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Introduction.

This is a production log to document and review the process used
in the creation of assets for the MED526 social enterprise project
‘Harmony’, which was formally known as ‘Harmony Corner’.

The work that | have included within this document help to showcase not
only the physical work produced but the thought processes and theories
behind that work, including relations between skills learnt in previous
modules, as well as the skills | gained from my year as a Graphic Design
Placement with Allstate NI. Also included are screen shots of group chats
between the group on Facebook messenger (casual conversations with
the group, mainly used to talk through any snap decisions that are time

VITALITY ; sensitive) and Basecamp (used in a more formal way, usually in relation a
COLLECTION decision that would involve input from Adrian and/or Claire.

It's also worth mentioning that all work included in this document is my
own, unless | have stated otherwise, as some parts of the project where
more collaborative than others.
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The Team.

CHLOE MOONEY

Lead Merchandise Developer
Web Designer
UX/UI Design

MERCH Makep

HOLLIE MCCARTNEY

Project and Client Management
Lead Web Developer
UX/UI Design

(ROPRESS W2

LUCY FLEMING

Lead Graphic Designer
Branding and Visual Identity
Social Media Content Creator
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Project-Social Proposal

Hickey, Adrian <a.hickey@ulster.ac.uk>
23/09/2021 15:54 5

To: Hollie McCartney; Chloe Mooney; Lucy Fleming Cc: Mulrone, Claire

Hollie, Chloe, Lucy

I haven't sent out the Basecamp details to anyone yet because | want
to propose that you take on a project not in your top 3 preferences.

The three preferences you put were all gone by the time Claire and |
got to your submission.

However, given how amazingly well you three did in your placements
last year and the skills you have developed | am proposing that you
take on the Harmony Corner project. Claire and | both believe this
project has the most potential for all three of you to apply your
creativity, your high level design skills and the fact that it is going to be
a high end brand with 160 students working on marketing strategies to
push it to market will give it the most exposure and of any of the
projects discussed today.

Given all of that, Claire asked me which group did | feel was up to the
task, and | said you three.

Would the three of you be prepared to take it on?

I know you would do it justice.

Can you let me know so that | can organise the Basecamp?
Thanks

Adrian

Re: Project-Social Proposal

o Lucy Fleming <Fleming-L15@ulster.ac.uk>
23/09/2021 16:49

To: Hickey, Adrian; Hollie McCartney; Chloe Mooney Cc: Mulrone, Claire

Hi Adrian

Have yous seen Adrian's
email

@Hollie McCartney
@Chloe Mooney ?

Basically create a luxury
feel of a brand with the
causeway coast and
Glen's kinda feel.

[

We've all had a discussion and are happy enough to go ahead with Harmony Corner!

Thanks,
Lucy

The Project.

To the left you can see the original
projectbriefthatwe were presented
with in class. Although we liked the
idea of this project, we were initially
slightly concerned about whether
our skill sets would match up with
the needs of this project, as neither
one of us was particularly familiar
with wordpress.

Last year each of us undertook a
year out on placement, which we
all feel really boosted our client
handling skills and ability to juggle
multiple tasks; Hollie working with
Ulster University, Chloe working
with the PSNI, and myself working
with Allstate. Despite this, as a
team we were apprehensive to take
on a project that relied so heavy on
web content.

When it came down to it, the
project we had proposed to work
on had all be snapped up by other
times by the time our application
was seen, so we took a chance
and each agreed we would take on
Harmony Corner.



TinCandle
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Initia

Meeting

The initial meeting we had on Tuesday 5th Oct at 11am, the rough

shorthand notes of which are below.
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Key points & Research.

(Anon. 2021)

The initial meeting with the client Harmony Corner actually
went really well! From this we gained a much greater insight
into what the organisation actually was and what they do.

There will be a focus on those 5 key points of wellbeing, as underpin
the core principles and values that Harmony Corner stands for.

Harmony (formally called Harmony Corner, the name change was

NTALITY

decided during the pitch phase) is a part of the ESF Project that

supports adults with learning disabilities. They aim to support adults
with disabilitiesintoemploymentthrough teaching new skillssuchas
creating a wide range of products whilst also building interpersonal

skills. The items created by trainees are handcrafted and packaged

NOURISH

with sustainability and inclusivity at the heart of the project.

Existing Branding

Harmony Corner's current visual identity was created by Melissa who is
responsible for their digital content. The community partner explained in
the first meeting that they want wanted a rebrand for the social enterprise.

The new visual identity should be modern, professional and original.

"ATTRACTING
LOCAL CUSTOMERS
WHO ARE "
NTERESTED IN piiid
WELLNESS AND
HO\_\ST\C \_N\N(j (Anon. 2021)

(Ano. 2021)

(Anon. 2021)

AS WELL THOSE .
WE WANT A LUXURY FEEL,
WHO WANT TO BUY g1 50 TO HAVE AN

LOCAL AND STAY .
LOCAL" ARTISAN AESTHETIC.

' Harmony

WELLBEING

Handmade Collection

—




Timeplan.

(Anon. 2021)

Update

Website

Collection Page

<10 @ Hoile

ng pragression

style page sh

Social Media A

@ Crioe . @ rolie Home Page @ Hole M.
About Us @ Chioe M.

Our Journey

Sustainable 3 @ Chios 1

What we do @ Chice M
Meet the centre and studi
Mest the tzam @ 1
ntact Us @ @ Chioe M

Link domain and hosting = ) Dec 30
@ Holie M.

Clockify Time Totals:

1 Introducing the project:
6 hours

2 Benchmarking:
17.5 hours

3 Brief:
17 hours

4 Initial Designs:
26 hours

5 Revised Designs:
21 hours

6 Pitch Deck:
3 hours

7 Social Media Content Creation:

3 hours

8 Photography:
6 hours

9 Photographic Artworking:
32.5 hours

New Mock-ups

Roll-up Banners % @ YNov 18- N
@ Holie

Quote cards based on the different pillars
of wellbeing

Thank you cards

sue paper for gift wrapping

Personslised ribl

Labels and st

v 18- N

for gift wrapping

url is confirmed)

media mock-ups - Twitter,
Instagram ) Nov 1.

Packaging [ T Nov 19 @ LucyF.
Stamp brands (small & large) for paper...

To the right you can see our excel spreadsheet
that we used to keep track of which asset was
which team members responsibility. — This
proved to be highly effective because it meant
that everybody could work on the same sheet
and adjust it in real time, which speeded up
the work flow massively. | created the sheet by
looking through all of our notes and categorising
each task into one of 5 or 6 sections. Discussing
the allocation, then linking it up to each others
emails and posting on basecamp so that it could
be edited and seen by all users at once.

Initially we were not massively fond of
basecamp, but once we figured out how to go
about adding to-do lists and dates, we update
d that with everything and used it alongside the
spreadsheet! The combination | feel worked
very well for us as everyone knew both what
they were allocated but also their fellow team
members. This can be seen up to the left. This
is viewable at: https://adrv.ms/x/s!AnS5QUxThiV
hgZVnnfK28Nr_8vsHPw?e=vRIpOf

We also each used ‘Clockify’ to work out how
much time we spent working on each asset/
sections. The results of which are below.

10 Packaging:
21 hours

11 Project Social Showcase:
6 hours

12 Production Log:
1.75 hours x 12 weeks: 21 hours
Week 13+14: 42.5 hours.

Total time: 63.5 hours

13 Class time and External Meetings:
70 hours

TOTALTIME SPENT:
292.5 hours

Website

Social Media

Packaging

Merch

Misc. corprate stuff

Home page

Collactions page E-commearcs

Contact us page Cantact form

About us page What we do + Our Journey to sustainzbility + Mest
the centra and the studio

Biog

Fhotography Phota of every product, then photoshaped to

replicate the new branding

Step by stap website user

2uide
Instzgram Frofile picture
S shizhlight photo covers
S story covers
Twittar Profilz pictura
Caver phota
Pinterest Profile picture
Cover phota
Facetiook Profile picture
Caver phota
Etsy Profile picture
Cover phota
TikTok Erafile picture

‘Genral Social Media Post Assets

Step by step guide

Baxas [no product lists or dimensions as of yet]

Use stamp for top of box + labe! on outside of box

Labsls no lists or dimensions as.

Tin candle labsl template
Dual Wick candle label template
Reed diffuser label template
Wax melt
Mads By stickers
Shipping Branded wide paper packing tape
Black stamp for shipping boxes + paper bags
A5 Cards Bliss
Bloom
Vitality
Serznity
Nourish
Step by step guide
Intarnal Apron
2 Polo shirts
Zip jacket
Bodywarmer
Masks
Extarnal 2 e-shire desizns
Bodywarmer
Masks
Hoodie design
2rote bags
Car air freshenar
Coffee cups
Notebooks
Mugs
Pans

Rubber wrist bands

Festival style toggle wristbands

Step by step guids

5 pop up banners Each fallowing a single pointof the S pillars of  Using product
wellbeing phatogrzphy

Folder Cover

Corporate folder

2 aditable brochure pages taking abit about the

social enterprise, with & heaader ttle that can be

adjusted for each event to make it more personal,
Pdf inner pages for comp folder but still be able to be printed on their laser printer

Magnetc car sticker

Warking website
Working website

Warking websit=
Working websitz

Working website
4 Vieality lifestyle photes + 4 pngs; candle 1, candle 2, wax 2nd
reed

4 Nourish lifestyle phatos + 4 prgs; candle 1, candle 2, wak and
reed

4 Blisslifestyle phatos + 4 pngs; candle 1, candle 2, wax and
resd

4 Bloom lifestyle photos + 4 pnes; candls I, candle 2, wax and
rezd

4 Serenity lifestyls photos + 4 pngs; candle 1, candle 2, wax and

reed
Original File

Powerpaint file

How To guide for sticker printing
Comprehensive POF user guids

Ipgimages +ilustrator fite

Ipzimagas * lllustrator fle

Ipg image + lllustrator file

Ipgimages +ilustratar file

Jpgimags + liustrator fiis

Ipz images +[llustrator file

Ipgimage + illustrator fle

Ipg images +illustratar file

Jpgimage + Hustrator file

Ipzimages + | lustratar fi e

Ipgimage + illustrator fil

Ipgimages +illustratar file

Intro assets to lzunch the brand (Square + portrait] + Timeline
2 Text post templates (square + portriat for each)

2 imzage post templates (square + portriat for 2ach)
Comprehensive POF user guide inc: What to post and when
and how, exporting powarpaint templates with taxt or with
your own imazs and how to 2dd that.

Ipg sample mockup + Editable Powerpaint file + lllustr=tar file

Ipg s2mpie mockup + Editabls Powerpoint file + llustratar file
Ipg s2mpie mockup = Editable Powarpoint file * llustratar fils
Ipg sample mackup = Editzble Powerpoint file + llustrztor file
Ipg s2mple mockup + Editable Powerpaint file + llustratar file
Ipg sample mockup + Editabls Powerpoint file + llustratar file

Ipg s2mpie mockup + Editable Powarpoint file * llustrtar fils
+How to Order

Ipg sample mackup = Editable Powerpoint file + llustrator file
+How to Order

Ipg image + Editable Powerpoint file + [lustrator file

Ipg image + Editable Pawerpoint file + [lustratar file

Ipg image + Editable Powerpoint file + (lustratar file

Ipg image + Editable Pawerpoint file + (lustratar file

Ipg image + Editable Powerpoint file + [lustrator file
Comprehznsive BDF user guide inc: printing with sticker sheets
on lzser, getting custom print work done, saving out
powerpoint files a5 jpgs for print on different sizes stc

Ipg sample mockup  jog to upload to print site + llustratar file

Ipg sample mackup + jp2 ta upload to print site + llustrator file
Ipg sample mockup + jpg to upload to print site + llustrator file
Ipg sample mockup + jog to upload to print site + llustrator file
Ipg sample mockup  jog to upload to print site + llustratar file

Ipg s2mple mockup + o2 ta upiozd T print site + Upload 2s
white Iabal printing to websits + lllustrator file
Ipg s2mple mockup + jog to uplozd to print site + upload as
white labal printing to website + liiustrator file
Ipg sample mockup + jog to upload ta print site + upload as
white labsl printing to websits + lilustrator file
Ipg s2mple mockup + jag to upiozd to print sits + upload 2s
white l2bsl printing to websits + llustrator file
Ipg sample mockup + o2 ta upiozd T print site + Upload 2s
white Iabel printing to websits + lllustrator file
Ipg sample mockup = jo2 ta upiozd to print sits + upload as
white Iabel printing to website + lllustrator file
Ipg sample mockup = jog to uplozd to print site + upload as
whita labal printing to wabsite + lilustrator file
Ipg sample mockup + joe to upload to print site + upload as
white |abel printing to websita + lilustrator file
Ipg s2mple mockup * jog ta uplozd to print sits + Upload 2s
whits [zba printing to websits + llustrator file
Ipg sample mockup = jo2 ta upiozd to print sits + upload as
white Iabe] printing to website + lllustrator file
Ipg s2mple mockup + jog to upload to print sits + upload as
whita labal printing to website + lilustrator file

Ipg sample mockup + jog to uplo=d to print site + upload 25
white lzba| printing to websits + llustratar file

How to use Vistaprint and Tedg Stitch

hips:f fwww.vistaprint.co.uk/studio/2workld=8 13¢aT67-beSc4-

550-8941-dbd33ade62b6
Ipg sample mackup = jg to usload to print site + editable
pawerpoint file + |llustrazar i

Folder design mackup + powsrpoint fils + how to save out
and upload £ print on quinnne + lilustratar 7

Page design mackup + powerpoint file + how 1o save out and
print on laser va printshop + indasign fie

Mockup design + jpg to upioad for print + how to do that &
editable powerpoint file + iilustrator file

Hollie
Holli= &
Chioe
Chioe
Chioe

Hollie
Luey

Lucy
Luey
Lucy
Lucy
Lucy
Lucy

Luey
Hollie

Luey

Luey

Lucy

Luey

Lucy

Lucy

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chioe

Chiloe

Hollie

Chloa

Chioe

Hallie

Hollie

Chiloe

Hallie

Hallie

Hollig

Chioe

CON E
COMPLETE

COMPLETE
COMPLETE

COMPLETE
COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE
COMPLETE
COMPLETE
COMPLETE

COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE

COMPLETE
COMPLETE

COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE

COMPLETE

COMPLETE

COMPLETE
COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
COMPLETE
Mot agreed on
sign off -
additianal add on
by Melissa
Not agreed on
sign off -
additional add on

by Meliss2
COMPLETE

COMPLETE

COMPLETE

COMPLETE

COMPLETE


 https://1drv.ms/x/s!AnS5QUxThiVhgZVnnfK28Nr_8vsHPw?e=vRIpOf 
 https://1drv.ms/x/s!AnS5QUxThiVhgZVnnfK28Nr_8vsHPw?e=vRIpOf 

14

Brief Construction.

BREAKDOWN OF TASKS

ABILITY,
NOT DISABILITY

BRIEF

Y CORNER

BRIEF

Harmonyl ...
[y

The aim for our project is ta create a brand EXIST'NG BRAND'NE

new Visual identity for Harmony Comer

This will include a new loga, responsive Harmony Comer's cument visual identity was
WoardPress website, social media plaforms created by Melissa who is responsibie for thair
and multile. porlfolic designs for a range of digital content. The community pariner explained
media cuipuls such as merchandise, pull up inthe firstmeeting thai they want wanted a rebrand
Banners, magnelic van signage, business for the sacial enterprise. The new visual identity

cards and a brand puideline publication

“WE WANT A LUXURY
FEEL, BUT ALSD TO
HAVE AN ARTISAN

AESTHETIC.”

should be modem, prafessional and ariginal

« Creawe an arisan agsthetic and focus

on wellbeing at the core of the praduct

+ Create a vistal experience from orgin
1o final product. For example; have an
shed  brandiide

where the

general public can identify

DELIVERABLES

Promotional
Materials

5 roll up banners, Corp. Prospectus:

each to represent
wach Collection of

wellbeing’, and can be
used interchangeably,

Aseries of inserts
about the social
enterprise, such as
aims, and product

The goal for Harmony Corners visual identity
will be o create an anisnal experience that wil
faise the profile of the social enterprise and
its community work. The lago will do this by
incorporaiing an  appropriate  colour  palete:

something 10 represent the arisan aesthetic and

5 painis of wellbeing

Magnetic Van sign selection.

One of the key objectives is to challenge the preconceptions of others
about adults with learning disabil
experienced in working with adults with learning disabilities supporting the
trainees to work in the retail unit and in the production of the praduct lines.

ies. Alternative Angels staff are

- Established brand that is easily accessible for users via

website or social media platiorms

+ Creale a discussion platform e.g. fike Discord where

users can interact or share experience.

+ Create a space for cararate guests

The deliverables for this project are stated
below. They show the wide variety of matenals
required in order to create a comprehensive

and cohesive visual identity.

Wehbsite

Online platform which wil cansist of a wetisie
with aniine shopping abiity {shapify plugin)

Will include the full product ranges and will be
searchable by both ‘Collection of Wellbeing'
and Top, Middle & Bottom notes’, as well as
offering a 'pick and mix’ style selection process
for the customer.

TARGET
AUDIENCE

Harmony Corner are o take over a refail premises in |
a prime location in Ballymena City Centre opposite the
Harmony Hub Bandstand.

attracting local customers who are interested in wellness and
holistic living as well those who want to buy local and stay local.

The social enterprise hopes o entice a very wide customer base from millenials right
up to baby boomers inclusive of gender in a bid to attract everyone to purchase a local
‘premium range of natural artisan products that happen to be made by pecple with a
learning disability.

BENCHMARKING

As part of the developement process for this PRAXIS CARE
s

brief, we have taken time o document and raxiscare

analyse other organisations' online platiorms,
both within the social enemrise sector and
wider secior of ‘cosmelics and weflbeing’
Thraugh this, we have concluded a series of
‘hest practise’ key indicators, that we hope to

implement in your online platform,

THE SITES ASSESSED
ARE AS FOLLOWS:

BRIEF

15



Brief Construction.

Feature

Impression

BENCHMARKING

Praxis Care

Orchardville

Triangle
Housing

Look and Feel

About page

Technical

All headiers, ¢ All headers, yes but
fogos and agos and fagos and fogos and ‘most images
images images. Images imagos are not
Yes Yeu Yes Yes Yos
Welcometex, | Heroimage | Image Sider | Image Sider | hlenu galery
Covid-19 update
& Hero image
Sans Seif SansSeri- | SansSedf- | SansGedf. | Sans Senf
Anial, Helvetica | Arial, Helvetica | Arial, Roboto, Asial, FS Me Liita One,
Segos Ui font_| Light Rabeto
Top leht Top left Topleftandin | Top et Topleft
o
Main: Main: Main: Main: Main:
Purple Black Dark Blue Dark Teal
Accents: White Accents: ; aumﬂ:
Mint Accents: Orange Blue Br";:l‘ e
Yellow Yellow. Light Blue Grey Grey
White ite PinkRed Wik
Black
Yes. No Yes No Yes
Viordpres with | Wix Wordpress wilh | Drupal None found
Yoast SEQ WP Rocket
plugin
Google Google Goagle Google Google
Analylcs Analylics Analylics Analylics. Analytics
Mo No Yes - Donate No No
online.
Rollover & drop .| Drop down Dropdown | Fully exposed
om rollover & drop ik through
down
Horizonlal top | Horizondal top | Horizontol lop | Ganire of Horizontal (op-
g tight homey
Hone None Nane Hone None
None None None, Infoolerof | Infooteron.
tomepage | every page
Top right below. | Nene None None Nane
header image

BEST PRACTICE

Uses appropriate
imagery to

rapresent the imagery to
reprasent the high- | sccial emerprise | 5003l enterprise | represent
end brand the koury
Identfiable Target On front
Augence page
Identfiable Chisf &m | Homepage Aboutuspage | Aboutuspage | Accupage
Retna (HDReady) | Afiheadersand | All eacers, logos | AN headers, logos | A% headars,
images Logo is of | and mages and images fogos and
slighty images
zss qualy
Yes Yes Yes
Latest L
image slider
‘Serf & Sans Serff | San Serfftral.
font
size 36 for
headings.
Top cente Cenbe of
hamepage
Main: Black~ | Main: Black -
&0 &
- FCFoEE. Z

BENCHMARKING

Category Feature Praxis Care

Navigation

Functionality

Accessibility

OVERALL SCORE

Mencap
One clck away One click away Ona click away
in header and in header and in menu

expesed n and footer and
faoter exposed in
footer
Ona Ona
Homepage | Homepage Homepage | One click away
None: Newsletters. MNone Nane
from 2020 on
websita
Yes ks (0 | Ves-lnksin | Yesdnksin | Ves-hoksin
header neaderand | foster header
footer
MNone: Yes -in Mone None
dropdown
Ona click away | One click away | One cick away_ [ O cick away
in footer in footer in footer in footer
Hone None. Centre None
homepage
Hone one Yes None
2285 168 2008 5308
Hone “Yes - newsletter | Yes Nane
Mo Yes. o o
HiA 103 NA WA
Two Three Three Two
Yes Yes. Yes. Yes
Yes. Ves Yoz
Mo No Mo Mo
Yes Yes. Yes. Yes
Mone Recile Me Hone Adjuslable text
embedded - full size function
accessibilty
51% 54% 43% 30%
JoMalone  Hotelchoclat
Cick thoughin | Exposed in footer
facter
One. None
Cne click sway | One olick away
Hons me
Ves -Fnks in s - inks in
focter foctar
In footer In footer
Two cicks away | One click away in
infooter footer
Embeddedin | Genire Homepage
homepage
Search bar ‘Search bar
2.18s 213
Yes Yes
(3 Ne
[ Hia
Two Three
Yes Yes
Yes Yes
Link underlining Yes. No
Hyperlinks change Yes Yas
colour if visited
Wisually/Hearing HNene Nene
impaired functions
20% 50%

BEST PRACTICE

The branding on this si

The bright,

a real emghasis on ciean ines and white space, thase currently used by Harmony Camer, as they
and realy showcases a sense of luxury and foliow the 5 points of wellbsing 1o a tee
minimaiisim. Upon reflsedon, we're nat sure how This howsver, isn't seen as a ‘kory’ website,

well the 5 points of wellbeing would work here as even though some items have a much higher
this is 50 monochrome and slimplistic. price L that the organisation, 50 Upon review,
maybe ‘exciusively the luxury market, isnt the
way le go
JOMALONE HOTEL CHOCOLAT
iomal hitps hotelchocotat comiuk

oy

VELVETISE |
WORL

We think Hotel essul
with the colour palee. They have used beige,
one and message have an appropriate black, white and gold. These col
nd professional high end fee! for the products ¢

language that matches their overall On the other hiand, | do think ho
style areas in which they can improv
there is a lot of text on the homepage.

re of the site is interntional

rall the sirue

and is a good example of user experience
Th
halance of inform

Domain and Hosting
. M We compared prices of hosting for harmonycomer.org:

Below are the 3 different options which have been carefully explored for you

to purchase your hosting from:
2 & = - =,
IONOS - Pro package | 123 Reg - Pro Package | GoDaddy - Deluxe Package a
1stmonth | Renewal | 15t momin | Renewal* | 15t month [Renewar

—

‘We recommend getting your domain and hosting from separate companies as your website
will less likely to be hacked.

WordPress

We have looked into using WordPress as a website builder and feel the best value plan for Harmony
Comer is ine ‘Business’ plan at £20 per month, paid annually. We will create a custom and unigue
web experience for Harmony Corner which will be unlike any pre-existing website on the market

This wordpress plan allows you 1o install plugins and extend functionality for your site with access to
‘maore than 50,000 WordPress piugins including Shapify:

Shopify Plugin

Shapify is a free e-commerce plugin which we will download onto your WordPress website, To get.
the most out of the platform we would suggest downloading the Shopify Ecommerce Busniness app
which enables aulomalic syncing wilh your websile. It will also allow a stalf member (o easily process
orders, manage products, track sales, run marketing campaigns and more.

Shopify also allows for automatic syncing between its platform and SumUp which s already being
utiised within the emterprise.

Locally outsourced business assets

Colour Frog -
hitps: fwvae zolour-frog.co.uklengine-spesify-magnstic-signs!

ABILITY, NOT >
DISABILITY 99 ol

pos
it Harmony C

v SUpply ¢
hat ars

Tone, me

sage and style

. caran faolprint low. s
mediately showing your ai

1 wilh such a ransparent

ate and what yols e

ng Paint

wallies |
stand:

Print Work

umm{ “located locafy = Ballymena.

Personalised stamps “warious sizes and colours

Sefmkingstamps  from£1650

Pre inked stamps from £22.50

Rubber stamps from £18.50

Comb Binding *professional documentation for corporate guests |

Quantity | 1-50pages|51- 100pages | 101- 200 pages [201+ pages @
Eaoall e 20NN 50 4T W i

Tio___ 300

Business Cards
50

Stay.

Large Format Printing
Banners

Roll Up Banner Print & Stand
Roll Up Banner Print
Canvas Banner

Correx Board

Posters and Photo Prints
Paper Type A2
T0gsm comes o
Photo Satin 185gsm ‘£1483

Phato Gloss 185gsm

Buisness apparell

Ted &M B
‘Waist apron
Full apron
Zipped Hoaodie
Zipped Fleece
T-Shirt
Tote Bag
Face Mask —"trom £1.90
TriDri® Yoga and fitness mat from £16.90
*addiional charge of £5.90 to add loga




Brief Construction.

MEET
THE TEAM

We cach carty unique skills and deveioped industry experience from which ws
p ankiul 1o b given this opportunity.

Ve ue sk
I incre: K 0 b
TINELINE END DATE
10/12/21

WK BEG. 18TH 0CT WK BEG. 6TH DEC
BRIEF FINALISED
e b el st s i

e all have gained during

‘ WK BEG. 4TH OCT WK BEG. 25TH 0CT
INITIAL MEETING PITCH PRESENTION
Du ting all

ps:/fwww.lush.com/ (Lush 2021)

LUSH Search & Shop Qo =f

JO MALONE

v.jo

k[ (Jo Malone 2021)

The bright, bold visuals are not too dis-similar to
those currently used by Harmony Corner, as they
follow the 5 points of wellbeing to a tee.

This however, isn't seen as a ‘luxury’ website, even
though some items have a much higher price point
that the organisation, so upon review, maybe
‘exclusively the luxury market’, isn't the way to go.

JO MALONE

Overall the structure of the site is intentional

and is a good example of user experience.
Their tone and message have an appropriate

balance of informal and professional

language that matches their overall style.

When constructing the brief,
we had to make sure to use to
correctly language and refer to
the correct parent organisation
or subsidiary. Harmony
(formally Harmony Corner) is
part of Alternative Angles which
inturnis part of Triangle Housing
Association.

Best Practice

In order to get a feel for what
‘best practice’ would look like for
Harmony, | first had to look at the
businesses that were mentioned
by name within the initial meeting,
and why they would want Harmony

to be likened to them.

| felt that why there were some
good points within Lush and Jo
Malone, harmony was something
quite different as it had a much
wider target audience and with
a price point in quite a different
socio-economic  grouping,  soO
therefore the high-end luxury
market couldnt be for them if
they intend on selling one of their

candles for £5 for example.

I took it upon myself to compile and
construct the brief, and tried to do
so using the current style/branding
of harmony, through the one video

that the client had given us.

We did request the original
images used within this video by
unfortunately the client never
sent us them, so in the end | had
to screenshot everything from the
one video that was provided, but |
actually think it worked out really
very well, design wise | was really

happy with it!



Benchmarking.

Category

First Impression

Look and Feel

Technical

Navigation

Search

Funtionality

Accsessability

Overall score

Feature Usel Lush Jo Malone

Aesthetics Uses appropriate Uses appropriate Uses appropriate imagery
imagery to represent the | imagery to represent the | to represent the social
social enterprise social enterprise enterprise

Identifiable Target On front page On front page On front page

Audience

Identifiable Chief Aim [ Homepage About us page About us page

Retina (HD Ready)

Most headers, logos

All headers, logos and

All headers, logos and

and images images images
Responsive Yes Yes Yes
Content in Prime Hero image Scrolling banner and Latest video ad
Position Hero image
Body text font Sans Serif - Arial, Brush & Sans Serif Serif & Sans Serif
Helvetica
Logo placement Top left Top left Top centre

Colour

Main: Black - 000000 &
White - FFFFFF
Accents: Yellow-

Main: Black - 000000 &
White - FFFFFF

Main: Black - 000000 &
Cream - FCFO9EE

FFCF54
Cookies No Yes Yes
Analytics Embedded | Google Analytics Google Analytics Yes
Buy Online No Yes Yes

Primary Menu Format

Click through, rollover &
drop down

Click through

Click through, rollover &
drop down

Primary Menu

Horizontal top

Horizontal top

Horizontal top left

Position

Means of getting to None None Top of page function
top of page

Sitemap None None None

Breadcrumbs None None Under header image
Contact Us Exposed in footer Click through in footer Click through in footer
No. of clicks to None One One

Contact Us

Explanation of Homepage One click away One click away
service

Evidence of outdated | None None None

content

Social Media

Yes - links in header

Yes, but not linked

Yes - links in footer

FAQ Section

None

In footer

In footer

Privacy Policy

One click away in footer

One click away in footer

Two clicks away in footer

Search None Embedded in home page | Embedded in homepage
Type of search button | None Search bar Search bar
Load Time 2.28s 3.21s 2.18s
Email subscription None Yes, newsletter Yes
Multilingual No Yes No
No. Of Languages N/A 100+ N/A
other than english
How many font types | Two Two Two
Clear & Accurate Yes Yes Yes
Headings
Are links visually Yes Yes Yes
distinct
Link underlining No Yes Yes
Hyperlinks change | Yes No Yes
colour if visited
Visually/Hearing No No No
impaired functions

50% 53% 39%

When we were benchmarking, each team member did 3, | ended
up working on 1 standard benchmark and 2 best practise examples.

From the research that | conducted, | conclude the following:

First Impression -

- Appropriate imagery should be used to represent the enterprise.
- The target audience should be identifiable from the front page.

- The identifiable chief aim should be on the home page.

Look and Feel

- Allimages should be HD ready.

- All webpages should be responsive.

- The content that's in the prime position should be the Hero Image.
-The logo should be places in the Top Left of the page.

Technical

- Cookies should be used.

- Google Analytics should be used.

- There should be an ecommerce element to the site.

Navigation

- The primary menu format should be ‘Click Through”.

- The primary menu position should be Horizontal Top

- There should be a ‘Top of page’ button.

- There could be a site map but it's not necessary.

- Breadcrumbs should be present under the headerimage.

- The contact us information should be exposed in the footer.

Content

- There should be an explanation of service on the home page.
- There should be NO evidence of outdated content.

- Social media should be available through the header.

- The FAQ section should be available through the footer.

- Privacy policy should be one click away in the footer.

Search
- A search bar should be present, embedded in the homepage.

Functionality

- Load time should be between 2-3 seconds.

- There should be an email subscription

- There should be a translator plugin available.

Accessibility

- There should be no more than 2 font types.

- Clear and accurate headings

- All'links should be visually distinct.

- All'links should be underlined.

- Hyperlinks change colour when clicked.

- Visually/ Hearing impaired functions would be a bonus but not essential
to the running of the site.



Client

When sending our brief off to the

Notes:

lssues & Resolutions.

%) Harmany Comer Brief bgc comments pdf - Adabe Acrobat Pro DC (32-bit) - X
File Edit View E-Sign Window Help

client we were fairly confident
that we'd got it right and that we
could easily move onto the next
step. But as with anything their
were a few revisions before it
could be sent out to the client.

Once we had those sorted we
had meeting in teams just to go
over the changes.

Then we got to send the final
document over to Brendan,
our contact at Harmony, who
got back to us with quite a few
revisions.

This read really well, you really do understand the concept and it shows. | have suggested a few minor

changes. see the sticky notes. 3

well done
Claire

Oct 18 @ Hollie McCartney
Thank you Claire!
We will set up a call today and go through the changes as a team if that suits @) Chloe
Lucy ? +
k%
Oct 18 Lucy Fleming
Yep, that suit's me @ Hollie! +
©
Oct 18 Q Adrian Hickey, Senior Lecturer in Interactive Media
3 Please see the version here for both Claire and my comments.
| have reviewed this and find it to be well written, designed and detailed. If you make
the suggested changes this could be going to the Community Partner this afternoon,
with CC email to Claire and | please.
v
Oct 18 @ Chloe Mooney
@ Hollie @ Lucy
Hollie and Lucy,
Yep! That suits me going through the minor changes. We can also share our thoughts
and discuss the Design Deck. | have created a teams meeting for today at 1.30pm. Here
is the link: hitps://teams.microsoft.com/l/meetup-
join/19%3ameeting NWZiYmRmMWHOGM30OCO0ZTJhLThINTMtOTk3YzFZDImMWVI%4
Othread.v2/0?context=%7b%22Tid%22%3a%226f0b9487-4fa8-42a8-aeb4-
bf2e2c22d4e8%22%2c%220id%22%3a%22b6d9fb02-bb79-49e0-9f00-
165921¢59¢52%22%7d
Reminder-We should also keep track and add this to our project management on
clockify. %

I ‘You don't often get email from k 10.org.uk. Learn wivy this is imporant
[

Hi Lucy

Thanks for this, sent it round the team and they love it, lots of great
idezs 2nd thought has obvicusly gone into this.

Pleaze find attached a POF filz with my comments. 've slzo uploaded
the file to Adobe Cloud and the link iz here

https://documentcloud.zdobe.com/link review?
urizurn:aaid:scds:US:fchf?bla-c238-4cd5-3333-5904c502b675

50 if you the t2am wish to comment or ask questions on my comments
ar challenge my assumptions pleaze do so and Pl come back azap.

The work on benchmarking and best practice is fantastic and will be 2
significant benefit to uz internzlly. I've raised = couple of queries
regarding wordpress and shopify and some questions sround payment
methodology and noted some restrictions we are currenthy under.

Trust this iz ok 2nd be delighted to continue the dislogue. Thank you

zll and my bezt wizhes

Brendzn and the taam

Brzndzn Clarke
Enterprise Coordinator

Home  Tools Harmony Corner Br.. x E @ a §

w e 8 Q D) ©@ 1o a =B e
Comment B o2 T T T \a

g 13 comments Qivy- B

PAGEZ v S M

© brendanciarke o= 21 =]

We aim to get a van also, and probably use

the magnetic poster type A1 to stick on the

van so could you include something like

this alo please? 4
ouat

© brendanclarke B

Hi my fault as its a rather a complex set up,
Harmony Corner (HC) isn't a subsidiary. Its
apart of the ESF Project that supports
adults with learning disabilities. it will
replace our Ballymena Centre and our
activities will move to HC. | can explain
more if you wish )

© brendanclarke oc 21
m~
~

Whilst we are from Northern Ireland we

oct2e @ Hollie McCartney
Sounds and looks good to me.
Just one change - in the Etsy section of the email it's "transaction fee” instead of

transition

Claire would you mind reading over this to ensure the email sounds professional?

Once we had completed all 13
revisions, an email had to be
typed up explaining how this
document was to be used,as
it seemed there was some
confusion as to t the nature of
the graphics and we did have to
reassure them that this is not in
fact the final product.

Please see the large
email response below,
which was approved

Thanks .
: by the team and Adrian
o2 Q Adrian Hickey, Senior Lecturer in Interactive Media b efo resen d n g .
This emil is very professional. And addresses everything that he fed back.
Could you also end with a specific note that says - Could you please review the
‘amended brief attached and confirm we have addressed all the issues raised
previously?
Lucy Fleming <Fleming-L15@ulster.ac.uk>
22/10/2021 1555 We look forward to pitching our ideas for the website, including the e-commerce
solution, at which point we will take on board any further feedback and work with you
To: Brendan Clarke Cc Hickey, Adrian: Mulrone, Claire; Chine Maoney: Hollie McCartnay oinsure:ieis Rt foppurpose:
Thank
o Harmony Comer Updated Brizf._ Bk
545 MB i
Adrian .
W
| ¢
Hi Brendan,

Pi

@ the attached brief, where we have updated both the budgeting and deliverables sections, including de

re that the celours and phatographs used within this brief are older iterations of your products as th,
is currently, based on the ma’

W # sanse of whare your
branding s that we were provided with, We will however take these points regarding colour and style Into consideration when
pitching cut design solutions in the coming weeks, but it is our aim to provide your team with innovative design solutions that you may not have praviously
considerad

©On this peint, do you have any updated imagery of your current products so that we can include them in our pitch? Irrespective of what the final design looks like, we
will nead to have professional photography of all your currant stack te upload ta the scommarce section of tha wabsite. If yeu have any professional/high resolution
photographs alraady taken that's brilllant, otherwise (a3 dua to restrictions we'ra currantly unable te visit your warkshop in parson| weuld it be possible for s full
selectlon of your products to be sent to us somehow 5o we can take the required photos?

Apologies for tha lack of clarification regarding the way in which wae plan to connaect WordPress and Shopify, We plan to use WordPrass to build yeur wabsite from
scratch, and install a Shopify plugin actually into that site, 3o that your ecommarce section is held within the site itself, not externally as a separate site.

Regarding WerdPrass, although thera are "out of the bag’ eptions available, we will be utilizing WordPress's ability to create a site from scrateh, so your site will be
custem bullt and complately unique to anything else on the market. We will esch showecase our designs for a custom site within tha pitch within the next few waeks.

Wa strongly advise that the Shopify plugin be used over the WooCommerce plugin as it Integrates better with WordPress and regarding SumUp, we have checked,
and it does integrate with the Shopify Flugin that wae plan to add; By using SumUp as the master source of stock values, any changes to your stock will be copied over
to tha Shopify platform and allows fer autematic syncing.

In terms of Etsy, wi chose not to include this as we didn't believe that a: 3 soclal enterprise, Harmany Corner would want ta lose out on profit, plesse see the balow
g and transaction fees’
"You will be charged a listing fee of 50.20 USD for mach item you list for sale on the platform. If you list multiple quantities of the same item, the initlal listing fee will
be 50.20, and the listing will be automatically ranewed at 50,20 after each of the items sells.”

"Whaen vou m.
and gift wrapping®

sale threugh gty sem veu will ke charged a transition fea of 5% of the price vou display for each listing plus the ameunt vou charge for dallvary

If you still want an Esty page after knowing this infarmation, wa BPPRY 1o Cr this for you from the nawly crested scommarce section of vour website,
Regarding Pinterest, this would be a great way of reaching your desirable sudience and driving traffic back ta your site to increase sales. This platfarm will also be
ideal for halping to spot emerging trends that Harmany Corner may want to keep on top of.

‘We fael that while TikTok Is worth considering because of its low cost and growing popularity, we don't feel that as it currently stands, Harmeny Corner would get
much added valug out of using the platform, and it would be best ta focus on the core platforms that your marketing compatitors have had success with

Would you mind clarifying the point you made on ‘Best Practice’ pay
‘We've also taken on board that you have a domain name purchased a

under Pecksniffs? “Good point but maybe in the art collection fimages used”.
ady that we ware unaware of, we've amended the budgeting page to reflact this.

Could you please review the amanded brief attached and confirm we have addressed all the issues ralsed praviously?

‘We look farward te pitching cur ideas for the website, including the e-commarce solution, at which point we will take on Boasrd any further feedback and wark with
you to insure it is fit for purpese,

Wany thanks,
Lucy, Hollie and Chice.



Client

Then we had to start clarifying
exactly what we meant when we
were referring to wordpress, and
reassure the client that we were
in fact going to create a custom
build site that would suit their
needs.

oct 22 @ Chloe Mooney
Perfect Lucy!

Re: Brief

Brendan Clarke <brendan.clarke@trianglehousing.org.uk>
2271042021 1631 (_)

Ta: Lucy Fleming Cc Hickey, Adrian; Mulrone, Claire; Chice Mocney; Hollie McCartney
Thanks Lucy
Some quick notes, before the weekend Rioja journey begins! Thanks zgain for your team’s hard work on this and as | said

my team are really excited and we are looking forward to the innovation and ideas that tzke us beyond where we
currently are — and at our team meeting this pm we re-iterated that in our team.

would need a separate back up plug in and confirmation that we could download the site and upload to another
wordpress frame hosted by another company or indeed our own virtual server e.g. Amazon Web Services.

On the matter of sales will the £20. Business Start accept payments in Euros? As the Ecommerce £3€ per month does, ar
will the shopify plugin do this?

Il have a lock for updated photos znd lock to send them through early next week. I'll zlsc look to send some images
through of service users as well as you may find a place for some of these.

Ok with not including TikT ok, I'd still be interested in Etzy 3= 2 product tasting page, ie cresting prototypes =nd having
them on szle only there and then depending on fesdback moving them to the main site? Welcome your thoughts on that
process and if you don't think it's worthwhile happy to leave Etsy out 2lzo.

Pecksniffs point was possibly the wellbeing could be deployed if the background and styling were monochrome etc but
the vibrancy of the colours in the sozps/candles offered a contrast — that was it really - and happy to have it sent to the

dustbin as a non-moving image person! @ Your call

Melissa has been on halidzy this wesk out of the country, and Il pick this up with her on Monday as I'm sure she will
have some thoughts that maybe be incorporated at that [ate stage?

| think we are good to go? What about you?

Thanks zgain and have z lovely weskend =11

Best
Brendzn
Once approved by the team and
. . Oct 22 Lucy Fleming
Adrian, this was then sent back o g T
to the client. ,
Hi Brendan,
Just to clarify that we are not using WordPress.com.
We will be doing a WordPress.org build on a hosting service of your choice
And as far as payment goes, it will either be via card or bank transfer, both of which can
convert currencies interchangeably so that shouldn’t be an issue.
Regarding Etsy, we all love that idea using it as ‘product development’ offshoot from
your main site , as a lot of companies in that sectors do the same e.g. ‘Lush Kitchen' and
it's helpful for yourselves to know what works and what doesn't.
Many thanks,
Lucy.
hvs
oct 22 @ Hollie McCartney
Sounds good - appreciate you taking these emails on too by the way!

Sent from Mail for Windows

Brendan Clarke
Lucy Fleming, Hickey, Adrian, + 3

Great stuff Lucy

Looking forward to the next phase
Many thanks

Have a great weekend

Brendan

Get Qutlook for Android

You too! Likewise! Thank you!

4 v Reply to all

<] O 5

lssues & Resolutions.

Finally after some back and
fourth, we had our brief
approved; now onto the pitch.

21:m



The following are my initial
designs for Harmony (known at

the time as Harmony Corner).
The feedback | received | 100%
agreedwithandthecriticismhelped

Des

it came to the brand guidelines.
The green and cream while evoking
feelings of 'The Body Shop’ it
was very similar to the American
supermarket ‘Wholefoods’, which
wasn't quite the desired effect.

igns.

The choice of font was off too,
it was too strong and bold, as
were the colours. This is similar to
LUSH which they had compared
themselves to, but harmony
definitely needed a softer touch.

me sharpen my design skills when

iy
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Harmony Corner
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CORNER

BLISS
COLLECTION

(Pinterest 2021)

(4

How to

Applya
Hair Mask

Apply the mask o wet hair evenly.
therimassage your hair for little
over3minutes for the maskto
penetrate your hair roots. Lastly,

LET'S GET o
TOWORK F —

Harmony

Reed Diffuser
Cinnamon & Orange
www.harmonystudio.org

| consuTANT
oppORTUNI

PERPER
LAND®¢
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£l [ The thinking behind this design was to focus on
&“\ | _ the aspect of ‘Artisan’, which' was mentioned
12 s g quite a few times within the initial meeting. At
e . one point it was stated that ‘When you walk into
.t v harmony, you want it to feel artisan, like walking
into a fresh bakery with paper bags of produce”.
So | looked for the closest industry competitor |
could find which was 'The Body Shop’, hense the
emphasis on the colour green adding to a sense
of wholesomeness and wellbeing.

tE:s‘}Eusn:// 4

cesece gy

o

ViPCLUB

0 . T 'RAW BEAUTY WITH KIN

VviPCLUB
ViPCLUB

i
I <
&

% | YOURBUSINESS WILL BEA
FORCE FOR GO

4
NICELAB




Initia

The client had also expressed an
interest in so called ‘Watercolour
colours’, and ‘Pastels’. To try and
keep the watercolour theme but
making it look updated, I thought
that gradients would be a good

Harmony
Corner

Harmony Corner

(Pinterest 2021)
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| Des

route, as each colours blends
seamlessly and is actually quiet
commonly associated with ‘Aura’
and ‘Wellbeing’ cards commonly
found on Instagram and Pinterest,
commonly used to promote self

igns.

care a meditation, 2 things that
harmony wished to associated
with. In the end it was too modern
and young, likened to ‘Urban
Outfitters’ or ‘Florence by Mills’.

Harmony
Corner.

TTEN TIGHLIGH T

-'J,'/’
U

This design I think came closest to
hitting the brief, but having soft but
muted colours as well as a slight
floral hint. One issue though is
the font, as its not that accessible
and that could be an issue for any

[ larmony
corner.

HARMONY CORNER

(Pinterest 2021)

brand, let alone one that has those
with learning difficulties at it's core.
The colours | do think were slightly
too muted, although that was the
intention to appeal to the high end
wellbeing market, although this did

\\C.

end up being tied in with brands like
‘Goop’, of which Harmony really
wouldn't want to be associated
with. The brand that inspired this is
known as ‘Palm of Feronia’'.

HARMONY
CORNER

rmony
Ornel

BRE



Revised Designs.

Black on White Black on White Nouris

Bloom

o [ K

\ AR Rlasl
Vv on black
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Revised Designs.

White on Black Black on White Nourish Bloom

Harmony Harmony Hy H

Harmony

5 Pillars of Wellbeing Spot Gloss Finish

Vitality C2cCD5

Nourish

Bliss F5E7D0

Bloom

Serenity Bliss Vitality Alternative Version

Harmony

Harmony

Bloom ‘

geraniuim

Once | had the feedback on my original designs |
got to working trying to create something more
cohesive that fits the brief and is user-friendly/
relatively assessable.

One very important outcome of our initial designs,
was the unanimous decision to remove the ‘Corner’
from the organisation title.

| was inspired by modern clean cosmetic brand
packaging like Glossier and The Ordinary, but one
that particularly caught my eye and played a vital role
in the packaging later on down the line, was Hylamide.
The combination of these clean, modern and accessible
brands, with the florals and flounce of Diptyque or Jo
Malone, made for a really interesting combination.

lalso felt the colours of this 3rd design were the best fit
for the client, as they were softer and easier on the eye
in comparison to my other two, which were inspired by
Nescafe packaging and the deep, rich, exotic colours.

(Nespresso 2021)

Nov 8 @ Adrian Hickey, Senior Lecturer in Interactive Media
Well, this is some great work with great potential.
Which one are you going to pitch Lucy?
| vote for the final option.
Would like to know what Lucy and Chloe think and of course Claire?!

Well done for taking our ramblings and making something so coherent.




Pitch Presentation.

abcdefghijklmnotqrstuvwxyz Nourish
abcdefghijklmnotgrstuvwxyz
abedelghijklmnotgrstuvwxyz
HEX #c5dae6  HEX #639465
RGB 197,218,230 RGB 99, 148, 101
10 pt Harmony CMYK 27,7,8,0 CMYK 66, 23, 69, 6
24pt Harmony
30pt Harmony
HEX #123456
36pt Harmony Ros ok .

CMYK 12,34, 56,78 CMYK 13,78,69,3

48pt Harmony Font Colour

60pt Harmony & .ezzg oo

CMYK 0,34,12,0 CMYK 89, 55, 45, 40

Harmony Harmony




Pitch Presentation.

| Hy

| Lorem Ipsum dolor sit amet, consectetur
adipiscing elit, sed do ciusmod tempor in-
/ cididunt ut labore et dolore magna alicjua.
| Quis ipsum suspendisse ultrices gravida.
Risus commodo viverra maecenas ac
| cumsan lacus vel facilisis.
|

Trainee Tshirt design 1 Trainee Tshirt design 2 Apron design

Zipped Hoodie Design

Tshirt design 1 Tshirt design 2

Tote bag design 1

Tote bag design 2

Sweatshirt Design

Mobile

Desktop
ese @ <> o A + @




Pitch Presentation.

Room Spray Label

oade oY mede® | Made By Stickers
John  Sard

‘made oy nade Y-
Steve

Candle Label

As well as As well as having standard shipping boxes for
whatever combination of products the customer chooses, you
would also be able to create custom gift boxes around a set
theme, available in small ,medium and large, so there is an
option for every price point.

6 product box

Reed Diffuser Label

4 product box
2 product box

Rather than in previous years where students
have to present in person, due to social
distancing regulations and general covid
safety, this pitch meeting was held online on
Microsoft Teams. To help ensure that the pitch
ran smoothly, we all join the call 15 minutes
before the client, so help ensure that the pitch
deck was correctly combined (my job) and that
everybodies screens, cameras and microphones
were working to help ensure the pitch remained
seamless to the client.

Chloe pitchedfirst, holliesecond, andllast. I preferred
this, as it meant | could pick up on small details
throughout they other two pitches and state them
on their behalf, and also | could re-iterate certain
ideas that we came up with as a collective, the key
one being the name change from Harmony Corner,
to just, Harmony. This was discussed in class as we all
(Adrian and Claire included) agreed that corner took
away from the name instead of adding to it.

The pitch was very successful and I think they were
surprised but excited with the idea of a name change,
as it really felt like a new era for the organisation.

Inthe end, they picked a variety of peoples work, with
my new ‘HY' logo being chosen, as Melissa said she
“could just see it handing on a sign outside a shop”,
which for a logo designer for a shop is a pretty good
compliment.

Design decisions made at Wednesdays pitch

@ Haollie McCartney - Nov 14 - Natified 4 people

C = Chlo='s pitch

L = Lucy's pitch

H= Hollie's pitch
Mew name: Harmony
Loge: Hy logo (L)
Font Corbel (H)
Colours:

\itality: #604508 (H)
Mourish: #530465 (L)
Bliss: TBC by Brendan and team
Bloom: #F3A2ZBE (H)
SerenityT SAETDES

Corporate prospectus: Hellie's design incorporating the new logo and colour palette

Website:

Mavigation bar style: Hollie’s

Imagery: Chloe's carouss! of professional natural images

Hollies ides for the ‘collections’ tab to allow users to filtsr by 'serenity’, bliss’ stc.

Stickers:

Lucy's style with the addition of Harmony's web address around the edge
Packaging:

Use of a plain box instead of printed design (budget reasons). Implementation of a sticker label
to wrap around and s=al the box - dimensions to be confirn=d

Wanted:

Stamp for indenting soap bars and candles with logo
Window decals

Polao shirts

Car air freshaner

Face mazks

Hand sanitizer

've probably missed a few things so if anyone else has some notes pleass post @
And 2gain, well dons to us and thank you for the support thrian and ﬂclsir-:-:

=]



Revised Pitch.
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Font Colour

Bold Italic - abcdefghijklmnotgrstuvwxyz CMYK 63,23,0,0 CMYK 66,23, 69,8
12 pt Harmony
24pt Harmony
HEX #F3AZBE
30 pt Ha rmony RGB 243, 162, 190
[ CMYK 0,48,7,0
Y

0]
nARMORN 48pt Harmony
HEX #AETDBS HEX #000000
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Revised Pitch.

This is the final revised pitch deck
that was sent to the client. This was
produced under a very tight run H H
around, the pitch having been on the . y

Wednesday prior and we were only
informed that they would like this for
Friday midday, on Friday morning.
We chatted and made the collective
decision that we could pull this off but
with a reduced number of mock-ups,

purely chosen to convey the essence
of the branding.

Harmony

Due to others having work commitments
and this being such short notice, we
also took the decisions that | should be
in charge of production and with some Hy
back and fourth regarding with selection

of colours we should showcase for bliss
(they wouldn't give us feedback on this for
quite some time until they were pressed),
and varieties of the HY logo created
using the new font: Corbel. Overall | feel
we completed this successfully and it
ensured that the client had the required
documentation for their meeting on
Friday afternoon. Please see the logo
variations we went through to the right.

Hy Hy

Harmony

1 0y
e

| Jo‘n‘n Sard

‘m“-“. ko ade

Alice

HARMON




Basecamp.

Once the pitch deck was confirmed, | uploaded
al of the relevant materials and colour codes to
Basecamp to ensure every piece of work was
created from the same colours and assets.

Illustrations to use

PLEASE
NOTE T
The lllustrations in particular as you can SR Vitality
see below, were categorized by ‘Section of
Wellbeing' so that the right illustration is paired
with the right colour in order to maintain

consistency.

~and 3 more

» Illustrations to use Unored &
BLOOM
COLLECTION | L ¢ ¢
L ‘ PLEASE NOTE vitaiiny Nourich - .
I s - =
- = ———— Sk el paEy || e, oy | wre || o
1 il N | Roal || =
Harmo ny | ety oo
DualWick Candle mamen e
_}asmine’ Neroli & Orange assn::atg:j with a
www.harmonystudio.org
Serenity Random Florals
..and 4 more
/\AAAM';JQLUJOU)\emq;o-OLa
192WIU8" Ys1o) g OLoude
Dns| mick couge .‘,
Colour Codes
Logos without Logos with Colour
9 g Vitality - #60A5DB
Colour 96, 165, 219
HY 63.23. 0,0
HY Witality_psd ;
enden Nourish - #639465
Revized Logo Revised o Maotes:
Elack.an: d:-fhim.;:g HE L thais ehise 99' 148' ‘H:H
66, 23. 69,6
P—

.- CREATION




Branding.

= B The five colours of Harmony were

— , chosen mainly from Hollie’s pitch

{ ‘ with the green from mine being

chosen too. No colour was chosen

for bliss at that point, so we sent

through some suggestions with the

‘Revised Pitch’, and then the yellow
was approved.

Hy | Hy

HARMONY HARMONY

Below the tin candles, you can see
the scent range for Serenity. This
is to showcase an idea that was
brought up during the pitch, where
you could have the same colour for
each item in a certain collection,
but lighten or darken the tint per
scent.

Harmony

in Candle
Cinnamon & Orange e & Geranium
v harmonystudio.org i

You can also see the illustrations
that are used below, which are
included in the brand guidelines,
having an opacity of 7% when
behind text, and 17% when not.

HARMONY HARMONYy




Photography.

In order for usto run a successful ecommerce
site, good quality product photography is
a must. We had asked on many occasions
in many emails and heard nothing back,
until Claire out of the blue was able to go
and pick up a selection of their products
for us to photograph. So we had the night
before to prepare, and in the end both
Hollie and Myself brought in our cameras
in the hope getting some clean bright crisp
photographs that could be turned into pngs
in Photoshop.

Second to PNG, we needed lifestyle
photography. So hollie and myself went out the
next morning in search for some good shots, and
it was in fact hollie who saw the most perfect
location to really show of the beauty within the
products that Harmony creates.

Last but not least, these photographs would
need to be turned into product images by
adding realistic looking product labels in post. |
taught myself how to do this from scratch which
is something I've never actually done before,
and was able to create a variation of each
product within the product range that harmony
have currently.

We did advice on multiple occasions that we
think hey need to streamline their scents and
just have a singular top, middle and bottom note
for each wellbeing collection, whereas currently
some collections have 4 scents and others with

3.

In total, there are 17 different scents split up
between different wellbeing collections, and
of the products we had to photograph, we got
a tin candle, glass candle, wax melt, and reed
diffuser. So 68 different products, and each
have 4 product photos, so | had to create from
scratch, 272 images.




Photographic Artworking.

In order create the labels, | had to create and
follow my own ‘Method’, to ensure every
photograph looked as good as the last.
This has been what I've spent the greatest
amount of time throughout this project.

BLISS
COLLECTION

Harmony

Reed Diffuser
Cinnamon & Orange
www.harmonystudio.org

W26 05

To begin with I had to bring the
photo into Photoshop. You can
see to the side the sheer volume
of layers that I've got, and this
is for 1image. Because as is the
natures with water, you have
reflections, so any additional
labels need to be reflected in the
water.

Next | adjusted the brightness,
contrast , saturation and
vibrancy of the image. These
were raw files to begin with so
| did adjust them in Lightroom
first before bringing them into
Photoshop.

After that | had to create a new
layer and convert to a smart
object, this allowed to work on
multiple Photoshop files within
one document, and also that |
could directly edit all text on all
files as this is ‘non destructive’
editing.

ShiftsCtrl+S
AltsCtiss
Fi2

culep
AltShits Culs P

cula

;mony

* ffuser

bn & Orange
monystudio.org

Next you have to save this file,
but DO NOT SAVE IT TO A
FOLDER, it must just be saved
so that it remains as a non
destructive file as a layer within
the photography Photoshop
document.

Now that you have a label, you
have to adjust it to fit. This was
more difficult on the round
candles as | had to use multiple
warp effects to ensure it was
realistic, but for the reed diffuser
it was pretty much flat so | just
used the warp and perspective
tools.

Finally, you must duplicate the
label and do the same but flip
it horizontally and spend some
time tweaking to ensure it looks
realistic enough to pass as a true
untouched photograph.



Samples of Final Photography.

Harmony




Packaging.

Most of the packaging the client wanted
to be able to print that themselves, and
as they don’t have access to any adobe
software, | create to create these in
Photoshop and then manvally transfer
any layers over into a piece of software
that the client had access to. This enabled
them to be able to edit their own “Made
By” labels for various members of staff.
This was an idea we first proposed
on the day of the first meeting, as we
remembered the idea from LUSH and
thought it would work well here.

One issue was that we would not be on hand
to manually draw every staff member and
new people join, so we decided names were
best so that it's easier to work with staff
turnover.

Then the product labelling again like above,
can be printed by the client themselves on
sticker sheets, so that can adjust and print as
needed.

Bligg
COLiccng,,

H,
Way Me,tm on y

155
Btecnon

Harmony Hy

<k Candie
pual Wick 2 Orange

innamon -
?{\‘I\\'I‘VW‘Y\BW\WO\'\\{SK\)d\O o}

(Reddit 2021)

made 2 tl;
Sard:

made Y’

Alice

There's also some A5 Thank You cards that
can be manvally adjusted in power-point

The are available as illustrator files (in case
the client ever got a professional designer in)
and layer up power-point version so that the
client can go in and change text and print off
how ever many thank you cards they need.

They even have the ability to add a logo
say this was for a specific event and were
preparing gift boxes.

Hollie created the stamp to the right, which
can be used on any box of any dimensions,
as well as paper bags or tissue paper, which
gives the client flexibility with their packaging.

Below you can see my mock-up for the
clients branded packing tape. This is available
as jpg or illustrator files, so is easy for the
client to send to their printer of choice or
upload to 'Vista Print’ which would be our
recommendation.




Social
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Harmony's Instagram

The Linktree that | set
Account. up for Harmony, with

for Harmony.

links to every online
platform they have.

The client wished to have a
online/social media presence
including: Instagram, Twitter,
Facebook, TikTok, Pinterest and
Etsy.

To keep things simple and easy for
the client to implement, | chose to
use square social media posts as
they look good on every platform.
As well as having the original
illustrator files for designers if they
should ever need to use them, |
have also saved out each layer and
transferred them to a power-point
document, similar to the ‘Thank
You cards’, in which the client can
adjust text and save out the image
as a jpg ready to post.

This will ensue that even though the
social posts and plan | have created
only go on for 8 weeks, that the
client should be able to implement
the same system and generate
their own content.

API

The Pinterest account

d O O

The Pinterest boards
that | created for
Harmony, each
inspired by one

of their wellbeing
sections.

@ Brendan Clarke <brendan.clarke@trianglehousing.org.uk> E,ﬂ

09/12/2021 13:14

To: Hollie McCartney Cc: Lucy Fleming; Chloe Mooney; Hickey, Adrian; Mulrone, Claire

Hi Hollie

Don‘t know if you have located this page on SumUp yet?

https://developer.sumup.com/

When you say you wish access to SumUP, do you mean our actual SumUp account? That is
going to be difficult within our Governance arrangements I'm afraid.

We did advise against a TikTok
account as we went able to film any
content due to safety restrictions,
but the client was insistent so
one was created if the client ever
wishes to generate their own video
content.

Etsy was created so that the
client can create different types
of experimental products and
test them in real world to gain
customer feedback, which is very

important to help inform critical
decisions about the directions of
the business. When we were setting
this up however, we were unable to
proceed with creating a shop until
we added payment information.
We had asked previously for
this information but it wasn't
provided to us citing ‘Governance
arrangements' as an issue.



Reflections & Self Evaluation.

Working as a Team

Since Hollie, Chloe and myself had worked in
groups before throughout first and second
year (more specifically our designing with
data module) and the fact that each been out
on placement year and maintained contact
throughout that year, we all knew we would
work well together as a team when it came to
this module.

Apart from already being friends, we each had
learned skills from our placement that would
be invaluable, and between the 3 of us, at
least 1 person had experience in anything we
came across, whether that be specific client
scenarios or working on graphics, content
creation, or website work (although I think we
had the least amount of experience on that
front but pulled it off very well and learnt as
we went). As a collective, | think we had a lot
of really high quality skills to offer this project
and pulled it off well.

Applying Knowledge & Skills

All through our first, second year and final
year modules, we each have demonstrated
a great understanding of interactive media
as a concept, as well as the specific practices
within that, and were able to apply these to
working with the client.

Together as a collective, we showed that we
could gather information from the client
(as well some ready god design advice both
from Adrian and Claire, as well as from out
MED101 module), collate and organise it, then
turn that into real life examples of work that

fit the clients needs and expectation, while
maintaining the standard that Adrian requires
from the MED526 module. This is evidenced
through my mood boards and through our
teams benchmarking, as well as the brief and
pitch that we put together in a timely manner
to fitthe clients needs on he date that they had
specified. | think the most poinitent example
of thisis the ‘Revised Pitch Deck’, that we were
able to produce and turn around in the space
of 1 morning.

The skills we picked up from modules like MED
101 Fundamentals of Digital Design and MED
108 Interactive Development Environments,
reallygave usagoodfoundation of skillsto build
upon, and MED 101 helped me in particular
with both the Branding (the classic rule of
Black, White and 1 other colour really played
a key role here in concept development) and
the photographic artworking, as they helped
me sharpen my design skills and knowledge of
the full adobe creative suite.

Knowledge of Social Enterprise

This whole module was about applying our
skills in such a way that we could give back and
benefit the society that we've came from, so
we provided services to these organisations

that they would otherwise not be able to
afford.

We have each demonstrated throughout this
module that the academic knowledge from
both our course modules and placement year,
has been applied in such a way that we've
demonstrated a level of professional maturity.

We've learnt skills such as time management,
mutual client respect, organisational &
communication skills as well as understanding
the importance of producing high quality work
in a timely fashion. We have also learnt the
importance taking responsibility for managing
client, andhowtodothatinaeffective manner.

Working with the Client

Collectively as a team, we were able to all
contribute to the standard of work produced
and level of productivity that is required
within the production process, by applying
our knowledge and skills from previous years
modules and our experience of placement
year. We've each demonstrated a high
standard regarding our project management
skills, including prioritisation and structuring
of tasks (as demonstrated through our use of
basecamp and our excel spreadsheet),

Using our initiative and delivering on time (as
is demonstrated through our revised pitch
deck. This wasn't always the case however.
When it came down to the final deadline,
we were gracefully granted an extension,
due to a miscommunication with our client
which resulted in the website domain not
being verified, so was removed/taken down a
matter of hours before our final hand in time,
which meant that we had no website and no
assess to any of this content until the client
had clicked the relevant link sent to them and
verified their domain.

Both personally and as a group we would like
tosincerely thank Adrian for his understanding
of our unfortunate situation and giving us a

few days grace in order to try and get our site
back online and finished to the standard that
both us and he would expect.

Initially we didn't use basecamp much as it was
a new platform to us and we weren't entirely
sure of it's capabilities but once Hollie had
figured out haw to structure our to do lists and
deadlines, we put every piece of information
we could up their along with chatting in the
camp-fire and adding any updates to the
message board, not only for our sake but
also so that Adrian and Claire could both see
our progress in real time and assist where
necessary and guide us in the right direction.

Final Thoughts

Overall I think I'm really please and proud of
the work that my team and | have produced,
and the brand that we have crafted Harmony
tobecome. We worked well togetherasateam
(despite several website related setbacks) and
because of this we were able to produce some
amazing outputs for our client and create
some beautiful products.

Regardless of one of us getting snowed under
for several weeks due to a covid situation, we
go on with it and used technology to our
Advantage, at one point have to video call into
class. We were able to communicate with each
other through messenger and with our client,
via email and teams.

| believe that we more than met the clients
expectations, and provided them with a vision
of what Harmony could become.



Conclusion.

Despite the late nights and some stressful times, I've really
enjoyed this module and enjoyed having the opportunity to
work on a live project that has real world impact. I've loved
working with my team and taking leadership of graphics
and artworking and pushing myself to achieve a very
high standard of work, even with tasks I've never actually
attempted before. It's been great to have to opportunity to
take part in something almost freelance, whilst studying my
degree, asit’sreally helped me to demonstrate to myself the
skills that I did indeed learn throughout my placement year,
and its proven just how beneficial that year was. It made me
even more grateful that | ended up with such a great team
of people for placement and how vital the skills I learnt their
are, not only for this module but for any future projects and
for me as a designer, as a whole. My client handling skills in
particular I really honed and this served me well through the
brief stage. | personally feel that I've demonstrated a great
sense of initiative and work ethic, as well as leadership skills
when deciding to take charge of the overall project task list.

The one thing that did let us down was the knock on effect of
our website going down at the final hour, although we're not
entirely to blame for this and until the client had registered
thedomain, itwasalwaysgoingtogodown, wejusthappened
to catch it before the final hand in. This then meant that
we all had to jump on deck to try and get this sorted and
this in turn effected how timeliness of the remainder of the
assets that also needed to be handed in. Overall, | think we
produced a very professional and cohesive brand that has
plenty of potential to expand and grow organically as the
organisation itself does, and | believe that I tried my very
best to deliver this to the client.
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