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The aims of this module is to give students;

- An opportunity to work as a team

- An opportunity to draw together knowledge and skills 
developed in previous modules and to apply these to a    
major project

- Knowledge of social enterprise and how to apply 
interactive media ideas and concepts to this area

- The ability to develop a sustained interactive 
production as part of a live brief.

This production log is a documentation, outline 
and review of all the work which has been created 
throughout the 12 weeks of the semester as part of 
this module and also all of the work made for the 
community partner. Throughout the semester I have 
kept notes, messages and meetings which I am bringing 
all together to create this production log, which will show 
the thought process behind all of the decisions made 
throughout the process.

This module MED 526 - Interactivity for Social 
Enterprise offers all of us students the opportunity to 
be able to work with a community partner to develop 
a creative brief and also create the content that the 
community partner wants. This module has offered me 
the opportunity to be able to work as part of a team 
under the guidance of Adrian Hickey and Claire Mulrone, 
to be able to develop an interactive production at the 
end of the semester.

Introduction
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Our team chose Sported as the community partner 
which we would like to work with the most. We thought 
after reading the project specification and skills required 
that it suited us best in regards to what they wanted and 
the skills which we had. After choosing the community 
partners we had to have a meeting to learn more about 
them and what the wanted us to create to allow us to 
make a brief for them. 

Project
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Mia - 
After completing a placement year with 
Ulster University’s Global Engagement 
Department, she has a strong interest 
in creating graphics and videos along 
with creating content for social media 
campaigns

Michelle - 
Has completed a year’s work placement 
in Ulster GAA’s Digital Communications 
team in which she was involved in the 
creation and output of their campaigns. 
This experience has given her skills in 
graphic design, photography and social 
media output.

Bethany - 
Has a strong interest in graphic design 
with experience through the different 
modules throughout the years in the 
interactive media course. 

Meet the Team
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Sported is an organisation and a UK wide charity with the main aim of 
being able to promote equality and fairness for all young people to be 
able to reach their full potential. Sported supports grassroots sports and 
helps underfunded clubs to be able to support communities.
We are focusing on Sported in NI, there is more than 200 groups in NI 
within communities which are led by passionate people running different 
initiatives helping young people from their communities be able to 
succeed. They provide expertise and resources to help community groups 
thrive.

Who is the community

partner?
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DATE: Wednesday 5th October @ 10:30am
WHERE: Online-Microsoft Teams
ATTENDANCE: Claire, Judith, Michelle, Mia and myself

The initial meeting with Judith from Sported, I thought went really well! 
This was the first client meeting I had ever done and it gave me a look into 
what it would be like if I were to work in a studio. The first meeting allowed 
us to gain a clearer understanding of who Sported was as an organisation 
and also what they wanted us to create. Following this meeting we were 
able to get started on creating the brief with the information that Judith 
gave us at the meeting.

After the initial meeting Judith emailed with useful information such as 
brand guidelines which we had to follow throughout the project.

We got confirmation from Claire about our meeting with Sported, 
where we would meet with Judith to discuss in more detail about 
who sported is and what they wanted us to create specifically. 

Initial Meeting
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These were a few notes that I took during the meeting with Judith: 
highlighting key words, aims of sported and also about the different social 
media campaigns.
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After the initial meeting, we had with Judith, after learning more about 
who Sported is and what they do we started the development process. 
This included an evaluation of other similar organisations which are 
related to the project that we would be creating by benchmarking. 
Instead of looking at other organisations, we looked more at social 
media campaigns related to what we would be making (LQGBT+, 
International Women’s Day and Autism Awareness Day). 

For each social media campaign, we looked at three different 
campaigns to evaluate them all, as there were three of us in the team 
we took one campaign each. I took International Women’s Day, Michelle 
took LGBTQ+ History Month and Mia took Autism Awareness Day to 
research into. Doing this helps to be able to view other organisations and 
compare them by seeing the strengths and weaknesses of each one. 

After researching and looking through all of the different examples 
we then created a table to summarise what our findings were. 
Throughout the research and within the table we wanted to highlight first 
impressions, visual identity and content.

LGBTQ+ HISTORY MONTH - Rainbow Project, Cara Friend, Aeracha 
Uladh - Michelle

Autism Awareness Day - Autism NI, Sports for Autism, National 
Autistic Society - Mia

International Women’s Day - This Girl Can, International Women’s 
Day (socials), Glow NI - Bethany

Benchmarking Process
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After benchmarking three different social media accounts based on their 
campaigns on Twitter, Facebook and Instagram - This Girl Can came out 
with the best practise. Their campaign follows a clear theme throughout 
with high quality content including photos and videos. Their posts are in 
line with their target audience and chief aim is which is to encourage and 
motivate girls to keep active.

Benchmarking
International Women’s Day
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Creating

the

Brief
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After having our first meeting with Judith from Sported, we started to think 
about the process of creating our brief for the community partner. The 
purpose of creating this brief was to show Judith what our plans were and 
how we were going to meet her expectations of what Sported wanted 
us to create. There were many different aspects we had to think about 
including within the brief to clearly lay out our ideas, these included: 

Community partner, project, objectives, target audience, deliverables, 
benchmarking, tone, message and style, timing, budget and meet the 
team.

We had a team meeting where we were able to discuss what we thought 
initially about the brief and this is when we split up each element under 
the headings between us. Michelle did community partner, project, 
objectives and target audience. I was in charge of deliverables, IWD 
benchmarking, tone, message and style and also time line. Mia did the 
remaining two headings of Budget and Meet the team, but she also 
created the brief document and brought both mine and Michelle’s work 
into one brief.  

We originally started working on the brief, where we created our first 
version of it by bringing all our individual research and work together 
into one document, although at this point we were a bit confused with 
what we were creating at this point of the process. After talking with 
Adrian and Claire in class we got back on track and understood fully with 
what needed to be done. We were also confused when it came to the 
benchmarking process as we originally were trying to find organisations 
similar to Sported, but as Claire and Adrian pointed out we should 
just look at social media campaigns relating to the ones we would be 
creating. They gave us a few ideas of what we could benchmark which 
was very helpful and we quickly were back on the right track after that!

Brief
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The tasks I was in charge of was : 

- Deliverables
- International Women’s Day benchmark
- Tone, message and style
- Time line



16



17



18



19



20

We uploaded our final version of the brief onto basecamp 
and talked with Adrian and Claire to make sure it was all good 
to send off to Judith to get her feedback and to sign off! We 
sent the brief to her on 21st October and she got back to us 
on 24th with only a few minor changes which would be easily 
changed. We changed them as soon as we could and got the 
brief document back to her for Judith to sign off and she was 
happy to proceed with the project on 8th November.
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Official sign off of the 
brief! We can start 
working on our pitches.

Brief feedback & adjustment
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Initial 
Ideas
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Moodboard - AAD

The colour blue 
supports the awareness 
of autism - it gives a 
calm feeling

Rainbow represents the range 
of abilities and challenges for 
each individual who has autism. 
The infinity symbol represents 
inclusivity

Autism 
Awareness 

Day
Jigsaw pieces with different 
shapes and colours represents 
the people and the families who 
have autism

Before I began the creative aspect of this project, I wanted 
to create a moodboard for each campaign. This is when I 
researched into more about each celebration and found out 
things which could help me for when I was creating content. I 
added pictures for inspiration of things that I liked and things that 
would help me create my own designs such as symbols and the 
representing colours. By doing this research it really helped me 
get more inspiration and gave me somewhere to start designing. 

Although we had to follow the Sported brand guideline and stick 
to their limited colour palette, we made it work!

For each campaign I wanted to keep it all similar and consistent 
I wanted to create a 9 grid on Instagram, stand alone graphics, a 
video and also an animated GIF for each. 
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International 
Womens Day

Purple, green and white are the colours that 
represents International Women’s Day

The use of photography with a quote or 
hashtag overlayed ontop of image

Representing all women in all different types of sport

The mimosa flower is used to 
symbolise International Womens 
Day and represents sensibility,  
strength and sensitivity

International Womens 
Day logo

Bright and bold 
typography with the 
use of illustrations

Moodboard - IWD
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Moodboard - LGBTQ+

LGBTQ History Month has three 
taglines - 
Claiming our past
Celebrating our present
Creating our future

Motion graphics / animation with 
statistics and stories using a 
voiceover

LGBTQ+
hISTORY
month

Showing the history of sport in 
LGBTQ+ history month using a 
timline
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After researching more into AAD to 
start off with creating the graphics 
I wanted to use the symbol of a 
jigsaw is a well known symbol for 
supporting people with autism. I 
began by drawing a jigsaw piece 
in illustrator and they thought 
about creating four pieces joined 
together in the shape and size of 
a 9 grid on Instagram. I layed this 
out in 9 artboads on illustrator and 
got to thinking how I could create a 
graphic. 

I then saved a few images from 
the Sported website and social 
media posts to use as examples. 
I played a round with a few ideas 
and quickly realised how best I 
should lay them out. 

I used the pen tool to make a 
clipping mask of the images in 
the shapes of the jigsaw pieces to 
make them all fit correctly in each 
space, I highlighted them blue as a 
way of #LightItUpBlue.

I then thought about putting the 
animated GIF into the middle post of 
the grid.

I based the whole Autism Awareness 
campaign around the hashtag 
#LightItUpBlue

Initial Designs - AAD
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Aswell as having the 9 grid posts for Instagram, I also need a standalone 
post for the other socials that Sported use. I based this image off my 
previous one and made another version to see what was best. 

Again I used the jigsaw piece as the main symbol and input photographs 
into that shape. I tried different colour ways of the image background 
and the jigsaw outline and thought the dark blue and yellow was best.

I came up with the idea for the 
animated GIF, initially for the pitch 
I didn’t actually make the GIF I just 
drew the light bulb image and 
used it describe to Judith what 
would happen and how I would 
like to animate it - which was the 
light bulb coming in and then 
lighting the screen up blue with 
the hashtag and Sported logo.
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For the LGBTQ+ campaign 
I started by drawing out 
different silhouettes using 
an app called Procreate 
- I wanted to use these 
illustrations rather than 
photographs of people to 
allow anonymity.

I wanted to make it 
bright and bold to 
really stand out within 
the instagram grid, 
so I used the rainbow 
colours of the LGBTQ 
flag. I also made it 
obvious as to what was 
being celebrated by 
using the big bold font 
of each letter. I added 
the silhouettes to the 
background and made 
them overlap onto the 
next colour to lead you 
on to the next post. I 
also added an image in 
the middle three posts 
where I wanted a group 
image of people from 
Sported.

Initial Designs - LGBTQ+
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Aswell as creating graphics for all social media accounts, I 
wanted to create an animated GIF. Initially I thought about 
a simple GIF with the colours coming in like the flag, with a 
wavy animation and then coming in with Sported supports 
LGBTQ+ History Month!

Aswell as having the 9 grid posts for Instagram, I also needed standalone 
images for the month campaign. The other posts which I wanted to 
create used photography rather than silhouettes. The images showed 
teammates and the community in sported without showing any faces 
again to allow anonymity.

In the standalone images I would use short quotes of peoples 
experiences within sported, highlighting the key word in the rainbow 
colours.
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Initial Designs - IWD

After researching about 
International Women’s 
Day, I found that the main 
colours used to represent 
were green and purple 
and also that there was a 
purple symbol which is used 
to celebrate the day. So I 
wanted to incorporate those 
into the designs even though 
we had to follow the Sported 
colour palette I thought I 
would let Judith see both 
options. I started by drawing 
out the symbol and thought 
it would be a good idea to 
insert an image into the 
blank space in the middle 
of it. I put it in each corner 
as these images would also 
work as standalone images. 
I made it clear by using the 
by using the big bold letters 
to showcase what they were 
celebrating! I used purple 
and green in one, and then 
used the blue and yellow of 
Sported in the other. I much 
prefer the top version of the 
IWD colour palette.
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Aswell as having the 9 grid posts for Instagram, I also needed to create 
standalone graphics to post on the other social media accounts on the 
run up to International Women’s Day. By creating the 9 grid, I had four 
standalone posts which I can take from it but also created another one 
with the hashtags included again using the purple colour and Sported’s 
colours.

I also wanted to create an animated GIF for International Women’s Day 
and this would be animation of the post above. I wanted the hashtag 
to stay in place and animate the words to change between - strong, 
powerful and confident.
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Although I am happy with how the designs have turned out. I should 
have come up with the concepts a lot earlier in the process to allow time 
to have feedback from Adrian and Claire. 

I only uploaded the final pitch ideas, the day before the pitch only 
allowing feedback in the class the day of the pitch. This only allowed 
me to make quick changes although if I created the concepts earlier 
in the process, the feedback would have allowed me to create an even 
stronger social media campaign for the community partner. 

From the feedback, I did get I needed to make all of the autism 
awareness graphics using all of the same blues as once I put them all 
together I used different blue colours. Also for the International Women’s 
Day graphics  there was too much writing going on, if I had more time 
I could have made the graphics overlap over a few posts but again I 
didn’t have enough time so had to roll with what I had! 

Of all the things that I have created, I think my favourite one was the 
LGBTQ+ History Month campaign. Specifically, the Instagram grid 
because it so bold and bright, and it is very easy to be able to tell what 
we are celebrating which makes it stand out!

Reflection of designs
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Creating

the

Pitch
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The Pitch - AAD
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The Pitch - IWD
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The Pitch - LGBTQ+
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These documents on the previous pages were my individual pitches 
which I was presenting to Judith. Each team member did one design 
deck per social media campaign - LGBTQ+ History Month, Autism 
Awareness Day  and International Women’s Day. To ensure we all had a 
consistent layout of pitch documents we used the same mock-ups and 
layouts.

DATE: 17th December
WHERE: Coleraine Campus
ATTENDANCE: Claire, Judith, Michelle, Mia and myself 

We met with Judith on campus to be able to do our pitch in person. 
Before going in to do the pitch I was nervous because I had never done 
anything like this before! We also came up with the order of Michelle 
pitching her ideas first, then me and then Mia went last. I think overall our 
pitches turned out really well and Judith like what we had designed as 
out initial ideas for the campaigns.
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These are notes that Claire took down during our meeting with 
Judith when we were each pitching our ideas.

Overall for LGBTQ+ History Month campaign, Judith liked 
Michelle’s videos. For the International Women’s Day she liked 
Mia’s pitch and for Autism Awareness she liked a mix between 
mine and Mia’s ideas (my graphics,hashtag and GIF and Mia’s 
video idea). When it came to the hashtag I used, we collectively 
thought it would be better to just make it #LightItUp as it is 
shorter.

We changed the pitch decks to align with what Judith liked 
from each of our individual pitches, into three separate 
documents for each campaign. We sent them off to her to 
make sure she was happy with everything included.

Feedback from pitch
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Before we sent the email about our revised pitches, as a 
team we were discussing about the LGBTQ+ History Month 
Campaign 9 grid instagram post. And after thinking about 
it we made the decision that it was best to not create this 
as it wouldn’t look right when being posted, we let Judith 
know and she was glad that we picked up on it and was 
happy to proceed with the project.

Revised pitch
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Final 

Outcomes 
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When it came to creating the final outcomes we thought it would be a 
good idea to let the person who pitched the idea of what Judith wanted 
to create them as they understood exactly what they wanted it to 
look like at the end of the process. Michelle took the lgbtq+ campaign 
as Judith really liked her motion graphic videos that she pitched. Mia 
created the International Women’s Day campaign and I made the 
content for Autism Awareness. We were all able to help each other by 
giving opinions and advice if needed during the process of creating the 
content. 
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Judith got back to us about 
introductions for filming, 
she gave us a few contact 
details for some clubs and 
we reached out to them 
to set up dates for filming 
content.

We ran into a few problems 
after contacting all of the 
clubs Judith gave us details 
for, some of them had already 
finished their training for this 
year, some cancelled their 
training session and then 
we had to cancel one of the 
filming days due to weather 
conditions - it wasn’t looking 
great at this point!

Due to running into a few 
problems at this point in the 
project we had a meeting to 
discuss about what we could 
do as plan b, we thought 
about emailing Judith to ask 
if there was any previous 
images or footage which we 
would be able to use. She got 
back quickly with quotes and 
footage! So we got started in 
creating our content!

Filming
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We only had one successful filming night at Randalstown Hockey Club, 
where we got some photographs and filming done to help with creating 
our content for the campaigns.

We went to their training session on 
7th December, collected images and 
footage and uploaded all of the files 
onto Basecamp into a folder in docs 
and files so everyone has access to 
them easily.
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With already having most of the graphics done due to creating it for the 
pitch I just had to replace the images and fix it up a bit! I replaced the 
images with some that we took and the photos which Judith sent us 
added a blue overlay and placed on the sported logo. 

I played about with the other images being black and white or colour but 
made the decision colour would be better as I want it to stand out and I 
feel like when it is in colour it is more positive! I also changed the colour 
of the jigsaw pieces to the sported yellow colour rather than blue to 
make it stand out even more which I think definitely looks a lot better. 

I also created another standalone image using the same concept of 
the four jigsaw pieces and photography only this time only using four 
images with the blue overlay and again made it with the blue and yellow 
jigsaw pieces but chose the yellow to match the other graphics on 
Instagram. 

Designing final outcomes -

Graphics
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When beginning to create the GIF I struggled on how to make it look 
good initially my idea was for it just to be a light bulb and it to light up 
blue. During the pitch Judith and the team talked about it starting out as 
an infinity sign and turning into a light bulb shape and then lighting up 
blue with the hashtag. 

So I got into illustrator and drew a light bulb shape, each part on a 
different layer and also drew an infinity sign - made these the same 
thickness and chose that they look best in the sported yellow colour. 

When in after effects I played around with different ideas, initially I wasn’t 
sure how to make it look good by turning from the infinity shape into 
light bulb. I stared by inserting the infinity symbol and creating a trim 
path for it to come in smoothly and then drawing a continuous line while 
moving a camera into the light bulb although I thought this looked ok, I 
still wasn’t fully happy it as it wasn’t what I imagined it to be like.

So then I started to insert the light bulb and use a trim path, making it 
smooth by adding easy ease and after the light bulb came in I made the 
screen light up blue added the hashtag and sported logo and showed 
it to my team and Adrian. Adrian showed me a useful YouTube video for 
object transition - to help with the infinity into the light bulb. This video 
then led me to researching a bit more about object transition finding 
another video which really helped me create the final outcome. 

I really liked the final outcome of the animated GIF and really happy with 
how it turned out in the end, because at the start I was struggling with 
how to make it look good! The feedback was good, once I had showed 
the team the final GIF.

Designing final outcomes -

GIF
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Designing final outcomes -

Video
The GIF took a little longer to do than I thought it would but after getting 
it done, we had a team meeting on Microsoft Teams where we let each 
team member know how we were getting on with our tasks on the to-
do list and this is where I said I would be happy to create the Autism 
Awareness Day Video. 

I started by downloading all of the video footage files that Judith had 
sent over and watched the video files we had filmed and downloaded 
a few of them from basecamp. As this video was Mia’s initial idea, I also 
downloaded a copy of the video storyboards that she had pitched to 
Judith. 

Due to cancelling our final filming day we didn’t get any of the sported 
volunteers or players to be able to voice over the quotes or say “Light It 
Up” to camera - as at short notice due to Mia and Michelle being close 
to campus they got their friends as actors to use to film these parts and I 
think it turned out good! 

As this video included motion graphics of kinetic typography, I created 
one of these motion graphics on after effects and Mia did the others as 
she had got the illustrations already made from her pitch earlier in the 
process. 

I went on the PixaBay to search and download some royalty free music, 
as a team we decided that gentle music would be best suited for this 
type of video. I found a few different songs and listened to each and 
picked on I thought was best - I uploaded it onto basecamp in the 
camp-fire to get the others opinions and they both thought it sounded 
good so I got started with the editing. 

I edited it altogether in according to what was in the storyboards and I 
am happy with how it turned out in the end!  
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We created a social media calender as part of our 
deliverables for the community partner. This document 
was made to clearly set out what file needs to be posted, 
what social media it needs to be posted on and also the 
time at which it should be posted at. We renamed all of the 
documents to clearly state which was which, to make it easier 
to follow along (naming them clearly such as AAD_GIF1). With 
there being three different campaigns, we each took one 
campaign and wrote out captions and hashtags for each post, 
I did Autism Awareness Day, Michelle did LGBTQ+ History Month 
and Mia did International Women’s Day.

Social Media Calendar
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When we were approaching the final deadline of submitting the final 
outcomes, on 16th December. We created a folder on docs and files on 
Basecamp called “Claire Final Outcomes”. We all organised the files into 
separate folders according to the social media campaigns, in an order 
which was easy to navigate with clearly named labels to separate all 
elements as it is important to be organised.

To make it clear we made a main folder and within that folder we 
had separate ones for each campaign, and then inside that folder we 
separated the graphics, videos and gifs each in a folder. We also named 
all of the files an appropriate name according to what we had written in 
the social media calendar to make sure it was easy for the community 
partner when it comes to uploading the content to the social media 
platforms. The way we have uploaded to Basecamp is easy to navigate 
and understand with names clearly labelled.

I contributed to the final handin by uploading:

•	 AAD_VIDEO  
•	 AAD_GRID(1-9)
•	 AAD_GRAPHIC
•	 AAD_GIF
•	 Captions and hashtags to go along with each post.

Final handover of files

Basecamp
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Throughout the whole 12 weeks of the semester, we as a team used an 
app called ‘Basecamp’ to be able to manage our project effectively 
throughout.

 Having a place like Basecamp to manage the project was definitely 
important to us as it has many different features such as docs and 
files, schedules, to-do lists and also camp-fire where it was easy to 
communicate with the team. We used camp-fire as our main way 
of communicating with each other when we needed to chat about 
something or if any of us needed advice to see what everyone thought 
about the work, and where we made some decisions. 

Using Basecamp was also a way of letting Adrian and Claire see how we 
were getting on with the project and as a way of communicating with 
them if needed. 

The team also had a Whatsapp group chat as another way of 
communicating, but we mainly used Basecamp as it keeps everything 
all in one place! We also used Microsoft Teams a few times as a way 
of catching up with each other to ensure we were all on track with our 
tasks. A lot of our communication was in person during uni in class and 
afterwards as it was much easier to communicate in person rather than 
over the internet. 

To be able to track how much time I was spending on different tasks, I 
used an app called ‘Clockify’. Using this app allowed me to start a timer 
when I was working on different aspects of the project and allowed me 
to track the timing throughout the whole semester. It made it easy to see 
how much time I was spending on individual tasks. 

Project Management
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Evaluation and Reflection
TEAMWORK:
I feel like Mia, Michelle and I worked really well as team throughout this 
process. Even though at the start of the year I didn’t know them due to 
me coming straight from second year and them being on placement 
year it was really easy to get along with them, which helped when 
it came to communication throughout the project. We were able to 
communicate well by giving each other our opinions and any advice or 
help when needed. We all had our own skills which we used to develop 
the social media campaigns and I think it turned out really well which 
was down to us working well as a team!

APPLYING KNOWLEDGE AND SKILLS:
Throughout this semester and the process of creating to a brief for 
the community partner, I have been able to apply all of my skills and 
knowledge that I have learnt throughout my time so far studying 
Interactive Media from modules like ‘Fundamentals of Digital Design’ 
and ‘Designing for Data’. During this process as a team, we were able to 
gather information, organise it and utilise the ideas during the different 
stages. I was able to use my skills in Adobe Creative Cloud which were 
essential when it came to creating our content for the community 
partner, using Illustrator, After Effects and Premiere Pro. As a team, we 
were all able to put our knowledge and skills together to make the right 
decisions throughout when it came to creating the final social media 
campaigns. 

WORKING WITH A CLIENT:
This was a really great experience for me, as I didn’t go out on 
placement year this gave me experience of working within a team with 
a client and working to a live brief. Working with the community partner 
was enjoyable, Judith was very helpful when it came to any problems 
we ran into and enthusiastic about what we were creating. She replied 
quickly so we weren’t waiting around for responses and told us to email 
her if we had any problems. Using basecamp really helped us when 
working with the client, as we were able to make quick decisions when 
it came to communicating with her. I learnt a lot through this module 
when it comes to working with a client and overall really enjoyed it!

KNOWLEDGE OF SOCIAL ENTERPRISE:
Our preparing for placement modules gave us experience of what it 
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Evaluation and Reflection
would be like the work within the design industry, we are putting our 
skills we have learnt back into society by creating this brief. We were 
told about the skills that are important such as time management, 
communication and organisation. I feel like as a team using Basecamp 
really helped with these skills as everything was all in one place, we 
were able to communicate easily with each other, organise all of our 
documents professionally and also writing to-do lists and schedules 
really helped with our time management.

CONCLUSION:
Overall this has been a positive experience and I am really happy 
with the final outcomes of the social media campaigns that we have 
created! I have found it exciting working with the community partner as 
part of a live brief, as well as working well within our group. It enabled me 
to show the skills that I have and improved on my organisation and time 
management skills. It gave me experience of what I could be doing after 
I graduate and finish the course. I feel like we all contributed equally to 
this project and created the best deliverables that we could!
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Timings

I have used clockify as a way of tracking my time throughout the project. 
My total was around 64 hours, although I know that this is not accurate 
at all as it doesn’t include all meetings or times where we worked in class 
or after class. This is because it was difficult to remember to turn on the 
timer every time I started working on something!
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Final Feedback 

After we had submitted our final files onto basecamp, we also sent them 
over to Judith to get her opinions and any feedback. Although she said 
she was busy and couldn’t provide in depth feedback - she said what 
she liked about each campaign and there is no obvious gaps or things 
she would change at first glance.

Judith also said that what we shared with her had exceeded her 
expectations!
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