVENTS CALENDAR
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EVENTS BY DAY

188



EVENTS CALENDAR
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INFORMATION ABOUT THE EVENT
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GET INVOLVED
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GET INVOLVED
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Evaulation



Evaulation

194

Genuinely love 
and can’t wait 
to launch it.

Amazing job 
by all three! 
thank you.

““
““

Overall, I feel that the 
project has been positive. 
I have enjoyed working 
with a live client/
community partner to 
refresh their brand identity. 
Working on the project has 
given me an insight to the 
real world when working 
on a live project. I feel that 
this module has prepared 
me for the future when 
working with a live client in 
different areas including 
pitching the designs and 
working with them to 
achieve the best results. 

I feel that we have worked 
successfully as a team 
and met the brief. Using 
Basecamp has helped us 
as a group communicate 
efficiently by sharing files 
and information. I feel that 
using Toggl has helped me 
balance my workload and 
ensure that I have carried 
out the enough hours 
required for this module.

I am delighted with how 
the work has turned out, it 
has been a long haul but it 
was worth it.

Feedback from 
Female Sports Forum 
representative, Emma Liebe.
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After 10 years of the Female Sports Forum, 
it was time to carry out a brand refresh. 
The main aim is to attract more women 

throughout Northern Ireland and beyond. 
The ‘Be You’ brand is to inspire and motivate 

all women to get involved in their active 
community.

Throughout the semester, we have worked 
as a team to develop a brief for the Female 

Sports Forum. We have helped to refresh their 
identity by mixing our skills learnt through 

our Interactive Media course to create and 
embrace the variety of different media outputs 

from design, film to web development.
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