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About MED526
The introduction to this module on the module guide reads: 

“This module offers students the opportunity to develop 
critically informed group production projects under the 
guidance of Adrian Hickey. Students work in groups in 
on or more of the following media: photography, video, 

motion graphics, computer games, web, audio, and interactive 
installation. Students undertaking this module should 
aim to demonstrate critical and practical command of 

the chosen medium by applying appropriate concepts and 
techniques to client project work of choosing. This and 
their individual contribution to the group work is shown 

through submission of both a production in a chosen medium 
and written component - a production log. ”
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Choosing Our Project
After we had formed into our groups our first thing to do was choose our project. 
We were given out a sheet with a list of 12 projects on it which we got to choose 
from. In our group, we had a look through the projects given and decided that the 
Carers NI project would suit us best as it involved photography, video and motion 
graphics which are three parts of our course that we are quite strong in between 
the three of us. The scope of the project was: 

“Capture video footage of people’s experience of what it 
is like to be a carer. Incorporate phrases that say ‘I’m a 

mum but I’m also a carer’ , ‘I’m a company director, but I’m 
also a carer.’ Video to be used as a social media campaign 

incorporating motion graphic elements too. Capture 
photographs of participants. Short, snappy, powerful.”
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Production Schedule
Week

2 3 4-5 6 7 8-9 10-11

Task
Scoping the project 

Meeting the Client
Project Proposal

Similar Agencies 
Research

Paper Prototype 

Meet with client 
(week 6)

Working Prototype Editing Design Adjustments

Aim

Develop a project 
brief from the 

information 
gathered at the 

meeting

Finalise Brief

Look at similar 
organisations and 
research in detail 

what works 
Finalise what 

statistics and data 
will be used in our 

motion graphic 
Start motion 

graphic

Build Mock-ups 

Present storyboard 
and mockup designs 

to client

Begin filming 
process

By the end of 
week 8 have the 
video and motion 

graphic edited and 
ready to show 

client 

Meeting with client

Get feedback from 
the client

Action

Kelsey - Research 
the client

Niamh - Research 
the audience

Lisa - Begin brief 
write up

Everyone - 
Research statistics 
for motion graphic

Everyone - Review 
brief to be able to 
present to client

Everyone - Create 
a detailed analysis 
of 3 other similar 

agencies each
Everyone - Plan 

storyoard for 
motion graphic

Niamh - Create 
storyboards of 

video and motion 
infograohic

Kelsey - Risk
Assessments

Lisa - Write script
Everyone - Attend 
cliend meeting and 

present ideas.

Everyone - Take 
out AC90 camera 

kit
Everyone- Capture 
footage of carers

Niamh - Edit the 
footage captured
Lisa and Kelsey 
- Start motion 

graphic

Everyone - Go 
back and work on 

the project to meet 
the clients 

expectations
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Researching Carers NI
Before we start working on the project itself, our own 
individual research on Carers NI is required so we can 
have the best understanding of the company before we 
start our work for them. We will be meeting with our 
client on the 5th October to discuss in detail what 
the company wants us to do, however before we have 
this meeting we want to ensure we have background 
knowledge to show to our client that we are fully 
committed to this work. 

I visited the Carers website where they have a section 
‘About Us’ which includes sections: 
•	 Why we’re here
•	 What we do 
•	 Who we are

These sections helped me gain a wide range of 
knowledge about the company and also statistics about 
carers in NI and the UK.

“Across the UK today 6.5 million people are 
carers, supporting a loved one who is older, 

disabled or seriously ill.”

What Do Carers NI Do?

•	R un an information service for carers and 
professionals, dealing with a range of issues such 
as carers’ benefits, community care and services for 
carers. 
•	O ffer a wide range of leaflets and booklets 
and a regular newsletter for carers, members and 
professionals. 
•	T hey also offer carers the chance to meet with 
other carers, share experiences and reduce the feeling 
of isolation that carers often feel through local 
branches and groups.
•	T hey provide regular scheduled and tailored 
training to both carers and the professionals who work 
with them.
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Meeting Our Client
We met our client from Carers 
NI in the tower block of Ulster 
University in Coleraine. In this 
meeting, our client explained to us 
in great detail everything which she 
wanted from us which we took notes 
on. This meeting was a huge help to 
us as a group. During this meeting 
our client spoke about how the aim 
for this project was for people to 
IDENTIFY themselves as carers as 
many people don’t actually realise 
they are a carer as they have other 
jobs or commitments and to realise 
they are open to the support that 
Carers NI provide. 

We spoke about how, where and 
what we would film. Our client 
informed us that they have support 

group meetings quite regularly and 
we would be welcome to come along 
to them and capture some of the 
footage required for the video. This 
made myself, Niamh and Kelsey start 
to think about the kind of equipment 
we would need to book out and 
we wanted to do this as early as 
possible to ensure we would have 
the equipment for the specific date 
that the support group was on. 

Our client had explained that she 
wanted the video done for social 
media use and that they needed their 
Facebook updated. Therefore, we are 
going to also capture photographs 
of the carers while we are filming 
and this will allow us to make 
posters and images for social media 

use and they could also be used for 
billboards etc. 

Our client also discussed the 
brand guidelines with us and after 
the meeting she forwarded the 
documents to us in an email. She 
explained how she wished for the 
logo to be used which was included 
in the guidelines as well as their 
red ribbon theme which is used 
throughout their websites and social 
media platforms. 

After this meeting, our next step in 
this production was to design a brief 
and send it on to Leslie and see 
if there were any adjustments she 
wanted made to it before we would 
start making the actual project.  
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dEsigning our BriEF
WE took All thE inforMAtion froM thE ProjECt outlinE AnD thE notEs WE took At thE MEEting AnD built uP A briEf 
WhiCh CAn bE sEEn bEloW. WE sEnt thE briEf to our CliEnt WhiCh shE thEn sEnt bACk to us With tWo sMAll AMEnDs 
of sPElling MistAkEs WhiCh WE fixED right AWAy. 
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dEsigning our BriEF
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dEsigning our BriEF

noW thAt our briEf hAs bEEn finAlisED AnD WE hAVE A sEt PlAn of WhAt WE hAVE to Do, WE hAVE EACh took onE 
sECtion of thE ProjECt EACh AnD ArE going to MoCk uP storyboArDs. i hAVE bEEn AssignED to Do thE ViDEo story-
boArDs, WhilE niAMh hAs thE Motion grAPhiC AnD kElsEy hAs thE PostErs. i AM going to tAlk through EACh DEsign i 
hAVE CoME uP With throughout thE ProCEss bEforE i hAD A finAlisED storyboArD thAt i WoulD PrEsEnt to thE CliEnt. 
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using BAsEcAMP
WhEn WE WErE Put into our grouPs WE WErE sPokE to 
About sEtting uP our oWn ‘bAsECAMP.’ i hAD nEVEr hEArD 
of bAsECAMP bEforE but i WAs intriguED to knoW MorE 
About it. i WAs thinking WhAt WAs bAsECAMP, hoW Will 
WE usE it As A grouP? bAsiCAlly, bAsECAMP is A hugE-
ly PoPulAr ProjECt MAnAgEMEnt tool usED by MAny WEb 
AgEnCiEs to hElP thEM MAnAgE ProjECts AnD CoMMuniCAtE 
With EACh othEr AnD thEir CliEnts. 

My grouP AnD i thEn sEt uP our bAsECAMP ACCount AnD 
ADriAn AnD ClArE WErE Also ADDED As MEMbErs so thEy 
CoulD sEE our Work ProgrEss AnD Also gAVE us A WAy 
to CoMMuniCAtE bEttEr With thEM.

thE gooD thing About bAsECAMP is thAt EVErything is 
DigitAl AnD it’s not As EAsy for PiECEs of Work to go 
Missing or you WoulD forgEt to Do soMEthing As you 
CAn sEt A ‘to-Do list’ AnD bAsECAMP Will sEnD you rE-
MinDErs WhEn it nEEDs to bE DonE. As A grouP, WE got 
togEthEr AnD MADE A to-Do list:

this list WAs VEry hElPful to us As WE WErE AblE to sEE 
Who hAD CoMPlEtED WhAt Work AnD noonE WAs Doing thE 
sAME thing by ACCiDEnt. 
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using BAsEcAMP
bAsECAMP WAs A VEry EAsy WAy for us to uPloAD our 
Work AnD gEt quiCk fEEDbACk on it As ADriAn WAs AblE 
to gEt A notifiCAtion WhEn WE nEEDED Anything ChECkED 
bEforE sEnDing it to our CliEnt AnD hiMsElf AnD ClArE 
WErE Also AblE to uPloAD filEs WhiCh WE MAy hAVE nEED-
ED. bEloW is thE filEs WhiCh ArE in our bAsECAMP or thE 
fiVE of us to ACCEss AnD thEy ArE EAsily AblE to DoWn-
loAD.

bAsECAMP Also hAs A ‘MEssAgE boArD’ sECtion WhErE 
All thE MEMbErs in thE grouP CAn hAVE DisCussions AnD 
EVEry MEMbEr CAn sEE thEM. WE MADE usE of this ElE-
MEnt As sEEn bEloW.
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First Design Deck
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OVERVIEW
This design is quite basic in its fonts and 
colours, however I think it is an affective 
way of getting the message across that 
we have been asked which is to identify 
carers and make people aware that might 
not realise they are a carer. The text will 
appear one by one as the carer says each 
word. 
We have been asked to make the video short 
and snappy which is what I have tried with 
this design. This design shows what only 
one carer will say, however the design 
will be consistent throughout the video. 
Ideally, each carer should be on-screen for 
approximately 5 seconds each, however I 
will have a better idea of this once we have 
the footage of the carers.

COLOUR
My colour choice for my first design was 
due to the brand guidelines of Carers NI. 
Carers NI consists of four main colours 
which are white, red, black and grey. I 
tested out how the video would look if I 
used black and white for the background 
and used red, grey and black for the text. 

I used black and grey for the text which 
describes the carers other roles and used 
red to highlight the word ‘carer’ as it 
emphasises the message we are trying to 
deliver. 

FONT
In the brand guidelines for Carers NI, it is shown that they use three fonts which are FS Me, 
Helvetica and Arial. 

For this design, I kept it to one font which was Arial. This font is quite plain however I think 
it suits the message we are trying to get across as it doesn’t distract the viewers. I changed 
the text ‘carer’ to bold as it once again draws more attention to the fact we are wanting to 
identify carers. 



16

OVERVIEW
Again, this design is quite 
basic and minimalistic, however 
I have stuck within the brand 
guidelines using the fonts 
and colours discussed in the 
documents which were sent to 
us by our client. 

COLOUR
For this design, I changed 
the background to black 
and white and then put a red 
colour overlay on it. I did 
this as I wanted to add a bit 
more colour to this design as 
the first may come across as 
being quite dull. 

For the text I used just a 
white font to keep it simple 
yet affective. I used a bold 
effect on the ‘carer’ text 
again as I still want to 
emphasise the message of 
identifying carers. Also, on 
the last page I highlighted the 
contact number by changing 
the colour to black and 
putting it in bold. 

FONT
For this design I have changed the font to Helvetica which was another font used in the brand guidelines. 
I used a smaller font size in this design as I think it looks more clean. 
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OVERVIEW
I developed this idea from the 
previous design I made. I liked 
the faded colour and the 
font so I tried to keep the 
same idea for this design. 

COLOUR
I have used all the colours in 
the brand guidelines including 
red, grey, white and black. 
I used colour overlays 
to create a 2 coloured 
background where the carer 
will be in grey while the 
writing will be against a red 
background. Similarly, I used 
white for the font as it is in 
the brand guidelines and it 
was also the best match for 
the red background. 

FONT
I used Helvetica again for this design as I preferred this to Arial. I feel as though this font is easier on the eye and looks slightly more professional 
to the viewers. 
This time I decided not to put the word ‘carer’ in bold and just made the word larger which still makes it stand out. 
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oVErViEW
i CrEAtED A fEW DiffErEnt iDEAs by ChAnging thE oPCAity of DiffEErEnt lAyErs AnD ChAnging thE stylE of thE font. i hAVE CrEAtED thEsE stylEs to ExPEriEMnt 

WhAt i CoulD Do With using tWo Colours As My bACkgrounD. 

i CrEAtED A nEW lAyEr AftEr thE bACkgrounD iMAgE WhiCh i usED A soliD 
Colour of rED AnD kEPt thE oPACity At 100%. i fEEl this DEsign CAn 
look A bit hArsh As thErE is suCh A ContrAst bEtWEEn thE bACkgrounD 

iMAgE AnD thE soliD rED Colour.

i ChAngED thE oPACity of thE rED bACkgrounD for this DEsign AnD i think 
it looks bEttEr thAn bEforE As it blEnDs bEttEr With thE iMAgE.

for this DEsign, i ChAngED thE bACkgrounD iMAgE to blACk AnD WhitE, 
CrEAtED A nEW lAy AnD CrEAtED A Colour oVErlAy of rED. i thEn CrEAtED 
A nEW lAyEr AnD usED A soliD rED Colour to MAkE A rECtAnglE WhiCh 

ContAins thE tExt.

i hAVE ChAngED thE bACkgrounD iMAgE to blACk AnD WhitE AnD CrEAtED A 
nEW lAyEr AnD ChAngED thE bACkgrounD oPACity to 25%. 
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OVERVIEW
In the meeting with our client, we looked at how Carers NI make the use of ribbons in their designs, therefore I have made a design which includes a 
ribbon.  When it comes to actually editing the video, the ribbon would be able to flow in so it is hard to imagine this with a still image. Again, I have 

stuck with the brand guidelines using red,white and grey for the main colours in this design. I have used the font Helvetica for this idea. 
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Second Design 
Deck
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For this design I put the whole screen in black and white and used black writing and put the main words in bold. I put the word carer in red to make it 
stand out more than any other word on screen.
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i usED A Colour oVErlAy to CrEAtE this DEsign WhErE i usED thE Colour rED As thE bACkgrounD. this is siMilAr to thE DEsign bEforE hoWEVEr i ChAngED thE 
Colour of thE font to blACk AnD WhitE instEAD of blACk AnD rED. i CAn’t sEE this bEing My ChosEn DEsign for thE ViDEo As it DoEsn’t look VEry ProfEssionAl. 
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My nExt DEsign i usED A grEy/nAVy bACkgrounD. i Also 
ChAngED thE tExt in this DEsign by using lArgEr AnD 

bolDEr tExt. 



24

Third Design Deck
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froM gEtting fEEDbACk on our first DEsign DECks, WE hAVE MADE An uPDAtED VErsion. WE ArE gEtting fEEDbACk froM ADriAn AnD ClArE to EnsurE our 
storyboArDs ArE uP to stAnDArD bEforE WE PitCh thEM to our CliEnt. thE fEEDbACk WhiCh i WAs giVEn WAs to kEEP thE stylE ConsistEnt throughout All thE 
DEsigns AnD not just My ViDEo. so for ExAMPlE, in our first DEsign DECk, MysElf AnD kElsEy usED DiffErEnt fonts for thE PostEr AnD ViDEo so thE stylE 

WAsn’t ConsistEnt. i WAs Also ADVisED to try AnD PlAy About With Colours outsiDE of thE brAnD guiDElinEs for CArErs ni.

this is thE first DEsign i CrEAtED for thE sEConD DEsign DECk. As you CAn 
sEE, i usED thE sAME font As kElsEy DiD in hEr PostEr to thE lEft. i AM using 
thE sAME iDEA in this DEsign As My PrEVious onEs by hAVing thE WorDs CoME 
on sCrEEn As thE CArEr sAys EACh WorD. i usED A rED bACkgrounD for this 
DEsign but i DArkEnED thE rED so it WAsn’t ExACtly thE rED on thE guiDElinEs.
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for this DEsign, All i ChAngED WAs thE bACkgrounD to grEEn. i Don’t 
PArtiCulArly likE this DEsign As i think it hAs no rElEVAnCE to CArErs ni but 
i WAntED to tAkE ADriAns fEEDbACk so thAt’s Why i inCluDED this DEsign in 

thE DEsign DECk. 
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onCE AgAin, All i ChAngED hErE WAs thE bACkgrounD to blACk. i WAsn’t surE 
About thE look of this DEsign As its quitE Dull AnD DArk hoWEVEr i think it 

WoulD EnD uP looking WEll As A finishED EDit of A ViDEo. 
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Pitching to our cLiEnt
onCE ADriAn AnD ClArE ConfirMED thAt our DEsign 
DECks WErE uP to stAnDArD, WE hAD to Print thEM off 
AnD PitCh thEM to our CliEnt. this WAs thE DEsign DECk 
WhiCh WE hAD sEttlED on. 

originAlly, our PitCh WAs sEt for thE 14th noVEMbEr 
froM 2.00 - 3.30PM At 58 hoWArD st, bElfAst. hoW-
EVEr, thE DAy bEforE thE PitCh, ClArE WrotE A MEssAgE 
into bAsECAMP to inforM us thAt thE PitCh Will bE Post-
PonED

hoWEVEr, AftEr thE Minor sEtbACk WE trAVEllED to bElfAst on thE 20th noVEMbEr With our DEsign DECk AnD 
PitChED it to our CliEnt. this WAs quitE nErVE rACking As WE WErEn’t surE our CliEnt WoulD likE our DEsigns At All. 
As WE shoWED our DEsigns to our CliEnt, shE sEEMED to rEAlly likE thEM AnD gAVE shE WAs AblE to giVE us ADjust-
MEnts to MAkE. With My DEsigns for thE ViDEo, our CliEnt WAntED ME to usE thE ExACt rED thAt is on thEir brAnD 
guiDElinEs As thE bACkgrounD. As WE usED A font CAllED ‘MErMAiD’ shE WAs unsurE WhEthEr WE WoulD bE AblE to 
usE it or not As thE brAnD guiDElinEs shoW thAt thEy only usE thrEE fonts WhiCh ArE hs ME, AriAl or hElVEtiCA. 
As A grouP, WE DiDn’t rEAlly likE thE look of thEsE fonts on our DEsigns but WE hAD to MEEt thE CliEnts nEEDs. 
our CliEnt thEn got bACk to us through E-MAil to notify us thAt WE hAD to usE A font froM thE guiDElinEs WhiCh 
WE WErE CoMPlEtEly finE With Doing if thAt’s WhAt our CliEnt WAntED.
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Final Design Deck
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AftEr our PitCh, WE MADE onE finAl DEsign DECk WhErE WE took on boArD our 
CliEnts fEEDbACk. sinCE our CliEnt likED thE rED thE Most, shE WAntED to sEE 
it As A soliD rED Colour thAt WAs on thE brAnD guiDElinEs so thAt is WhAt 
this DEsign is for. i Also usED thE font ‘AriAl’ As thAt is thE font WhiCh shE 

WAntED to bE usED in thE finAl ProjECt.
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our CliEnt Also likED thE DArk DEsign hoWEVEr shE PrEfErrED thE rED. i 
WAntED to DrAW uP A DEsign WhiCh shoWED our CliEnt WhAt thE ViDEo CoulD 

look likE With thE DArk grEy Colour thAt is on thEir brAnD guiDElinEs.
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coMMunicAtion With cLiEnt
Although WE WErE using bAsECAMP As our forM of 
CoMMuniCAtion, our CliEnt WAsn’t A MEMbEr in this 
thErEforE WE CoMMuniCAtED With hEr through E-MAil. 

32
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coMMunicAtion With cLiEnt
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Equipment
Panasonic’s AG-AC90A AVCCAM combines the high 
image quality, advanced functions and easy operation that 
professionals demand in a stylish, easy-to-handle design. 
The 12x optical zoom lens starts from a wide angle 
29.8mm (35mm equivalent) to 383.7mm. The camera 
features a high speed F1.5, BI (back-illuminated sensor) 
type 3MOS image sensors providing Full-HD resolution. 
In addition to high-quality professional PS/PH mode 
(1920 x 1080) recording, the AG-AC90A supports PM 
mode (1280 x 720) and low-bit-rate CS mode (720 x 
576) for delivery over a network.

We used a green screen in order to be ale to remove 
the background and change the colour to red as that 
is what the client wants. The green screen is an 
integral part of the special effects process known as 
Chromakey.

These provide stable, interference free audio in portable, 
compact and low cost package.
This system is a perfect fit for DSLR videography, field 
recording and interviews, broadcast TV, ENG, providing 
dependable audio broadcasting and recording.
The system includes a camera-mountable, wireless receiver, 
wireless body-pack transmitter and clip-on lavalier mic. 

A boom is an extendable and adjustable arm which 
a microphone can be mounted on. Boom mics are 
used primarily in film purposes, where the microphone 
should be positioned close to the audio source without 
appearing in the frame of the shot.

Panasonic’s AG-AC90A

Radio Mic Kit

Green Screen

Boom Mic

Three Point Lighting

Three-point lighting is a standard method used in visual 
media such as theatre, video, film, still photography and 
computer-generated imagery. By using three separate 
positions, the photographer can illuminate the shot’s 
subject (such as a person) however desired, while also 
controlling (or eliminating entirely) the shading and 
shadows produced by direct lighting.

A tripod is a portable three-legged frame or stand, used 
as a platform for supporting the weight and maintaining 
the stability of some other object. A tripod provides 
stability against downward forces and horizontal forces 
and movements about horizontal axes.

Tripod

We took out the equipment from our University the day before we 
were setting out to film to ensure we had everything we needed 
and wouldn’t be turning up on the day to film with anything 
missing. 

*
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FiLMing
sEtting uP

sEtting uP thE EquiPMEnt CAn soMEtiME tAkE A bit of tiME ConsiDEring 
WAnting to hAVE EVErything ExACtly thE WAy it shoulD bE to gEt thE bEst 
footAgE PossiblE. it hElPED quitE A bit hAVing thrEE of us sEtting things uP 
As it sPED uP thE ProCEss. 

thE first thing WE sEt uP WAs thE grEEn sCrEEn As it WAs VEry lArgE AnD 
WE WErEn’t thAt fAMiliAr With it. WE ACtuAlly got thE grEEn sCrEEn sEt 
uP in About 10 MinutEs WhiCh WAs A rEliEf As WE thought it Might hAVE 
tAkEn us A lot longEr hoWEVEr WE got it uP no ProblEM by folloWing thE 
instruCtions AnD got togEthEr As A tEAM. 

WE thEn sEt uP thE CAMErA AnD triPoD, WhiCh only took us 5 MinutEs As 
WE hAVE bEEn Doing this sinCE our first yEAr of uniVErsity AnD WErE VEry 
fAMiliAr With thE sEttings on thE CAMErA AnD hoW to sEt it uP. 

sEtting uP thE MiCs is Also quitE A siMPlE tAsk for us As AgAin, WE hAVE 
bEEn Doing this sinCE thE stArt of our CoursE so WE WErE AblE to Do this 
With no ProblEMs. 

sEtting uP thE thrEE Point lighting WAs A bit MorE DiffiCult. niAMh stooD 
in-front of thE grEEn sCrEEn AnD kElsEy stooD bEhinD thE CAMErA WhilE i 
MoVED thE lights ArounD to try AnD gEt thE CorrECt lighting WhilE kElsEy 
WAs trying to hElP guiDE ME froM WhAt shE WAs sEEing on thE CAMErA. 

WhEn it CAME to filMing thE CArErs, WE hAD to Ask thE rEst of thE grouP 
to bE quiEt hoWEVEr sinCE thErE WErE so MAny PEoPlE in thE onE rooM 
WhilE WE filMED MADE thE footAgE hAVE soME unWAntED bACkgrounD noisE.

First dAy oF FiLMing

CArErs ni holD suPPort grouPs WhiCh our CliEnt inVitED us Along to so 
WE CoulD CAPturE footAgE of soME CArErs Who AgrEE to bE filMED. WE 
hAD rECEiVED An E-MAil froM our CliEnt to ConfirM thAt WE CoulD AttEnD A 
MEEting on thE 7th of noVEMbEr to filM.

My grouP AnD i trAVEllED to AntriM on thE giVEn DAtE AnD WE ArriVED 
About 45 MinutEs bEforE thE MEEting stArtED in orDEr to sEt uP our 
EquiPMEnt As WE WAntED EVErything to bE PErfECt. thE rooM WhiCh WE WErE 
filMing in WAs VEry big AnD sPACious hoWEVEr thEy WErE unAblE to giVE us 
AnothEr rooM thErEforE WE hAD to filM in thE sAME rooM As thE MEEting 
WAs tAking PlACE WhiCh DiDn’t hElP With thE sounD but WE triED As bEst WE 
CoulD. 

WE thought WE hAD EVErything sortED for thE first DAy of filMing, 
hoWEVEr WhEn WE WErE At thE MEEting, WE hAD notiCED WE forgot ConsEnt 
forMs WhiCh WErE A Must As WE CoulDn’t filM thE CArErs Without hAVing 
Proof thAt WE hAD thEir ConsEnt. hoWEVEr, WE took A short ViDEo bEforE 
filMing EACh CArEr of thEM sAying thEir nAME AnD thAt thEy ConsEnt to 
bEing filMED for CArErs ni.
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Filming
Due to an illness I wasn’t able to attend the Carers NI Summit on the 
30th of November where we were to attend in order to film more carers 
for our video piece. I was disappointed to let my group and client down 
however they were able to still attend and capture more footage which I 
was thankful for. However, coming up to this summit we spoke as a group 
on how we could better the filming due to the mistakes which were made 
from our first day of filming such as the lighting, audio and the consent 
forms. 

We also noticed that on the first day of filming, the carers seemed to 
get quite nervous being in-front of a camera which is understandable but 
they sometimes forgot what they were saying so we had to re-take them 
numerous times. To help fix this problem was quite easy as we drew up 
que cards for the carers to read if they are finding themselves forgetting 
their lines. 

After our first day of filming, we took the footage and watched all the 
videos back of the carers. We noticed quite a few things which might have 
been a problem when it came to editing the video such as the background 
noise, and as it was me who was assigned the role of editing the video 
and sound I was quite nervous about that. Also, some of the women’s 
hair didn’t blend well with the green screen and part of that was to do 
with the way we had positioned our lighting, but that was another thing I 
would have to take care of when I started to edit the footage. 

After forgetting the consent forms the first time, we made it a priority to 
make up consent forms and have them printed before the summit. 
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Editing
As WE CAPturED footAgE on thE 7th of noVEMbEr, i bEgAn EDiting thAt As 
soon As WE WErE DonE As WE WErEn’t DuE to filM AgAin until thE 30th of 
noVEMbEr WhiCh gAVE ME A lot of tiME to PlAy About With thE footAgE 
thAt WE hAD AnD gEt A fEEl for WhAt i’M Doing so thAt WhEn it CAME to 
gEtting thE rEst of thE footAgE on thE 30th i WoulD knoW ExACtly WhAt 
i’M Doing WhEn EDiting thE footAgE. 

thE tWo softWArE WhiCh i usED for this EDiting ProCEss WErE: 

AdoBE AFtEr EFFEcts AdoBE Audition
(vidEo) (Audio)

ADobE AftEr EffECts is A 
DigitAl VisuAl EffECts, Motion 
grAPhiCs, AnD CoMPositing 
APPliCAtion DEVEloPED by 
ADobE systEMs AnD usED in 
thE Post-ProDuCtion ProCEss 
of filM MAking AnD tElEVision 

ProDuCtion.

ADobE AuDition is A 
DigitAl AuDio WorkstAtion 
froM ADobE systEMs 
fEAturing both A Multi-
trACk, non-DEstruCtiVE 
Mix/EDit EnVironMEnt AnD 
A DEstruCtiVE-APProACh 

WAVEforM EDiting ViEW.

thE first thing i hAD to Do WAs look uP hoW to EDit AuDio using AuDition 
As thE sounD WE CAPturED isn’t suitAblE to Put in thE ViDEo. i hAVE nEVEr 
usED this softWArE bEforE so i founD A rEAlly EAsy to folloW tutoriAl on 
youtubE: 

i took EACh ViDEo CliP WE hAD AnD Put thEM into AuDition, WhErE i triED My 
bEst to EDit out thE bACkgrounD noisE. i thEn sAVED thEsE As .MP3 AnD Put 
thEM into AftEr EffECts sEPArAtE froM thE ViDEo CliP.
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Editing thE grEEn scrEEn
figuring out hoW to EDit thE grEEn sCrEEn WAs quitE DiffiCult As i hAD 
nEVEr DonE it bEforE. i WAs looking At DiffErEnt tutoriAls AnD stEPs 
AnD thEn trying to folloW WhAt thEy WErE Doing but At thE bEginning i 
CoulDn’t sEEM to gEt it right. 

thE first MEthoD i triED WAs thE stEPs to thE lEft. this sEEMED to bE thE 
Most CoMMon MEthoD.

stEP 2 

stEP 3 
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stEP 4 

stEP 5&6 

stEP 8

i usED this MEthoD for All thE ViDEo CliPs so hErE is An ExAMPlE of AnothEr.

Editing thE grEEn scrEEn
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Editing thE FootAgE
onCE i MAstErED hoW to EDit AWAy thE grEEn sCrEEn, thE nExt thing i hAD to Do WAs insErt thE rED bACkgrounD. i DonE this by ADDing A nEW soliD lAyEr 
AnD ChAnging it to rED (#ED1C24) As sEEn in thE brAnD guiDElinEs. i Also MoVED thE footAgE of thE CArEr to thE lEft of thE sCrEEn As WE ArE using 
thE rulE of thirDs to Position things on sCrEEn. to EnsurE thE CArEr CoulD bE sEEn, i hAVE to kEEP thE rED soliD lAyEr bEloW thE footAgE. 

thE nExt stEP for ME to Do is ADD in thE AuDio WhiCh i ExtrACtED in ADobE 
AuDition. As you CAn sEE bEloW, i turnED thE AuDio in thE .MoV lAyEr off 
As thE only AuDio thAt shoulD bE hEArD is thE EDitED onE WhiCh is thE .MP3. 
this Will bE WhAt i Do for EACh of thE CliPs. 
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Adding tEXt
My nExt stEP onCE i hAD thE CArEr in thE right Position on sCrEEn AgAinst thE bACkgrounD WAs to ADD thE tExt. i AM going to hAVE thE tExt CoME on 
sCrEEn As thE CArEr sAys thE WorD. bEloW shoWs thE tiMElinE WhErE i hAVE sEt thE tExt to CoME on AnD you CAn sEE thEy CoME on onE AftEr AnothEr.
for thE font i hAVE usED ‘AriAl’ As thAt is thE font WhiCh thE CliEnt WAntED As it is in thE brAnD guiDElinEs. i thought thE font WAs quitE boring to 
look At so i ChAngED thE trACking to 159 AnD Put it in bolD At sizE 90Px. i Put thE WorD CArEr to sizE 156Px. i DiD thE sAME for EVEry CliP to MAkE it 
ConsistEnt
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Editing titLE PAgE
titlE PAgE

onCE i hAD Put All thE CliPs togEthEr, i hAD to CrEAtE A titlE AnD ContACt 
PAgE. to Do thE titlE PAgE, i CrEAtED A WhitE soliD, AnD thEn Put thE 
CArErs ni logo oVEr thE toP of it AnD CEntrED it. Although our CliEnt 
WAntED our bACkgrounD to bE rED, i usED WhitE for thE bEginning As 
thE logo hAs rED in it so it WoulDn’t hAVE lookED right AgAinst thE rED 
bACkgrounD. 

i usED thE oPACity to lEVEls to CrEAtE A fADing out EffECt to giVE thE ViDEo 
A MorE sMooth finish As oPPosED to Cutting to DiffErEnt iMAgEs shArPly. 
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Editing contAct PAgE
to kEEP thE stylE of thE ViDEo ConsistEnt, i hAD to usE rED, WhitE AnD 
blACk As My MAin Colours. our CliEnt WAntED CArErs ni E-MAil ADDrEss, 
PhonE nuMbEr, fACEbook AnD tWittEr on thE ContACt PAgE so thAt’s WhAt i 
inCluDED. 

i founD logos for EACh ContACt ElEMEnt AnD usED thE EffECts AnD PrEsEts 
to sEt A Colour oVErlAy on thEM. thEy WErE All originAlly blACk but i 
ChAngED thEM to thE sAME Colour As thE bACkgrounD.

i inCluDED CArErs ni logo in this sECtion As thE bACkgrounD is WhitE AnD 
thE logo looks right AgAinst it. it Also kEEPs thE ConsistEnCy As i usED thE 
logo At thE bEginning of thE ViDEo AgAinst thE WhitE bACkgrounD.

Adding Music
i WAntED to ADD soME bACkgrounD MusiC to thE ViDEo As i DiDn’t think it 
sounDED right With just thE CArErs sPEAking. i usED thE song ‘tEnDErnEss’ 

WhiCh i got froM A royAlty frEE WEbsitE, bEnsounD.CoM.
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thE FinAL vidEo
thE finAl ViDEo EDit CAn bE sEEn in thE sCrEEnshots bEloW.
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo
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thE FinAL vidEo



55

suMMAry
oVErAll, i rEAlly EnjoyED Working on this MoDulE As WE 
ACtuAlly got to ProDuCE Work for A rEAl CliEnt AnD AttEnD 
MEEtings. it gAVE ME A bEttEr iDEA of hoW things Will bE WhEn 
i grADuAtE AnD i hoPEfully hAVE to ProDuCE Work for MorE 

CliEnts. 
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