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Infroduction

Client

The partnership strengthens and

The Rural Health Partnership was established

in March 2002, to “enhance the abilities, supports local rural communities and

improve and sustain the quality of life of provides them with training, education

women and men living in the South Armagh and the ability to develop personally .

Area who are experiencing mental health in ways they would not be afforded Al ms

problems”. otherwise. They deliver programmes

Working in the greater South Armagh area as and courses alongside other providers

well as other parts of the Southern Trust, to promote self care, mental health and

they promote the health and recovery of physical activity with a strong emphasis We are going to provide the RHP
people experiencing mental health and well on those who are isolated and suffer with a new brand identity, steming
being issues. from mental health problems related to from a new logo and colour scheme
South Armagh is predominantly a rural area, living in a rural area lifestyle.

and as such people can feel more isolated
than their counterparts living in urban
environments.

We are going to produce
deliverable goods, in terms of
design work featuring the new
visual identity

We are also going to develop a
website that they can use to
promote their events and services



Bench Marking

Mental Health Foundation:

This website features several strengths that would be applicable to the development of our
website, such as the donate feature, which is accented with a bright orange button that stands
out against the blue website, serving as a call to action for the user. Another strength of this
website is its use of images. The hero image on the homepage is very eye-catching, and having
images serve as hyperlinks aids the user in visually distinguishing the various pages of the

website,

The Mental Health Foundation website, while aesthetically pleasing is confusing to navigate, due
to the number of hyperlinks and pages only accessible from specific pages it would be easy for a

user to become lost, especially without a sitemap.

 in Scotland, Wales and Northern Ireland

Good mental health for all

Prevention is at the heart of ourwork in mental Prevention and mental Mental health topics:
health health A-Z

FEATURED

We began by looking at similar organisations websites and ranking how effectivley that met certain standards, such as load time, responsivity,
online support, use of an FAQ section etc, as well as providing a written description of what we felt were the websites strenght and weaknesses

We then gave them a percentage based on how many of the standards they successfully met, from this we discussed various design elements
we felt were effective and that we such include in the website
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Meeting with Partner

o Claire Mulrone - Sep 28 - Notified 5 people

| have been able to secure a meeting with your Partner on Monday 4th or Tuesday 5th at
10.00am. Can you please let me know which date suits. | need everyone in attendance. | know we
said we would avoid Tuesday meetings but | understand your class with Helen starts at 1.00pm.
I'd like to confirm this today. Please let me know your availability.

Thanks

Claire

W

We initally began by having a quick meeting with the community partner on Microsoft Teams

From this meeting we gained a list of the partners desired outcomes which we added to the brief under “deliverables”




Rural Health Partnership

Brief

Community Partrer - [Tiernan)

Thia Rural Healh Pamnarship was estabished in Maech 2002, to “erfance tha abilides, mgecva
and SaEiain the gualty of Ifa of women and men Bang i the South Amagh Armea who o
supeiEncing mentsl Fealth probileers”.  ‘Working in the greater Sdath Anmsgh anea including
places ke Dungannon, Poriadown and Mewry they aim to aid families, teming famikes and
sttled tranveders in the most ruml pars of Scu Armagh o6 thesy e the most in need ds 1o
Diaing isolatod Troem mediaal hoatth akd, diue 10 pood nlnEhrUucang in sl anss.

Tha parinarship srengihans and supporis kool nral communiies and provides thaem with
waining. education and the abdry 0 develop personally in wigs they would nol B0 affordad
atharsise. They delver Rurdl Hoakh Parnership programmes, a5 wall a5 courses alongsida other
prosiders o promols seil care, mamal health and piwsical activity with a sirong emphasis on
iase wh ang okaied and suffer from mantal haalih probiers relred o e unal lncasion

‘Winh plares Tor & spring leunch the RBural Healih Partresship wish io burst imo the spring scena
with & tosh and new visusl (doniity, scenedhing mesnomble and dsually Sl sen The curent
logaidanmiity & in need of o Complete nedash, building on the senvice users thery cumanily atirac,
Bivrt proiding an opporisniiy 80 recnal neew mamibers of the naral commanii

Project Summary - (Dean)

W are going 1o develod 3 nesw visual idamity Tor the Rural Health Pannership. This inconporates
& niw bag0 and Cokiur soiame wWihich will help modanmizse the Dument identiby. W will Shorwtaco
msckups of this ogo uiiised on wankoss promobional material ke pens and othar marchandise,
a5 vl 35 on Bppaned Tl con B uSeed By partmer =i StadT 1D raies SWaeenest of the pannerchip
wihile thay doliver courses in the comemuniiy. Difer promoSional maienal such as pop ups vwill be
dasigned o allow the compary &0 peomobs their serdoes a1 avents. We wil ako devalop a
wabsiba using Wordpress. Thi will alicsd for easy oditing of the welsite withow tha nocd for
achranced coding capability. A motion geaphic will be developed that showcases the wids rangs
of sanioas the Rural Hoalh FPamnarship provedes, as wal the collboeations and training they
provide for othes ceganisations and @ local Raallh tnest. This moton graphic will be ullEed on
e woebaho and on sodal meda 0 rese the profiie of e pannaship oo service usas, Tunders

Meadih pencitioness. and policy makars.

Objectives - [Chris)

® 'Whyis this project nesded?

It s chiar Tt e RHP would greathy beneSt from a nebeand. Their axdsting logobannes i in need
of @ professkonad refresh. Whist their feam is wery acive on sodal media, they need a
professional websie S0 they can shane the diverse: postfolin of services they provids e ol
community They Sup@ort so many crifical educational programmes across ther local distic and
Faning o websha as their cantral hub would halp mise asareness 1o their cxiansive work, reach 3
widar audience and make it asier for polantal funders 1o suppart Tl daliary.

Target Audienos - [Alex)

Tha primary innget sudknce is numl temilks, indvidusls, cider membars of ©i0 community,
safied travellers and individudls needing menil healh suppor in the local ruml aneas. As
Facabook s @ main source of engageemant along with piysical promotion, o sodal maidia

campaign developed using Instagram and Facebook will aliow for more peopks in the local
community to becoms asanre of the parnershio

Thits. partnership cffers educational ProgrMMmes, community celebrasions and dasses including
South Armagh Women's Group, 'Weakly Walking Groups, Fainting Day At Tha Fanm. The diverse
range of eduational programemes and evenis atiract & wide vabety of people from e local

oMMty



DOutline Deliverables - (Dean)

® Wisual ldaniity and Brand
& Brand Guidalnes
# 'Wabsiie - jexisting address - hitps Mrhpsa.oegd)

o Pullin conont - phdos, et alc Emmet 1o assist us wilh phoios)
Page dedicated to Comenunity hub and the healihe lhing canier
Tha 3 themes are fior B range of Sendces o salfl cans, physical activity, monal
Feaaith
Live calendar 0 track cwents / onling booking Toatura
Donaie buiton {jusighing)

S ol on Comeminiti o s

MNuwsknarszing

Responsive wabsha

Liva social media Tood

& MAOTon S pihic ShossCa Sing e works of Tho Rural Hoadth Pamnarchip
&  Mockups for Appaeal

o Podo shirt

o Swaabshir

o Promnotional Matcrial
Pans
DO U e
Liumper stickers Foaredor Communites
LS shalar ad

i Siress balls
& Sodal Madia Prosmoticrssl marisnial - Tacebook, instagram.

(=]

[~ - B - B - - - |

Competitora/Similar Companies - Individual)

Ini peTact mana geemeni, Benchmarking & ofion undartakon 1o halp idom e decision proosss.
MI‘H‘I‘I-II'IIC.‘Q B tha process HanMagalrnulnrmmrﬂnm;n
allow for the best possible oulcoma. Cuwr grosp picked & similer webehos o banchmark fom

within tha LK b2 comipa e Sor bt praciices, design and funcionaliry.
Tha & welisiins ara:

il o Vel s
o Maariial Haadth Foasrd ot b

# Rural Suppart

& Adion with Communities in Rural England
& Action Mantal Haakh

&  Matknad Centra for Fural Health and Care

Wio colliriod the dats fom theso webaios and thesa ane o finding s badoaw:

Yallows Wallios Barshenarking:
The strengihs of the YW webshs is mainly how professional the websits is, with a dear messags,
& consistant Colour schemae and beand dantty, along wilh @ peimany Eanud con@ining each
rakvant page with all the rekeant conisnt, a nk to all thees socals in the headar and Sooier, with
plenty of iImages and vidacs threughout the wabsite b keepn it el

Thi oy nodcaablo waaknesses ara iTs slighilty sk loading time, a leck of imancirity 1o Turfer
Fedp engagamant and it's inabiliey b ba read in muliple Wnguages.

Qvarall | rabed this weksiio af TT35%. This & dua ioihe fact that this is an ascellent axampls of a
professional websiie thal manages to keap its brand corsksiency and gat iF's main poink across
weihoul becoming oo tex heawy: They do a grea job of linking the sodals and not having tha
wabsite Seal static, whils Enking bo all S rakeant infamatian, a0wWco and MSOUMCES You would
scepsaect from @ chariby based wabshe

IV ps e AN 6 . L

Thi Action Mental Haalth welsis scored an cvanall rasng of G200 This is by no Maans & o
SOO6E Of madns The websibe Rsall was bad a5 Rt had sirengths s well a5 some weaknessas that
wie should considar whan creating the Rural Heakh Parnssship webshs. Some of ®ho notabla
strangths gne i landing pege as & combings graphics and et to introdice the user and explain
wahart theiry fier 3l aboan This is o groat idea 2 i kets e usesr Enoww right away without haeing to
navaigaie through the sie o figure ol wihat you do Ancthar strengh would be the donato
Birtton, Fomssar it waoulid Fase been Better pliced townnd the wop of the pego parhegs besids the
Pt wegent halp?™ buSon which is anois incredible feabues as this i a call fo aclion o those
wahi nesd wgent Fedp and don't have to spand Ennecassan s navigating the sibs.

A weakness | found was ils search faature. Thera & a notiieable saarch buthon cn e navigation
bar howsser wpon chicking you are brought to a diflerent page o search, while not a huga



probdiom | think it may Do Deiber 1o Smply v o seanch bar work on eeery P 25 odd Times are
different for evansone and tmigiht fresinie wsars T ihey have o oad up o nesy page 1ossanch

Meantal Haahh Foundation:

This websie Terunes several srongiis ad woukd be appicable 0 the development of o
wobgibo, Duch as o donaic feaburo, swhich & acoemod with a Drght oange buhon that stncs
ot Ageine? the blue webisis, soning a5 & call 10 action for the war. AncTiar strength of this
wabsiis & = use of mages. The hand imege on the homapage & vy eye-caiching, and Fasding
images sarde a5 Mypedinks aids e used in wisually detingukshing the vamous pages of tha
vwabale

Thia Mental Haalh Foundaton welsia, whila aesthetically pheasing is confusing o nardgals, dus
o e numbed of yparinks and pages anly accessible Wom specfic peges i would bo saay for a
LT W0 Decoma ket espocinly without a sibeeapo

[Pl Suppert
Wb address - DTips e I ELPEOTL 010 bk

Fromihe ik shes Tad Wi selecisd for compansoa, Rural Suppod placed 3rd, sconing 67500

This = & wery professionaly made websie with s mission stmemant clear froen the get go.

“Buiding Sirong Fasm Families™ by offoring suppon and guidanca which it evidant Swoughout
T webaia.

The navigadcn i clear and concisa. The drop dovwn meres show there's & waaltih of infoemartian
JiST At clicks sveny. We Toal this coulid B impeoved by offering & seardh funclion 50 holp WEers
nFAgalE T Sibe Mo oficieny, with a retum to tha 1op of the ege buthan sdding further waluc.
Tha induded braadonemb fariere is aweys o boras and s aim o npkeansnt similar feaburas in
e Tinad projesct

From Inspeciing tha cods we ol Sed ihat Wordpress hias Boon wmed which ksops thie
functionalityg o & high standard

Thare & a litile room for imperosamant, b osanll the websha is an excellent sxampke and &1 for
[0 =

ACRE - [AciSon with commaunities n naml England]:

Flacing 4th on our s, hitps facoe.ong ul Sconed B4. B0 ovarall

This websio Doacis o wefy Cloor and Conciso rawigaiion. A wat Sandard scrocs e board, i
UEES O hero image with an embiedded lnk 1o thedr e Social medis news fesds. Thay haeis a well
whaughi ol suli nadigation in the form of & hordzonial caroussd with 12 subhsaclings with cliea iy
designed icons for aach

Thane is 3 waalth of information within o few cBcks via the drog dossn M on the nadgation
Bar Thera ane beoadorumbs which ars not dickable But 9o allovw T wSar 10 remain oricnbabesd

whan broesing e S,

‘Whara the tie droppod marks agairet our benchmarking criierda, the load ima was shghtly
shywcr than tha othar & sies. Thans was ne retum 1o op of page” funclicn which at a standard

pracice W'l sapsect 10 SeE. Thees Wik nd real priviacy podicy on dispday but owerall this welbishs
parfcems ot vaall and is it for pliposa.

HCRH [Mational Cantre Far Rural Haalth ahd Cane)

Tha weabsits: Tor the MRCHC sconesd an overall raling of S2.900. Tha Randing page S this Sk wis
great in my cpinion as it owas wery mininad and didnt fesd ot all chumensd only holding @
infoemation thay deemed o Do most imporiant such as rawigaiion ook, logo, butions Tor waork
toaes and about, and 3 beieT “ESTEon SEEEoEanT " 10 18] T wEer wWha Thesy g aboan. The rost of
T sliie makniaing this minimal apgecach o wedl a6 housing sasy o mead tiles, haadings and dear
fomis whichi anhances ks usablity. This webshe i Tunciional Tiest, althcagh s assthetics and
oernll design and Rayoul do nod suffer e

Ong of tha only waakmetoos | fownd was the social modis link. R was hiddon in the foolor ac a
smal icon that | fielt wat oy mistablke and should insioad Do howsad in tha Fnading or navbar
and the size of #ha ioon should B increased drastically a5 social madia is & wary impomant okt
for meeial healih as peopke e mone likely 1o follow you T TS chear you hiee 8 Social media
Scoount 1o fodloey.



Bavnchmariking Results:
1: Veliow Weellias b e slicwanul i cey T1.35%
2= Manvial Health Foundation i oo, Cras ORI UG 0k, T3%

3: Rural Suppean g ererve s L Sog LK 67.50%
4: Action with Commundties in | b e o ok 54 B0%
Rural England

5. Acticen Mantas Hoahh b e i g Uk 6210%
6: Mational Centre for Rural | Seslewanaic g 59.40%
Health and Cara

Canchusion

Tha banchmarking was a valiable axsecise o5 i has halped us identily o kot of good faaiunes

wahich veo vy wish 00 emulaie for the final project, whilst TagqQing up some of the pitalls that
wia'd hope 0o avoid.

“Voliow Walles" scored tha highesi using the medrcs, but wo ool aadh site had a lod b offer in
COMpa 0N with only minod shoricomings paling their percantags down.

Tha Rural Healith Farinaship is South Anmagin's only Haaltfry Living Cenire. Tha Healihy Lisving
Caning Allance &5 &6 4 <enwal Mib Tor all of MNomem Iedand's Coines

hEpsveeay iCRINCE.Org We decided nof 1o include this in ouwr Dendhmarking process i iU's
enseniially 3 paren she for ®e Rural Health Parmership. Many of the femures used in T

ibsibe stand out 1o us and iUs an ovarll eecellent exampks of a she that wed hoDe 10 be on Do
.

wne, Message and Style - (Alex)
i sTyha and o of this project will ba oo ishent with tha brands cvorall mestage. wihich & ona
wplfting, nEpiring colours 1o help show the parnerchip 3 o positve  light
Argforcoemmunities. The Ruml Health Parmedship i a potiive ond Suppoflve onganisiation
coibding @ rangs of educaticnal programimes, and & wicks angs of accessiblo senicas bo 2 rural
mmunities in Scwth Armagh. This neods 1o ba refocod in the range of imorecive moda
Mpuis, and novw brand idoming. This i an indusikvo and proacive pamneship, SUDnoning e
gration of pe-oplke with manial Faalth in the communisg.

medine - [Dean)

HLO '‘World Mental Hgalth Day 10eh Oclobes
il 3ih of Doober
uakkad Prodiacis (et Uploading, Rondarning, Exparting Fikes) 3nd Doocomnisar

pject Delhsry Deacting 30th Decamber

udget - (Therman )
¢ ‘Wobsie hosiing with GoDaddy Dekee Deal E49%mo first 3 yeaes then $59.598 This
inclsdas Dosmain, SSL Comificate and business amail. E4738r for the Tirs 3 years.
* Apporel- Eopywight, Sx Seeatshiis ©102.50 or £2050 por @saaishin. Sx Folo Shins
£65.25 o E11.Z5 par shirl. Unkax sppansd 1o =0 on budget spanding.
¢ Pop-LUp Banners- Morhside graphics, "Golkd” Rol Up Stand £33 90 per stand

leat the Team - (individual)



After the brief was approved Chris produced it in inDesign, adding a more modern asthetic to the document
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Alex - A third vear Imeractheg Madia student, with a srong graphic design background, padred
with an in-depih social media searenecs, | am thrilled @ be worlking with T Rural Healih
Partnership 1o haldp rebrand @ onling and offing prosends.

Dasn - FoundaSon degres in Imeractien Datign, and axpancncs desaloping brand idanttias, |
Faven & shrong skl ot for graphic design and s vy axcied for the poiental cutcomes of this
ol kel o willh R Rurad Heatth Farinarafipe

Thaman - & 3rd yoor Imerective Modis student om o Rurad poart of Mid Uisiar with strong

SHpserience in brand identity, motion geaphics and wideography Being ¥om a rural area |
wndarstand the essendal work thad the Rural Hoallh Pamnarshio provides, this anhances

soacibsameeani | Nadtsn Tor This project.

Chris = Mature stedent and familly man. 'm o big Seppornkes of mental haalih ssweness and as a
ratined Srefighiar from Pomsiawart, working within my local oomemnity, | o0 realy undarsiand
Feorey inwailsable the Rural Health Parksship will Da bo 50 many pecpie. | have 3 Kesn imsrest in
graphic and web design and i wil b2 a real privilege 1o work on @his Specific project to Faip
Rural Health Farresship reakss ivs full poienbal



Rural Health Partnership

Rural Health Partnership

Rural Health Partnership

Rural Health Partnership
Rural Health Partvership

Rusal Pl Fospordp

| began by experimenting with fonts. | felt either a Sans font (with softer edges) or a script/handwritten font would be best suited
for the Rural Health Partnership as it makes it feel more personal

The two fonts | felt were most appropriate were Open Sans and Inkfree, these are the two fonts | would use most in drafting logos




Logo Drafts

| H
Nt (2 8‘9/2‘,5 Rural Health

Rural Health
Partnership

@ftn e(CS(\ Partnership

¥

The first concept uses leaves from an apple tree, as the Rural Health Partnership is based in Armagh, which is the orchard county.

| then experimented with the text placement, having it wrap over the top, having it not on a path and having it placed in the midde of
the leaves

The leaves have a transparency allowing the overlaps to be visibe, adding a monochromatic effect to the green and orange sides




| then abbreiviated the Rural Health Partnership text
to RHP

| also added the Inkfree font as | felt it added to the
overall hand drawn effect of the logo design

Moving forward | decided to remove the opocatity
effect, as while it looks good on screen, when it

is used in print or on a smaller scale it may become
obscured




Rural Health Rural Health ©2ural H@ﬁlﬂ/]

Partnership

Partnership  Partnership
Rural Health

| made the leaves a solid colour, removing the opacity, | also decided
to only use two leaves to simplify the design

| also added a white vein to the design to add more visual interest and
it contasts against the bold colours of the leaves

| then added the Inkfree logo to complete the illustartive asthetic of
the refined logo design

Partnership



For the next design | decided to go for a more modern style of design

Having a geometric design comprise the RHP, with a lowercase r in the bottom left, making up a
portion of a capital Hand a P joining on to it




| then experiemtned with a wide variety of collour pallets, using warm colours, cool
colours and pastels

For the design | felt the most approrpriate colour pallet was the green monochromatic
design, as the simplicity lends itslef to contrast with the complex design




Logo Drafts

Rural Health

Partnership

Similar to the leaf design | wanted to use some
iconography that represented the Rural Health
Partnership

For these design | used cows to accent the Rural
aspect of the company, as well as representing
the farmers that make up a large portion of their
demographic

| used the Open san font above and below, and
then abbreviated it to RHP with the letters
forming the cows spots. | didnt feel that this
would work moving forward as the letters would
be too small to be legible




| then opted for a more illustative design and began to
experiemnt with text

Having the RHP form spots on the cows faces didnt work
out so | decided to have the text wrap around the top,
again using Open Sans (Bold) and Inkfree

| prefer the look of Inkfree as it matches the line width of
the cow design




Rural Health
RHP

Partnership

Next | wanted to highlightment the mental health aspects of the partnership, using the
iconography of a persons head

| encorporated the heart into the brain to show the positive effects of good mental health,
and representing the help the the partnership can provide

| ultimatley decided against going in this direction, as the Rural aspect is the most unique
aspect of the partnership, and should be represnted in the logo




Runal, 70’/ Rural Health

Yyy

Partuership Lol Q//M[TL

| wanted to go back to the Rural apsects using illustative trees, | felt these
represnted the area of the partnership well

| changed the number of trees, and went with two different design but utilised the
same colours for both to stop it becoming too complex

Ru ral Hea th | then used a number of more illustive fonts, such as Cocogoose, Inkfree and Black
Partnershlp Pink Cursive




Logo Development

oralveaten 0, 2,1 Rural Health

wg B B¢

Partnership thf Pa rtne rShlp

After consulting with my team and Adrian | decided to further purse the leaf logo as we felt it best represnted the Partnership

| Went back and selected various fonts to see what best suited the design




| decided to use Inkfree as the handwritten asthetic matches well with the illustrative logo design

| added the text on a curve above and below the logo, this helps to frame the design and adds to the oveall flow of the
design, making it appear as more of a badge




DeSignS fOr PitCh s Hey! @) Activity () My Stuff (| Find
Mockups (unsortes

&/

¥
H - -. ¥
OpenSans-Italic- £ . ,
VariableFont_wdth =

~wght.ttf OpenSans- Stationary_Mocku -
VariableFont_wdth o 004 psd ID Card PSD
Jwght.ttf - 25_June_19.psd Mockup.psd
zip ]

full-screen- = Ff

ETE smartphone- —
laptop-mock-up- laptop-meockup-.. polo-shirt.
front-view.zip mockup.psd

gillet.jpg shelter.psd

As a team we searched for mockup files/psd that we could use for the pitch, we all used the same mockups to ensure consistency

between our individual sections




| began the design work by starting with the bus shelter

| added breif text to summarise what the Rural Health
Partnership do

| also added their phone number and link to social
media accounts

/Q(\J\\( o\ He@/% 2

2 2

#careforcommunities
Assisting those in rural areas
Mental Health Support
Personal Development

Contact Us:
028 3086 1220
@RuralHealthPartnership



| replaced the block colours with royalty free images
but kept a transpant colour layer on top, to keep the
branding consistent

The images depict rural Armagh as well as Armagh Cathedral
to highlight the area the partnership works in

| also made the social media icons black as it simplies
the design

#careforcommunities
Assisting those in rural areas
Mental Health Support
Personal Development

Contact Us:
028 3086 1220
@RuralHealthPartnership




| then began wotk on the pop up banners that would be
used as advertisment and to get peoples attention at events

| listed the 5 key pillars of the partnership on the banner,
| used a line art variation of the logo, and incorporated a
previous design as | well it represents the mental health

aspects of the company well

| used a handwritten font to match the illustative nature
of this design

| also included the partnerships social media links and phone
number at bottom of the design

Contact Us:
028 3086 1220 n
@RuralHealthPartnership



While the first design is more illustartive, this variation
uses more geometric shapes to build up a pattern using
a monchromatic green colour pallet

The bolder font Iso fits in better with the bold colours
and flatter design

The two banners are designed to be simplistic, while still
giving enough information to allow people to see what the
partnership represents, ad will be used to draw people in
so they can get further information

Mental
Health

Physical
Health

Support
for
Training = Families
and
Courses

Contact Us:

028 3086 1220 n
@RuralHealthPartnership
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Adrian Hickey, Senior Lecturer in Interactive Media
Thanks Dean - run with these colours for the pitch

After getting further feedback from my team and Adrian
| decided change the colour of the logo

Blue and purple was chosen, as the cool colours have
been proven to be relaxing to look at

Blue has links to mental health which would make it
very suitable to use on a logo

Purple is also commonly linked to ideologies
surrounding the mind and the sub-consious
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| decided to simply to the logo variation, using only black and white, this will make this secondary design visuall distinct and allows it
to be legible against any background colour



With the new colour pallet | went back
and redesigned the bush shelter

| first began by changing the colours

While | feel that the new colour pallet
creates a striking design, it needs further
development

2 2

#careforcommunities
Assisting those in rural areas
Mental Health Support
Personal Development

Contact Us:
028 3086 1220
@RuralHealthPartnership



| then added the images to the colour
blocks at the top and bottom of the
design

| feel that their is too much white space

in this design so | will rearrange it
to better fir the frame

2 <

#careforcommunities
Assisting those in rural areas
Mental Health Support
Personal Development

Contact Us:
028 3086 1220
@RuralHealthPartnership
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NN TTCG/, Contact Us:

« 2 0283086 1220
@RuralHealthPartnership
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“rtuer
| moved the logo and links to the top of
the design #careforcommunities
This creats a hierarchy of information, ASS|Stmg thOSG N ru ral areas
with the most important aspects of the Mental Health Su pport

design being placed at the top

Personal Development

Providing support for those in Armagh

Aiding farming families and
settled travellers

Helping those who are
isolated




/Q/\J\( ol 1,"166/’/74 Contact Us:
2 0283086 1220
@RuralHealthPartnership
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Trtyex

#Feareforcommunities

| then added the image of the cathedral
to the bottom of the design, using a blue
semi opauge triangle get get a filtered

effect Assisting those in rural areas
Mental Health Support

| changed the “#careforcommunities”
tagline to Inkfree and made it larger Personal Deve|0pment
to make it stand out, it is placed below

the logo and contact info to further - .
show the hierarchy of information Providing support for those in Armagh

Aiding farming families and
settled travellers

Helping those who are
isolated




Contact Us:
028 3086 1220
@RuraIHeaIthPartnership

rtners®

#eareforcommumities

Assisting those in rural areas
Mental Health Support
Personal Development

Providing support for those in Armagh

Aiding farming families and
settled travellers

Helping those who are
isolated

| used a psd mockup to showcase what
the final design would look like when
in use



| then began work on the pop up banners
again, I still want them to highlight the
five key components of the partnership

In this first draft | simply listed them and
kept the design very plain with lots of

white space

| didnt feel this was eye ctaching enough
so | went back to the design for the
old colour scheme

2 2
T e o

Mental Health
Physical Health
Self Care

Support for Families

Training and Courses

Contact Us:
028 3086 1220 n
@RuralHealthPartnership
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| experimented with different
colour schemes but decided to e & /bq \ﬁ\&
use the pastel purple background Q//-+V] ex CD\&\ //'7L|/) @‘(’CD

with white text as it is easily

legible and helps add consitency o
but using the company colours #&ﬁf@}cOY‘OOVV\W\MVH‘l‘l@S

as a background

The text uses Inkfree as the cursive
typeface blends in well with the WMental Health
illustartion of the head

Plhysical Health

A bold purple was used as a footer
as it contrasts with the softer
background colour, and allows the S@H: care
white text and logos to stand out

Support for Families

Training and Courses

Contact Us: Contact Us:
028 3086 1220 028 3086 1220 n
@RuralHealthPartnership @RuralHealthPartnership



As the first design uses mainly
purple | wanted to utilise a blue
colour pallet for this design as the
two banners together will resemble
the logo

The monochromatic bue colour
pallet allows the white text to be
highly legible even when read from
far away

For the footer | used a dark blue
to help create contrast, this also
helps the white text to stand out

This banner has lots of white space,
this is to allow room for the designs
and text, the minimalist nature of
the banner complements the
geometric pattern and makes it
look very modern and professional

Mental
Health

Physical
Health

Support
1{e]g
Training  Families
and
Courses

Contact Us:
028 3086 1220 n
@RuralHealthPartnership



Mental
Health

Physical
Health

Support
for
Training  Families
and
Courses

Contact Us:
028 3086 1220 n
@RuralHealthPartnership

Contact Us;
028 3086 1220
@RuralHea[thPartnership

| used a psd mockup to showcase
what the design would look like
when printed out, the stands would
be placed to catch peoples attention,
and invite them to come over

| feel the designs acheive this effect by
having two unique asthetics, and
showcasing only relevant information




Rural Health Partnership

Campfire
Friday, November 5

Tierman McKenna 5:25pm #==»
Sweater - Dark Grey

Polo shirt - White

For the sake of continuity in the pitch

** 5:30pm Me
In the photoshop file, in the making layer is where you can get rid of the blue stripes @

In the jJumper you have to make all the other colour layer invisible, or else it will be the colour of the highest layer

Friday, November 12

The next mockups how what the logo,
and the white variation would look
like on clothing

On basecamp when discussed what
colours we should use, as well as this

| explained how to remove the stripes
from the shirt mockup to make it

plain




¥ vantage (¥ =

LOREM IPSUM DOLOR SIT AMET

Ut diam magna, malesuac um porta sit amet, pulvinar in telfus.

Viaw Mone

What We Do View Our Services Maat Thi Team

Findd Qut Mo = Find Out More + Find Qut Mo =

| then created a mockup for a website,
this website is modelled after the
“Modern” template from WordPress

We based our mockups on WordPress Rural Healartn hi
templates as this was the most likey Phy.;ifd’ cRR

Acti

platform that we would use, therefore
this woud provide a realistic idea

of what the final product would look
like




As requested by the client we created
a mockup of a stressball with the logos
on them

The streeball was selected as it has links
to mental health

By showcasing this example we are
displaying that a logo can be applicable
for a variety of promotional items
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We then used Base Camp to upload
our PNG mockup images to use in
the pitch

We sat down with Adrian, and were

informed to make sure the design is
consitent throughout each members
pitch, and to keep the design minimal
as to not distract from the design work




We each started with a large image of
ourselves to help the members of RHP
to differentiate the designs between
the group

Next was a large image of the logo, as
this is the focal point of the brand
identity as it includes both company
colour and fonts

DEAN
MARTIN




Next is the Visual Identity page,
showing the logo along with the
colours used and their respective

HEX codes. Also included are fonts that
will be used in the logo, and design
work moving forward

Next is the mockup that includes the
company website shown on both a
laptop and mobile, as the partnership
stated that they wanted a reponsive
website design

VISUAL IDENTITY

awertyuiopasdfalklexevionm

oemss- qwertyuiopasdfghjklzxcvbnm

OMLINE




Next we showcased what the logo
would look like on apparel

We all useed the same mockups
and coloured clothing. As having
different colours would be
distracting make it more difficult
for the partnership to compare and
contrast the designs

APPAREL

ST PO SHITS, - GEEY, B L WD

APPAREL




Next was the logo on the stressball,
as per their request

We then ended showing the main
logo, beside its variations

We included the logo variations
as it is common practice to have
different versions of your logo

to be used in different situations

PROMOTIONAL MATERIAL
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ALL LOGOS FOR CONSIDERATION

Rural f
Health ~_|

Partnership

Baral Henlih Parsnsrabilp

ANY
QUESTIONS?

We ended the pitch with a dicussion of what further items or designs the partnership wanted, they included thigs such as facemasks, pens
(with website url),Christmas oriments, bumper stickers, templates and a large pvc banner to be used at events

Then then discussed what individual designs they liked and began to dicuss what they wanted to use as the final logo and visual identity,
as well as other elements of branding, such as using images of Slieve Gullion

They decided that they wanted to use my design for the bus shelter, and for the final logo they wanted a combination of Chris and Tiernans
logo with the fonts that | selected
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We then refined the design deck down into a set out
deliverable outcomes

Between the group we divided the deliverables out evenly,
unsuring we all played to our strengths

| was in charge of producing the brand guidelines,
a document that will detail the new visual identity

and provide information on how to apply this identity moving
forward

| was also given design work on promotional materials




Great Pitch! Well Done!

o Claire Mulrone - Nov 11 - Notified 5 people

Both of your partners were delighted with the designs you created. You all gave great informed
and professional narratives, they were delighted with your explanations of your design choices.

Thanks Alex and Chris of seamlessly stepping up when Tiernan had technology problems.

Tiernan thanks for persevering and getting back in. Dean thanks for hosting and helping to
navigate the pitches to showcase the elements the partner wanted to see again.

| think the final logo and design options will work albeit you have things to work on. Chris | see
you have put up notes. | took a lot too regarding final merchandise designs.. | hope to get these
collated over the next few days and I'll put them up here.

'm looking forward to see the refined design deck. Congratulations &

Claire



Deliverables

The team didnt feel like Chris and
Tiernans design blended well so we
opted to use the original tree with
the colour scheme that Chris selected

They also didnt like the Inkfree font so
decided to use Cocogoose instead

We sent the logo off for approval and
began to work on producing final
mockups




| produced a mockup design for an
ID card as the partnership stated they
would find them useful

One uses a white background with
the main logo, and the other uses a

purple background (colour selected
from the logo) and the white outline
variation. This helps differentiate the
deigns and provides them with more
options, such as one design for staff
and one for members

Both design featuring the
#careforcommunities tagline to
help define it as a part of the brands
identity




Hello Chris

We have been thinking about your groups logo design and really liked using the tree idea with
the colours as our logo, since our last meeting we found this one see attached — not sure
though if we can use it legally ?? - | just googled tree logos with people and this came up - we
liked the idea as the tree trunk was made from people and the leaves were hands ( helping
hands) ( which we thought portrayed that we help people and the tree as you said is a place to
take refuge to take cover in a storm, strength, growth etc we also like the idea of the hands/
leaves being colourful which tied in with your idea of colour blocking )

Could we use the attached ?? inside a green circle with green at the bottom as in this logo
instead of the hills idea and could we see what that looked like with Rural Health Partnership

listed at bottom and / or along the top of the circle please

Thank you -1 am sorry if this is putting you all to a lot of work !!' | look forward to hearing from
you.

Kind regards

Maiella

We then recied a message from Majell requesting we use a logo they found online instead of the design we sent her

We immediaty informed Claire, as this would firstly be illegal to use somebodies copyrighted design, and would result in us having none of
our own work used by the partnership

This is the design in question, which is in a similar vein to our own as it is illustative and features a tree




o Claire Mulrone - Nov 19 - Naotified 5 people

| have had a conversation with Majella and the situation is resolved. They were not aware of the
process and are happy to keep the new logo you sent yesterday with two small changes.

The first is replace the pink at the bottom of the circle to green. The second is we agreed to use
Deans font in the logo. They preferred its softer more personal look. If these are made we can
draw a line under this and move on to the next stage. Delighted you have access the the web

Chris, this will make the web development phase easier.

Majella will email you all again on Monday when she is back in the office. You could send the

revised logo to her by return email after this.
Have a great weekend.

Claire

Claire had a conversation with Majela, and they comproised on including the Inkfree font as they felt the handwritten look makes
the logo appear more personal

They also wanted to change the pink in the logo to green, further accenting the “Rural” aspect of the company




This is the final logo that we will
use

The Inkfree font adds a personal touch,
and there are five colours to represent
the five key elements of the

Rural Health Partnership

Mental Health

Physical Health

Self Care

Support for Families
Training and Course/IT Skills




| then began to work on a template
that partnership can use for newsletters
or other documents

This variation uses the full coloured

logo with black border, and uses the
company colours as headings and in
the “RHP” text in the footer, this is to

make it more eye catching, and should
be used for newsletters, not offical
documentation

The footer also feature the partnerships
phone number and address

Lorem ipswm dolor sit amer, conseciemur
sdipiscing alit, sed do eiusmad tempor
ingididunt ut labore et dodore magna aligua.
Uit #nim ad minim venilam, quis nostrud
exercitation ullamoo laboris nisi ut aliguip ex
ea commodo consequat. Duis sute irure
dolor in reprehenderit in voluptate wedit esse
cillum dobsre &u fugiar nulla pariagr,

Excepteur sint cccascal cupidatar nan
proddent, sunt in culpa qui officla deserunt
migllit amimi id est labomem,

Larem ipswm dolor sit amer, consecteur
adipiscing elit, sed do elusmod tempor
incididunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullameo laboris nisi ue aliguip ex
ea commodo consequat. Duis aute irure
dalbor in reprehenderit in voluptate velit esse
cillum dolore eu fuglat nulla pariaur,

Excepieur sint occaecat cupidatat non
proident, sunt in culpa qui officla deserunt
miollit anim id et labarum.

Larem ipswm dolor sit amer, oonsecteur
adipiscing elit, sed do elusmod tempor
incedidunt ut labore et dolore magna aliqua.
Ut enim ad minim veniam, quis nostrud
exercitation ullamcoExcepteur sint oocaecat
cupidatat non proident, sunt in culpa qui
afficia deserunt mollit anim id et labarum.

Lorem ipswm dolor it amet, consectetur
adipisting elit, sed do eiusmeod tempor
incididunt ut labare et dolore magna aliqua.
Ue =nim ad minim weniam, quis nostrud
exerciation ullamoo laborts nisi ut aliguip ex
#a commodo consequat. Duls aute irure
dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur.

Excepteur Sint oCcaecal cupidatar non
proident, sunt in culpa qui officia deserunt
il lix amirn id est laborum,

Lorem ipsurm dalor Sit armet, consecuemr
adipiscing elit, sed do siusmod empor
incididunt ut labore et dolore magna aliqua,
Lk enim ad minim weniam, quis nostrud
exercitation ullamcoExcepteur sint occascat
cupidatat non proident, sunt in culpa qui
officia deserunt mallit anim id est labarum.

028 30861220

RHP

Wald Centre, Tullynavall Road, Cullyhanna, Mewry, B350PU




This black and white version was made
as black ink is most common meaning
documents can be easily printed

It features the black and white logo,
with this simplistic colour pallette this
template is useful for offical
documentaion as the headings and logo
arnt as distacting as the colour verion

| exported these design as .ai, pdf and

word documents so they can be easily
edited

Rural Health Partnership

Heading

Larerm ipsum dalor sit Amat, consectetur
adipiscing elit, sed do siusmod empor
incididunt ut labore et dolore magna aliqua.
Uit enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex
ea commoado consequat. Duis aute irure
dolor in reprehenderit in voluptate velit esse
cillurn dolore eu fugiat nulls pariamr,

Excapteur Sint socascar cupidatat non
proddent, sunt in culpa qui officka deserunt
migllit anim id est laborum.

Larem ipsum dolor sit AMmet, consectemur
adipiscing elit, sed do siusmod tempor
incididunt ut labore et dolore magna aliqua.
Uit enim ad minim veniam, quis nostrud
exercitation ullamco laborie nisi ut aliquip ex
ea commoado consequat. Duis aute irure
dalor in reprehanderit in wolupare velit esse
gillurn dolore eu fugiat nulls pariamr,

Excepteur sint occascat cupidatat non
proédent, sunt in culpa qui officia deserunt
mallit anim id ezt labarum.

Lorem ipsum dolor sit Amet, consectemur
adipiscing elit, sed do siusmod wempor
incididunt ut labore et dolore magna aliqua.
Ut &nim ad minim veniam, quis nostrud
exercitation ullamcoExcepteur sint ocoaecat
cupidatat non proident, sunt in culpa qui
officia deserunt mollit anirm id st laborum.,

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, 26d do siusmad tempor
incididunt ut labore et dolore magna aliqua.
U enim ad minim veniam, quis nostrud
exercitation ullamos laboris nisi ur aliguip ex
&8 commodo consequat. Duis avte insre
dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur.

Excepteur sint occaecal cupidatat non
proident, sunt in culps qui officia desarunt
mclliz anim id est laborum.,

Lorem ipsum dolor Sit Amet, conssctetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua.
Uit enim ad ménim veniam, quis nostrud
exercitation ullamcoExcepteur sint occaecat
cupidatat non proident, sunt in culpa qui
afficia deserunt mollit anirm id st laborum.

028 30861220
R H I Wald Centre, Tullynavall Road, Cullyhanna, Newry, B3500U




| went back to the lanyard and ID badge
design to change the logo to the
updated variation

The rest of the design remains the same,
it is fairly minal as to not make it
difficult to read the wearers name




As the partnership requested | began to
develop a pvc banner that they can use
at events

l. 'Q.t

| implented design elements from the
logo (the rolling hills) to create a
landscape and added the tree

Rural Health Parﬂersﬁip.\

#careforcommunities ° .

| 028 30861220

The information on the banner is
minimal including the partnerships
name, tagline, phone number and
address. This was done as the design is
eyecatching as to invite people over to
talk to the staff, but still provides enough
information so that they can getin
contact

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU




@ Tiernan McKenna
Lines are very thick, maybe decrease the thickness 2%

@ Tiernan McKenna
Also create a white line variant of this banner Eﬁj

After uploading the designs to base camp | recieved feedback from my team, requesting that the lines on the

design be made thinner, and to include a variation using the white lined logo
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#careforcommunities . ‘

028 30861220

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

[ —

| first began by reducing the line thickness on the design, as we were in class | was able to recieve quick

feedback on each rembers opinion on the redesign, we all agreed this would be the most appropriate to
use moving forward
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#careforcommunities '

028 30861220

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

| then created a variation using white, this could become useful if the partnership has multiple banners at one

event as it allows them to dispay the same information while having visually unique banners




As Tiernan was absent | began to work on the
polo shirt designs

The partnership requested additional designs using
all the colours of the logo

| created two white t shirths using both the coloured
logo and the black variation

The polo shirts are very simplistic in nature,

as they utilise the logo to show who te members
of staff are, alllowing them to be easily identified
at events

il Parf,?

&
& %
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As the partnership had stated they wanted to use

my bus shelter design at the pitch, | added in the new
logo and changed the image in the bottom right to
Slieve Gullion as was requested in the pitch meeting

The rest of the information remained the same as

it quickly summarised what the partnerships goals are,
and will allow individuals to quickly indentify if their are
any services they would like

The contact information is placed at the top making it
easily identifiable

Contact Us:
028 3086 1220
@Rura IHeal:hPamershlp

G ¢

#eareforcommuvities

Mental Health Support
Personal Development

Providing support for those in
South Armagh

Aiding farming families and
sattled travellers

Helping those who are
isolated




For the pen the design work had to be kept fairly simple,
as it is so small the logo cant be used as it would be
illegable at this scale. Instead, to keep the brand
indentity prominant Il used the rolling hills design as
the basis for the pen, this made it bright and visually
unique, allowing it to be assosiated with the RHP just

as the logo would

The name of the partnership was written in bold so it
would contrast with the blue background, and the url
was added to the pen grip in a sans font so it would catch
the users eye




The stress ball was again used due to its
realtionship with mental health, and
serves as a unique piece of promotional
materia

The logos circular design compliements

the stressball, and the ball was made
white so the mai logo (full colour with
black line) could be used




As the Rural Health Partnership requested | designed some Christmas Baubles as it is currently winter and
these would make for interesting promotional items

| used to colour picker tool to select the blue, pink and purple tones from the logo, these colours were chosen
as they pair well together and can stand out if placed on their own

The white logo variation was used as the colours became too complex when all placed on this object, so having a
more minialist look made the bauble more useful for decorting. The white logo was used instead of the black lines
as it creates a softer look, again making it better suited for use as a decoration




Due to the current pandemic face masks would be very useful for staff, and would serve as promotional material
that could be used by many individuals

| mocked up masks using a variety of the compamy colours, and featured different logo variations

This shows that the masks can use bold colours with the bright logo and be very eye catching, or be black and white
with the simple line art variation and be more understated

This serves to show the Rural Health Partership how many dufferent astheics they can acheive using the materials
we provide them with




Outline Deliverables - (Dean)

& Visual ldentity and Brand
& Brang Guidelines
& ‘Website . (existing address
hitps.//rhpsa.org)
Pull In content - photos, text et :
(Emmaet to assist us with photos) S
Fage dedicated to Community hub
and the healthy lnving center
The 3 themes are for the range of
services are self care, physical
activity, mental health
o Live calendar to track events /

Donate button (justgiving

#careforcommunities
Mewsletter'ezine
bnsive websile
Live social media feed

¢ Motion Graphic showcasing the work of

the Rural Health Partnership
¢ Mockups for Apparel|
Polo shirt
Sweatshirl

We then encountered an error regarding the tagline, some of us had been using #careforcommunities, as stated in
the brief and others had changed to #caringforcommunities as was stated in the revised messaged Majella sent

We agreed to change everything to #caringforcommunities as it was the most recent version that we had heard
from the Rural Health Partnership




Rural Health ’Par+w&rsh1p.‘

#caringforcommunities . .
028 30861220

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

Rural Healﬂn ?ari-wershm . .
#caringforcommunities ‘

028 30861220

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

| then changed the tagline in the pvc

banner and white variation to
#caringforcommunities
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8 Je..  Contact Us:
p? . 028 3086 1220
@RuralHeaIthPartnership
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#earingforcommanities

Mental Health Support
| also made the amendment to the

| Development )
e bus shelter advertisment

Providing support for those in
South Armagh

Aiding farming families and
settled travellers

Helping those who are 4
isolated




TODAY e Claire Mulrone .
>:32pm On all the signage, advertising including this bus shelter ad and pop ups are you going
to include the new website url? ?%

As the new website was under development
I had to go back through the designs again and
add the url

This will allow people to have a point of reference,
when they see the banners they can have a look

at the website to get a more in depth understanding
of what service the Rural Health Partnership

provide




| made then change to the
banners and listed the website
after the phone number

| kept a line break after the tagline
#caring forcommunities, and ad none
in the contact info section to keep
the relevant information grouped
together

d

O’RmmlonlJrQM ?ar;rwersﬁip.\ LA

#caringforcommunities L) . \
028 30861220

www.rhpsa.org
Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

Rural -H@ﬂl['l:\/] ?ar;rw@rsl/oﬂp. . ;0 '.0;

#caringforcommunities ) . ‘ ’ o«
028 30861220 -«
www.rhpsa.org ‘ “|

Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

— ]




Contact Us:

028 3086 1220
www.rhpsa.org
@RuraIHealthPartnership

#oariwgforoovm Mmumities

Mental Health Support
Personal Development

Providing support for those in
South Armagh

Aiding farming families and
settled travellers

Helping those who are
isolated "

| then added the url to the bus shelter
design, placing it in the top right with
the rest of the contact information




@é Rural Health Partnership @é

\i

028 30861220 028 30861220
www.rhpsa.org www.rhpsa.org
Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU Wald Centre, Tullynavall Road, Cullyhanna, Newry, B350PU

The url was aso added to the footer section of the document templates




Home  Tools _ | L_'ﬁ @ K .

I Export PDF Close

&‘o’g.

Export your PDF to any format

M Microsoft Word (® Word Document &3

Spreadsheet (O Word 97-2003 Document

Microsoft PowerPoint
[ — image
RHP | S5 e

Newsletter BW_1.pdf HTML Web Page

More Formats

Help

| then had to save the documents again in various formats, | could save as
a pdf straght from lllustrator, but had to use Adobe Acrobat to save the PDF

as a word document. This will make it easier for the partnership to add in
their own content




' - ( -
Lhns hMartin

Any one on the brand guidelines? Alex can you fire up the ai files for
R the templates as well, or | can get

Tiernan McKenna them tomorrow. Would look better

Big Deano basically had them done in the brand guidelines as vector
last week .

g - L

s

On Thursday
Alax Mc Peake

Yeah ns, will do it once I'm finished
work

Just need Alex's stuff to add in

o

| then wanted to begin working on the brand guidelines but this process was delayed a week because | needed work from
Alex that he hadnt yet finished

| wanted to include the social media templates as they are an important stage of branding and most be kept consistent to
look professional online




Logo Variations

s n P "
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>
-

3
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fa
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Fot the cover | used the rolling hills and tree to create Rural Health Partnership
a landscape, this will help the document to be easily

) Brand Guidlines
recognisable

x)ari:;:gﬁ web and print White Main logo Variation
. . . . . ) X b and pri
The first section details the various logo variations Use aganst a white background (0. sucin b 200 I ung
) Can be used an a colourful Can be used on a colourful
and decribes when they should be used and what background background
coloured backgrounds they are best suited for o0 Far,
& Nz
This section was added as the partnership doesnt A 9
have a graphic designer and this quick guide will ’

enable them to pick the most appropriate logo for
the situation

Black Logo

For use on web and print

Use against a white background
Can be used on a colourful
background

Useful for printed documentaion

White Logo
For use on web and print

Use against a black background
Can be used on a colourful
background




Next | presented all the colours used in the logo, and
provided the HEX code and RGB values for each
colour. This will allows the Rural Health Partnership to
use the exact same tones each time they use a colour,
having this consistent colour scheme will make their
products and designs apear more professional

| also added a list of fonts, showing example text for
each and stating when they should be used , and
what for (heading,sub heading or body)

#77AC2C
R-119
G-172
B-44

#4261AB
R-66
G-97
B-171

#EE7522 #EBD917

R-238 R-235
G-177 G-217
B-34 B-23

#782784 #D8106F

R-120 R-216
G-39 G-16
B-132 B-111

TnkFree

Used for partnership name, and tagline
“Rural Health Partnership”
"#caringforcommunities”

Open Sans

Used for body text
If Open Sans is not avalible, use a Sans-Serif for

Open Sans Bold

Used for subheadings
Used for web and print

Ccocogoose

Used for headings/subheadings
Used for print
https://www.dafont.com/cocogoose.font

Britannic Bold

Alternative heading/subheading font
Used for print
https://fontsgeek.com/fonts/Britannic-Bold-Reg



| then added in one of each of Alexs templates, three
for Instagram and three for Facebook

Alex had already developed a guide so no further
text was needed, as it is all laid out visually where all
the elements go (titles,info,images)
Social Media

Instagram

. -
Ssocial Media
Facebook
Title
Info
Info
‘Wﬂ’\firgh ;
Image J y S
? Ny
#CareForCommunities it
#CarcForCommunities
Funding Logos @»

Info
Image

#CareForCommunities

Image

Info




Promotional Materials

For use on small print, dont include the

“Rural Health Partnership“text as it is too hard
to read. Instead use a heading font such as
TIunkfree, or COCOQgOOSE

The final page shows how the various logos can
be used on promotional materials, highlighting
when line art variations should be used and if the
text should be included

4

Any of the logo variations can

be used against the colours. For
smaller prints use either all black
or white variations as it is easier
to make out from a distance.

Utilise the black logo against lighter
backgrounds, and the white logo on
darker backgrounds.




All the master files, mockups and
alternate formats (pdfs, word etc)

were uploaded to the Deliverables

folder on basecamp

RHP - Final Design

Newsletters.ai

Mockups
07.12.21.pdf

Face Masks

Rural Health Partnership - Docs & Files - Deliverables

Bus Shelter
4 4
B Shabtncal Shakeripizpn

ﬂ

Brand Guidelines

Brare
Gaidubne pdl

Brand
Guidelires.ai

i

Deliverables

Newsletter

PDF PNG

Facebook
Templates + Ad

Baniuepig - "

Muveslalia
Colpist Ao

Newsletter

Word

Muwzlatis
BW.doow

PDF
* i
- -
Mewslatlar Muwslallat
[ B, pelf

HOW TO
UPDATE & EDIT
THE
RHPSA.ORG
WEBSITE
RHP GoDaddy
website builder
manual .pdf

Promotional
Material

Pen Christmas
I Decorations

Unsorted

RHP year planner
2022 - A1 size.png

Notes:
Bonus matenial

Instagram

Templates
R Instagram
] Templates
[ Option 3
—= -

(Unscurted

\J

* »
-
-
Mirwslallin “nC::lel:urr“'
Colour PTE p Blanki®72a prg



Time keeping

Bench Marking-2 Hours
The time for this project was tracked Breif- 5 Hours
using clockify Designs for pitch- 15 Hours
Deliverables- 60 Hours
Project Managent- 10 Hours

MEMBERS GROUPS REMINDERS
Showall ~ Search by name or email
Members
NAME %= EMAIL BILLABLE RATE (UsSD) ROLE GROUP
Alexmcpeake20 alexmcpeake20@gmail.c... = Change {-B' Role ':'B' Group E
Chris Martin christym2020@gmail.com = Change {-B' Role ':'B' Group E
Martin-d41 (you) martin-d41@ulster.ac.uk = Change m 'H‘:' Group o

Mckennat13 mckenna-t13@ulster.ac.uk = Change () Role ® Group

[-X-T-]



Client

The client was mostly responsive
and got back to use fairly quickly

Some peices of information did
take alot longer to get, such as
Chris needing text for the website

Other issues such as them wanting
to change the logo to something
we didnt make did crop up, but

as a team and with Claires help

we resolved these issues

Team

We worked well together as a team
and collaborated on many aspects
of this project. We had effective
communication both online and in
person

We also had some communication
errors, such as not being sure if we
should use #careforcommunities or
#caringforcommunities, and Alex
delayed the Brand Guidelines by
not uploading his social media
templates

Individual

| felt | worked well as part of the
team, and collaborated well with
others. | used feedback
constructivly in my work to make
improvments

| felt | used my time effectivley and
spread the workload out over the
course of this project, not leaving it
all until the end
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