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INTRODUCTION

Project Social involves partnering social
media students with community partners to
complete interactive media projects. Project
Social is a double award module that allows
students to become independent media
producers using skills obtained through
placement and the modules studied in year
1and 2. The objective Project Social is to
allow students to develop their individual
media skills in a group environment with

the guidance of Adrian Hickey as creative
director and Claire Mulrone as project

Manager.

As part of Project Social my group was
partnered with Basketball NI and tasked with
promoting the sport of basketball to women.
Our group consisted of Sarah McGarrity,
Noble Moncy and myself. Throughout this
partnership our group worked alongside
existing female basketball teams: the Newry
Fliers and Antrim Jets.

Initially our group held a meeting to help
identify each other’s skills and strengths

and we agreed that a project based on
photography, film and social media would best

suit are skillsets.
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INTRODUCTION

Initially our group held a meeting to help identify each other’s skills and strengths and we
agreed that a project based on photography, film and social media would best suit are

skillsets.

Subsequently, Claire and Adrian presented 11 projects for community partners all of which

required different media skillsets to produce the final project.

As a group, we made a selection of 3. Our first choice was partnering with NI Sports Forum
with The Daily Mile Network NI being our 2nd choice and Leander Swimming Club as are
final choice. Sports Forum NI was highly

Sports Forum NI was the preferred choice of several groups however the partnership
was ultimately awarded to our group because of our skillset and the experience | had
already achieved through my current job in the sports industry as Sports Ambassador

in Ulster University and through my previous placement within Ulster GAA. | understood
the flexibility needed for this project and how to obtain a strong presence on social media

through film and photography.

The Sports NI Forum project was to give a visual identity to women’s sports and to capture
the work that goes behind the scenes. We were tasked with using the creative media
outputs of film, photography, and adobe to capture sports activities across the North and

to advertise through social media platforms. The main focus for the Sports NI Forum being

an “Independent Voice of Voluntary Sport in Northern Ireland”.

PS5
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ABOUT SPORTS FORUM NI

Sports Forum NI currently work with over
70 sports organisations including Ulster
GAA (where | undertook my previous
placement). Originally the main focus of the
project with Sport Forum NI was to create

a visual identity of women’s sports in line
with the company’s manifesto. Sports Forum
NI aims to provide gender inclusivity and to
give better facilities to women, ultimately
increasing the investments in sports and

events.

Our first meeting with Sports Forum NI

took place on Thursday 12th October with
Richard and Niamh using Microsoft Teams.
The meeting was led by the project manager,
Claire Mulroe with the purpose of gathering
a better understanding of the project, it’s
size and to discuss deadlines. Taking all
aspects into account, it was agreed that

the project should focus on a single club
within Sports Forum. A range of sports were
discussed including boxing and basketball.
On 13th October Claire confirmed that the
partnership project would be Basketball NI
and would follow a similar, but more focused,

criteria as Sports Forum NI.

https:/www.nisf.net
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BASECAMP RESPONSE
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Afternoon team, B
are you available tomorrow, Wednesday morning at 11.30am for a teams meeting,
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+
Q Noble Moncy
Yes I'm available at that time
e Sarah McGarrity
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Sent from Outlook for 08 <
e mi]
(@ SehGeaghegan @, s
2 @ 0O & vpdae X | % Project Sociel W x | o Email-SashGe x | @ FinalProduct-( X | @ Sarsh3rdYeart x | @ Home-Cawva x| + v = L1 <
« (3 hitps//3 basecamp.com/3656214/buckets/ 34528577 /messages/6655577¢ A s @ & = @ | Lr]
&) Basecamp RHome o Uneup WPings eyl @ Actvity O MySwh O Find e
NI Sports Forum - i Board &
" -
Update
rone - Oct 16 - Notified 4 people &
-]
Team
| didn't get an email today as | expected! | will follow this up first thing tomormow! &
Getting a meeting a priority!
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FIRST MEETING

Claire Mulroe chaired our first interview with Sports Forum NI with the objective being

to establish what they wanted to gain from the project. Before entering the meeting,
Noble, Sarah and | had collectively researched the organisation to gain some background
knowledge on the forum and its umbrella clubs. Using a benchmarking process, | worked
on 2 different sporting bodies - Cycling Ireland and Ulster GAA, researching good practice

within the world of sport.

Sports NI proposed working with small to medium organisations. They proposed that the
work would be to provide profile-raising material to promote their sports through a social
media piece which would encourage others to become involved. The task presented was to

capture the impact of the organisations on the governing body.

Given the time frame and the lateness in the season the Chairman (Claire) queried whether
there was any existing footage that could be utilised however it was determined that this
was unlikely and agreed that as part of our project we would have to go out and capture the
content for ourselves. Our first meeting concluded early as the Sports NI representatives
said there were several clubs in mind for this project but this would have to be but due to

the timeframe these needed to be sifted.

Correspondence was subsequently received advising that Basketball NI became the

selected company for our ‘Project Social’ therefore turning a project for Sports Forum NI

to a project for Basketball NI.
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ABOUT BASKETBALL NI
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Basketball @

Northern Ireland

Basketball Nl is a voluntary organisation working under the umbrella of FIBA, the
International Basketball Federation which is the world governing body for basketball.
Basketball NI have 18 clubs with 23 teams and 1,200 registered players. They hold 522

games annually.

Basketball NI promotes and delivers the sport of basketball and physical recreation,
throughout Northern Ireland with women and junior Basketball being the focus of this

campaign. This ultimately results in improved physical health and wellbeing.

Basketball NI strive to raise awareness of the game in all its forms and identified 2 of their
23 clubs, (Antrim Jets and Newry Fliers) as being ideal candidates for this promotion.
The objective of our project was to raise the selected club’s social media presence to

encourage new players of all abilities to participate in games and events.

Basketball NI were amenable to the idea of new promotional videos along with a social
media campaign which would remain accessible, post project, for volunteers to adapt. The
agreed project was to include brand guidelines, new slogans, action shots, social media
templates and a promotional video - using creative media outputs of film, photography and
Adobe. These would capture the sports activities across the North and advertise them

through social media platforms.
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ANTRIM JETS

Antrim Jets first began as an American
football team playing in the Irish American
Football League. As a result of the
success of the American football team

it was decided to float the idea of a
basketball team within Antrim town. The
club was founded post-Covid to deliver

a cross community sport for all ages in
Antrim Leisure Centre. The club has a
strong presence within Antrim and the aim
of our project was to create a social media
approach to help them engage with their

supporters.

NEWRY FLIERS

In contrast to Antrim jets, Newry Fliers
basketball has been operational for

over 30 years. Regardless of age or
gender, they provide training in the Abbey
Christian Brothers Secondary School.
While participation in men’s basketball
has remained strong, the female following
of the game has rapidly decreased. Young
girls tend to drop out of the sport once
they are in their mid-teens. The aim of
our project with Newry Fliers was to

help promote their female sessions by

documenting training and games using

— 1 1

SKETBALL NI
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SECOND MEETING

Our 2nd meeting took place on the 18th of October. Once again, Claire Mulroe, (Project
Manager) conducted the meeting. The objective of this meeting was to gain a better
understanding of Basketball NI and develop ideas on how we could promote their sport.
Lauren McCullough, Club Engagement Officer attended to represent Basketball NI. The
original deadline for this project was 19th of October which gave a very tight turnaround

with the expectation to create something to professional standards.

Lauren advised that the juniors’ basketball had a strong following and Antrim Jets junior
teams will be affiliated next year. Basketball NI would like content to help promote ladies
basketball. The basketball season runs from September to March and Lauren asked for
two promotional videos for the two confirmed clubs - Newry Fliers and Antrim Jets - to

enhance their social media presence through a social media campaign.

The target audience for the video was parents on Facebook and players of other sporting
industries who could participate when their sport is off-season e.g. Gaelic players. Lauren
emphasised that the club’s social made it used primarily by its volunteers so the content
must be easy to understand, quick and straightforward to use. She added that video
content on Basketball NI social media is more commonly used therefore Basketball NI
would like to take this approach with the individual clubs. (Although a note that action shots
where more viewed on social media than videoed content at the time of benchmarking).
Claire, our Chairman, made it clear to Lauren that we would need permission to film on set.

This was signed off.

*As an additional precaution, on 27/11/2023 | personally contacted the clubs via Facebook
Messenger to ensure it was okay to film and that all safeguarding issues where met. Each
club assured me that at registration stage, members had already signed documentation
permitting photography and film.

Given the limited timescale for this project, the Chairman (Claire), again queried whether
there was any archived footage that could be feasible however it was determined that this

not the case.
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SECOND MEETING

Lauran (Basketball NI) advised that Newry Fliers want to promote the women’s and junior
girls basketball and encourage them to stay as 14-16 year old girls tend to fall away from
sport. She stated that a key date is the 8th of March which is International Woman'’s Day.
It was suggested that International Woman’s Day would be the launch of the Newry Fliers
video and it would be placed on the Basketball NI profile. Lauren suggested the team should
come up with taglines that can be adopted into the design. We discussed graphic templates
that can be edited on Canva to allow the clubs to edit.

As Newry Fliers and Antrim Jets are in the same division it was apparent that the teams
would, at some stage, have to compete with each other. | suggested that a speaker be
assigned to this game as it would be useful to have someone discussing the clubs in the
background. This was agreed. Lauren (Basketball NI) also suggested a target audience of

GAA players as it’s the off season which allows them to work their skills into basketball.

It was agreed that as a team we have to collectively create a social media campaign using
film, photography and graphic design work to improve the profile of the Antrim Jets and
Newry Fliers. In the outcomes there must be clear brand guidelines along with examples of
what social media posts should look like. This would assist in the future creative process
post Project Social. The video created must have a clear start and end depicting the
selected topics of Junior Basketball for Antrim Jets and Ladies Basketball for Newry
Fliers.

@Sasecamp Ay Home = lineup "yPings (o Hey! © Activity O MyStff O Find

i~ NI Sports Forum » Missape Soud

Further Update
@ Claive Mukrone - Oct 13 - Natified 4 pecple

Great NEWS!!! Basket Ball is the focus of this project. I'll arrange a suitable time for a brief
development session Monday or Tuesday as greed. I'll be back in contact soon. Have a great
weekend.

Claire

Email from NI Sports Forum

Pleased to let you know we have spoked with Basketball NI and they are happy to work with you
all

I've COC'd Marc Mulholland {BNI Vice Chair) and Lauren McCullough (Club Engagement Officer] in,
if you want to take things forward with them and arrange a time that suits to chat everything

through.

Best,

Niamh

BASKETBALL NI
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RESEARCH

In determining the research method of our project, we had to understand what our
community partner (Basketball NI) wanted to gain from our skillset. Using the research
methods from MED 109 - the fundamentals of digital design - allowed us to understand

what Basketball NI represented in the sporting community.

The work we create and put into the world have an impact therefore the communication
must be correct for the audience we want to gain. Baldwin & Roberts (2006) This
commenced the research process to comprehend other successful sports within Ireland
and the UK. Basketball NI is a well-established platform with multiple social media channels
including Linked In and Facebook. Our group determined that the video created would need

to suit all platforms of social media and therefore a professional production was essential.

Our group determined that our knowledge of film and tv production from MED 110
cinematic practice would come into play. The academic reading from our first years ‘Film
Makers Eye - Principles of Composition’, allows us as a team to collectively create an
approach to the brief, demonstrating the types of shots, we plan on creating. Mercado,
(2011). This helped to influence our choices in the benchmarking process - to focus on well-

established sporting industries within the UK and Ireland.

At the outset of the benchmarking process, our group believed the project was to produce
a video for Basketball NI and therefore Noble, Sarah and | researched the company and
their principals. The first meeting with Basketball NI began after we had already started
the benchmarking process in class. The benefits of this were twofold. It was to prevent us
from falling behind in Project Social and secondly it would be preparation for the meeting
with our community partner and enable us to influence things such as their brand in the
video. Although the project changed from creating a video for Basketball NI to a Social
Media campaign with brand guidelines, action shots, social media templates and a video to
promote both Newry Fliers and Antrim Jets, the information was adapted to ensure the

benchmarking process created still met the requirements.

https://pin.it/463scOb
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After the meeting | started to do external research on the two clubs to gain a better

understanding on their social media channels. | establish from the Clubs section on

Basketball NI website, that Facebook was the target for social media. Taking a look at
Newry Fliers and Antrim Jets Facebook page | began the benchmarking process on what |
could improve on their channel. | also created an additional benchmarking process on the

company’s social media campaigns to achieve better knowledge on how these could be

improved.

"7‘”” ‘Srunbr
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ANTRIM JETS SOCIAL MEDIA

Antrim Jets social media consists of multiple
Facebook posts per week. The posts lacked
a uniform approach and the focus was

on photographs taken on mobile phones.
Although the media page was created in
2020, it had a low following and what was
needed was better engagement with the
local area as well as a broader spectrum of

involvement from other clubs.

After analyzing their Facebook presence, the
approach | identified that in order to improve
their social media the following would be

required:

- Action shots

- Social media templates

- Videos and clips that can be made into
a reel if they expand their social media to
Instagram.

- A short advert to promote the club.

Newry Basketball Club

931 likes -

Facebook Page for all the latest news on Newry
Fliers Basketball Club

1K followers

Posts About Videos Photos More ¥
Details

o Page - Amateur sports team

Newry fliers

=== See Newry Basketball Club's About Info

A 0 =2 @ P @

Home Video Friends Marketplace Notifications Menu




INEWRY FLIERS SOCIAL MEDIA

Newry Fliers social media consists of
Facebook posting however this is irregular in
nature. Newry Fliers social media platform
needs improving due to a lack of frequent
relevant posts. The template they used

for their fixture posts was created using a
mixture of a Word document with the wrong
format for social media posts. Similar to
Antrim Jets, the top performing posts are

the action shots taken of the team.

After analyzing their Facebook presence, the
approach | identified that in order to improve
their social media the following would be
required:

- Action shots;

- Social media templates; and

- Video to promote women’s sport as there is

no current pr‘omotions.
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Antrim Jets Basketball

257 likes - 364 followers

Antrim Jets - competing in the 23/24 Northern
Ireland Division 2 Senior Men's Basketball

League.
Following
Posts About Videos More ¥
Details

0 Page - Amateur sports team

A _footballamerica.co.uk/522-antrim-iets-

A 0O & &

Video Marketplace Notifications

&

Home Friends Menu
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CYCLING IRELAND

Cycling Ireland was the ideal choice for the benchmarking process. Developed in 1987

as the National Governing Body for cycling on the island of Ireland, it is recognised
internationally by the UCI and UEC. With a membership of over 26,000 people and nearly
500 clubs, Cycling Ireland sanctions approximately 1,000 events and manages more than
200,000 event entries annually. The organisation aims to develop an island enriched by

cycling.

Cycling Ireland and Basketball NI have the same goals of being inclusive sport
organisations focusing on participation and performance and creating an environment
for investment of resources in the development of the sport. This meant that we could
investigate ideas from Cycling Ireland with the outcomes of Basketball NI and adapt

the ideas into our own work. Cycling Ireland have successfully built their platform and
therefore | believe we could embed the attributes and theories of their platform to Antrim

Jets and Newry Fliers.

Posts About Videos Photos More v

Cycling Ireland
27 Nov - &

? Coaching events have been in full swing recently with
various courses taking place around Ireland, including 3
Ride Leader in Galway, Sligo and Westmeath and... See more

I N N . N W

Cycling Ireland

26K likes - 29K followers
Official Facebook Page of Cycling Ireland

Posts About Videos Photos More v

Details

o Page - Sport & recreation
Qas 2 comments 1share

& cyclingireland.ie
& Like Q Comment @ Send £> Share

. +35318551522

iy 2 Cycling Ireland
X4 contactus@cyclingireland.ie 26 Nov - ©

- —_ & — e ) - = —_— = — -y -—
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ULSTER GAA

As my second choice for the benchmarking process, | selected Ulster GAA. Ulster GAA
is a provincial council consistent of nine counties for GAA sports including Gaelic football,
hurling, camogie and handball. Established in 1884 the GAA follow similar policies to
Basketball NI as a strictly non- political party, anti-sectarian, and anti-racist organisation.
The organisation is committed to the value of respect. Ulster GAA supports the activities
of over 250,000 members, 584 Clubs and 9 County Committees. The work undertaken
by Ulster GAA has the same structure needed to achieve the objective of our projecti.e.

consistency in social media posts and videos created following transmedia storytelling.

In our first meeting with Basketball NI, their representative (Lauren) stated that since the
GAA where off season she would like to appeal to the community and influence them to
keep up their skills in the off season by taking up basketball. Thereby confirming that the

benchmarking choice was correct.

N\ Ulster GAA e
ULSTER
@ 6d-G

Get your Bank of Ireland Dr McKenna Cup Competition
Ticket!# ... See more

SAVE UP TO

2 Bank of Ireland @ 50% G\

Dr McKenna Cup

COMPETITION TICKET %N Ulster GAA

GET YOUR TICKETS NOW 69K followers - 43 following

i Official Facebook page of Ulster GAA, the
N i
#BOIMcKennaCup24 ULSTER G\ Provincial Council & Governing body for GAA in
Ulster.

[ RE] 8 comments 12 shares

m F°“°Wing

uLskn Ulster GAA soe Posts About Videos Photos More ¥
G 14Dec-§Q

Details of 2024 Bank of Ireland Dr McKenna Cup fixtures
have been confirmed following last night’s draw... See more

X A\ o Page - Sports promoter
& ——
o L ulstergaa and 3 other links

6O 0 =2 B8 @ @

Home Video Friends Marketplace Notifications Menu

Eb Like Q Comment @ Send £> Share

Details

0 Ceannaras Uladh, 8-10 Market Street,
A M % @ MO M

-
z
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VIDEO RESEARCH
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To begin the benchmarking process, | went into the most popular videos of the selected
companies i.e. Ulster GAA and Cycling Ireland. My research determined that the required
video should contain a message that would remain relevant even post-project. The video
needed to provide a clear representation of what the clubs do for their area, showcasing
the skills they have developed in basketball and outlining the possible prospects of the

sport.

Posts About Videos Photos More ¥ Posts About Videos Photos More ¥

=) ] ) :gi‘; Lurgan Primary Schools Blitz Day All videos

oz-d

9 months ago - 154 views

Do

& Lurgan Primary Schools Blitz Day
9 months ago - 189 views

QO 14

& Lurgan Primary Schools Blitz Day
9 months ago - 90 views

Qs

Basketball NI would like to give
our Vice Chair Marc Mulhollan...

1year ago - 729 views

i ©D 32

Basketball NI {§ 3x3 crew are

1year ago - 464 views

©O

Heavy winds > {§ at Clapham
Common courts today but our...
# 1year ago - 545 views

O 18

Hear from Charlie McGrath as
she talks about this weekends...

£ @ soLD OUT DERBY THIS FRIDAY

E®..

1 month ago - 1.3K views

O 39

Belfast Star Basketball Club
@ u18's Coach 11!
8 months ago - 710 views

OO

@ @Blackwater Steelers
| Basketball Club Head Coach af...

8 months ago - 1.1K views

QD 44

@ @BcC wolves assitant coach
with a message for the next ye...

8 months ago - 542 views

Q0% 31

wishing the best of luck to all a...

@ @Drogheda "Wolves" Coach
with a message to all from the...

8 months ago - 1.1K views

00 27

@ A word from Newry "Fliers"
Basketball club coach after wi...

8 months ago - 602 views

0 40
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ULSTER GAA

After analysing multiple videos of Ulster GAA, | focused on the Ulster GAA Senior
Championship in Clones between Armagh and Derry as it was the most current video
and had the highest rate of engagement. This video has been executed in a professional
manner following transmedia storytelling. The video has a clear start to the story
beginning with the county flags, showing a visual without using graphics on exactly who is
performing in the game. | would ideally have liked to capture a similar shot in a basketball
situation, however basketball does not advertise their clubs with flags. Instead, | planned
on capturing the back of the players’ jerseys. The quality of the video is of a high standard
which adds to the professional approach along with royalty free music and background
audio from the experience. This all adds to the story telling narrative. This video does not
have any interviews which | believe to be effective in this instance as it allows the story to

flow without a break in the video.

2023 Ulster Senior Football Championship Final

Scroll for details

v

ASKETBALL NI
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CYCLING IRELAND

Cycling Ireland have a range of videos on their social media platforms but all vary in quality
and ideas. The video selected showcases behind the scenes of Cycling Ireland’s 2016
competition. This video lacks high definition film but is the top video on Cycling Ireland’s
social media after seven years. The video has poor lighting however this could have been

the result of poor weather or poor flood lighting at the venue.

This video however, used elements that would be relevant to the community partner such
as creating effective interviews with management. The interview would include a discussion
on what the club are doing for juniors and women as this is a timeless method. Additionally,

focusing on capturing game content would add a more competitive element to the sport.

Irish National Road Race Championships 2016

Scroll for details

-
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COMMUNITY PARTNER

Basketball NI exist to promote and deliver the sport of basketball and physical
recreation, in Northern Ireland. Basketball NI is a voluntary run National
Governing Body of Basketball whose membership consists of 23 Club Members
who work to grow the sport of basketball. They are the recognised governing
body in Northern Ireland working under the umbrella of the FIBA recognised
National Federation of Basketball Ireland. Basketball NI is a member of the
Northern Ireland Sport Forum, working with over 70 member NGB’s and

organisations drawn from right across the sporting sector.

Basketball NI are open to the idea of new promotional videos and social media
campaigns, including new taglines and slogans, for 2 of their club members, the
Antrim Jets and Newry Fliers. During our research we found that the Belfast
Celtics were named after the Boston Celtics and were a very successful college
team at St Malachy’s which had won a few schools All Ireland Championships.
From 1961 - 1962 through to 1964 - 1965 the Celtics represented Ireland in
the European Club Championships as the Irish Champions. The 1963 Belfast
Celtics went down in history as they went toe to toe in the FIBA European Cup
vs Real Madrid match watched by more than 8,000 fans in the Kings Hall venue

in Belfast.

ANTRIM JETS

Following in the footsteps of Antrim’s Cobras and
Bulldogs teams, Antrim Jets American Football team was
founded in 2015 and are a cross-community amateur
side playing in the Irish American Football League. They
have recently set up a basketball team, providing senior
men training sessions. They want to provide under 18
training and want help to promote this through their
social media channels.

Figure 2

NEWRY FLIERS

The Newry Fliers are a well-established Basketball club,
they provide training for juniors, right up to senior, male
and female. They have found the impact of COVID-19 has
effected them drastically and want our help to promote
their female training sessions they again, through

their social media channels by providing a social media
campaign for International Women’s Day happening on
the 8th of March 2024.




THE PROJECT

The main goal of this project to encourage juniors
and females to start playing basketball using social
media marketing. We will create short video and
show reels to these target audiences.

Basketball NI currently have 18 men’s clubs and 5
women’s clubs during the season which started in
September. They want to expand the established
clubs to the desired target audience so they can
get more club members. During the meeting the
team and the community partner decided to take
two clubs and focus on getting engagement from the
junior and senior communities (Antrim .Jets/Newr‘y
Fliers).

Figure 3

TARGET AUDIENCE

NEWRY FLIERS

The primary target audience for the Newry Fliers is
females from young children and up, mainly focusing
on teenagers. The secondary target audience is
parents of young children to help get them involved.
The Newry Fliers aim is to project female sports
within basketball and to reflect the importance of
playing a sport in their teens.

NEWRY FLIERS

The project is to create a social media strategy for
Newry Fliers. In this strategy we plan on creating
templates that is accessible for volunteer use.
Along with the templates there will be a guide to
explain how to use this effectively to encourage
good practice. As a team we want to deliver video
content and instagram reels that represents the
club using good cinematic practice. Newry Fliers
have both a female team and Junior team which
allows for multiple videos to be created aimed at
parents and women.

ANTRIM JETS

Antrim Jets are a new founded club and therefore
we will create a social media approach to help them
expand. The club has a new junior team which is
joining Basketball NI, creating an opportunity for

us to market what the club is about. Along with

this Antrim Jets have an aim of recruiting more
woman to participate in the sport. The way this will
be delivered is by creating short videos and reels
along with social media templates that allow the club
to have a uniformed approach on their personal
social media channels. The video’s produced at the
end will include basketball matches, interviews, and
voice overs.

ANTRIM JETS

The primary target audience is junior boys.
Secondary target audience of parents of the young
children to get involved and for individuals to allow
them the opportunity to train and develop their
skills and knowledge. This will allow development

of a team that is fit for purpose by promoting

participation deliver the participation opportunities.

p.- 25
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DELIVERABLES

1. Promotional videos

2. Motion Graphic

3. New tagline/ slogan

4. Social media template
5. Social media campaign

6. Photographs

This project aims to provide providing a strong social media
campaign that allows both clubs to increase their brands
image. Ulster University provide media experts through
Project Social therefore this is not billable work. The team
will perform efficiently and effectively producing content that
will be reusable in future campaigns. While this project has no
formal budget, the following indicative costs allow Basketball
NI insight into social media channels paid advertising should
future budgets allow.

Social Media - Boosting a single post via business Facebook
meta can increase the reach of the audience between 400
<1.4k accounts. The starting price of this method is £30 for a
duration of 5 days.

Social Media -Creating an advertisement over 5 days via
Facebook meta business suite can range from £5<£75 total.
This can promote to an audience of 126 people per day to 1.8k
people per day depending on the investment.

Print -Digitalprinting.co.uk sell ‘bronze level’ roller banners for
£32.50 with the option of bulk buy.

Print -Bonus Print average sized posters to print is £12.80.
Music - Any music used for showreel videos must be royalty
free.

Other - Any another marketing materials to be quoted (please
note price may modify when purchasing)

BUDGET

oy

70
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40

30

20

10

| 1 | ]

Poster Boosting Post Banner Advert




TONE, MESSAGE AND STYLE

p. 27

Creating the content for Basketball NI selected clubs Newry Flier and Antrim Jets, the main focus is to create

videos and short reels to advertise the sport. The main objective is to create a point of focus that allows the

audience to interact and engage with the sport with an overall aim to increase the sports players.

NEWRY FLIERS

Newry Fliers are an established club that needs
to be promoted. The tone of the content is to
motivate and engage young people into trying
Basketball while increasing the following of the
sport to help recruitment in junior and women’s
basketball. The video must communicate to the
audience, showcasing the sport in a promotional
perspective that encourages involvement. The club
has been established for over 30 years therefore
the content must express the success of Newry
Fliers and therefore the look of the content will be

consistent across the font, colours, and layout.

TIMELINE

The team are required to create three different
pitches for the community partner. When created
our selected pitches will then be presented to
Basketball NI in Week 7. This pitch will let Basketball
NI to see the potential work that can be done and
must select the preferred creative direction for the
project. After the pitches are done, we will then be
ready for the shooting stage of the project.

On week 8 both Antrim Jets and Newry Fliers

are set to play against each other on the 14th of
November which is an excellent opportunity for the
team to assemble the shots we need for most of the
videos and reels.

ANTRIM JETS

Antrim Jets are a newfound club based at Antrim’s
Leisure Centre. This campaign is to advertise what
the club does, through the documentation of activity
within Antrim Jets. Promotional material such as
Instagram reels will be created with a main focus

on inspiring other women to get involved. A theme
of encouragement will be made through the work
already performed within the club. Antrim Jets have
a junior team which seek new members, therefore
there will be video based content aimed at parents
demonstrating the importance of the sport and
encouraging them to get their children involved.

The volunteers will receive a social media template
that allows the club to have a consistent message
which will enhance the clubs’ image. Individual brand
guidelines will be created for each club highlighting
on the brands colour, font, and layout.

\LLL INSPIRED
WiINNERS
| ]

On week 12 we would be finishing the editing of the
footage and updating the social media channels
including all new creative elements developed
through the project.

BASKETBALL NI




TIMELINE

Meeting with
Basketball

NI, along with
designing the
benchmarking.

Creating the
O 4 Brief depicting

the project and

outcomes.

GATHERING CONTENT

Antrim Jets play

Newry Fliers

on the 14th

of November.

A prime

opportunity for
DEADLINE content.

Deadline for the

Three selected
pitches will be
put forward to
Basketball NI, to
select one idea.

project including
videos, social

media templates

and reels must
be completed.
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MEET THE TEAM

NOBLE MONCY

After concluding a one-year placement visit with
Ann’s social Media department, | was actively
contributing and pushing out social media
campaigns. Through this valuable experience |
have found that | have a heavy interest in the skills
| picked up and been able to develop these skills
in photography, film, editing, creating graphics and

more.

SARAH MCGARRITY

I love the creative side of things, so | knew that
creating social media templates would be fitting for
me. After completing a placement year in a Radio
Station | have gained a strong set of skills when it
comes to editing audio and videos together.

SARAH GEOGHEGAN

While working in the sporting industry as a
Comminactions Executive Officer, | realised that my
forte lies in photography, film and graphic design.

| take pleasure in combining these to create a
production which promotes the community patner
in lines with the objectives of Project Social.

Each member has a different desired skillset which we have developed over the years studying and each

member has had the opportunity to experience skills during their placement visit last year. Under the

supervised of Claire Mulrone and Adrian Hickey this project will be successful.

BASKETBALL NI
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ogd

Use of
advanced
editing
and filming
techniques

Transitions

Lighting
adjustment
(shading,
vignette, etc.)

Consistent use of natural
lighting throughout, as
daylight falls external lighting
would be needed.

Motion
graphics

Use of audio
formats

Background
music

Audio extract

from another
source

Usage of raw

audio recording

Accessibility

Subtitles

Platform

Score

No motion graphics
throughout video.

75%

Ulster GAA

No motion graphics
throughout the video.

Subtitles are not included in
this video.

75%

No motion graphics included
in the entirety of the video

No other external audio
source has been used. Raw
audio from the footage itself
was used entirely.

75%

Some part:
lighting is v
have used:
which is ble
They are s
has good n

No motion
in the entir

Backgroun
used at the
video. The

pieces the
together.

No other e
used durin,
Raw audio

Raw audio
in the entir
video. This
commental
for the viey

Subtitles a
the video
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zed

Video Views

Posting Frequency

Templates Used Very few templates are
used throughout their
socials. Main one they
use is for their race

Video templates are
different like placement
of logo and colour
schemes.

Audience Reach

Top Performing Post

Score 80%

series post information.

Ulster GAA

100%

100%

There is a low frequency
for posting, nearly once
or twice a week.

Audience reach is
anyone who follows

the sport. The lack of
frequent posts on their
socials makes it harder
to maintain the interest
from the audience.

60%
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BRIEF RESPONSE
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BRIEF RESPONSE

Basketball NI were very happy with the plans
that we laid out in the brief. The brief was
amended to highlight the 5 governing bodies
to be represented in our designs. When
designing the website, we had to consider

a search system to allow the target user to
easily find what they are looking for. When
discussing the website with The Female
Sports Forum, they required a social media
feed of Twitter, Facebook, and Instagram

on their homepage. They wanted to have a
strong link between their website and their
social media pages. In addition, we needed to
ensure that when the project is completed,
the organisation had a brand guideline
document including details of a colour
theme, typeface and design to be used when
developing content in future. The central
message of the website and promotional
materials was to attract females in Northern

Ireland to keep active and fit.

Initially, Basketball NI did not respond to
agree the Brief however on Thursday 2nd
Novemebr 2023, our Project Manager
(Claire Mulrone) contacted them again and

the Brief was signed off.




PROJECT MANAGEMENT

IN TIVALIMSV'

This is my Clockify report on Project Social. Overall | spent 261hours and 43 minutes on
this project. | discluded the hours put into the Production Log as it is separate to the work

of Project Social.

Antrim Jels- Baskatball M 3 Pitch- Basketball NI
Benchmarking

Briaf- NI Sports Forum = G Proustion- Baskalball Hi

Filmiing - Progact Social

Final Project- Basketball NI | B Without project
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PRODUCTION SCHEDULE

Sarah G

- Filming in multiple locations;

- Social media posts for Antrim Jets;

- Social media campaign i.e. brand guidelines for Antrim Jets;
- Motion graphics for both clubs;

- Action shots for both clubs;

- Preparation for filming;

- Risk assessment;

- Booking equipment; and

- Communications with the client.

Sarah Mc

- Filming in multiple locations;

- Social media posts for Newry Fliers;

- Social media campaign i.e. brand guidelines for Newry Fliers;
- Edit Antrim Jets video;

- Preparation for filming; and

- Risk assessment.

- Filming in multiple locations;
- Edit Newry Fliers video;
- Preparation for filming; and

- Risk assessment

b
w
®
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PRODUCTION SCHEDULE

< O () https://3.basecamp.com/3656214/buckets/34528577/todolists/6785061858 A T @ &M += ® 9
@Basecamp AHome = Lineup yPings s Hey! © Activity O Mystuff Q Find <) a Q
i NI Sports Forum > To-dos > Archived to-do lists P
You archived this on Dec 13. You can unarchive it or put it in the trash. @
3
11/11 completed
@Final Push [
(] Editing Newry Fliers together @ M &
() Social Media Post ¥ sarah M w
(V] Social Media Antrim Jets @ Sarah G
() Motion Graphics @ Sarah G.
(] Editing Antrim Jets together 4 sarah M. +
[¥] Action Shots @ Sarah G
[¥) Filming Newry Fliers on the following Monday @ Noble M.
(] Filming Antrim Jets on Monday and Tuesday @
(] Prep for Shooting @ Noble M. @ Sarah G. 4 Sarah |
(] Risk Assessment @ No
() Book Equipment @ Noble M
@

@ Add a comment here

S @ M @710 x @ Poject | Email- | Email- | @ FinalPr | @ Sarah:| (9 Home | & project | == Female | {2 <) Ar| (7 Newry | ) Newry | + v — o X
&« C (  https//3.basecamp.com/3656214/buckets/34528577/messages/6785039794 A ®@ & m ¢ ] o
) Basecamp RHome = Lineup WyPings GIHey! © Activity © Mystuff Q Find 8 q
NI Sports Forum » Message Board &
TO DO LIST -
£ Ssarah Geoghegan - Nov 23 - Notified 4 people 3
Booking Equipment - Noble
Risk Assessment- Noble
Social Media posts- Sarah McG =

Prep for shooting- All doing that today
Motion Graphic - Sarah Geoghegan
Filming Antrim - All of us on Monday and Tuesday +
Filming Newry- All of us follwing Monday
Action Shots- Sarah G

Editing all together:

Newry Fliers- Noble

Antrim Jets- Sarah McG

Using basecamp to allocate each task we had a deadline of the 7th of December to
complete the allocated tasks. Due to issues with filming in Newry we adabted this to the

11th of December giving us enough time to recieve feedback from the community partner.

BASKETBALL NI




GROUP MEETINGS

IN TIVALANS

Throughout the project Noble, Sarah and | scheduled regular group meetings -
typically on a Tuesday prior to class with Helen Jackson. This was a great way to
communicate with each other to assess progress on the project and discuss the
way forward. It allowed us to determine each other’s skillsets and build a pitch that
was executed in a uniformed matter. Each one of use completed a placement in a
variation of industries, bringing together different experiences to help improve the

ideas put forward in the pitch.
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COMMUNICATION

Although the main method of communication

was face-to-face, our project team created

a WhatsApp group chat that allowed us to
communicate information about our ‘Project
Social’. This format was essential in the project
as we had two projects to complete. Through the
WhatsApp group chat we discussed issues such
as capturing content for Newry Fliers, equipment,
software malfunctions etc. This allowed for an
almost immediate response thereby preventing a

delay in the projects.

Creating the pitch for Basketball NI required
indepth research into the basketball industry. Our
project manager, Claire Mulrone recommended
watching the film ‘Air’ - a film based on basketball to
gain a better understanding on the industry for the
project. This film provided a better understanding
on the termonology used in Basketball which in
turn created better communication with the client.
Additionally, | discussed basketball with women
from my local area of Armagh and established what
message they wanted to communicate. | spoke with
Christine McVeigh from the Phoenix Basketball
Club in Belfast. Christine did a project for the
Phoenix Club and | wanted to gain feedback from
someone who had completed a project similar to
ours. Christine showed me an example of her work
in motion graphics. This example demonstrated

the narrative | wanted to apply when creating the

motion graphic for Basketball NI.

314 =

l\g;' Christine McVeigh

That’s what | have so far

Love it Sarah well done. Love how it
looks like it bounces as well 11:10 an

Thank you I'm going to try and get the
lines to be a gradient then fade into the
hard lines 11:14am

Ah yea that'll look well 11.14.m

Is there anything you don't like about it
11:15am

Nope I love it ;;.15.,

BER_2918JPG
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COMMUNICATION

3:15

l&; Christine McVeigh

Nice that will definitely work

ANTI°-

Much better. Well done ofs

6:58pm

Thank uuuu hopefully the lecture likes it

6:59 pm

Ah here if he doesn't then he's no idea
what he's talking about 7:00 pm

Thu, 7 Dec

ANTRIM JETS

7:35pm &/

That's the final design

Loving it. The sound works well too. Well
Aanma @a

p. 47

3:15 =

&% Pt +
\% Christine McVeigh

4

Wed, 6 Dec

Honest opinions

Loveit @ 4.40m

Is there anything u would change

pm

I love the jet mostly. The writing and the
AF are a little plain, however it’s still
really good

Yeah I'm gonna try make the
background more motioning to be like
sky

1 think it's because they both appear the
same way. Is there a way of changing
that maybe.

Yeah I'm gonna try make the background more
motioning to be like sky

Yes definitely that would make a
difference

L NI
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COMMUNICATION

The Form
va, Sarah McG, You

What do we think?

Gonna fix the logo in uni can’t open
photoshop & .

PIEY
Thats classssss
Diva

Gonna fix the logo in uni can’t open photoshop

Story of my life

Hello, my name is Sarah Geoghegan
and | am working with Basketball NI
to do work for your club. We were in
contact with Lauren and she said
Monday was the best time to film. |
am just confirming that this is okay?
There will be Sarah, Noble and
myself to collect as much content as
possible for the submission is Friday.

Hi, thanks for contacting us. We've
received your message and
appreciate you reaching out.

Hi Sarah, yes Monday night is our
new womens social session 8pm to
9pm. So you're very welcome. And
are you then also coming on Sat 9th
to take footage of our u12 and u14
girls session?

Ding ding were cracking on gas

Perfffff

am

We don't really have the videos to make
the story board for the jets

Like there’s loads of videos

But when it says asking a child to come
play then they walk in together .15,

We don't have that ;.19

We need that like ..



COMMUNICATION

Tue, 28 Nov

This is so cute

That is so cute

Fri, 1 Dec

What does these emails mean

5:12pm

4pm

We can go to the match? .

Hey Sarah thanks again for making
yesterday and today. Wishing you
guys all the best for the project and
can't wait to see the finished
product! From Jonny, Tony and all
the guys at the Jets!

Awk thank you so much we really
appreciate it! You were all brilliant to
work with and it's amazing what you
do for the club. Thank you and
amazing game

The

Qi (W [E! IRY (T4 YA fUY =1

Antrim Jets where delighted with what
we did the last 2 days

10:49 pm

Thu, 30 Nov

0 P
10:48 pm

p. 49
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COMMUNICATION

! 1. VicG, You
Its atthe Torum nall aint It? .03 5

Yep 1.

Wtc muckers 3

DITEY
I just arrived

Have u the stuff or Sarah ;.56
Diva

Ive the tripods just sarah has the camera
and mics

It's not giving me basketball vibes tbh

DIVEY
Definitely not & &

Sarah Iv where's u park 4.0pm
DITEY
Shes still dribing should be here any

minute 21

Where did you park ;.0 n

Here! 4.00pm

The Form
Sat, 25 Nov

| know it's late but | have an idea. The go

pro has a body harness and I'm thinking

we could get one of Jonnys kids to wear

it while playing and get action videos

that way aswell 12:19 am

Diva
Apologies only seeing thisnow  ;5.44,m

Yeah would be cool to put a POV in there
somewhere 12:44pm
Yeah it's basically a body camera so
gets into the actual game 12:53 pm
Diva

That will be handy ;.54

Yeah | agree! ;,

Yeah that be good | think just get as
much as we can and any ideas we have
and then see what works -10pm

Yeah so | have my other camera that we
can use for different angles Citem

I think it be cool to have like one of the
junnoirs to shoot then focus on the ball
in slow motion when it's going through
and have a senior catch it to like
emphasis always playing 1:11pm



COMMUNICATION

The Form
Diva, Sarah McG, You

Okay I'm messaging them now

1:57 pm

Fri, 24 Nov

Hello isn’t Antrim Jets Monday and
Tuesday just checking? 3:11pm

Diva
Yeah pretty sure both in the evenings?

Lt

Monday is to be confirmed but Tuesday
is the evening

@ Hee not replying yet but @

Ladies and Gents
1 got it

4-6pm -

Hello, my name is Sarah Geoghegan
and | am working with Basketball NI
to do work for your club. We were in
contact with Lauren and she said
Monday was the best time to film
with the juniors. | was just wonde
when the juniors train on Monday

Hi Sarah, yes we will be in the Antrim
Forum Main Hall on Monday between

p.51

The Form
Diva, Sarah McG, You

Diva
Oh yyeaaaaaaa ,

Okay so do we email this to Laur
Marc

Orwho 1:53,m

I think maybe wait and see if Claire and
Adrian give it the clear 1

If they don’t by end of Monday we'll just
send it off to Lauren and mark

ALL NI




IN TIVALINSVI

COMMUNICATION

Photoshopped it
Yeah thatone 1.5,

Perffff
Is the green logo right or do | change it

to the lime

Changing it it's different from the pitch

DITEY
The green on the basketball one?
1:3

3.3V @ 00.7% (RGB/B) ™ x  Newry Fliers svg logoZ.svg @ 100...

”» A
ANTRIM JETS

X

Hi folks looking to send the pitch what
did Adrian say yesterday we had to do?

1:25pm

Was for us to fix our social media
templates and then to add motion
graphics into the story boards but other
than that I think | that was it 102

And match the logo colours in Antrim
jets
Yeah okay | can do that now

Diva

Yeah i tried to colour match but it kept
coming out the same cause the orginal
image is abit blurry

A st SV @ 647 -




COMMUNICATION

@ Newry Basketball Club

Hi Sarah, yes Monday night is our
new womens social session 8pm to
9pm. So you're very welcome. And
are you then also coming on Sat 9th
to take footage of our u12 and u14
girls session?

Brilliant thank you! It depends on
how much content we get but | more
than likely will go. Isn't Saturday also
in the Abbey?

Yes it's the Abbey both days. And
Sat would be important for us as its
young girls we are keen to attract to
the club using this content. Looking
forward to meeting you both on
Monday and thank you for selecting
Newry Fliers for your project.

That's no problem! | live in
Whitecross so | can pop in and do as
much as | can. It's no problem
looking * 'rd to meeting you all.
Did you 1. _ive the interview

p.53

Antrim Jets Basketball

Hello, my name is Sarah Geoghegan
and | am working with Basketball NI
to do work for your club. We were in
contact with Lauren and she said
Monday was the best time to film
with the juniors. | was just wondering
when the juniors train on Monday?

Hi Sarah, yes we will be in the Antrim
Forum Main Hall on Monday between
4:30-6pm. We are usually down
around 4 or soon after to set up if
you want to come in to set up what
you need. If we can do anything else
to help or you want any more info,

ask away, we're happy to help!
Thanks, Jonny.

That's perfect thank you so much!
There will be Noble Sarah and I. We
have a good amount of kit so we will
aim to be there early as well. If
there'ss  “ing specific you would
like cap. ™ .just let me know.

L NI
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PITCH IDEAS

Our Project Group were tasked with creating a unified approach to both Antrim Jets and
Newry Fliers. We had to work together to create a unified pitch in depicting the clubs and

what we can do to help to promote the work they do.

Antrim Jets have the primary target audience of parents, encouraging children to
participate while Newry Fliers have a primary audience of women, followed by the

secondary audience of junior girls to promote and encourage women to stay active.

1. Promotional videos

Promotional videos that depict the club Antrim Jets and Newry Fliers. Due to the
Community Partner being the National Governing Body of Basketball, in the pitch process
| wanted to put forward ideas on how we could incorporate them into the video and social
media process. Examples such as a GIF that can be used in the video along with their log

being implemented into the brand guidelines.

2. Motion Graphic

A motion graphic that connects the logo of Antrim Jets and Newry Fliers. Each motion
graphic has their own image that follows the brand guidelines created by our project group.
The motion graphic works as a stinger and therefore is only 2/3 seconds long. The motion

graphic includes the icons of each logo.

3. New tagline/ slogan
The taglines created can be used as hashtags when posting content. A simple and
appropriate tagline that allows the message of each club to be effectively communicated

through typography. The social media posts will include a slogan when effective.

4. Social media templates
Social media templates on finals, player of the month, fixtures and playoffs via Canva will
be used to allow the posts to be edited. Inclusion of the logos of the different clubs in

Basketball NI will allow for a seamless transition. Taking out the background colours and

leaving the logos will prevent a clash in brand guidelines.




PITCH IDEAS

5. Social media campaign

A social media campaign will be created presenting
the content and allowing the clubs to adapt to

their own personal preference. The campaign will
be in the shape of brand guidelines and based on
examples of how posts should look. The content
created must be quickly and effectively changeable
as it is being used by volunteers within the club

focusing on social media.

6. Photographs

Action Shots will be taken to allow for promotional
content such as a successful game. Team photos
and any other photos the club need will be taken

while we are present.

To gain an achievable pitch concept | also
contacted St Pauls High School in Bessbrook as
there where junior members from Nerwy Fliers
who played for the school’s basketball team. | was
able to dicuss with the manager (Bill Geoghegan)
in person about what approach he would take. Bill
suggested an all inclusive approach where boys
and girls played together. This was not in the brief
for Newry Fliers as the focus is to showcase the
new women’s team but | was able to adjust his
suggestions to Antrim Jets. This meeting took

place on the 8th November 2023 at 7pm-7:4
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BRAND GUIDELINES

In a discussion with Adrian Hickey and Claire Mulrone after the first meeting, our project
group discussed how the project is not just a video campaign but also a social media
campaign. Adrian discussed how the project needs to be different but have a similar
approach. In my experience, a social media campaign needs to suit all levels of ability and
therefore a guide of examples should be available to facilitate a unified approach for those
adapting posts. This led to a conversation of brand guidelines. Each one of us had our own

vision of brand guidelines but with similar attributes such as colour.

When creating brand guidelines for the pitch | referred back to MED 331 Designing

with Data. Duate (2019) depicts transmedia storytelling as a power source to the brain
where media is used to help the audience understand your DataPOV. When this is done
effectively an audience’s visual culture aligns to the creator.

| want to create Data points for the clubs. This is essential in the transmedia storytelling to
give a clear illustration on what the club do for the local community. Brand guidelines assist

with providing a unified approach to tie all the elements of the two projects together.

Basketball NI did not want the clubs to change the brand image therefore | took the
approach of using what they already had and incorporating this into their social media
campaign by placing the logos of the clubs into Adobe Fonts. This allowed me to determine
the fonts used by the clubs in their logo. | used Adobe Colors to determine the exact
colours of the Clubs logo - giving the #code to allow for accuracy. Using my experience
from my placement - when | tagged Ulster GAA into the Ulster Schools post and the
target audience increased along with the following - | included the Basketball NI logo as

a watermark for the videos and social media’s as they are the community partner and
the governing body of the clubs with the largest following in the basketball community

of Northern Ireland. Although the clubs are effectively including the logos in the social
media designs, | want to improve the logo from a jpeg to a PNG as this prevents it looking

pixelated.
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age:

Choose a colormood
preset to fine tune the
color extraction. Each
preset will adjust your
palette for a particular
look and feel.

Adobe Color gives you the power to
extract a beautiful palette from any image
You choose. Just drag and drop an image
and a color palette will be automatically
generated.

Move the color pucks on the image to
adjust your palette. Then, save it toa

Creative Cloud library.

Extractusing Color @
Mood

© Colorful
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O Deep
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O None
#00010D #OF60AF ka #OF60AF ke

#FATIB K #R2F2F2 ke

p. 57

BASKETBALL NI




BRAND GUIDELIN
NEWRY FLIERS

TYPOGRAPHY

TITLE-120}

SUBHEADING-65pt

FONT- Adrianna Condensed Extra Bold
Paragraph information - No larger than SOpt

FONT- Bicyclette

LOGO

NEWRY®
FLIERS FLIE

Blue Logo only to be used on  'White Logo only to be
dark backgrounds. dark backgrounds.

NEWRY &




COLOUR

#0f60af

#000000

Newry Fliers colour pallet with Blue and
yellow as the primary colour in all graphics.
This can be used as a overlay on photos to
create graphics.

ORGANISATION LOGO

Basketball NI logo must be included on
g every post in the centre as a watermark.
RS 7

Basketball &

BASKETBALL NI



BRAND GUIDELIN
ANTRIM JEITS

TYPOGRAPHY

TITLE-1Z20P1

SUBHEADING-6aPT

FONT- Poster Gothic Round Cond ATF Bold
Paragraph information - No larger than SOpt

FONT- Bicyclette

LOGO
AF
ANTRIM JETS v
BASKETBALL
Antrim Jets full logo canbe  Antrim Jets logo cant
used as a watermark for on all colours of backg

social media content. ex:ludiﬂg green.



ES| CcoLOUR

#0d1933

HO00000

Antrim Jets colour pallet with navy and
green as the primary colours in all graphics.
This can be used as a overlay on photos to
create graphics.

ORGANISATION LOGO

Basketball NI logo must be included on
every post in the centre as a watermark.

)

- Basketball @

Northern Ireland

BASKETBALL NI
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STORYBOARD

Following the work of Jenkins transmedia storytelling
| wanted to create a main character narrative in my
storyboard where we get to navigate the selected
player through their basketball journey. The transition
from junior to senior in the narration allows parents
to understand that this is a community built on the
foundations of family and friends. | wanted to build

a rapport with the audience to make them feel
connected to the person. In my storyboard narratives
| followed the benchmarking process when creating
my ideas for the pitch. | wanted to create something

that was timeless that had a clear start and end.

When creating my storyboard, | was aware of the
objectives of our project group and therefore
ensured that anything | suggested in the design pitch

was something we could actually produce as a team.




STORYBOARD FOR PROMOTIONAL VIDEO {:

NEWRY FLIERS

Transtons te the back of the snor men Bnd woman wakeng
into the clubhouse.

Morpha into & e of unices then sorsors wilking out onto the
oach

court receiving o tak by th

Cuts to 8 juniors game with wide and close up shots.

Interview with captain discussing what the sport does for them

NEWRY &
FLIERS

sang what the sport does for

Transtiors to bebed the sceres of tramng

huddies etc

STORYBOARD FOR PROMOTIONAL VIDEO 2:

NEWRY FLIERS

NEWRY £
FLIERS

Chab infarmation, mation graphes with kay points on the clb.
*Background music®

Cut shat of § second chpn wih  vanation of games.

A slow motean shat of 8 kry point in the geme for the ladies

Cut shot of & second clips with a varistion of games.

Transteon to 8 ntsrvew with ndeicual junior player ssking sbout
the game and how it impact s them positrely.

Transition to o ntervers with on ndeidual lndves player nakong
steout the gam snd how i impacts them postively

tion 0 B interview with indnadusl junior plper saking sbaut

the gama snd how & img them posicively

Group smying join us now with tha logo GIF snd information on
whare o go.
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STORYBOARD FOR PROMOTIONAL VIDEO 3:

NEWRY FLIERS

yofe

WRYQ
FLIERS

Opening shot focusing an indwvidual woman plryer passing the
bal Clps to another player etc

ons to thrise woman standing cutside the
sing on lacation

Infograpic information morphs over the siow motion shot
dapicting information sbout the chb

STORYBOARD FOR PROMOTIONAL VIDEO {:

ANTRIM JETS

Shews chid settied wih & new proup of Freends bouncimg the bal

and running forward at the Camers in 8 straght kne

Slow motian shots of diferent chidren wha have now joned

Maorpha to senior players in the ssma bne cut

niors aamyng jon Ls now with the logo GIF and informaticn on
taga




STORYBOARD FOR PROMOTIONAL VIDEO 2:

ANTRIM JETS

£

Slow motion shots on ndnidual junions sitting in the stand,

changng rocem, hal, etc

AF

Group shot of kide playng and engaging with each other.

STORYBOARD FOR PROMOTIONAL VIDEO 3:
ANTRIM JETS

ANTRIM JETS

Motonng nta B graphic with Antrm Jot

information on where to go

ANTRIM JETS
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SOCIAL MEDIA TEMPLATES

IN TIVALINSVY

SOCIAL MEDIA TEMPLATE:
NEWRY FLIERS

My Bastathal Sl
W wou 6

Lorem igaum dolor 3it smet, onsechetr adipiscing
it sed o einmod termpor incididurt ut labore et
e dolor st armed, conactetur adipiscing dolore magna aligua

et s 0 elrmiod emmpoe incididunt ut Labore o

COMPETITION FIXTURE FINAL SCORE

SOCIAL MEDIA TEMPLATE:
ANTRIM JETS

Lo ipeum dolor sit amet, conactetur sdipiscing
‘et sed do siusmod tempor incididunt ut Labore et
doliore magna aliqua

Lorwes ipmm dolor it et comnexteter adipincing

U 5601 00 PASSTION IO FCIGOU U LAD0RE
dolcre magna aigas

Lorem em dokor 38 st comentete adigacing
U2, 580 00 SO IBMPOY OO LR 00T €

PETITIC
WD ONE
ST NOVEMBER 20
el

ar
e Je1s |
BASKETRALL

e—

COMPETITION FIXTURE FINAL SCORE

99 d



p. 67

SOCIAL MEDIA TEMPLATES

Understanding that a social media presentation needed to be developed, our project group
did our individual research on what was our own ideology on the social media posts. We
collectively determined that the ideas and layouts on the social media posts follow a calm
colour pallet which are enhanced with the addition of graphics and images. This creates

a very effective social media post. All elements of the graphic designs are current and
seamlessly fit into the basketball industry. As our project involves local clubs who do not
have staff members specifically designing social media posts, the software required to
maintain posts similar to this design concept cannot be achieved. Therefore, as a team

we decided to take a similar approach to the designs and where possible avoid the use of

photography in the designs as they will not be able to remove the backgrounds.

As the social media platforms largest engagement is via photography | wanted to focus my

design work on photography and action shots as | could take these in the creative process.

| took inspiration from MED131 Visual Cultures, and the work undertaken within my
placement module to create a clear image with essential details on the posts that could

be adapted easily on Canva. | wanted to create posts that where neutral and could be
adapted to any club while following the brand guidelines. Therefore, | went for the simple
yet effective concept of using photography as the foundation of the graphic. Ideally, | would
like to cut the image out using photoshop and place it like some of the examples i.e. a player
shooting into the hoop. However, Basketball NI felt that they would be unable to effectively
achieve this post Project Social. | therefore decided to make the graphic an image with a
translucent gradient which follows the brand guidelines. Using only white font in the design

to make it stand out.

https://pin.it/463scOb

BASKETBALL NI
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2 @ DO @ basketaiNipr x| @ ProjeetSocial M X | o Email-SahGe x | @ FinalProduct-( X | @ Samh3dYewE X | (O Home-Cama X | + v B
« C ) hitps//3.basecamp.com/36562 14/buckets/34528577 /uploads/6730740341 ® g D = @ % o
) Basecamp KHome £ Uneup WyPings T Meyt 0 Actvity OMyswtt O find . Q
et CAT TV LA AL
Northern Ireland ¢
-
i
[+]
basketballNI-pitch.pd &
=
2 =+
Well done - comprehensive and unified. | have no changes at this stage - there is
enough hare for a comprehensive discussion and we will do some graphic refinement
when the commu ive direction. .

e Sarah Geoghegan

Ak brilliant! Thank you Adrian

@ Claire Mulrone
Brilliant, Locking forward to the pitch tomorrow. @

Claire —
@. s

2 @ 0O @ vomingleaam x| o ProgasSecal x | O Emal-SaahGe X | @ FinalPraduct- X | @ Sash3rdYeaE X | (B Home-Cava X | + ~ - o x
€ C (O hitps//3basecamp.com/3656214/buckets/24528577/me @ ¢ O " @ % o
) Basecamp KHome £ Uneup Wpings THey! ©Acthity OMysStutt QL Find @ *q
Morning Team ¢
s: sire Mukione - Mov 9 - Notified 4 people -
B
Hope you are all looking forward to the pitch. | will take us through a few requirements for the
client regarding the pitch and then hand over to you o
| would suggest that the team member with the strongest wifi hosts the pitch and scrolls through &
the pitch as each of you presents your creative solution. -
| have downloaded a copy as a back up.
+
See you at 10.00am
Good Luck
Sarah Geoghegan
Hi Claire that's no problem! We are all going into th y and sharing the laptop. (ni]
=\
@, @

89 d
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@ Adrian Hickey, Senior Lecturer in Interactive Media
¥ Well done - comprehensive and unified. ve no changes at this stage - there is +
enough here for a comprehensive discussion and we will do some graphic refinement
when the community partner chooses a creative direction. .
¥
a Sarah Geaghegan
Awk brilliant! Thank you Adrian.
9 Claire Mulrone
Brilliang, LODkH‘\g forward to the pitch tomorrow.
Claire a
@.®

Due to the delay in the first meeting, and the tight turnaround for creating the pitch, a
meeting was conducted to allow us to put forward concepts from the brief. Each of us
discussed in the meeting the approach we would take and then we collectively agreed that

anything suggested in the pitch was achievable.

‘Incorporate the younger girls training’.
‘The thought that went into those ideas and setting up the concepts was absolutely

amazing’.

Overall, the pitch went successfully. Each member came up with creative ideas that

where feasible and left a hard decision for Lauren to make. | discussed my own personal
relationship with sport playing football as a child till | was 17, dropping the sport and

then reconnecting with it post covid. This was the issue Newry Fliers were describing to
basketball NI, | took my own experience and made an approach to showcase the benefits of
the sport through friendship. Although this idea was not selected due to time and budget, |

am delighted they appreciated the concepts.

—
z
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REVISED PITCH

2 @ DO @ ko % ProjectSocal b X | o Email -SarshGe ¥ | & FinalProduct-( X | & SashldVeart X | (U Home-Cama X | 4 ~ - a x
« C () hitps://3 basecamp.comy 3656214 /buckets/ 24528577 /messages/6751084238 ®@ G M & G R . o
@Bmmp AHome o Lneup WYPings ooHey! @ Activity OMystutt O Find a * Q
Pitch Notes pu
@ e pukione - Now 13 - Notifed 4 people
=
Colour Pallet 2
Fliers - Sarah Mac
Jets - Sarah Geog (<]
Slogans - Sarah Mac
]
Social media templates w
Fliers - Sarah Mac
Jets - Sarah Geog
At
Capture full colour photes te provide portfolio to each team to use in social media.
Video
Fliers - Sarah Mac - International Women's Day
Jets - Sarah X2 - Video 1
All social media posts at each club should be themed and templates for
# League Fixtures/group competition
+ Focus post/ news o
* Final Score
« Player of the week @, =

The pitch was selected and amended to the wants of Basketball NI. We as a team

had a discussion in class with Claire and Adrian about the pitch, the creative director
recommended | adapt my social media posts to be sportier. | went back to the research
and took a more graphic approach to the designs. Asking advice from the team on what
ways this can be done, | took inspiration from Sarah’s work and how she incorporated the
side angles into the design. | also stated to the team Lauren did not see the need to include
Basketball NI logo. This was removed from my brand guidelines template. Adrian the
creative director also suggested to adapt the logo of Antrim Jets to be unified in the colour
pallet. Fixing the colour within the logo allowed for a more unified image that was consistent
with the brand guidelines.

In the earlier stages of the project, we discussed where are weaknesses were including
website design and motion graphic. The creative director put forward the idea of motion
graphics within the video. This meets to the requirements of the benchmarking process
which the examples from Ulster GAA and Cycling Ireland did not have. Adrian’s idea of

a motion graphic was essential to give a high level of professionalism within the video
therefore, | put myself forward to create two motion graphics. One for Newry Fliers and
one for Antrim Jets. Although this was not my strength, | wanted to learn something new

and gain confidence in Adobe After Effects.
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BRAND GUIDELINES
NEWRY FLI ERS

TYPEOGRAPHY

TITLE-120pt

U BH EADIN G sspt Newry Fliers colour pallet with blue and yellow

FONT- Adrianna Condensed ExtraBold as the primary colour in all graphics.
Paragraph information - No larger than 50pt
FONT- Bicyclette ALTERNATIVE LOGO

LOGO
Newnvfmé NEWRYé
—  FLIERS FLIERS

This is the icon for Newry Fliers. The icon must
The logo must be placed clearly  The logo must be placed clearly  be used when the full logo can not. Facebook

as a watermark. The white font  as a watermark. The blue font must have this icon as there profile picture. All
logo is only to be used on dark logo is only to be used on white  social media posts must include this icon.
backgrounds ie. blue. backgrounds ie. white

TAGLINE / SLOGANS
NEWRY FLIERS

DRIBBLE THE DREAM
FLIER FEVER

WHEN IT COMES TO
SPORTS, GIRLS RUN THE
WORLD.
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NEWRY FLIERS

SOCIAL MEDIA TEMPLATE:

Neviry Basketball Club

Posts Amout Videos Photos. Mors v

€5 v () Commenmt £ share
(o ey Gt
W woa o

Lorem ipsum dolor sit amet,consectetur adipiscing
elit, 56 do eiusmod Lempor incididunt ut Labore ¢t
dotore magna aliqua

PLAYOFFS

Mewry Baskethall Club

Pasts  Mboul  Wideos  Phatos  More v
Y ke (3 Comment £ Share

&y Newry Basketball Club

W oG

Lorem ipsum dolor sit met, consectatur adipiscing
elit,sed do eismod tempor incididunt ut labore et
dolore magna aligua.

18 comments 19 sharen
O comment £ share

S

PLAYER OF THE WEEK

STORYBOARD FOR PROMOTIONAL VIDEO:

NEWRY FLIERS

Posts  About  Videss  Phutes  Mors v

3 une () commemt £ snare

[ Mewry Basketbal Cub
¥ isoer o

Lorern ipsum dolor sit amet, consectetur adipiscing

el sed do eiusmod tempor incididunt ut Labore et

dolore magna aliqua

el

15 comments 19 shares
() Commeat & e

© = # 0 @

FIXTURE

The promotional video will start with young women before =
match

Motion graphic included in transition. Sliding inte & coach being
intarviewsd/ continuing to talkin the background of the video

Motion graphic included in transition. Cliding inte the girs
plarning before & match

Easing into action shots.

Flowing inte sction shot of baskstball going in the hoopin slow
motion.

Affectively motioning into the gifls celebrating

Motion graphic included in transition. 1Fansitioning back to the
coash baing interviswed

Finl shot of girls looking strong,




BRAND GUIDELINES
ANTRIM JETS

TYPOGRAPHY

TITLE-120PT

SUBHEADING-63PT

FONT- Poster Gothic Round Cond ATF Bold
Paragraph information - No larger than 50pt

FONT- Bicyclette

LOGO
— Antrim Jets full logo. This
AJ" is the main logo for the
profiles of all social media
accounts. This must be
A N T R I M J E T s clear and all information

must be seen in the profile

image.

BASKETBALL

Antrim Jets colour pallet with navy and green
as the primary colours in all graphics. This

can be used as a overlay on photos to create
graphics.

ICON

Antrim Jets icon. This

icon must be used on all
social media posts. This
must be clear and used

as a watermark. This lcon

can be used on multiple
coloured backgrounds

except green.

TAGLINE / SLOGANS
ANTRIM JETS

HOOP IT

up

JET SLAMMERS

STAND TALL,
TALK SMALL,
PLAY BALL.
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ANTRIM JETS

SOCIAL MEDIA TEMPLATE:

Antrim Jots Basketball

Posts  Abawt  Photes  Mantions

[rr—
1aG

Lorem ipsum dolor sit amet, consectetur adipiscing

elt sed do-eiusmod tempor incididunt ut labore et

dotore magna aliqua

GROUP EOMPETTION

v AF

GROUP FIXTURE

Antrim Jets Basketball

Fosis  About  Photos  Mentions

Antrim Jats Basketball
18.6

Lorem ipsum dolor sit amet, consectetur adipiscing
lit,sed do siusmad tempor incididunt ut labore et
dolere magna aliqua.

ROUND ONE

ar
antam Jers |
BASKETBALL

antn sers BrLsast peopR

Cloommem ¢ shars

s @ o0 @

Fs s s

COMPETITION FIXTURE

STORYBOARD FOR PROMOTIONAL VIDEO:

ANTRIM JETS

Antrim Jots Basketball

Posts  Abswt  Photes  Bantisns

Amtrios Jots Baskethai
446

Lorem ipsum dolor sit amet, consectetur adipiscing
elt, sed do-eiusmod tempor incididunt ut labore ot

FINAL SCARE
|\ HOMI war_g

5N-5N0

ar
AT TS

Tenas

Q) Somment A shace

= @ 0 @

FINAL SCORE

Child observing s outdoor baskatball game. Taking & intarest in
the sport

Metion graphic included in transition. Team come over and
encourage the child to play with them.

Playeris introduced to the tesm whare management make child
fesl welcomed.

Shows child settled with a new group of friends bouncing the ball
and running forward st the camerain = straight line.

Mation graphic included in transition. Slow motien shots of
different childran wheo have now jeined

Merphs to ssnior players in the same line out,

Juniors saying join us now with the loge GIF snd informatien an
where to go.
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happy with ideas. This allowed for us as a team to start the creative process.
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PRODUCTION STAGE

Risk Assessment

Our project group conducted a meeting in class to discuss what equipment would be

required in the creative process. We decided that the equipment that would be necessary

was:
- the LED lights;

- the Panasonic Camera with a stand,;
- A Go Pro;

- Mics;

- The Hand Recorder; and

- The 360 Camera

Once the equipment was obtained Noble completed a risk assessment. | already had an

850D Canon Camera that is effective for filming and photography. This was essential in

the creative process as the camera was very flexible and capable of taking creative shots.

| also had a 300mm lens on a Nikon D500, which had allowed for some of my best action

shots and therefore | wanted to use it in the creative stage.

S @ O | @ Design | @ Project |l Email- & Em X | Final Pr | @ Sarahz | (& Home | & project | = Female | (2 ) An| [0 Newry | Newry | + v - ]
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FILM PRODUCTION

Prior to film production, our project group discussed and agreed to liaise directly with
Antrim Jets and Newry Fliers through their Facebook page to ensure permission was

granted to film. This confirmation was required prior to Noble, Sarah and travelling to the

film locations.

S @ M @ AN X @ Project | Email- |G Email- | @ Final P | @ Sarah:| (2 Home | & project |
< O (3 https://3.basecamp.com/3656214/buckets/34528577/messages/6788097169 A
@Basecamp ARHome = Lineup "yPings s Hey! © Activity © Mystuff Q Find

Hi Folks @ Claire @ Adrian

| contacted Antrim Jets Facebook page to see about a time. We are shooting from 4-6 Monday

27/11/2023.
a53am Bl s63am @
< (@) Arim gt saskorsal < @) Ao ot sachatsa

Antrim Jets Basketball
248 peopl ke tis

Viewprofile

Hello, my name s Sarah Geoghegan

when the juniorstran on Monday?

HiSaran, yes we willbe in the Antrim
Forum Main Hall o Monday betiween
4:30-6pm. Wo are usually down
around 4 or soon after to et up f
You want to come in o set up what
you need. If we can do anything else:
10 help or you want any more info,
ask away, we'ro happy to help!

@  hanks, omny.

ank you so much!

0@ ¢ ~ (-] (o]

IMG_3612.png

S @ M @ Nex @ Project | Email- |G Email- | @ FinalPr | @ Sarah | (9 Home |

&~ G 5] https://3.basecamp.com/3656214/buckets/34528577/messages/6812548142

“That's perfoct thank you so much!
“There wil be Nobie Sarah and 1. We
have a good amount of it so we will

aim to bo thara carly as well. If
there’s anything specifc you would
like captured just et me know.

No problam, the only thing wo'd ask
regarding the flming i f you could
et a good few shots of our girl. We.

attract more to get into Basketball

Absolutely! That's amazing your
numbers are great. 'm going to show
youthe storyboard we have to
complete for this project just sowe.
can work with you.

© Ead RN
EAREED

@ m o &

IMG_3613.png

project |« Female | (2 ) An|

AN 4

@ Basecamp AHome = Lineup MyPings @S Hey! © Activity © MyStuff Q Find

We have messaged Newry Fliers Facebook page to confirm it is okay to attend as there has been
a few emails which have left us confused. Monday was the designated day for filming and we

are now unclear whether we can.

Just wanted to let you both know.

@ 1ovmrsesancs

Newry Basketball Club

View profie

Hello,my name s Sarah Geoghegan
and! 1 am working with Basketball NI
0 do work for your club. We were in

possibl for the submission s Frday.

ks for contacting us. We've

Female | 2 <) Ar|
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FILM PRODUCTION

Day 1 Filming - 27th November 2023

The managers of the Antrim Jets junior team responded instantly and were eager to

have us film and assist their platform. We set up in the hall as this would not impact on

the sessions and the junior team would not be distracted. | had already discussed the
storyboard with one of the managers who gave his permission to capture his son on film to

complete the storyline.

Throughout the production Noble, Sarah and | swapped equipment to ensure each of

us gained relevant experience. | encountered a few issues when filming. When trying to
conduct an interview, the noise in the hall was excessive therefore we had to reschedule
the interview. This did not pose any significant problem as day 2 of filming would be easier
as there would be a room free for filming and the interviewee was injured and could not play
in the game. Another issue encountered was that the 850D camera ran out of storage. |

contacted Ulster University about the possibility of obtaining more Sim Cards.

On my return, | started to transfer the footage onto OneDrive which allowed Sarah and
Noble to access to footage. This was a lengthy process so while this was taking place

| investigated the possibility of obtaining additional Sim Cards. Once the additional Sim
Cards were obtained, it became apparent that the Panasonic camera was outdated. The
University therefore gave us permission to trial a new camera which can shoot up to 4K.

This camera changed our projects image giving an improved, professional and high quality

image.




FILM PRODUCTION

Day 2 Filming - 28th November 2023

Filming on day 2 involved a match with the Antrim Jets senior team. As our ability to move
around freely was curtailed we set up in the corner of the hall. This proved effective

as | was able to capture one of their best players scoring from the halfway line while
maintaining the rule of thirds. Prior to the match | interviewed the team manager. This
proved difficult due to our location but | was eventually able to carry out the interview in a
vacant changing room, placing soft objects around the handheld recorder to absorb the
echo. Once the filming was over the team gave their appreciation for what we were doing
for the club. They further contacted me via social media saying they were really happy with

our work. | am also happy to state Antrim Jets won the game.

P-79
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FILM PRODUCTION

Day 3 Filming - 4th December 2023

Our original schedule included filming Newry Fliers in a game on 2nd December however
the team management were opposed to this idea. Sarah had almost completed the Antrim
Jets Video but made us aware there was some elements missing from the storyboard.
Therefore, taking the initiative we double booked ourselves travelling to Antrim for 4pm to
finish capturing the final parts of the Antrim Jets storyboard. We then travelled to Newry
to capture footage of the Newry Fliers women’s training session. This session was in the
Abbey School which made it easier to have a remote location set up for an interview. |
interviewed the manager of Newry Fliers who stated, ‘It’s not about being the best, it's
about doing your best’. This was a powerful message and our Project Group agreed that

when editing we should finish on that line.

Following the work process our project group had established on day one of filming, we
continued to alternate equipment and location. Overall, we were able to obtain some good

footage despite being unable to film a Newry Fliers game as outlined in the original pitch.




FILM PRODUCTION

4th and | filmed 9th in Abbey Grammar School

Day 4 Filming - 9th December

The manager of Newry Fliers was eager for our project group to film on Saturday 9th
December. As this was not possible for our full project group, | attended the session and
was able to capture the Newry Fliers junior girls demonstrating excellent skills. | was able
to communicate with the girls and gain a better understanding about their club. | also asked
for the manager’s assistance to facilitate a shot of the hoop using the 360 cameras. This
was not used in the final production of the video. This concluded the capturing of content

and | thoroughly enjoyed working in this sporting environment.

p.81
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MOTION GRAPHIC

S @ O |@ payai|e Project |G Email - |5 Email- Final P! Sarah? | (0 Home project Female | CJ) Sar X Newry | ] Newry | 4+ = o

&< C &) https://vimeo.com/user135966898 ® AN ¥ ® & m & R

WhatsApp
Video 2023-12-

22 at4.12.19
_._/ AM
NEWRYf\\‘é

~— FLIERS

When creating the motion graphics, | referred back to the module MED 107. This module
was something | struggled in, having issues with the performance of my computer, the
buffering prevented me from seeing the details. | have not changed my laptop since then, so
| decided to use the MacBook’s from the Isolations rooms in | block to prevent any issues

with software.

For a motion Graphic to be executed correctly there must be a start and an end to the
storytelling. | began my process with brainstorming ideas for Antrim Jet and Newry Fliers.
Although this motion graphic was not a skill of mine after completing this | thoroughly
enjoyed the process behind this and have gain confidence in the work | have done.

The benchmarking process was beneficial in my motion graphics as the same concepts
would be applied when creating the graphic ie. including background sound. | researched
logo stingers such as Pixar’s. This motion graphic uses the light to complete the logo
creating an effective design. Analysing the logos, | was able to envision the Newry Fliers
logo adapting to this. | drew up a storyboard and pitched it to Noble and Sarah. They both

agreed to the design believing it was a good way to incorporate the logo. This stinger would

be the finishing point to the video. https://vimeo.com/897089705

BASKETBALL NI
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MOTION GRAPHIC NEWRY

S @ O |@ pay4i| = Project | Email- | Email- | @ Final Pr | @ Sarah: | (9 Home project Female ) Sar X Newry | Newry | + v = o X
&< C (%) https://vimeo.com/user135966898 ® A O e . M e R o
Q
L 4
o

WhatsApp
Video 2023-12-
22 at4.12.19
AM

4 minutes ago

| began this process with a line transition, using the square tool | scaled three boxes to
the size of the screen. Each one set to motion at different stages in the design. The speed
was set to one rhythm which | changed using the speed transition settings to start slow
and gradually increase as a crescendo effect. Once | was happy with the speed of the
transitions, | grouped the three rectangles together. | duplicated the design twice altered
the timing of the transitions. This overall looked really effective but to ensure | showed
the team which they approved. Moving on | added the logo, scaling it to fit the graphic. |
used the text tool and replicated the text creating a more effective navigation with the
assistance of Adrian. | poisoned the text to motion into the centre from the right. A group
discussion occurred in class on what we envisioned the lines to do. It was described as
Speed lines therefore | used the line tool and added a slight transition that made them
appear and gradually get longer. To finish off the design | used photoshop to cut out the
ball that it can freely move following my storyboard | position the ball to the finish point.

| motioned the ball using the position tool to bounce into the screen. To add more to the
storytelling, | added the sound of a ball bouncing with the final buzzer. This proved effective

and gave an ending to the story.
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MOTION GRAPHIC ANTRIM

S ® O |® pay4 |~ Projec | Email | Email |« Final | @ Sarah | (& Home projec Femal ]y Sc X | K2 Whate| [0 Newn | ) Newn | + v - o X
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Video 2023-12-
22 at 4.12.40 =
AM @

7 minutes ago

After creating this | struggled to come up with a unique perspective for Antrim Jets. |
needed more inspiration and | decided to create the motion graphic after we filmed in
Crumlin to help with my creative thinking. In the game there was a large rumble that | was
made aware by Sarah to be a plane as the airport was beside the centre. This sparked a
story | could tell as it gave a meaning to the name Antrim Jets. Focusing on incorporating

a jet into the design to add a visual to the typography. One of my ideas was to use a single
line transition to reveal the logo taking inspiration from the Disney castle transition. | made
an illustration of the Antrim Jets logo, revealing in a swift motion the logo. | wanted the text
to rise like clouds therefore | made a rising transition for each letter, making it seamless
by masking the full rise. The jet then moved with the texts changing the opacity to fade the
letters away. Adding the noise of a jet finished the story together.

Asking for feedback from the group it was made clear the background was very plain and
did not add to the imagery of the sky. | used the effects gradient tool which allowed me to
motion the colours at different stages. | am really proud of the designs as although Motion

Graphics was not in my skillset, | improved from the experience | had with it in first year and

created something the club will hopefully like. https://vimeo.com/897089691

L NI




IN TIVALINSVI

98 d

SOCIAL MEDIA TEMPLATES

SOCIAL MEDIATEMPLATE
ANTRIM JETS

FINAL SCORE PLAYER OF THE MONTH FIXTURE COMPETITION

| wanted to have a uniformed narrative in my designs, after creating the motion graphics

| adapt my designs to follow Sarahs templates along with the Antrim Jets motion graphic.
Taking the Brand Guidelines that had been agreed in the pitch and implementing them in
the design. | focused on using green and blue in a way that prevented the graphics to be
overpowering. | included the Taglines into the graphics to promote morality to the design.
This is to give the audience a better understanding on what the club is about. Following
Sarah’s design and the concept of a jet rising in the air | placed the designs at a 100 angle.
To follow the narrative of the motion graphic | split the title and added the jet to the end to
give a unified appearance to the motion graphic. | also wanted to make the design process
easier for the clubs, so | adjusted all the club’s logos to have a transparent background

added to Canva.

| discussed the graphic in class with the team and Adrian where it was agreed the new

graphic was sportier and more improved the image of the Clubs.

https://vimeo.com/user135966898




PHOTOGRAPHY

Photography is something | am confident in and therefore | wanted action shot that where
to the highest quality. Using my personal Camera, it became apparent that the court was
halved which left issues with a 300mm lens. Adapting this | opened the entrance doors

to the hall and stood at a distance which allowed me to capture full length photos of the
juniors. | was able to show Noble and Sarah how to use the camera where they also where

able to take some excellent action shots.

p. 87
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COMMUNITY PARTNER

Noble and Sarah worked hard on following the storyboard design to the fullest, we
captured excessive amounts of footage which had to be narrowed down. From the content
was captured this left a short turn around to edit therefore, | helped Noble and Sarah with
the editing by adjusting some of the clips and adding in subtitles through premier pro. |
made a transcript for Antrim Jets and added the subtitles in manually to prevent the wrong
message being presented to the audience. When Sarah and Noble showed the final video, |
went through the bench marking process to see if we met all the requirements needed for

good practice.

Overall, | am pleased with the final outcome with my only issue using content taken of the
Panasonic Camera. On the 10th of December with 5 days left till the hand in | sent an email
with the finished product of Antrim Jets and Newry Fliers to Basketball NI. We want to

ensure that we met the needs of the community partner.

Marc the Vice Chairman made notes on what he liked and did not like which | then
forwarded to Adrian and Claire. This allowed for us to gain a better understanding on what
was expected and what was achievable within two days. Although it was not agreed in the
pitch to include Basketball NI, we altered the video to include a watermark of Basketball
NI in the videos and social media posts. This led to Sarah and Myself editing are brand
guidelines to suit this adjustment. | created an additional graphic of the final score into

the Antrim Jets posts. | added additional B Roll Footage to the video of Tony as when
interviewing | would not take a camera into a changing room even when vacant. Overall, |

appreciate the feedback Marc gave as it allowed for us to gain experience and improve the

work.




COMMUNITY PARTNER
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o Hickey, Adrian © & Reply * Replyall < Forward (3w
To: Mulrone, Claire; Sarah Geoghegan Tue 12/12/2023 15:26

Hi Sarah and Claire

Here's my take —

— Yellow please address

» Newry Vid

o
@

o

-]
o

-]

A great narrative connecting women & girls’ basketball — GIAGHOR
Sound needs adjusting - What way?
Would advise next time filming be mindful of lighting the subject, framing the subject and the areas for sound the subject for interview. —

Nice piece to join Women in Sport etc together -

Would have been nice to have Basketball Northern Ireland mentioned within this — | would suggest having the Basketball NI logo at the
end of each video — Put logo on please

Appreciate it was difficult to follow the pitch story narrative without being at games so well done — [GIBCHOR

» Newry Images

Fixture and Player of the Month are labelled incorrectly — Fix please

For the Fixture image | would add examples of team logos as they may leave it bare - Fix please

BNI Logo should be included somewhere on all - They are playing in Basketball NI leagues. | should have confirmed this during the
pitch. — Add logo on please

Playoffs is not the best wording as this only happens once a year - best to be named upcoming fixtures (maybe monthly fixtures?) —
Change to Fixtures please

o
-]
-]

o

« lets Video

o
o
-]
]

o

Would be great to see Tony a few times. — Edit Tony in please

Tony Talks well -

The video differs from the story narrative in the design pitch -

The Antrim Jets and ourselves won't be able to use the video as it stands with the commercial backing track — Replace with royalty free
music and make that clear on delivery please

Areally nice narrative for this also —

o Again - Would have been nice to have Basketball Northern Ireland mentioned within this — | would suggest having the Basketball NI logo

o

o

o

o

at the end of each video - Add logo on please

Jets mages

This is a very different format from the Design Pitch that was agreed on. Design pitch has different designs of group fixture, comp fixture
and final score while playoffs, fixtures and POTM has been sent. Happy to have POTM added to original. -

BNI Logo should be included somewhere on all - They are playing in Basketball NI leagues. | should have mentioned this during the pitch.
Add logo on please

Playoffs is not the best wording as this only happens once a year - best to be named upcoming fixtures (maybe monthly fixtures?)
Change to Fixtures please

Also are the clubs getting the brand guidelines from the design pitch? — Confirm with Lauren that they are please

This is just between us — once you have addressed the issues you can send it back with a list of changes.

Hope that is ok?

Claire, anything to add?

Thanks

Adrian
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SIGNOFF

- B [ | @ baskebaliipi x % Project Social M. x| Bl Email - Sash Go X * Final Product - X Sarah 3id Year | X Home - Carva X | 4 ~ - a »
&« G 5] hit outlook office.com/nm AAQKAGOYZDMEMZIWLTEZNGINDQxY N I ® G m = & |8 - o
_ —— —— . “ Q.
| = Home  View  Help Py
- 4
< Favourites Emaal Files Vi dadaen £ tersed

. lt.i’.

Al results Final Products

Lauren BN SUmy RS IO LTI YU I SR O ST e AL - |

= — Thank y
% 5 (1] -
= gl lam ghiteed with tha work you have complstad for us! Itis amaring Lt war twen clubs and | arm sure
thay sha i T COmpiet 2. reciata Marc ga it of fepdback dua to his work in sports
peile_ 17 b
Iwill be dalight e yOU engoyad the peoject and it sided you in your final year. +

| hopa you il have a nice Christrmas braak and | am surs | will sposk to you in the Now Yoar,

Thanks,

Lauran

Lauren McCullough
by Engagement Cffcer
e ]

Overall Basketball NI where happy with the work we created in project social. We as a

team ensured everything was done to the heights standard we could achieve. | am really
proud of Noble and Sarah with the support they gave to the project allowed for us to gain

an impressive piece of work.
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Final
Production

3 hours ago
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Final
Production

2 hours ago

BASKETBALL NI




IN TIVALINSVI

z6°d

FINAL PIECE

2
NEWRY ™

FLIERS

SOCIAL MEDIA GUIDELINES

BRAND GUIDELINES
NEWRY FLI ERS

TYPEOGRAPHY

TITLE-120pt

SUBHEADI N G-Gspt Newry Fliers colour pallet with blue and yellow

FONT- Adrianna Condensed ExtraBold as the primary colour in all graphics.
Paragraph information - No larger than 50pt ALTERMNATIVE LOGO
FONT- Bicyclette

LGSO

> Th ,,b or -._' — m...l‘. = i
NEWRY‘-“-“‘é N Ew Rvé social media posts must r!rll dﬂrl'\ & icon

FLIERS FLIERS ORGANISATION LOGO

Basketball NI logo must be included on
every post in the contre oo o watermark
The logo must be placed clearly  The logo must be placed clearly &
as a watermark. The white font  as a watermark. The blue font
logo is only to be used on dark logo is only to be used on white Basketball
: 3 Northern Ireland
backgrounds ie. blue backgrounds ie. white
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SOCIAL MEDIA TEMPLATES

Nerwry Basketball Chbs a |

Pors  Mbur  Weees  PRetss M
() — D s
T T —

ST 0 v fy o b i

< Moy Beskashat it Lvernipturm dolee 12 drmet Coruaiet S6pHERG
o &

r

Lovern ipeuem dolor 48 amet. Comectenue MSgcin : Lovern g dkor 5 amet. consectetr adpiscing
48, B et o ivcihurd 18 bore €t it e s hmad empor bt wt labove €1
2 .

FIXTRES PLAYER OF THE MONTH  ANNOUNCEMENTS

TAGLINE/ SLOGANS
DRIBBLE THE DREAM

FLIER FEVER

WHEN IT COMES TO
SPORTS, GIRLS RUN THE
WORLD.
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AF

SOCIAL MEDIA GUIDELINES

BRAND GUIDELINES COLOUR

TYPEORGRAPHY

TITLE-125PT ===

SUBHEADING-65PT

FOMT- Poster Gothic Round Co dATFB Id
[=F] '-.'.:|1--.-'||'.--' nformation - Mo la then S0pt
FONT- rclette Regular

ANTRIH JETS LUE[] ICONS BASKETBALL NI LOGO

- @

ANTRIM JETS =%
e TR =z ettt @)
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SOCIAL MEDIATEMPLATE
ANTRIM JETS

FINALSCORE PLAYER OF THE MONTH FIXTURE COMPETITION

TAGLINE/ SLOGANS
ANTRIM JETS
HOOPITUP

JET SLAMMERS

STAND TALL,
TALK SMALL,
PLAY BALL.
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