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Introduction

Welcome to this production log that will

detail and map out my creative process in the
development of work carried out for Surestart
Coleraine Partnership. Along with my colleague
Jack Calhoun, we will work together to ensure
that Surestart recieve the best possible service
required and this can take many forms such as
photographer, logo design, website revamp and
videography.

Together we will ensure that Surestart get the best
possible service and are pleased with the end
result.
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PRODUCTION TASK AIM
SCHEDULE

ACTION

COMPLETION

Develop the brief to

Sl LR L ISR M Bl (nderstand what the client
wants

Analyse existing platforms
used by the client.

customer analysis

content analysis

technical analysis

collecting visual resources from the client
analyse competitors sites

SIGN OFF

REVISION
Analysis of user and client

PROJECT PROPOSAL  [EEDS

Define project brief

develop site structure

develop merchandise and print

asses limitations of proposal {(mostly towards merch)
draw up the production schedule & timetable

SIGN OFF

m

Questionaire directed to
clients and customers to
anticipate any issues that
could arise in the project.

research of competitors sites and merchandise

asses & fix issues raised by the research/questionnaire

group

SIGN OFF

m
Mockup builds of website,

PAPER PROTOTYPE print and merchandise

Storyboard video
Initial design of merchandise & print

SIGN OFF

REVISION

WORKING PROTOTYPE prototype of print
First draft of video

Building the site and working

initial builds of the site
3d representations of merchandise
print off the posters, etc...

SIGN OFF




MJ
Building the site and working  initial builds of the site

WORKING PROTOTYPE prototype of print
First draft of video

SIGN OFF

3d representations of merchandise
print off the posters, etc...

REVISION

Test the site

testing for navigational issues SIGN OFF
test the look and feel of the site
test the video

TESTING PROTOTYPE

REVISION
Implement changes

DI [ WS NIVER U1 0 0l highlighted from the testing SIGN OFF
stage

REVISION

FINAL PRESENTATION

Completion of the final draft

SIGN OFF

Attached above is the agreed upon Production Schedule for Jack and myself and where we
hope to be over the comingeweeks. We aim to stick to this pracuction schedule to make sure
that the work for SureStart is carried out well.



Research

Before we got started into doing anything creative and trying to help Surestart Coleraine
Partnership, we had to do research about their competitirs and similar companies to Surestart
to see what would work best for surestart and how we can take this research and apply it to
our work.

Before we could get into competitior analysise, we had to see what was currently wrong with
SureStart Coleraine Partnership website that they would ask for help.

[ Coleraine SureStart Partr X [Foiiic] = X
— (i) | @ www.colerainesurestart.org.uk ¥ | :
sco I era i n es ApboutUs  ContactUs  QurPartners  Our Services  What's On I
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gechild under four, contact us o find outf

(SureStart, Coleraine PArtnership, 2017) . 5



[ Coleraine SureStart Part~ X
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Supporting families In Your Community Connect with us Contact Us
We can support your family in 2 way that All Gur groups and programmes are held ¥ you are pregnant, have recentiy had a Telephons 028 7032 1022 and our staf wil
suits you! All carers are welcome, s0 bring local to you - in community centres, local baby. or are ju: to this area, ask your be happy to help
‘your partner or sister or mother if you wish. halls, librares and leisure centres! Midwife or Healt tor to refer you to Sure

Start. Or, give us a call yourself, we would

love to hear from you.

News & Events

-

When looking at Surestarts website, it was apprent straight away that they would need some
help as there was a list of things currently wrong with the wesite such as:-

*Stock images used instead of real photos

*Too large of a logo

*Font size was different and inconsitent across pages

*Repitition of articles one after each other

eLoad time of pages was far too long

*Not all pages linked across togetehr

What Surestart had done well though was making sure that the information they wanted put
across was there and easy to find as well as explaining exactly who their target markegwas



Competitors

After looking at Surestarts Coleraine Parinership website, | moved onto researching and
highlighting competitiors/similar websites to see what works well for them and if that

could be incorporated in Coleraine Surestarts own webiste through my own ideas. The first
competitior | looked at was another Surestart companies based in Northern Ireland and that
was “Abbey Surestart”.

As can be seen on page 9, Abbey Surestart is somewhat similar to Coleraine Surestarts with
its laout and background but that seems to be the only similarities amongst the two and

is clear to see just on the homepage alone how much better laid our Abbey Surestarts is
compared to that of Coleraines website. The Abbey surestart website uses non-stock images,
a functioning slider of images, lots of colour that shows the fun, friendly, fmaily nature that
Surestart tries to promotoe daily, a header that moves with the page so its always easy to
navigate the page at any given moment and consistence wiht the fonts.

There are downsides the website as well thoug, the page load times are longer than that of
Coleraines and towards the bottom of the page there should be images with each blog post
but there just isn’t leaving the website the feel a bit empty.

Overall | feel that Abbey Surestarts webiste is a good competitior to that of Coleraine due
to having a a site that looks ot fir the brand guidelines a lot more set our by SureStart
themselves.
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(Abbey Surestart, 2017)



Competitor #2 | looked at was East Belfast Surestart which again just like competitor #1 is a
Surestart company based in Northern Ireland. This website was unlike Coleraine Surestart
websites compared to Abbey Surestarts, East Belafst was very much different, for example

as you can see on page 11, East Belfast Surestart website was very dominant wiht the colour
blue.

It ranges from light blue to darker blue depending on where your mouse is on the screen.

On the website itself it doens’t have brand guidelines to speciify why this is so with more
research | was able to give my own opioion as to why they would have went in this direction.
“Dark blue: trust, dignity, intelligence, authority

Bright blue: cleanliness, strength, dependability, coolness
(The origin of these meanings arise from the qualities of the ocean and inland waters, most of
which are more tangible.)

Light (sky) blue: peace, serenity, ethereal, spiritual, infinity
(The origin of these meanings is the intangible aspects of the sky.)

Most blues convey a sense of trust, loyalty, cleanliness, and understanding. Blue is the most
commonly used color in corporate identity.” (https://www.colormatters.com/the-meanings-of-
colors/blue)

The website itself though is quite difficult to naviaget with multiple sub-headings under each
main heading which can lead to some confusion. On the other hand, the load time is a lot
quicker, information is clear and easy to spot on the homepage and it uses its own images.

Overall | feel that compared to Coleraine Surestarts website, this is a good example of a
corporate site with extensive search premiters and a lot of information to dig through but with
the too much blue on the website it makes the whole thing very distracting and confusing to
navigate, something | wish to avoid whne making Coleraine Surestarts website.
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Competitor #3 | looked at was Family Support NI. Instead of looking at website wiht the same
brand association as Coleraine Surestart | wanted to look at the competitior in the same type
of working enviroment as them, family work and child support and so the bets competitior to
them would be family support NI.

The Family support NI website is very informative throughout the entire site and is quite
obviously used to make any person visiting to feel more at ease when visiting the page due
to this information. What it does well compared to Coleraine Surestart is have consistent
font, ease of access to contact, fasster load of page times, the use of colour to divide different
headings similar to that of Abbey Surestart, and alos Family Supports Nl’s best feature, its
expansive search permiters which can take you to any page but also is tailored to help the
user in any way it can.

Similarites to Coleraine Surestart is that it uses stock pictures instead of ones taking
themselves, a large logo to easily identify brand recognition and the use of background.

Overall | feel Family Support Nl is the better website to use because of its search engine as
can seen o page 13 but all it would need to do is use non stock images.

11



[ Home - FamilySupporth X

<« | @ www.familysuppartni.gov.uk

familysupport [

Helping You Find the Services You Need

) (D D (D

FamilySupportNI.gov.uk

Family Support NI Website

This site provides details of a wide range of services provided
by statutory, voluntary and community organisations to support
families. This information will help Families, Young People,

C:hlldrer-l and Practitioners in Northemn Ireland to find local
services to meet their needs.

YYou will also find details of ALL REGISTERED childcare
providers in N.Ireland. Government Agencies eg HMRC/DSD
use this website fo verify registration of childcare providers

Search Family Support Services

NEWS & EVENTS

Apply for Pre-School & Primary School
places for Sept 2018

HMRC Small Business Forum — Help
for Childminders

Search Childcare Services

Type of Provider  w l Keyword Search Postcode Search All of N Ireland A\dl ' Q Search

W vacancies B Experience of Disability/Complex Needs B school Pick Up/Drop Off = Willing o accept Childcare Viouchers
B Flexible Working Hours M Pre-School Funded Places
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SureStart Meeting Notes

Revamp of the current website — with the use of wordpress

A pitch with three different themes showing our designs and what we hope to meet the client’s project brief
(Week 6)

Analysis of all existing logos and colours - blue and orange are used in logo and primarily used on all other de-
signs for the company

Slider of images showing what Surestart does

Photographs of the staff — not to be put on the website but for personal use in the office — to be done on a
Thursday morning as most staff will be present

Photographs of the 5 different sectors (places) that Coleraine Surestart work in with a group photo of the staff
and families there at the time

Divert social media queries to an online booking form
Redesign the pages on the site to make it have a fun friendly appeal

Target Market from their view is 19-39 year old mothers — they want to include fathers more in the images not
alone with the kids but in a family setting as they still aim more towards the mothers

Use Twitter more for a corporate purpose

Links to partners organisations and to the funders of SureStart

The use of a blog on the site example “The Book of the Month”
Term Base newsletter

Creation of advertisement for SureStart — Bus posters, pop-up stands

Creation of a new t-shirt design and logo aimed for 2-3 year olds to show that they’re apart of SureStart when
out at an activity centre

13
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LOOK AND
FEEL

FRIENDLY

MESSY FUN

SAFE

We met with Surestart themselves
and had a meeting to discuss
what it was exactly that they
wanted from us and as can seen
on page 14, those where my
notes | took on the day and on
pages 15-16 these were headings
and key words placed into what
we feel was the most important
from that meeting with the
headings and key words in place
we could get started with our
own creative process and begin
working on the project at hand.

15



These are photos we took on the
day of the meeting to help give us
inspirtaion for the initial design
phase of the project and help
guide us in what we could create.

After having the meeting we could
then go on to define our project
brief and send it back to them for
approval whcih they did and se
we could move on to develop our
first pitch ideas.

SureStart

16



Project Brief

Coleraine SureStart Partnership Project Brief

Aims

Redevelop the current website: This will be done using WordPress and hosted on
SureStart’s current domain. The site should represent SureStart as a professional,
accessible family support initiative. The site will include a slider of original images
highlighting the current activities provided at SureStart. An online enquiry form will be
developed to encourage clients to use the website, Facebook will be used to promote
upcoming events and opportunities for clients. The site will include a blog section that will
highlight events within SureStart’s newsletter (What’s On). The site will also provide social
links to both Twitter and Facebook. The site will include links to funders and partners.

Advertising: Designs of bus posters as identified by the client to attract young mothers (ages
19+).

T-shirt designs: Sized for ages 2-3, colour appropriate to avoid social, cultural and political
associations. They will be used to identify the kids of the age group at events.

Photography: Capture of images for use in both the website and office. The office photos will
be 20 headshots of the staff in the society street office and group shots of each partner.
SureStart’s clients during activities.

Front Window: Consider design for the front window display to be included in the week 6
pitch.

17



Audience

SureStart has a target market of mothers and families, mothers particularly in the age range
of 19-39 with children between the ages of 0-4.

Platform

The site will be fully responsive to support multiple sized devices and aspect ratios. This will
be optimised through the choice of WordPress theme.

The bus shelter posters and pop-up stands will be designed and printed to an appropriate
size in the hope of attracting the target audience.

Branding

Brand colour and logo will be determined by the national brand standard as it is already
recognisable and well known across the UK and Ireland. All photographs and other visual
assets will clearly link to SureStart Coleraine partnership.

18



Logo Design

When trying to develop a logo for the t-shirts | also had to save a version of Coleraine Surestarts
logo but anytime we saved, it was always blurred for example (pic 1). So | remade the logo
again just to get a better definition version of it as well using darker colours on it to make it stand
out a bit more as discussed in our original meeting. We weren’t asked to create a brand new logo
but were asked to just darken the original colours to ake it stand out more and so the new logo
was created. (pic. 2)

L sl s

This also turned into a good thing
as we were able to find a copy of

il S B %l Tl B B B N
Surestarts brand guidelines from the
b‘ government body such as which fonts
to use in the titles whihc are futura
» P N |1* s -
I AN BRI DR RR RS

and arial.

(Pic.1) The branding guidelines could

be found here: http://www.
yorkchildrenscentres.org.uk/
Childrens-Centres/Sure%20Start%20

CO Ie raine Branding%20for%20ICs.pdf

ureStart

Partnership EETIII (o4

S

(Pic.2) Partnarship

Colaraine
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When coming up with designs for the
t-shirst themselves, | took inspiration from
the logo itself as well as photos that we
took on the day of the meeting of the
products they showed us.

From the logo itself you can notice that the
orange in the “a” looks like a play button
and because | was desinging a logo for
kids, | thought, children love to play games
and so used the “a” as a good starting
point to help wiith my logo design.

[ —

“““

Sure Start
Ghnaren s Centres

d4 3
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First Pitch

After deciding upon a specific date to prsent our first pitch idea, Jack and | preceding to divide
jobs amongst ourselves to see who should do what for the first pitch idea.

Jack roles: ¢ 2 webisite desings, 2 bus poster designs and pop-ups
Louis roles: ¢ 1 website design, 1 bus poster design and t-shirt mockups.

SureStart

(Graphic Burger, 2017)

When deciding upon the colours for the t-shirts, we had to be sure to not use colours that

would either discrimnate towards gender or from political background which ruled out colours
such as blue, pink, green or oranges which initially made it difficult as blue and orange

where apart of the brand guidelines. So. with this information | went with red and purpler,

both quite neutral colours when deciding between gender and political background. This also 1
involved me creating my own unique logos for boht the front and back of the t-shirts.



SureStart

T —
THE SUREWAYTO

START YOUR
FAMILY LIF E'

Thare will be lots of (ndormotan on Pregroncy,
B, dont Feoding, Weaning, Pup Ohbdoore,
Commenty Services, Beoding % Youw ONM, Cor
ervd Movme Selety Meo ™ end We'l Beirg
ol e\ oot

Pae Porthar Inlormeton,
plecse phone Cory on 028 7032 1032

With my initial approach |
wanted to stay with familiarity
for them. Throughout the

Coleraine Surestart office are

posters that have tis wave with
information underneath, this
was my inital appraoch to both
creating the website and the
bus poster and with each thing
having the sense of continuity
about them.

Witht the bus poster | added a

tagline just so then the poster
didn’t look so bare.

(Bus Poster, 2017) 22



First Pitch - Changes

Coleraine

SureStart

Partnership

Coleraine Coleraine

SureStart SureStart

Partnership Partnership
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Tel: 028 7032 1032

o’ or find us online at
Www.colerainesurstart.org.

www.chebook.com/eoleruinesur:srﬂgu:b

L B8 As estiorem quia simus aut eum ut

aut aborpor am dolorem porend-
unt, comnitat.

Usamus res ex et laboris inimusam
eicia comnim ide sit iuremped
exerro ma as andipit atibusa per-
natur sente con consequis qui dit
mo ernatem quatem quis nonsequo
blabor rem quate est re sit as avt
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Before Jack and | went into the
pitch meeting with Surestart,
we both took the time to come
together and make sure that
our work was both in the
same style and to make sure
everything was actually ready
to be presented to them.

With that in mind, | changed

a few things around to make
sure that it fit togther well with
Jack’s and that involved me
chaning up the templates used,
all credit to “Graphic Burger”
as well as making the t-shirt
templates all the same.
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Web Designs

Coleraine,

SureStart

Partnership

SureStart

Partnership
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SureStart

Partnership

Supporting families and communities
since 1998

4

SureStart SureStart SureStart

Parinership

Coleraine SColeruine

ureStar SureStart

Partnership

SureStart

Partnership Partnership

“

“ @ColeraineSureStart

I ccorerainesurestare I ccoterainesurestart
www.colerainesurestart.org.uk wwwicolerainssurestartiorg.uk wwwicolerainesurestart.org.uk
Tel: 02870321032 Tel: 02870321032 Tel: 02870321032
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T-shirt Designs

188}

SureStart

Above is the design deck that
we presented to Surestart in
week 6 (2nd of Novemer 2017).

During the meeting we were
recieving feedback as to what
they liked, what they didnt,
what they would want changed
and if we could combine
elements from things and join
them together.

From this Jack and | went and
fixed up some issues brought up
and changed things around and
were able to present to them
better versions of the design
decks and show them exactly
what they wanted.

28
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SureStart

T-shirt Designs

After being asked to fix and change multiple

_ things this was our end result for what we felt
Surestart Colerine Surestart should be doing. Of course
the annoying thing about this was still that we
had not yet went to take our own photos but
still we were pleased.

After designing the t-shirts we cinvinced them
that we could make it with their branded
colours, but they also wanted a new logo as
the t-shirt was going to be for their 2-3 year
old group but | also had to design polo shirts
for the staff members.

rt
hip
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When designing the adult polo shirts, |
used the darker blue that | put into the
new logo design for Surestart to stay
with the brand recognition but also

to relate to that corporate feel. At the
meeting we learnt that they liked the
purple colour used for the kids but asked
for it to be put into the aadults shirts as
the purple was also used in previous
satff tops that they had used and wanted
a revamp. Also along the bottom of the
shirt on the back is the website which |
felt was one of the beeter features on the
shirt.

33



At the pitch meeting we agreed to make
new logos for the 2-3 year olds without
a name and so JAck created two and |
created two in the process. The first of
mine as you can see on page 34, was
children playing blocks with “2 to 3”

on them. This was beacuase | intially
thought this was a fun design that relates

closely to children because of th children
blocks.

My second design were the ducks with
the same “2 to 3” with the 3 duck bigger
than the 2 because the 3 is older. | also
went for the look of having the numbers
be in the place of the wings to actually
look like little duck wings.

After getting JAcks designs as well | then
fixed up the t-shirt design to the finla
mockup of the shirts using the colours
they specifically asked for the childrens
shirts.

Surestart

SureStart
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DOCX - 14 KB
Setting/Centre Date  Time for Staff Time for
Group Children’s Photos
Emma, Sure Start 14/11/17 09.00
Ballysally Play 14/11/1709.20-09.30 09.30-09.50
Family Support Worker at Focus on 14/11/17 10.00-10.10
Family
Focus on Family Creche 14/11/17 10.15 10.30
- Baby Move, Coleraine West 1411117 11.30-12.00
IMG—E109 MoV lMG—E11 gy PG SS Toy Shop. SS 1411117 13.30-13.45
Focus on Family 2-3 YOP 14/11/17 14.15 14.30-15.15
Moyra, Sean Catherine 14/11/17 15.30-16.00

Family Links Nurturing, West Bann 15/11/17 09.30-10.00

Stories, Songs & Sticking, SS 15/11/1710.00-10.15
Swim 15/11/1710.20-10.40
IMG_E1107.MOV IMG_E1114.JPG Harpurs Hill 2-3 YOP 15111711.15 11.00

Family Support Workers at Harpurs 15/11/1711.30
Hill

Family Support Workers at West  15/11/1713.00

Bann
‘West Bann 2-3 YOP 15/11/17 13.10 13.15
Family Support Worker at 15/11/17 13.45

Ballysally Community Centre-
Ronnie & Lynsey

The contact sheets are all the photos |
took over a two day period for Surestart
showing off the activities they do, such
as “baby move, baby swim, Toddler
Time etc.”, as well as the different
centres and how the staff interacts with
the children and with each other.

IMG_E1321.JPG

The circled images are the ones that |
feel are the best and also relate closely
to the project brief of fun, messy and
famiy, specifically photos of both a
mother and father in them because ven
though Surestart Coleraine Partnership
MG_EBTIPG s more aimed towards mothers aged
19-39, they also want to aim more to
a father dynamic and | feel like these 46
photos have done this.

IMG_E1321.MOV



ommunication

When working in a group, it’s always key to have good communication, not only with

your partner but also with the company you are orking for. Through the use of basecamp,
Facebook Messenger and University email, | feel | was able to keep up quite good
communication within the group project.

JA Colhoun 9:25am
Hi

Adrian Hickey 9:25am

J

Thursday, October 12

tomorrow morning ¢

JA Colhoun 7:02pm
Ok. | was going to run into uni later and print one off myself. Same reason, being
safe than sorry

Wednesday, November 15

Adrian Hickey 2:13pm

. Jack and Louis, we need to see where the project is tomorrow - is it in line with the
project timeline? Can we make sure we know what tasks the two of you have to do
over the remaining weeks? | need you both there tomorrow please.

Thursday, November 30

10:54am Me
Hey Jack, got the branding guidelines up so we can match our indesigns!

9:25am Me

2

Sure Start Lcoleraine > Lamprnre

Tuesday, October 31

Claire Mulrone 3:18pm

Pitch organised for this week Adrain. @

Adrian Hickey 5:45pm
Thank you - All in week 8 is great

®s

Wednesday, November 1

6:47pm Me
Hey Jack, | printed off a copy of the pitch there, rather be safe than sorry, see you

tomorrow morning

JA Colhoun 7:03pm
Ok. | was going to run into uni later and print one off myself. Same reason, being
safe than sorry

Wednesday, November 15

Adrian Hickey 2:13pm
Jack and Louis, we need to see where the project is tomorrow - is it in line with the

Could you forward me the email that you got back
from surestart?

My email is:

colhoun-j3@ulster.ac.uk

Also could you post up the photo of the shop
window if you got it.

Thanks

Yeah no worries mate will do it here now

Cheers

You get that email okay?

Yeah just got it. Thanks

v Following | 42

Done e Ja_r
|

Searct
/ EditN
Chang

Ub Chanc
I\ Notifi
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VVOUIQ YOU DE apie TO TIX Up TNe T-SNIFtS ana Wepsite
etc for the design deck.

I'll come up with a few more designs for the backs of
shirts.

Don't know if you seen Claire and Adrians comments
on Basecamp or not.

Yeah | seen them, I'm working all weekend here but

I'll have them done on Monday for us

No problem ¢2 cheers

Have you done any forms for getting out equipment
yet? I'm gonna do one now if you havent

No | haven't mate, what all are you thinking of

getting out?

S R

Hey man, I'll be in the port in about an hour, is there

anything else you remembered that we might need
for tomorrow or did you get it all? @

Il have a camera and tripod from Mervyn in a few
hours. Couldn't get a greenscreen or any lightbox es.
Can't think of anything else

Aw no worries I'm sure we'll be grand to use either
the whiteboard or the orange wall but | can't think of

anything else either so | think we're good

e Got the camera and tripod

Great! What time do you want to be there tomorrow
at?

e What time did they say?

2GR 0 FA e

Q Search messages Do

e UEIr .amera, trnpoa, mayoe a Igntoox or greenscreen

or something. Can you think of anything else?

No | think that's about it, I'll be up in coleraine

tomorrow if you can think of anything else | can pick
it up then

need it for this form

e I'll be in uni too. What's your b number by the way? |

B00658498

on for any longer than that do 17

e Also it's just for Thursday isn't it, | don't need to hold

Nope just for Thursday, well maybe the camera for a

day longer to get the photos saved onto the laptop
but | think a day is fine

m | can move the photos onto my laptop straight after.

So I'll put the date of return as Thursdav afterncon

o (6F) () O F=

ch messages Done

Well they said some of th would be
but we can go at that time orat 9

9, | want that extra half hour sleep

V 13TH, 1:13PM

What time are we meeting up with surestart
tomorrow? And do we need to get the camera again?
Or just use our phones

| needed to tell Mervyn a day in advance to get
cameras and forgot.

NOV 13TH, 2:52PM
| have no idea what time to meet at. | would say the

morning but they didn’t tell us where to go so I'm not
sure

| would say phones are fine

But I'll email Aileen here about the times for
tomorrow and hopefully she'll get back to us soon
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Oh we just got an email from Claire
Telling is about times

Confirmed Times from Se...

ClOSe Doc

Seting Centre Dute Thome for Stadl  Time for
[ Chiiren’s Flstos

roap
B, Sy St AT

Ryt Py MmN e
Famiy Seppuir Worker st Fcuscm. 1411117 16.00-10.10
Wity
Focm a Fanily Cooche it 1w
by Mone, Coborame West Wi 10301200
5Ty S 58 e s
W on Family 2-3 YOP (LRI ERTAE) (TR NINTY
Aoyes Sewn Catherne BT 1500 1600
Famity Links Nurturing, West Hanm 1/111179.30-10.00
Sren S & Sl S AT I 1018
Swim BT 1020 1040
[ g e
Family Suppon Workers ol Harpans 1370717 1130
L
Fassly Soppurt Wrkers s W 11017 1300
iy
Vs B 23 Y0P e s
Famuily Seppon Werkicr st ISTAT 1048
Byt Cosomanty e
Pooeit 8 Lyamey
) . 7 N
& Email @8 Word {10 Save
o
n ‘{z.i ~ Reply to All

) Search
/  Edit Nic
) Change

Iﬁ Change

[ Notific:

Stephanie sent us those so we have the email and

password and what's it done for next Thursday so w
exam work on it toemorrow in class mate if that suits

e Tomorrow would be good yeah. Will you be in?

Yeah | have coursework to drop in so I'll leaving for
about 10 minutes but Fll be in mate don't worry ¢

You coming in mate?

e Yeah. | set my phone alarm an hour late by accident

Hahahaha no worries mate

i)

What's the craic with the website. Do you know
what's happening?

Stephanie 30 Nov
To Jack Colhoun, You + 1

Hi Louis,

| did not create a username and password
for the website. | clicked the link Claire sent
me and pressed buy, it did not ask me to
set up a username or password. | had
originally said the week of the 4" Dec but
this seems too soon! | would say 14" Dec,
this will give you both more time. Let me
know the dateftime you are proposing to
call in to show us the new website.

Steph

Louis Field
Man 13/11, 14:59
Claire; Jack Colhoun; Hickey, Adrian ¥

& 5 Replyall |v

Sent ltems

Hi Claire,

I've received the email there and have the fimes saved.
Thanks,

Louis.

Get Qutlook for i0§

9 Iv

Mulrone, Claire e -
Mon 13/11, 14:54

w Confirmed Times fra... v

14 KB

Download  Save to OneDrive - Ulster University

Can you confirm you have received this email please for tomorrows photographic sessions.

Claire.
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Microsoft Outlook <MicrosoftExchange329e71ec88ae4615bhc36ab6ced 1109e@ulste P

Louis Field * D Replyall |v

Thu 19/10, 13:36

© 06 ¢

phanie@coler rg.uk; elaine@coler torguk +2 mare ¥

= v

[DJ .'n’—:"l Coleraine SureStart P...
13 KB

Download  Save to OneDrive - Ulster University
Hello,

As attached is the project brief that we wish for you to sign off on for us to progress further. Any
feedback would be appreciated and we look forward to seeing you again soon.

All the best,

Louis.

Categories ¥ eee =
Photos
Louis Field - b Reply a
Thu 16/11, 09:33

stephanie@colerainesurestartorguk ¥

Hi Stephanie,
This Is just an emall with a link to a dropbox with all the images | took over the past two days.

https://www.dropbex.com/sh/nyqv8pd6hiav7ef/AABvnpZh-5JCVpbKAlsgcTtza?d|=0

All the best,
Louis

Categories ¥
Project Brief

Louis Field
Tue 24410, 1156

Jack Calhoun %

This is the email surestart sent back to us, hope it helps!

Get Qutlook for i0s

e

Elaine Donnelly <elaine@colerainesurestart.org.uk>

Louis Field

Thu 30/1, 09:15

- O Replyall | v

stephanie@colerainesurestart.org.uk; Jack Colhoun; elasine@colerainesurestart.org.uk ¥

Hi Stephanie,

I'm just emailing you to receive the username and password you made for the SKT Theme website.
Jack and | can't access the files unless we have the username and password you made.

Alsc we are wondering the exact date you would like us to make your new website live. We will also
come and show you the new website before we make it live to make sure that everything meets
your required needs.

All the best,

Louis.
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Employee Details: Louis Field Employee Details: Louis Field

Manager Details: Coleraine SureStart Partnership Manager Details: Coleraine SureStart Partnership
Date(s) E'Hou rs Worked [~] Date(s) ErHDu rs Worked [~]
28/09/2017 ;1.00 09/11/2017 ;1.&:!

05/10/2017 4.00 13/11/2017 .00

06/10/2017 rz.m 14/11/2017 5.00

12/10/2017 rs,.m 16/11/2017 E‘r.ﬂﬂ

16/10/2017 ra.m 22/11/2017 4.30

17/10/2017 2.00 24/11/2017 5.00

19/10/2017 ra.m 25/11/2017 Fz.m

26/10/2017 2.00 26/11/2017 1.30

31/10/2017 2.00 27/11/2017 1.00

02/11/2017 ;.m 30/11/2017 5.00

03/11/2017 " oo 04/12/2017 5.00

06/11/2017 rz.ou . 14/12/2017 IFini5h .
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SureStart Brand Guidleines

Developing a national and local identity for Sure
Start Children’s Centres will improve recognition
among mothers and fathers and in turn support
each children’s centre’s promotional and outreach
activities.

Think of the Sure Start Children’s Centres brand in
a similar way to any other high street retail brand.
We are simply branding the service we offer to
children under five and their families. In this
sense, mothers, fathers, grandparents, carers and
children are all our customers. Our aim is to build
Sure Start Children’s Centres into a national brand
recognised by mothers and fathers everywhere.
When they see the brand it will come to represent
a set of joined-up services and an ethos that is
family centred, respectful and aimed at improving
outcomes for children.

Consistent branding will also add authority to your
message.

The Sure Start Children’s Centres brand is more
than a logo; it represents a way of working,
underpinned by a clear aim and a common set of
principles.

Describing Sure Start Children’s Centres:

Sure Start Children’s Centres should always be
written in full in the first instance. When referring
to Sure Start Children’s Centre in the same
document you can drop the words ‘Sure Start’ and
call them “children’s centres’ (without capitals).
Sure Start Children’s Centres Logo:

For guidance about logos e.g. dimensions and
where to use it see
http://www.dcsf.gov.uk/everychildmatters/
research/generalresources/branding/brandi
ngguidelines/

NB: The rainbow logo is no longer valid
although there is no need to replace existing
signs unless damaged.

All of the children’s centre templates have
been set up with the correct branding; the
firework logo is in the top corner and the
Sure Start and City of York Council logos are
at the bottom.

Fonts:

There are two fonts for the Sure Start
Children’s Centres brand: Futura Bold and
Arial. Futura Bold is to be used for headings
in any agency designed and produced
literature. Arial is the font for all other
materials, such as body copy in letters.

Both fonts have been chosen for clarity and
legibility.
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