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Meeting with Partner

O Claire Mulrane - Oct 3 - Notified 2 people

Edele and Thomas

| am delighted to inform you that your meeting with your partner will take place tomorrow morning
Tuesday 4th october at 10.00am on Microsoft Teams, we will be meeting with Christopher Cooper
from FDST.

| will issue a Teams invite to your Ulster University email account, please accept the invite.
Claire

%



)) AQ@al)uj aa
ladk AXK)VauQulQ

©a M Al) k& QA aMa A a
‘B! Qa" QAQa! Bmll)" a'QjaEQ ;#3- ! gl )kEa
kaBEhj&a;#1 kam AU " LE)! BEj )VI ] ad) k)E
"0"Q@ QABAY "a )k aaE
VB) " WEQ AEEI 8ARJ A'a
KYE "0k Q Q& ka aAF'Q
QA" @' X A" QAJ "
EAQ4E Yk Q VQ lak AQQa4g
,éé.‘

©4aQ) Q ElaM) "ul! AE
U AEQAl Q GAaQARA 18" 14) 1
Yk kaVva aBQa Ui

I YERIVadalw " )" "a

0" Q" QEAQ "

H QA ° aaQ"u



Foyle Down Syndrome Trust
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Message Board To-dos Docs & Files
Untitled PITCH DECK i
Last day of filming with the trust today. BENCHMARK :\:.Tooa.-c- PITCH PRE-PRO
Project-Social Wordpress Pass JIlT. -
User: fast Pass: EDELE = 1 & &’? K
Filming day 2 FDST briet . .
Hi all, We completed day 2 of filming rrepbmed
Filming. )
Hello, First day of filming went well SHOWREE BRIEF CLIENT
. IE INFO
Untitled =
Thomas and | will be filming all day with - = = =
£ Rina me and let know where u are : ==
Campfire Schedule
" Adrian HicKey 3:35pm
@ Edele Scott-Murphy 1:57pm
Corrections made to brief and re-u...
@ Edele Scott-Murphy 1:54pm
Afternoon, just incase my last mes...
Set important dates on a shared
Edele Scott-Murphy 12:36pm H o
@ : : schedule. Subscribe to events in Google
Afternoon, Christopher had signed ... s
Sop ' Cal, iCal, or Outlook.
g Claire Mulrone &:58pm
Great. Looking forward to your creat...
PITCH PRE-PRO SHOWREEL BRIEF
Foyle
Down
SOCIAL Syndrome TEMPLATE INTERVIE Showreel-
BB MEDIA Trust s w Edele =
QUESTION =
PITCH .pdf - = = p ! E o @ BEF;IF:;I:::RK
- = = = - FOST [1).pd!
FDST brief
e reveiwed STORYBOA MUSIC
i BNC o no.3.pdf RD -
U
CLIENT INFO
[ cocx |
Seplembar
Social
Programm...
Loge
dat.png Motes:
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Foyle Down Presence Comments

Syndrome

Trust

Website Yes Website is dated, all social media isn't linked and could do with

overall refresh

Facebook Yes Facebook is mostly used, good use of Hashtags and images.
Links to other social needs. Video content is good.

Instagram Yes Good use of hashtags, regular posts, clear concise feed.
Hashtags need to be updated and reel content should be used.

Twitter Yes Hasn't been used since 2021.

Youtube Yes N/A
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@ BRIEF

Add a to-do

Audience Research/Audience Demographic @) Edele S. £ Thomas M.
Production Schedule ® Edele 5. § Thomas M.

Project Outcomes- What we want to produce. @ Edele 5. § Thomas M.
Team introduction & Edele S.

Budget @ Edele s.
Visual Identity & Thomas M.

Project Summary @8 Edele S.

Delivery- outcome § Thomas M.

Project Aim & Thomas M.

Description of Community Partner @ Edele S.
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@ Christopher Cooper <christopher@fdst.org.uk> e T L
To: Edele Scott-Murphy Mo 214 07/3639 e

Hi Edele

The brief looks 100%, the only language | would change is ‘helping’ to empowering or enabling or but it
looks really good.

Many thanks

Christopher Cooper

Manager

Foyle Down Syndrome Trust

Phone 02871 343991

1st Floor Shared Future Centre | Cityview Park
61 Irish Street | Derry~Londonderry | BT47 2DB

www.foyledownsyndrometrust.org

Follow us on https://www. facebook.com/fayledownsyndrometrust




Deliverables

-3-4 min Video with interviews
-30s Social Med"i«g Cuts
-GIF | Animation of cutrent logo.

-Photos ,
-Content Calendar’
-Content Creation course ™.

£
The video will intreduce some of the key figures in the Trust including the
staff t§ the users/parents. The interviews will consist of a series of pre-
Gpprov'gd questions that will enable us to get shots that relate to the
ANSWErs. .
We intend to cover all all aspects of a Week in the life at FDST
showeasing the actives and  the educational support that they offer.
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22 completed — Archive list

@ EDELE
Add a to-do

research
Brief

1/1 completed - Archive list
@ THOMAS

Add a to-do

Logo animation
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- Proposal

FDST are locking to promote themselves through the
use of social media and video to raise the profile of
the Trust and of the work they do for families and
potential funders. Through our project we will create
a content plan for a social media campaign with
the video being the main piece for the campaign. A
series of 30s social media cuts, images and graphic
content will be included along with the content

calendar.

Creating this video gives FDST more of a voice one that can be projected across
all platforms and promotes the impact of the trust activities that can be
showcased across all platform and reach a larger audience and potential

funders.

The aim of the video is to showcase the
projects and activities that FDST run for the
T T children and young people who use the service.
Looking at the impact that they have on the
. local community and the support they offer to a
*  individual with Down Syndrome. We have been

: K‘gsked to focus on a 'Week in the life’ of

z é’hr\eryone at FDST, interviewing staff, service

- uséra and parents showcasing the activities

- Gnc}.lthe work that they are doing on a weekly
basis. By interviewing staff and service users we
wanl{ to get a personal feeling from our video
and|really showcase the individuals voices and
whg’it they gain from their time FDST.

/



Foyle Down syndrome Trust are looking tH‘E;ir content to target
funders/donators alongside those who wohlg benefit from their services.
The content created for the social media carﬁpgign will be aiming to
demonstrate to funders why FDST need long term\hwestment while
simultaneously displaying online the services they off;'r“'tmd__h_t_:-w it is

beneficial to the user.

With use of appropriate hashtags we aim to find our audience-

Using popular hashtags such as #downsyndromeawarness
#dowsyndromerocks and creating a community based around
#foyledownsyndrometrust where others can promote and connect
through the one hashtag, creating a supportive community.

By using the popular hashtags you get your posts into a very active
space, where others around the world can view your posts and
engage with them.

Creating a corporate and professional style video that will appeal to
existing and potential new funders. We will create a short informative and
engaging video sharing the impact of the work done by FDST.



Final Summar

*,

AN

Overall with the tools and media content provided by us Foyle Down
Syndrome Trust will have a professional promotional video along with a
Social Media campaign to promote this. We will create the resources
needed to continue to boost their online platforms and harness the power of
Social Media to share the amazing impact of the services that the trust
provides.
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