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Production Log Social Platforumn

Social Media - Instagram

As a team, myself, Erin and Caragh worked together on different aspects of
Share Discovery Village's Instagram page to create the best possible out-
come that met the community partners needs and requirements. As it is free
to use Instagram, we did not have to worry about a budget or any additional
costs.

What Did | Do?

| had previously created all of the icons that would be used for the Insta-
gram highlights and for the icons that were being added onto the posts.

As | had already created most of the icons, | created the rest and finalised
everything so it was to a high quality. Whilst doing this, Caragh and Myself
created the Instagram highlights previously shown so that they were ready
to be handed over to Share Discovery Village. | then worked as a team with
Erin and Caragh to come up with Instagram post captions
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Docs & Files
As a group we created new brand guidelines for
Share Discovery Village that was made up from prosecr- | IREEE
our work as a team, an Instagram posting schedule 10TH DEC. €|
with over 500 images already treated and captions o S
created and Instagram story schedule with stories
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Guidelines updated.jpg
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Are we gonna do some jokes with a mixture of

short captions

That's what they seemed to like in the pitch
CARAGH

Yeah | think so - | can't see the images so I'm just

gonna base them on the activity - does that work

ok?

ME

Yeah should do

Got some jokey ones

Archery - “what does a skeleton use for archery?

A bone and marrow”

“Have you ever tried blindfolded archery? You

don’t know what you're missing”

Canoe - How do you row a canoe filled with

puppies?

Bring out the doggy paddle.

what do you call a canoe that's 50% off?

A sale boat.

Camping - You can’t run through a campsite. You
can only ran...Why?

Because it's past tents.

Why did the camp warden quit his job?
Because it was always in tents.

Mountain biking- Why couldn’t the mountain
bike continue? It was too tyred.
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short captions

That's what they seemed to like in the pitch

i CARAGH %

Yeah | think so - | can't see the images so I'm just
gonna base them on the activity - does that work
ok?

ME

Yeah should do

Got some jokey ones

Archery - "what does a skeleton use for archery?
A bone and marrow”

“Have you ever tried blindfolded archery? You
don't know what you're missing”

Canoe - How do you row a canoe filled with
puppies?

Bring out the doggy paddle.

what do you call a canoe that's 50% off?

A sale boat.

Camping - You can't run through a campsite. You
can only ran...Why?

Because it's past tents.

Why did the camp warden quit his job?
Because it was always in tents.

Mountain biking- Why couldn’t the mountain
bike continue? It was too tyred.

He's an absolute lightweight. Can't handlebars.
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Share Schedule -
Instagram posts
per day

25th March 26th March
2022 2022

...and 26 more

Lauren's Pitch Group Deck

Final My First
Concept Design
ThatMade  Deck With
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Pitch Concepts

Design Deck
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Saw Let’s Go Hydro add song lyrics in there
captions
Could do something like
& CARAGH %
IPhhh nice &2 will have a look
ME
“'Cause your life is one big adventure “
Or
" An adventure, waiting for ya' “
No idea what the song is but found it on google
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Prioduction Log Evaluation & Conclunsion
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Evaluation & Reflection

Working As A Team

From starting first year together, it was
an easy decision for the three of us to
pair up as a team. Our strengths bal-
anced each others, and we got on really
well which was a huge bonus. Although
we had not previously worked togeth-
er as a team, | don’t feel like that was a
disadvantage for us. | thoroughly en-
joyed working as a team with Erin and
Caragh as we were able to give each
other constant support and encourage-
ment when we needed it throughout the
project. As we were so close of friends,
we were able to critique each other'’s
work without anyone being offended by
what was said.

We all shared similar skills that we
picked up through our first two years as
Interactive Media students and shared a
similar aesthetic which would fit in great
with the type of project this was. Col-
lectively we worked well together and
shared an equal amount of work.

Working With A Client

Applying Knowledge &
Skills

Through various modules in our Inter-
active Media course, we were able to
demonstrate our skills that we had de-
veloped and apply them to this project
to a high standard. We all had skills in
After Effects, Photoshop, lllustrator and
Social Media, which was crucial for this
particular project and for working with
our community partner, Share Discov-
ery Village. Multiple modules previously
completed helped with the design work
as we had a wider imagination on what
we wanted to do whilst sticking to the
brand guidelines or in this case creating
new brand guidelines.

While having skills that were picked up
in our course, we also gained other skills
such as group work, time management
and organisation that came in useful
when completing this project. Prioritis-
ing particular tasks, delivering in time
and showing initiative were skills all of
us had and were able to bring forward
for this project.

Erin, Caragh and | enjoyed working with a client and following a particular
project that had a huge outcome. Through continuous communication with
our community partner we were able to build a work relationship with them
which allowed us to create work for them that was at a high standard and to
what they expected from us. Although Covid-19 stopped us from meeting in
person with our client, we were able to overcome this with the meetings on

zoom, back and forth emails and Basecamp.

After our first zoom call with the client, we all felt a lot more confident as to
what we were creating and this continued to develop with all of the commu-

nication that took place after this.
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Production Log Evaluation & Conclunsion

Conclusion

| am really pleased with the work that was created in this module and how
we were able to bring our work together to create such a huge overall out-
come. Being able to bring the skills that were developed during our time as
Interactive Media Students into a real life company was a surreal experience
and a taster as to what | could be doing once | finish my course.

Through many hurdles that our group overcame such as Covid-19, part time
jobs and myself being heavily pregnant and giving birth during working on
this project, | feel like this did not stop us from developing high quality work.
We overcame any difficulties through giving each other constant support
and reassurance through constant communication through Snapchat and
Basecamp.

As we continued to revise the work created, | feel that it was shown through
the quality of work and the time we spent on it was evident. Through cre-
ating step-by-step guides for the community partner on how to edit the
pictures the way we had and posting schedules, we went above and behind
for our community partner. This showed how determined our group was to
create the best outcome we could.

One thing | would change if | were to do this project again would be to use a
different platform to communicate as a group rather than Snapchat. This is
because snapchat deletes chats after 24 hours and doesn’t allow you to go
back and read conversations on the work we were doing. This wasn't a very
professional platform to work on and would definitely be reconsidered next
time a project like this was to come up. Another problem we faced was our
community partner not always including us in their emails that they sent but
instead we had to be sent what they said from our Project Manager, Claire.
This became tedious for both Claire and our group.




Production Log Jime Log

Time Log

Benchmarking 1hr 41mins

Meetings with Community Partner 2hrs
Brief @@ 2hrs 30mins

Design Deck € -~ 15hrs 59mins

Pitch Notes 3hrs 40mins

Pitch to Community Partner 50mins
Creating New Icons @@ 8hrs 15mins
Instagram Post Editing 9 1hr

Instagram Adverts 4hrs 15mins

Revising lcons 7hrs 35mins

Instagram Posting Schedule: Posts

and Stories @@ 7hrs 40mins

Production Log 30hrs 20mins
Uploading Everything to Basecamp 6hrs 50mins
Instagram Captions 2hrs 50mins

Class Time @™ 44 hrs
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Production Log Refernence

Reference

https://learning.ulster.ac.uk/bbcswebdav/pid-6230068-dt-content-
rid-23336616_1/courses/11239_2122/MED526%20Project-Social%20
2021%281%29.pdf

https://www.sharevillage.org/

https://www.linkedin.com/in/darragh-collins-0a201a1b1/

https://www.linkedin.com/in/claire-cassidy-53a4b6163/?originalSubdo-
main=uk




