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WELCOME,

This production log documents the creative design
journey that | spent on the Mountsandel Discovery &
Heritage Group. The production log will showcase the
creative journey of the re-branding of the Mountsandel
visual identity.
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TEAM

The team includes lan Lennox, Michael Morrissey and Temidire Britto. We are all final year students
who have undertaken a placement as Michael and Temidire both worked for Ulster University, and |
work for a community and voluntary organisation called North-west Community Network, at which
| worked on a range of tasks involving web design, branding and video editing during my placement
year.

IAN LENNOX

Skills include:
- Graphic design

- Web-design
- Photography

MICHAEL MORRISSEY

Skills include:
- Graphic design

- Photography
- Video editing

TEMIDIRE BRITTO

Skills include:

- Graphic design
- Photography
- Social media
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PROJECT CHOICE

Before meeting the client, we had to decide what project to pursue. As a group, we decided that
we wanted to pursue the Coleraine Academy client as the skills we had developed throughout
university and on placement aligned with the skills needed for the project. However, it was decided
that we would not get the project and instead were given our backup choice of Moutsandel
Discovery and Heritage group.

Overall, I was happy with this decision as my technical skills aligned with the required skills needed
for the project. The technical skills | learned during placement with the North-west Community
Network allowed me to learn branding, logo, and website design, which will be a great help when
designing the visual identity and website for the Mountsandel project.

(First choice)

(Second choice)
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DISCOVERY CALL

Before the online meeting with the client, we had a <8 % Project social 0 &
Microsoft Teams call to identify our strengths and how & : '
we could collaborate on the project. Before the call,

| did a thorough background check on the client to Wed Zoct
determine what type of audience, colour palette and Michael Morrissey .
design style they use to identify any areas that might o ot et
need to be improved. | searched for the client’s website we're going to ask in the meeting
and discovered that the website lacked basic features @ vitncient 1o
such as mobile view, poor navigation, lack of images and Yeah 1306,
no coherent branding on the website. The Mountsandel e
Facebook page included the logo on marketing material ) Soundsgood 54
and branding. However, the Facebook banner had a brobably 4pm would be better
pixelated image as the banner, and the Facebook icon 13:06
didn’t include their existing logo therefore, it could Michael Morrissey
confuse people who aren'’t familiar with the Mountsandel sure 13:07
Discovery and Heritage as the correct logo isn’t used. Ok I've sent a teams invite 5.0

Also going to put a message into
From conducting this research, | identified what areas o ;fng.tz Sojit fools like We'rfm

the client would need to improve going forward with
the project, as the branding and website design needed
improvement. The research has allowed me to think of
qguestions | can ask before the initial meeting with the
client.

Organising a Microsoft Teams meeting before
meeting the client.

&

a MOUNTSANDEL
DISCOVERY & HERITAGE GROUP
Home  Mountsandel Development  Mountsan del History  Documentary  Events & Projects  Visit Mountsandel  Contact

Mountsandel Development

Image of the Mountsandel website

Image from Microsoft Teams meeting
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DISCOVERY CALL

O Q Search Facebook @ ‘%g_‘

® (]
= -
G Mountsandel Discovery & Heritage Group
Mountsandel Discovery & Heritage Group aims to initiate, promote Mountsandel Discovery & Heritage Group
and support activities which will celebrate the cultural heritage of 19 Sey
ptember - @
Mountsandel.

An enjoyable event at Coleraine Library NI. last Saturday (14 September 2024)

Both speakers were not only informative but at times very funny.
o Page - Community Huge thanks to all who attended and to the library staff who accommodated the event.

Waterways Ireland funded project helped MDHG promote awareness and  significance of the
€, 07818 036404 Mountsandel Mesolithic site and the River Bann Corridor on our doorstep.

There were exhibits and booklets relating to Mountsandel in the Coleraine Library Heri... See
@ mountsandeldiscovery.com more
W Not yet rated (0 reviews) @

See All Photos

(€] 25 facebook.com/MountsandelDiscoveryAndHeritageGroup/?locale:

Mountsandel Discovery & Heritage Group

646 likes - 758 followers b Like  Q search

Posts About Mentions Reviews Followers Photos More v
Intro Featured
MD;"‘Sandel Discovery ?‘_H:mflge IGrboup a'hms mlmmT‘he' '_Jmmmfe Mountsandel Discovery & Mountsandel Discovery &
and support activities which will celebrate the cultural heritage of Heritage Group Heritage Group
Mountsandel. 30 September@® 22 February 2023@
River Bann Talks - 16 October 2024 - A SHARED HISTORY
© Page - Community Sandel Centre® 7.300m Helen Marks walks you through the

Mountsandel Mesolithic site beside th...
S 07818 036404 | Rivar Rann |

Image of the Mountsandel Facebook
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ABOUT

Mountsandel Discovery and Heritage Group (MDHG)

is a voluntary community organisation in Coleraine and
was founded in March 2017. The Mountsandel area is
home to natural plant and wildlife that connects to the
River Bann and contains a rich historical site that dates to
10,000 BCE during the Mesolithic era and is considered
the oldest settlement in Ireland. The Mountsandel Fort
was uncovered by Professor Peter Woodman in 1973,
discovering the existence of ancient artefacts that are
centuries old, which gave an insight into early settlers in
Ireland.

Lk
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CLIENT MEETING

On October 2nd, Claire organised an online meeting with Patrick Lennon (community member).
At the beginning of the meeting, Patrick gave us the history of the Mountsandel Discovery and
Heritage Group as he explained to us that MDHG has been around since 2017 and has led,
delivered and participated in many outreach activities and local projects that are designed to
increase awareness of Mountsandel’s history. He also mentioned that the Mountsandel team
educate people about the Mountsandel area by working with various members of the community
involved in other projects, and they also provide learning resources and events within the local
communities in the area.

Patrick also mentioned in the call that they are trying to push for the history of Mountsandel to
be taught more in schools located in Northern Ireland, as only schools in Ireland are teaching the
history of Mountsandel.

From the call, Patrick explained how the website was outdated and needed a visual redesign, as
he continued explaining that the new and improved website would be used to attract the younger
generations and tourists. He discussed on the call that people worldwide have come to visit the
Mountsandel site and, therefore, need a place to access information about the Mountsandel site.

Furthermore, Patrick explained how he would be happy for a new visual brand identity and a
marketing campaign to refresh the current social media channels. He also mentioned that he would
want a live social media feed on the website with a website guide to help any members access and
navigate around the new Mountsandel website.

At the end of the meeting, | got to ask Partick about the River Bann event at the Sandel Centre and
asked if we could attend. Patrick agreed for us to attend the event at the Sandel Centre.

Patrick asked to meet up with us in person on October 4th to go into more detail in the type of
content he would like for the Mountsandel project.

Meeting today at 5.00pm

a Claire Mulrone - Oct 2 - Notified 4 people

Good morning everyone, | have sent to you at TEAMS invite for meeting today at 5.00pm. please
accept the invite.

| have included the additional notes for your project for information

See you all later

p RS
b Claire

Hi Claire,

Thank you for organising the teams meeting.
Looking forward to discussing the project.

Microsoft Teams meeting with client

Many thanks,
lan
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CLIENT MEETING

After the meeting, we met with Patrick in person in a café on October 4th. This gave us the
opportunity to ask questions in person and get further insight into what type of content Patrick will
be looking for during the handover.

Patrick gave us a selection of books that showcase the history of Mountsanel. He each gave us a
selection of books that helped inspire our creative designs as | received Mcerlean, T The Salmon
People and The Blueprint for Mountsandel. Michael received the Sinnamon, D. (2021) Reflections
on the Bann.

Patrick further expanded upon what he said from the meeting on October 2nd about how he wants
the Mountsandel history to be taught more in schools in Northern Ireland as he explained that he’s
currently trying to add the history of Mountsandel into the school specification in the future. He
mentioned that he wanted a corporate and educational logo that would work in both areas.

Patrick then discussed the future of the project by explaining how, in the future, they would
eventually consider getting merchandise when they acquire more funding. | asked further questions
about what type of merchandise he would like, and he explained how he would like to start small
by including pens, books and pencils so that if he has any events in the future, he can spread more
awareness about the Mountsandel Discovery and Heritage project.

| then asked questions to Patrick regarding the logo design. Patrick explained that the existing logo
was of a hazelnut design which is local to the Moutsandel and River Bann area. | then asked if he
liked any specific logo design styles, such as a wordmark, character or icon, and he mentioned that
he is open to all ideas. We then asked about the website at which Patrick gave us good suggestions
on what places to look as he recommended to look into the Sheamus Heaney Homeplace website
as it includes the features that he'd like the Mountsandel website to include.

The key takeaway from the meeting was that Patrick is looking for a logo that is both corporate
and child-friendly and reflects the values of the Mountsandel Discovery and Heritage team. He
also gave us other examples of websites that include good web design practice by mentioning the
Sheamus Heaney website and how it included a language feature which could be incorporated into
the new and improved Mountsandel website.

+ New event Schedule

- 6 7 8 9 10 n 12 3 a4 5 6 7 8 9

o ” &\eﬂedions

“Y''nthe Bann 1314 15 6 7 18 19 10 M 2138 4 15 16

OCT 4,2024 Mountsandle in person meet with Patrick @ 86 ©
1:00pm - 2:00pm

Sinnamon, D. (2021) Reflection on the Bann Scheduled date to meet Patrick on Microsoft Teams
Mcerlean, T. (n.d.). The Salmon People

1440 Design (n.d.). A Blueprint for Mountsandel

13
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BREIF DEVELOPMENT

In this chapter | will showcase the development of the
brief from researching websites in the same niche,
benchmarking a comparison between the websites and
to creating the brief.

2024/25
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BENCHMARKING

As a group, we conducted a benchmarking exercise to see how competitors in the tourism and
history niche have presented themselves. The benchmarking allowed us to ideas areas of good
practice which we would take into consideration when creating the new Mountsandel visual
identity and website. As a group, we decided to look into three websites each to ensure that
we have a strong understanding of good web design practice and identity any areas of similarity
between the websites.

For the benchmarking, | covered the websites of Titanic Belfast, the British Museum and Sheaums
Heaney Homeplace, recommended by Patrick. These websites are in the history and tourism niche,
and therefore, | can identify areas of strengths and weaknesses within each of the websites.

| designed my benchmarking on Microsoft Spreadsheets as it is easy to navigate and input
information into the sheet. Michael then compiled our results and designed them in Adobe InDesign
to later use in the brief.

_ Step into
Seamus Heaney

Homr e

Thursday, October 3

2:06pm Me &‘\
Hi everyone, I've found a couple of useful resources for benchmarking. X
I'm going to cover;

The Seamus Heaney Home Place.

Seamus Heaney HomePlace | Co. Derry | Northern Ireland

1CUT Step into Seamus Heaney HomePlace. Discover poetry, photographs and stories
that will take you to the heart of Seamus Heaney's |i...

10001 o

TITANIC'S”

Titanic Belfast.

Titanic Belfast

Titanic Belfast (2024). Titanic Belfast. Titanic Belfast is a world-leading visitor attraction
which tells the story of RMS Titanic, from her...

British Museum.

httne-lhananar hritichmiicanm arnl/

Areas to cover for the benchmarking

Discover two million years of human
history and culture

The British Museum (2024). Welcome to the British
Museum
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BENCHMARKING
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BENCHMARKING RESULTS

From the benchmarking, | was able to identify the best website, as the Sheamus Heaney Homeplace
website scored the highest of the three websites and included the most notable features. The
Sheamus Heaney Homeplace website includes a fast load time that showcases that the website is
well-optimised with images. The website also included a language-changing feature, which is an
element | would incorporate into the Mountsandel website, as Patrick has mentioned that he has
tourists from all over the world who visit Mountsandel.

The other websites included good features such as high-resolution images, and they also use the
WordPress CMS to allow content to be easily added to the website. The websites also include
Google Analytics, which allows the websites to track where the users are coming from and how
long the user spends on the website.

Overall, this has been beneficial research that has allowed me to identify areas of good web design

practice that can be incorporated into the new Mountsandel website. | will look into how | can have
a fast web page load speed and a feature to changes languages on the website to improve the user

experience on the Mountsandel website.

The British
Museum

Exhibitions and events

When
Open Ground [@====D)
; ' Special exhibitions

Silk Roads Hew Locke Picasso

WebsiteNI (2024). Seamus Heaney HomePlace

The British Museum (2024). Welcome to the British Museum

VISITOR INFORMATION

W o ming you to Titanic Balfast To help you pion your trp

Titanic Belfast (2024). Titanic Belfast.
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RIVER BANN TALKS

As a group, we attended the River Bann talks presentation at the Sandel Centre to better
understand what the area of Coleraine offers and identify areas with which the Mountsandel
Discovery and Heritage teams need help when creating a new visual identity and deliverables.
People in the local community welcomed us to help run various clubs around Coleraine, such as the
owner of the Coleraine Rowing Club. The talks were very informative, discussing in detail the video
footage of the local wildlife in the River Bann and Mountsandel area, including the woodland and
waterfowl birds that comprise the forest’s ecosystem. The presentations showcased what life is like
on the River Bann, giving me some ideas for the Moutsandel visual identity redesign.

FUTURE PROOF

Temidire and | captured moments from the event, including images of the audience, presentation
and baked goods that can later be used for the website photos. | want to ensure that the website
includes relevant images related to the MDHG instead of using stock images that don't relate to
the organisation. These images were also shared with Patrick so that if he decides to host an event

in the future, the MDHG volunteers will have a collection of photos to showcase to help market
future events.

(Images on the next page were taken by me)

&

MOUNTSANDEL

DISCOVERY & HERITAGE GROUP

An Evening Celebrating the

Ri B Schedule
I Ve r a n n Add this schedule to HEY Calendar, Google Calendar, Outlook, or iCal.
Sandel Centre, Coleraine omamze | |, Novaoze
Wednesday 16th October 2024 v 2|3 |s|s ——
Mountsandel Discovery and Heritage Group invite you an 6 7 8 9 10 M |2} 3 4 5 6 7 8 o

information evening celebrating the River Bann

27 28 29 30 31 24 25 26 27 28 29 30

[T ocT 16, 2024 River Bann Talks - Sandel Centre 86 ©
7:30pm - 10:00pm

Add an event

| noted the date of the event onto Basecamp to ensure that everyone
was aware of what time and where the event is.

A

MOUNTSANDEL

DISCOVERY & HERITAGE GROUP

Heritage & Biodiversity Grant Scheme"

The Mountsandel River Bann event at the Sandel
Centre post from the Mountsandel Facebook page

19
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BRIEF

As a group, we divided up the areas of the brief to ensure that everyone had an even workload

as we decided Michael would cover the areas of the community partner, project and objectives.
Temidire would cover the target audience, deliverables and tone, message and style. | would cover
the areas of designing the brief document, analysing the benchmarking information, budgeting,
timescale and team members.

| covered the areas of analysing the benchmarking, timescale, budgeting and timeframe. | analysed
the best websites to compare the Mountsandel website. | identified that the Sheamus Heaney
Homeplace website included the best examples of web-design practice by including notable
features such as a fast webpage load time and language translator.

For the budgeting, | explored local and online print shops that the Mountsandel team could help
support and reduce carbon emissions in the future. | also found print shops that covered most
of the printing needs to ensure that orders can be compiled into one shipment to reduce carbon
emissions.

| then designed the timescale with the project in mind by labelling each week and what tasks would
be completed by that week to ensure that the project would run effectively and the client can
identify what we are doing each week.

| designed the brief document to ensure that the brief was presented professionally and had an
organised layout as | compiled the areas covered by my team into the document. | decided to go
for a modern design to inspire Patrick and the Mountsandel team to go for a modern approach, as |
decided to use the typeface Lato from Google fonts and a colour palette of modern green colours to
modernise the brand from the existing green. | designed Temidire’s deliverables section to include
an icon to help visualise what the deliverables for the project would be and to make the document
visually interesting.

Thursday, October 10

> Michael Morrisey 7:30pm
y Hi everyone,
Just confirming our assigned sections of the Brief

Michael:
Community Partner
The Project
Objectives

Dre:
Target Audience
Deliverables

LATO Tone Message and Style

lan:
Similar Organisations/Benchmarking

Budget
Google Fonts. (n.d.). Google Fonts. Timeframe

6‘,’ £ B

Tasks to complete for the brief

21
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BRIEF DOCUMENT

MOUNTSANDEL

DISCOVERY & HERITAGE GROUP

lan’s section

MOUNTSANDEL DISCOVERY & HERITAGE

CONTENTS.

COMMUNITY PARTNER 03
THE PROJECT 04
OBJECTIVES 05
TARGET AUDIENCE 06
DELIVERABLES 07
TONE, MESSAGE & STYLE 08

SIMILAR ORGANISATIONS/BENCHMARKING 09-14

BUDGET 15-18
TIMESCALE 19
TEAM MEMBERS 20

2

lan’s section



BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

COMMUNITY PARTNER.

In 1973, archaeologist Peter Woodman led an excavation

at Mountsandel Fort, uncovering a Mesolithic community
that existed around 10,000 years ago, making it the oldest
known settlement in Ireland and one of the country’s most
significant archaeological sites. The Mountsandel Discovery
and Heritage Group (MDHG), a voluntary community
organisation, was formed to preserve this important history
and promote education about the Mountsandel site, the River
Bann corridor, and the broader Coleraine area.

MDHG provides educational resources and experiences for
the local community. Their outreach spans across primary,
secondary, and higher education, with the history of
Mountsandel already part of the curriculum in the Republic of
Ireland. The group is currently working to include the site in
Northern Ireland’s curriculum as well.

MDHG also organises various events to highlight the
historical importance of Mountsandel. These include
community heritage evenings that offer project updates
and feature interactive elements like virtual reality displays.
The group hosts symposiums that bring together academics
and community members to discuss Mountsandel’s legacy
and future potential. For younger audiences, MDHG runs
art competitions for local schools, encouraging creative

Michael’s section

MOUNTSANDEL DISCOVERY & HERITAGE

THE PROJECT.

interpretations of the site’s history. In addition, annual
workshops provide hands-on educational experiences for
schoolchildren, while regular guided tours are offered for
both local and international visitors. All these initiatives
support MDHG's mission of raising awareness and promoting
education about the site.

Recently, MDHG secured funding through Peace Plus and
the Causeway Coast & Glens Borough Council, enabling the
transfer of the Mountsandel site into public ownership. This
funding also supports the development of the site, including
clearing, adding interpretive resources, and landscaping to
enhance the visitor experience.

To prepare for the future development of the site, MDHG is seeking a refreshed
website and updated visual identity. This will ensure that, once the site is ready

to be promoted, it will have a professional, cohesive, and functional presentation.
The group operates in both educational settings (with school-age children) and
corporate settings (such as presentations to local councils), so they are requesting a

visual identity for each context.

To ensure the successful integration of these new identities, brand guidelines will
be created, ensuring consistency across all platforms. The updated website will
feature a multimedia digital archive currently in development, and MDHG aims

to integrate its social media platforms with the website to provide a live feed

of updates. The project will also include creating presentation and social media
templates to maintain brand consistency and make it easier for group members to

create and share content.

Additionally, photography and videography will be captured during upcoming
events in October and November, which will be used for social media and future

promotions.

Michael’s section

2024/25
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BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

OBJECTIVES.

The primary objective of this project is to establish a strong and recognisable
brand identity that is consistently applied across all platforms and a functional and
informative website. The ultimate aim is to position Mountsandel as a key cultural
and historical attraction, making it a focal point for education and tourism.

Combined with the site’s development, this project has the potential to enhance
tourism infrastructure in the area, encouraging longer stays and providing economic
benefits to the wider region. Helping people learn about local history and traditions
makes the past more tangible and relevant, particularly for younger generations.
Raising awareness and encouraging engagement with the site also supports greater
sustainability efforts, safeguarding Mountsandel, the River Bann corridor, and the
broader Coleraine area for the long term.

Michael’s section

MOUNTSANDEL DISCOVERY & HERITAGE

TARGET AUDIENCE.

The target audience for the Mountsandel Discovery and Heritage Group in
Northern Ireland includes children, tourists, and individuals interested in heritage
sites. For children, the focus will be on engaging educational content that teaches
the history of Mountsandle. Tourists will also be a target for Mountsandel as
Northern Ireland’s oldest known settlement site ,making it a must-visit heritage site.
Additionally, those interested in heritage sites will be target for Mountsandel as a
result of it's rich archaeological significance, providing in-depth historical insights,
conservation efforts, and opportunities for research and learning about Northern
Ireland’s ancient past. Mountsandle emphasizes both the educational value and
the cultural importance which serves as a great tool blending history, tourism, and
learning into a compelling narrative

Temidire’s section



BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

DELIVERABLES.

WEBSITE BRANDING
« Images: High-quality images * Improved colour palette: Develop
showcasing Mountsandel a colour scheme with colours
and scenic views. reflecting the essence Mountsandle

discovery and heritage group.
« Photography : Photography/

videos to capture events. » Logo design: Creating a new
logo the properly represents
* Website redesign to be more mountsandle as well as being
interactive and visually appealing stylish enough to attract younger
to attract a wider audience. audiences.

Temidire’s section

MOUNTSANDEL DISCOVERY & HERITAGE

TONE, STYLE & MESSAGE.

The aim is to continue to preserve the message of Mountsandle discovery and
heritage group’s core values. After a meeting with Mountsandle discovery and
heritage group, we have come to understand that part of their aim to attract
a younger audience such as school kids is due to the educational and historic

significance of Mountsandle. As a result, we have decided to make the tone and
style appear less corporate in its look and presentation. This will result in a more
visually attractive design to appeal to a younger demographic. To achieve this we
will analyse how the brand is currently being delivered and identify what they are

doing right and where changes need to be made.

Temidire’s section

SOCIAL MEDIA

» Social Media Templates: We are to
create customized social media
template with instruction on
how to use and edit them for use
across all social media platforms.

 Short-form video content:
Producing short form video clips
to highlight events, activites
and showcase Mountsandle.

2024/25

25



26

PROJECT SOCIAL

BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

BENCHMARKING.

As part of the development process for the Mountsandel
Discovery & Heritage project, we used a technique called
benchmarking, which allowed us to research similar
organisations in the tourism and historical sector and
compare them to the current Mountsandel Discovery &
Heritage website. We chose to research these chosen
sectors as they align most with the Mountsandel Discovery &
Heritage and give us a greater understanding of how others
in the industry have designed a web experience.

As a group, we decided to research nine websites to get the
best possible results before the development process. Out
of the nine websites, only three of the websites showcased
good design practices, which allowed us to see what best
practice is and identify areas of strengths and weaknesses
within the websites to ensure that in the future, in the
development and design stage, we won’t end up making the
same problems.

The British Museum scored 70% in the benchmarking. The
website included many notable features, such as videos and a
responsive layout. However, the website could be improved

lan’s section

MOUNTSANDEL DISCOVERY & HERITAGE

BENCHMARKING.

The Sheamus Heaney Homeplace website was the best we
researched, scoring 76% in the benchmarking. The website
included many notable features that the other websites didn't
include, such as having up to ten different language options
for users who don’t speak English, allowing the website to
reach a much larger audience in the history and tourism sector.
The website also had the fastest load time at 0.83 seconds,
which shows that the website is optimised with images loading
almost instantaneously without needing a load time. However,
the website could be improved by adding features that could
enhance the user experience, such as adding a button that
allows the user to go from the bottom to the top of the
webpage with one click. Another feature that would enhance
the SEO and user experience of the website would be to
include a sitemap in the footer of the website to allow the user
to navigate the website easily.

In conclusion, the benchmarking has shown us that a website
needs to include optimised high-resolution images and
graphics to ensure a quick webpage load time, which can
improve the website’s SEO and rank higher on search engines.
The website must also be multilingual to allow non-English

10

lan’s section

by adding features like breadcrumbs to enhance the user
experience by showcasing the user journey on the website.

The Titanic Belfast scored 73% in the benchmarking. The
website includes many notable features that will be included
within the refreshed Mountsandel website, such as Google
Analytics, high-resolution videos and a content management
system to allow the website owner to easily add content
without the need for any design experience. However, the
website isn't multilingual and doesn't offer other languages
besides English. This will impact the website’s SEO and
restrict non-English speakers from accessing the website.

speakers to interact with the content and attract people to
the Mountsandel site. Finally, the website should be easy to
navigate and include a content management system, allowing
content to be added easily without needing technical design
skills.



BRIEF DOCUMENT

MOUNTSA?

L DISCOVERY &HERITAGE GROU?

WEBSITES USED FOR THE
BENCHMARKING:

Category Feature

First impressions Aesthetics

Identifiable target
Audience

Identifiable Chief aim
Retina (HD Ready)
Responsive
Contentin Prime Posi-
tion

Look & Feel

Body text font
Logo placement
Book Online:

Content Management
System

Analytics Embeded
Navigation Primary Menu Format
Primary Menu Position

Means of getting to top
of page

Sitemap

Breadcrumbs

Contact us

No. of clicks to Contact
Us

Explanation of service
Evidence of outdated
content
Social Media
FAQ Section
Privacy policy

Serach Search

Type of search button

Load Time

Email subscription

Functionality

Multiingual

No. languages other
than English
Accessibility How many font types

Clear & Accurate Head
ings

Are links visually distinct |Yes

Link underlining

Hyperlinks change
colourif visited

Overall Score

lan’s design & Michael’s section

Category Feature

First impressions. Aesthetics

Identifiable target
Audience

Identifiable Chief aim
Retina (HD Ready)
Responsive
Contentin Prime Po-
sition

Body text font

Logo placement

Book Online

Content Management
System

Analytics Embeded

Navigation Primary Menu Format

Primary Menu Position
Means of getting to top
of page

Sitemap.

Breadcrumbs.

Contact us

No. of clicks to Contact
Us

Explanation of service

Evidence of outdated
content

Social Media
FAQSection

Privacy policy

Search

Type of search button
Load Time

Email subscription
Multilingual

No. languages other
than English

Serach

Functionality

How many font types
Clear & Accurate Head-
ings.

Are links visually dis-
inct

Link underlining.

Hyperlinks change
colourif visited

Overall Score

Titanic
Belfast

Sheamus
Heany
HomePlace

Use hero slideshow imaj
s to represent tours

[
represent tours

On front page

On homepage On homepage

Image slider Video and text

Sans Serif Sans Serif
Top Left Top Left
No- link to extemal Yes.

booking site:
Wordpress Umbraco

Google Analytics Google Analytics

Drop Down and Rollover | Click Through and Roll- | Drop Down and Rollover

Horizontal Top Horizontal Top

T R

None
Yes Yes

in footer
In the primary menu inthe primary menu

One click away. One click away.

On homepage On homepage

None None

Links in Footer Links in Footer
In Contact section

In the footer
Homepage (embedded)
Drop down

0.83 seconds.

Yes

in the footer

None

1.23 seconds

Yes

lan’s design & Michael’s section

oo

InVisitor Info section _|[L{SEEEeo

Mount
Sandel

Category

First impressions.

On homepage

None

Clickthrough

Horizontal Top.

None

Exposed in header

One click away

On homepage

Image links broken

Links in Primary Menu

Navigation

[
Embedded in homepage
Text

073 seconds

Serach

None. Functionality

o

Undlear Accessibility

No
24%

Overall Score

Feature

Aesthetics
Identifiable target
Audience
Identifiable Chief aim
Retina (HD Ready)

Responsive
Content in Prime Po-
sition

Body text font

Logo placement

Book Online

Content Management
System

Analytics Embeded
Primary Menu Format
Primary Menu Position
Means of getting to top
of page

Sitemap
Breadcrumbs

Contact us

No. of clicks to Contact
Us

Explanation of service
Evidence of outdated
content

Social Media
FAQSection

Privacy policy

Search

‘Type of search button
Load Time

Email subscription
Multilingual

No. languages other
than English

How many font types.
Clear & Accurate Head-

Are links visually
tinct

Link underlining

Hyperlinks change
colourif visited

Irish Heritage
Trust

Use Hero image slide-
show to represent
Heritage

On homepage

Yes
hero Image slideshow

Breve News Book Seri
Top Left

No- link to external
booking site

Google Analytics
Drop down
Horizontal Top

Two clicks away.

Exposed in header
One click away

On homepage
None

Links in Footer
In primary menu

In the footer

Embedded in homepage
Drop down

104 seconds

Yes, newsletter

National
Trust

Uses hero images to
represent heritage

On homepage
Yes
Yes
hero Image Siideshow

Adobe Analytics

2024/25

Star Carr

Uses images to represent
archaeology

Image showing archeaol-
ogy.

Open Sans
Top Left

No- link to exteral
booking site.

Go Daddy

Google Analytics

Horizontal Top

One click away
On top of header image
Exposedin footer

One click away

On homepage
None

Links in Footer
In primary menu

In the footer

Embedded in homepage
Drop down

129 seconds

Yes, newsletter

lan’s design & Michael’s section

British
Museum

Category

Uses images to represent First impressions.
tours

On front page

Video and text

San Serif
Top left
Yes.

Wordpress

Google Analytics

Navigation

Horizontal Top.

In footer

In the primary menu

One dlick away.

None.

Links in Footer

In the footer =
Homepage (embedded)
Text

133 seconds

Functionality

Accessibility

Yes

Yes

No unless clicked

Overall Score
70%

Feature

Aesthetics
Identifiable target
Audience

Identifiable Chief aim
Retina (HD Ready)

Responsive
Contentin Prime Po-
sition

Body text font
Logo placement
Book Online

Content Management
System

Analytics Embeded
Primary Menu Format
Primary Menu Position
Means of getting to top
of page

No. of clicks to Contact
Us

Explanation of service
Evidence of outdated
content

Social Media
FAQSection

Privacy policy

Search

Type of search button
Load Time

Emall subscription
Multilingual

No. languages other
than English

How many font types
Clear & Accurate Head-
ings

Are links visually dis-
tinct
Link underlining.

Hyperlinks change
colour if visited

Causeway
Coast and
Glens

Uses images, animating
stats and transitions to
showcase site.

On front page

One click away
logo is not

Uses image silders to
show content with texts

San serif
Top Left
No
Wordpress

Yes
Exposed click through
Horizontal Top

One click away
Yes
I the main menu

One click away

On homepage
None

Facebook link in Footer

None

Ulster
Museum

Uses hero images to rep-
resent the museum

Horizontal Top

None

In the primary menu

Two clicks away

On homepage

Links in Primary Menu

None
Embedded in homepage
Drop down

143 seconds

None

)

Unclear
Yes

Yes

English
Heritage

Uses experience images.

onmenomeres

Onvisit page
yes
Yes

Images showcasing

Sans Serif
Top Left
Yes

One click away.

uses image siders

Sans Serif,
Top Left
Yes

Yes.
Exposed click through
Horizontal Top

One click away.

In footer

None

Links in Footer

Yes.
Click and roll over
Horizontal Top

None
One click away.

Yes.

In the main menu

On homepage.

None

Links in Primary Menu

In the foote

None

Embedded in menu Embedded in menu [inmainmenu |

Drop down
5,64 seconds

None

Drop down
289 seconds

Yes, newsletter

e T

lan’s design & Michael’s section

Drop down
112 seconds

None
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BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

BUDGET.

The Mountsandel Discovery & Heritage project has no budget. However, merchandise was
discussed as an option for the project's future. We have sourced local printing shops in the UK
that produce stationery and merchandise. The website for the project doesn't require a domain
or web hosting, as the Mountsandel Discovery & Heritage team has an existing domain name
and hosting. However, the website builder WordPress will cost money with a variety of options
to access certain features. We have also looked into WordPress themes that could be used when
designing the website.

hittps://www.4imprint.co.uk

4 Imprint
Product Duration (days) Quantity (no.) Cost (inc. VAT)
A4 Sticker Sheet - Circle 15 100 £135.00
38mm Button Badge 10 100 £135.00
Escocia Waterproof Jacket - Printed |5 25 £269.75
Rectangular Shaped Keyring 20 250 £302.50
Supermini Telescopic Umbrella 15 25 £192.25
) .
lan’s section
MOUNTSANDEL DISCOVERY & HERITAGE
BUDGET.
https:/belfastprintonline.com

Belfast Print Online

Product Production time (days) Quantity (no.) Cost (exc. VAT)
Luxury Matt Business Cards 4-5 250 £35.99

A4 Letterheads 120gsm 5-6 250 £69.00

A5 Mole Notebooks 7 25 £215.00

Clip Personalised Pens 6-7 100 £85.00

Plastic ID Card 6-7 20 £50.00
Lanyards with Buckle 4-5 100 £185.00

850 X 2000MM Pull Up Roller Banner 4-5 1 £115.00
(PREMIUM)

16
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BRIEF DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE

BUDGET.

https:/wordpress.com/pricing/

WordPress

g plan  Cost (per month)  Cost (per year) Features

Premium £7 £84 13 GB storage

Unlimited pages, posts, users, and visitors

Free Domain for One Year

Ad-free browsing experience for your visitors

All premium themes

Fast support from our expert team

Customise fonts and colours sitewide

Connect Google Analytics and Cloudflare Web Analytics

Business £20 £240 50 BG storage

Unlimited pages, posts, users, and visitors
Free Domain for One Year

Ad-free browsing experience for your visitors
All premium themes

Priority 24/7 support from our expert team
Customise fonts and colours sitewide
Connect Google Analytics and Cloudflare Web
Analytics

Install plugins

SFTP/SSH, WP-CLI, Git commands, and GitHub Deployments

17

lan’s section

MOUNTSANDEL DISCOVERY & HERITAGE

BUDGET.

https:/themeforest.net/

Theme Forest

WordPress theme Lisence type

LandPress - Marketing Landing Page Elementor WordPress Regular License $59
Theme

Avada | Website Builder For WordPress & eCommerce Regular License $69
Eduma - Education WordPress Theme Regular License $69
Edusion - Education LMS WordPress Theme Regular License $29
Escada - Kids School & Education LMS Elementor WordPress Regular License $39
Theme

18

lan’s section
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PROJECT SOCIAL

MOUNTSANDEL DISCOVERY & HERITAGE

TIMESCALE.

The timescale is an essential step in the design process as it can
ensure that the deliverables are created on time, showcasing

the development process each week to ensure the client’s
expectations are met. We designed a detailed timeline from
weeks 2 - 12, which showcases important dates from the initial
meeting to the project handover of the Mountsandel project.
Starting in week 2, we had an initial online and in-person meeting
with Patrick to discuss the Mountsandel project in detail. In week
3, we researched other businesses in the history and tourism
sector and completed a benchmarking comparison to identify
areas of good design practice. In week 4, Mountsandel has a
River Bann celebration event, which will be used for content on
the website and social media pages.

BRIEF DOCUMENT

The brief will also be completed within the week 4. In weeks 5 - 6,
the brief will be signed off by Mountsandel Discovery & Heritage,
and the pitches will begin to be developed. In week 7, the three
pitches will be presented to the client, and the client will decide
on what creative designs to go forward within the development
process. In weeks 8 - 9, the project will begin to be developed and
finalised before feedback from the client. In week 10, the client
will provide any feedback or changes needed before the project is
handed over. In week 12, the deliverables will be handed over to
the client.

WEEK2 WEEK3 WEEK4 WEEK5 WEEKé WEEK7 WEEK8 WEEK9 WEEK10 WEEK11 WEEK 12

Initial Benchmarking Creating Signoffonthe  Developing the  Delivery of the Project Client feedback Project
meeting websites in the  the project brief Brief pitches 3 pitches development on the project handover
with Patrick ~ tourism and process
onlineand historical sector  Mountsandel  Developing
in-person River Bann pitches

celebration event

lan’s section

MOUNTSANDEL DISCOVERY & HERITAGE

TEAM MEMBERS.

Our team includes Michael Morrissey, Temidire Britto and lan Lennox. Each team member has
developed their creative design skills through Ulster University and has undergone a professional
placement in the creative industry. Each team member will be assigned a task, and the workload

will be evenly distributed among the team members.

MICHAEL MORRISSEY

20

lan’s section

TEMIDIRE BRITTO

IAN LENNOX

19



BRIEF REVISION

2024/25

Adrian and Claire gave us feedback on the brief and told us to change Mountsandel Discovery and
Heritage Group to MDHG. They also suggested that | clean up the design by making the budgeting

tables all the same size and adding the links of the websites used in the budgeting into the

paragraph to allow Patrick to have easy access to the printing websites when reading the brief.

| sent my brief changes to Michael and he compiled the groups changes from the feedback and sent

the revised brief to Patrick for review.

BUDGET

The MDHG project has no budget. However, merchandise was discussed as an option for the
project’s future. We have sourced local printing shops in the UK that produce stationery and
merchandise (4imprint and belfastprintonline). The website for the project doesn't require a
domain or web hosting, as the MDHG team has an existing domain name and hosting. However,
the website builder WordPress will cost money with a variety of options to access certain
features. We have aiso looked into WordPress themes from Theme Forest that could be used
when designing the website.

4 Imprint

Duration (days) | Quantity (no.) Cost (inc. VAT)
A4 Sticker Sheet - Circle 15 100 £135.00
38mm Button Badge 10 100 £135.00
Escocia Waterproof Jacket - Printed |5 25 £269.75
Rectangular Shaped Keyring 20 250 £302.50
Supermini Telescopic Umbrella 15 25 £19225

MDHG changed and links added

BUDGET

‘WordPress

Features

Pricing plan

Cost (per month)  Cost (per year)

Premium 13 GB storage

Unlimited pages, posts, users, and visitors

Free Domain for One Year

Ad-free browsing experience for your visitors

All premium themes.

Fast support from our expert team

Customise fonts and colours sitewide

Connect Google Analytics and Cloudflare Web Analytics

Business | £20 £240 50 BG storage

Unlimited pages, posts, users, and visitors
Free Domain for One Year

Ad-free browsing experience for your visitors
All premium themes

Priority 24/7 support from our expert team
Customise fonts and colours sitewide
Connect Google Analytics and Cloudflare Web
Analytics

Install plugins

SFTP/SSH, WP-CLI, Git commands, and GitHub Deployments

Table resized

TIMESCALE

The timescale is an essential step in the design process as it can
ensure that the deliverables are created on time, showca:
the development process each week to ensure the client's
expectations are met. We designed a detailed timeline from
weeks 2 - 12, which showcases important dates from the initial
meeting to the project handover of the MDHG project. Starting
in week 2, we had an initial online and in-person meeting with
Patrick to discuss the MDHG project in detail. In week 3, we
researched other businesses in the history and tourism sector and
completed a benchmarking comparison to identify areas of good
design practice. In week 4, MDHG has a River Bann celebration
event, which will be used for content on the website and social

The brief will also be completed within the week 4. In weeks 5 -
6, the brief will be signed off by MDHG, and the pitches will begin
to be developed. In week 7, the three pitches wil be presented to
the client, and the client will decide on what creative designs to
g0 forward within the development process. In weeks 8 - 9, the
project will begin to be developed and finalised before feedback
from the client. In week 10, the client wil provide any feedback
or changes needed before the project is handed over. In week 12,
the deliverables will be handed over to the client.

media pages.
WEEK2 WEEK3 WEEK4 WEEKS5 WEEK6 WEEK7 WEEK8 WEEK9 WEEK10 WEEK11 WEEK 12
\ | | | | | | | | | |
\ | \ \ \ | \ \ \ | |
i st Sanofionthe Devhpngihe Delveortne Priect Gl fonck proect
mecing  webstes e thepectbcel it e Ses | decopment anthe ot kS
omnd. hioscd tor MOHG ver Devloping e
Pl o cobraon s

MDHG changed 19

BUDGET

Belfast Print Online

Production  Quantity (no)  Cost (exc. VAT)
time (days)

Luxury Matt Business Cards 45 250 £3599

Ad Letterheads 120gsm 5-6 250 £69.00

A5 Mole Notebooks 7 25 £215.00

Clip Personalised Pens 67 100 £85.00

Plastic ID Card 67 20 £50.00

Lanyards with Buckle 45 100 £185.00

850 X 2000MM Pull Up Roller Banner 45 1 £115.00

(PREMIUM)

Table resized

BUDGE

Theme Forest

WordPress theme

Lisence type

LandPress - Marketing Landing Page Elementor WordPress Regular License [ $59
Theme

Cost (USD)

Avada | Website Builder For WordPress & eCommerce Regular License [ $69

Eduma - Education WordPress Theme Regular License [ $69

Edusion - Education LMS WordPress Theme Regular License ~ [$29

Escada - Kids School & Education LMS Elementor WordPress | Regular License | $39
Theme

Table resized

Hello Michael
Thanks for sending on the brief. | had a look over the weekend and reviewed it again this morning. Great work by the team.
There is one change that | would like to make.

The text is highlighted in the attached image and | have noted a change n text below.

I want to make sure that if anyone outside of MDHG has visibility of this document the information in the text is as correct as possible. Would you kindly update and resend?

Iam still in Jury Service cycle until next week so | can set up a meeting but it may change with only 15hrs notice. | will be attending Antrim Courts.

I'am in Belfast on Friday (ex Jury Service) but | may be available late afternoon on Thursday if it is of any help.

Over the last two years the work of MDHG has helped in securing the Mountsandel site into public ownership in cooperation with
Causeway Coast & Glens Borough Council (CC&GBC). Earlier this year an application for Peace Plus under the auspices CC&GBC
with assistance from MDHG has secured funding to supports the development of the site, including clearing, adding interpretive

resources, and landscaping to enhance the visitor experience.

Patrick’s feedback
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PRODUCTION DEVELOPMENT

In this chapter, | will showcase my development process
when designing my logos for the Mountsandel brand re-
design and present my design process from inspiration to
the final logo design

83



PROJECT SOCIAL

MOUNTSANDEL TOUR

Adrian and Claire recommended that we go visit the Mountsandel site to inspire our ideas when
designing the new visual identity for the logo. On November 4th, Michael and | visited Mountsandel
site to better understand the location’s history and inspire our creative ideas with the logo design
process.

The location gave me a new perspective and inspired me to use the Mountsandel natural green
colours and the River Bann'’s deep blue as a logo colour palette. Going to Mountsandel gave me a
better idea of how the Mount of Mountsandel actually looks in person and how | can incorporate
the idea into my logo design process. | will concept the idea of combining the River Bann and the
Mountsandel site into a logo design with the colours of the area.

After reading the information from the information signs, | was inspired to incorporate the ideas
of using flint and hazelnut, as mentioned on the information signs. | will also include the idea of
implementing the date into the design to showcase how long the site has been around.

Michael took all the photos from the Mountsandel visit to showcase the natural beauty of the
Mountsandel site.

e —— Schedule

Add this schedule to HEY Calendar, Outlook, or Cal..

December

WED

[FINov ¢, 2024 Mountsandel Photo's &' ©
9:00am - 2:00pm

Add an event

Mountsandel visit on Basecamp

Image taken by Michael

Sat, 2 Nov

Michael Morrissey
Shall we try to go to Mountsandel

0 next week? o
Yeah, what day is good? ;.4

Michael Morrissey

All days are mostly overcast but
there’s meant to be some sun
around lunchtime Monday/Tuesday

o 12:43

Organising the Mountsandel site visit on WhatsApp

Image taken by Michael
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TEAM COLLABORATION

Adrian and Claire suggested that we collate our ideas when designing logos to share the inspiration
behind our colours, typefaces and design process.

| designed a Miro board and pasted the link into Basecamp to help us share our ideas to inspire
each other when designing our Mountsandel logos. The collaboration inspired me to make a new
design with the inspiration from Michael’s section, as | was inspired to create a logo design using
the hazelnut design.

Wednesday, October 30

11:49am Me &“
Hi everyone, below I've attached a link to a Miro collaboration board that we can use to share our logo designs and y

ideas.
o
https://miro.com/welcomeonboard/T1Th1WGIXT091UnJCZ1BzUzRSbXBITENrTXBJVGNpajNUejMOUTg1c1VBTVIOcmtsc

EZhanVFV202SVI2dk6CNXwzNDUANZzYONTYzNjQwODYINjMOfDI=?share_link id=964147080999

Link to the Miro collaboration board on Basecamp

25 miro.com/app/board/uXjVLLayU7w=/

MIirO ™ Mountsandel-Projectsocial 5 | b, Upgrade o @ O @ v > eresent
K2
3 Logo Inspiration Typography Logo Inspiration Typography Logo Inspiration Typography
B 4 =
P -
oo
ar
A Colour Palette Thoughts & Ideas Colour Palette Thoughts & Ideas Colour Palette Thoughts & Ideas

5

g - 1B + @

Team collaboration on Miro
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PROJECT SOCIAL

LOGO IDEAS

Images taken by Michael Images taken by Michael

Sinnamon, D. (2021) Reflections on the Bann

Minimal-Mountain-Logo vector (2019).
Minimal-Mountain-Logo Vektorbild

Minimal-Mountain-Logo vector (2019). Minimal-
Mountain-Logo Vektorbild

SESN. T

Mountain (2020). Mountain illustration logo
template vector. [online] iStock.

| was inspired by these elements for my logo design as | wanted to incorporate these elements
seamlessly into the design to make the logo relevant to the logo and to add a new perspective on
the logo. The current logo uses a hazelnut design, and | want to incorporate the idea of adding a
flint arrowhead into the hazelnut to give the logo a fresh, modern feel.
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TYPOGRAPHY

CENTURY GOTHIC PRO BOLD

AaBbCcDdEeFiGgHhIiJjKkLIMMNNOoPpQqRrSsTHUUVVWwWXxYyZz
0123456789

Open Sans
AaBbCcDdEeFfGgHhIi)jKkLIMMNNOoPpQQqRrSsTtUuVVWwXxYyZz
0123456789

INTER

AaBbCcDdEeFfGgHhIiJJKKLIMMNNOoPpQQRrSsTtUuVVWwXxYyZz
0123456789

LATO

AaBbCcDdEeFfGgHhliJjKKLIMmMNNOoPpQqRrSsTtUuVVWwXxYyZz
0123456789

ADOBE CASLON PRO
AaBbCcDdEeFfGgHIiJjKKLIMmNnOoPpQqRrSsTtUuVvWwXxYyZz
0123456789

HEDVIG LETTERS SERIF

AaBbCcDdEeFfGgHOIiJjKKLIMmNnOoPpQqRrSsTtUUVVWwWXXYyZz
0123456789

For the typography | wanted to experiment with both serif and sans serif fonts to identify how |
want to design the brand. | want to test the logos using these fonts as the sans serif fonts are used
to make the brand look more modern and contemporary, while the serif fonts would make the
brand more dated and give character to the design.
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PROJECT SOCIAL

COLOUR PALETTE

For the colour palette, | used the eye dropper tool in Adobe lllustrator to pick key colours from the
images we took from the Mountsandel area. | wanted my logo design to include elements from the
Mountsandel area by incorporating the colours of the local area into the design, including the blues,
greens and brown colours from the surrounding area. | also wanted complementary colours that
contrast these colours, so | looked into using red colour and teal colours to make the design more
unique with its complementary colours.

o8

Photos taken by Michael
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LOGO EXPERIMENTATIONS
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PROJECT SOCIAL

LOGO EXPERIMENTATIONS

After showcasing my logo designs, Claire and Adrian gave good constructive criticism,
mentioning that | should look more into the ideas of using natural resources in the
Mountsandel area, such as flint and hazelnuts.

From the feedback, they said they liked the idea of the established date on the design, but
| wasn’t sure what date to put as different sources provided different results online as one
websie said “7000BC” (The Old Mount Manner, 2024) and another source said, “between
7600 and 7900BC” (Discover Northern Ireland, 2024). | decided to go for 10,000 BCE so that
Patrick could provide feedback and correct the mistake so that an easy change could be made.

From the feedback, Claire and Adrian suggested that | further my design process with the
hazelnut design and the square Mountsandel logo as, they wanted me to refine the logo
design to see alternative designs and identify which logo would suit going forward to the
pitch .

When designing the logo, | make sure to use the golden ratio when designing the text size
for the logo as “the golden ratio (GR) is an irrational number (close to 1.618) that repeatedly
occurs in nature as well as in masterpieces of art.” (De Bartolo et al., p. 729). Including the

golden ratio in the logo design can help improve the visual balance and hierarchy of the logo,
as the icon in the logo does not overshadow the wordmark.

®

MOUNT

DISCOVERY & HERITGAGE

Hazelnut logo

Mount

DISCOVERY & HERITGAGE

Square Mountsandel logo
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LOGO REVISIONS
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PROJECT SOCIAL

FINAL DESIGN

For the design, I'm going forward with the square Mountsanel logo as it is a logo that can
used both for education and corporate scenarios, which can minimise confusion for people
who aren’t familiar with the brand. The logo is simplistic and utilises white space to showcase
the design of the Mount and the wavy lines to represent the River Bann, making it more
memorable to people who aren’t familiar with what the Mountsandel Discovery & Heritage
team do. For the typography, | decided to go with Open Sans as the primary font and Inter

as the secondary font. | chose these fonts in particular as these are fonts from Google fonts,
which means that the fonts are commercial and free to use without the need for a licence.

The logo can be easily incorporated into merchandise as a pattern can be made with the
design to enhance the overall visual representation of the logo. The logo captures the area
with the colours of Mountsandel, with the blue colour from the River Bann and the green
colour from the Mountsandel site. The complementary colours can be used in creative ways
which gives the client options when working the with logo.

INTER

AaBbCcDdEeFfGgHhIiJJKKLIMMNNOoPpQQRrSsTtUuVVWwXxYyZz
0123456789

Open Sans

AaBbCcDdEeFfGgHhIi)jKkLIMMNNOoPpQQqRrSsTtUuVvWwXxYyZz
0123456789

Mountsandel

EST. 10,000 BCE

Colour palette



LOGO REFLECTION

Overall, I'm happy with my design. | put a lot of effort into it, using the technical skills |
developed over my three years at university. My goal for the logo was to make a design that
stands out from others and modernises the brand. The new design can attract people who
have never heard of Mountsandel as from asking around | identified from asking people that
not many people know what Mountsandel Discover and Heritage is and therefore having a
new modern logo will attract a new generation to learn about the history of Mountsandel.

After designing the logo, | realised that having the established text wouldn’t be a great
addition to the logo as | think including the text “Discovery and Heritage” would be a better
addition. This would allow the brand to make a seamless transition from the old logo to the
new one, as existing members will be familiar with the text and will know that the logo has
changed.
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THE
PITCH

MOUNTSANDEL DISCOVERY
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2024/25

PITCH DEVELOPMENT

In this chapter | will showcase the development process
of the pitches from fixing printing errors, using generative
Al and my reflections on the overall pitch.
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PROJECT SOCIAL

PITCH

| helped Temidire the pitch to ensure that the brief and pitches were connected to showcase
professionalism and a coherent branding identity. | helped Temidire source high-quality mockups
online and suggested changes to the tote bag mock-up as the quality on Temidire’s original version
was pixelated.

The pitches were printed out in A3 at 300 dpi to ensure that the colours and image quality were the

same as the digital versions of the PDFs. | sent my pitch for Adrian to print before the meeting with
Patrick and Maura. However, after reviewing the printed copies, | noticed that the logo page wasn't

the same colour as the digital version. Therefore, | went into the InDesign document, changed the

green shade to the correct CMYK value and reprinted the document to ensure the colours were all

the same on the digital copy.

ARIATIONS

e -
Mountsandel

Mountsandel T
B
3 J

Old pitch deck

Thursday, November 7
10:03am Me "\
® Temidire Britto é g

u design deck indd
1 1.85 MB - Download

Hi, Temidire Could you add mockups to the pitch
Temidire Britto 10:32am
Hilan please find the updated pitch doc
Temidire Britto 10:47am

sy The Pitch .indd
K 595 MB - Download

11:07am Me

)
@ Temidire Looks great é ’
 E

Feedback on the pitch deck

Monday, November 11
10:16am Me &“
Here is a website mockup b

prs 7888138 3795292.psd
119 MB - Download

3:20pm Me &“
Here is a better tote bag mockup X

3:34pm Me &“

Tote bag.psd -
88.6 MB - Download

“»

Mockups for the pitch deck

LOGO VARIATIONS
|
I§

Mountsandel

Mouﬂr'nv’giandel

New pitch deck

(s % Project social X %

Michael, Temidire, You

‘@ I was thinking pdf ;.14

Have you done a website mockup
21:34 W/

Make sure all of ours is layed out
the same 21:35 &/

Michael Morrissey

You
Have you done a website mockup

Not yet will have it done tomorrow
21:50

The website mock-up is on
Basecamp 21:53 &/

Also make sure your Photoshop
files are 300 ppi as | think by
default the images are 72 dpi. To
change it on Photoshop go image >
image size > change resolution to

300 22:01 W/

Making sure everyone'’s mockups are for print quality



2024/25

PITCH MOCKUP

For the billboard mockup for the pitch, | wanted to include a more realistic look to the
mockup, so | added a creased paper texture (Adobe Stock, 2024) to the design. | also incor-
porated a QR code (Qr-code-generator.com, 2020) that links the user to the Mountsandel

website.

Mountsandel

DISCOVER OUR

USING GENERATIVE FILL Al (PHOTOSHOP)

| used generative fill to remove the old logo from this image of the Mountsandel site. | then used Al
to fill in the gaps in the bus stop as a blue line was showing, and | wanted to remove it to make the

mockup more realistic.

Before After

w2

54 !

DISCOVER OUR - = 5 DISCOVER OUR
HISTORY - 4 A HISTORY

%
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PROJECT SOCIAL

PITCH DOCUMENT

MOUNTSANDEL o

DISCOVERY & HERITAGE GROUP

MOUNTSANDEL DISCOVERY &HERITAGE GROUP 2024/25

LOGO INSPIRATION




PITCH DOCUMENT

LOGO VARIATIONS

2024/25

Mountsande!

Mountsande

PRIMARY LOGO

oy

Mountsandel

2024/25

Mountsandel

2024/25
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PROJECT SOCIAL

PITCH DOCUMENT

MOUNTSANDEL DISCOVERY &HERITAGE GROUP 2024/25

SECONDARY & ICON LOGO

VY IR [CIM Mountsandel

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

COLOUR PALETTE

MOUNTSANDEL CHARCOAL
GREEN BLUE

CMYK:  67,8,90,0 CMYK:  77,57,47,46
RGB: 96, 168, 69 RGB: 55, 69,79
HEX: #60A845 HEX: #37454F

RUST FADED GENTLE
RED CYAN IVORY

CMYK: 30,77, 60, 33 CMYK:  68,34,42,18 CMYK: 6,4,6,0
140, 65, 66 RGB: 82,124,128 RGB: 243,242,241
#8C4142 HEX: #527C80 HEX: #F3F2F1



PITCH DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE GROUP

LOGO COLOUR VARIATIONS

2024/25

EST. 10,000 BCE

Mountsandel

s

Mountsandel

EST. 10,000 BCE

~

Mountsandel

Mountsandel

MOUNTSANDEL DISCOVERY & HERITAGE GROUP

TYPEFACE

PRIMARY TYPEFACE

INTER

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

0123456789

SECONDARY TYPEFACE
OPEN SANS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

0123456789

2024/25

2024/25
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PROJECT SOCIAL

PITCH DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

SOCIAL MEDIA

LOCATED

Mountfield

Freepik. (2020). Free Vector | Instagram carousel templates

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25
WELCOME

WELCOME

10

Freepik.com. (2024). , Andrew (2024). MacBook on a table mockup - Mockups Design, Andrew (2023). Free iPhone 15
mockup - Mockups Design



PITCH DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

STATIONARY & MERCHANDISE

Mountsandel

DISCOVER
OUR HISTORY

Mountsandel
Notepad

11

Andrew (2024). Rich stationery mockup - Mockups Design., Andrew (2020). Free roll-up mockup / 85x200 cm -
Mockups Design

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

MERCHANDISE

12

Short (2024). Short Sleeve T Shirt Mockup With Transparent Background and Customizable Colors Stock Template.,
bag, C. tote (2024). Tote Bag Images - Browse 148,211 Stock Photos, Vectors, and Video.

2024/25
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PROJECT SOCIAL

PITCH DOCUMENT

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

LOCAL ADVERTISING

i\

Mountsandel

DISCOVER OUR

13

Michaels billboard photo, image texture - Adobe Stock. (2024). Stock photos, royalty-free images, graphics, vectors &
videos.

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

LOCAL ADVERTISING

DISCOVER OUR
HISTORY

Mountsandel

Michaels bus stop photo



PITCH DOCUMENT

NDEL

DISCOVERY & HERITAGE GROUP

Printed copy of the pitch deck in A3 paper

MOUNTsANDE,
GREEN

CHARCOAL
CMyk: BLUE
RGB:

GENTLE
IVORy

CMyk:

6,4, 6,
PRIMARY TYPEFACE |
V
INTER Mountsange| //
ABCDEFGHIJKLMNO

L = ‘
Mountsangde| {’[
abcdefghijkimnopqrs
0123456789

SECONDARY TYPEFACE

OPEN SANS

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

\

Printed copy of the pitch deck pages in A3 paper

2024/25
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Michael’s logo

QA TRV
MOUNTSANDEL

Our History Starts Here

EDUCATIONAL

Michael’s logo

X & %
MOUNTSANDEL

Our History Starts Here

CORPORATE




2024/25

PITCH FEEDBACK

CLAIRE MULRONE

“What a fantastic pitch! The narratives were detailed and
professional . You all presented confidently!!

The partner were decisive in their decision making. They also
gave great feedback! You should all be very proud.”

PATRICK LENNON

“I have worked as the head of a design agency (small) and
worked with a number of design agencies (small and large -
internationally renowned).

| would have no hesitation in saying that the pitches provide
by you, Dre and lan were as good if not better than those from
creative/design agencies that | have worked with including
such names as Publicis.”



oy

Mountsandel

®

OLD MOUNTSANDEL




PITCH NOTES

eat gt aalS ! realee MMA\Q agwold

Aoplaks doo szamm b

POF.

“a

As- By (fdeat),

Michael’s pitch feedback

MOUNTSANDEL DISCOVERY &HERITAGE GROUP

PRIMARY LOGO

| :
K0S
MOUNTSANDEL

Our History Starts Here

Aanspoagk - Shidker s

WO =

Michael’s pitch feedback

21932, - Ysumgenid -
T - GuONOu

2024/25

g 4
MOUNTSANDEL

Our History Starts Here

2024/25
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PROJECT SOCIAL

PITCH NOTES

MOUNTSANDEL DISCOVERY & HERITAGE GROUP

WEBSITE MOCKUP W;owﬁa{ .

2024/25

Michael’s pitch feedback

MOUNTSANDEL DISCOVERY & HERITAGE GROUP 2024/25

WEBSITE MOCKUP

lan’s pitch feedback



2024/25

PITCH NOTES

MOUNTSANDEL DISCOVERY & HERITAGE GROUP ‘( 2024/25
LOCAL ADVERTISING g e

OUR HISTORY STARTS
HERE

Michael’s pitch feedback

2024/25

MOUNTSANDEL DISCOVERY & HERITAGE GROUP

MERCHANDISE S“%ma,;g .
S Joelel 9ol

&

12

Michael’s pitch feedback
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PROJECT SOCIAL

REVISED PITCH

After the pitch was completed, Claire sent a message for us to make presentation slides
incorporating the new Mountsandel branding into the design of the PowerPoint slides.

After the pitch, we organised the work and set our tasks to complete on Basecamp. For the

revised pitch, | was tasked to redesign the website on desktop and mobile using the mockups that
were used for the pitch. | also had to design new presentation slides using the corporate style of
Michael’s branding, and | also had to find a sustainable alternative for the tote bags and incorporate
the Mountsandel icons into the bag design.

Hi everyone here are the takeaways from Friday’s pitch:

Create a Powerpoint Presentation template - a set of four different power point presentation slides with the new logo.
The final slide is to have the QR code.

Adijust the hazelnut icon to more closely align with the original design.
Explore using a bronze color instead of gold.
Design an A5 newsletter template (A4 folded).

Create a children’s ifi for

Replace the T-shirt mockup with a gilet or soft jacket mockup for staff, featuring the logo in monochrome on the
sleeve and in color on the front.

Develop a mockup for an A5 spiral notebook.
Include a mockup for a high-visibility vest with branding.

Redesign the tote bag mockup using sustainable paper materials.

Add the Mountsandel name to the local advertising mockups.

Incorporate carousel images into the website design and switch the theme to a lighter color scheme, maintaining a
darker footer.

Add a map location feature to the website.

B %

9 Michael Morrisey 10:08pm

Content needed for the revised pitch

4J4 completed - Archive list

@ Temidire - Revised Pitch

Add a to-do

Children's certificate for educational engagement
Gilet or soft jacket mockup for staff, featuring the logo in monochrome on the sleeve and in color on the front.

Mockup for a high-visibility vest with branding

And 1 more completed to-do...

3/3 completed - Archive list

@ lan - Revised Pitch

Add a to-do

Presentation
Redesign the totebag using sustainable materials
Website Mockup

2/2 completed - Archive list
@ Michael - Revised Pitch
Add a to-do

Develop a mockup for an A5 spiral notebook
A5 newsletter template (A4 folded)

To-do’s list of what needs completed for the revised pitch

“Carousel of photo’s, white space, map location”
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2024/25

PRESENTATION SLIDES

After the pitch presentation was completed, it was time to work on the deliverables for

the Mountsandel handover. Claire sent a message into Basecamp congratulating us on the
presentations and mentioned Patrick needed presentation slides for his meeting with the minister
in Stormont. | decided to design the presentation slides as | was familiar with using PowerPoint, and
| had an idea of what the presentation slides would look like.

| decided to incorporate the icons into the corner of the presentation slide designs to ensure

that the brand’s colours, type and iconography are included to distinctly represent the new visual

identity of the Mountsandel Discovery and Heritage team. From feedback from peers and Adrian,
they suggested adding a website link on the title page to bring a call to action to the presentation.
On the closing presentation slide | used a QR code from Qr-code-generator.com so that when an

individual scans the QR code, they are sent to the new Mountsandel website.

For the deliverables, I'm responsible for designing the website on WordPress, WordPress website
guide and the PowerPoint presentations. | noted my to-dos on Basecamp to ensure that | know
what | need to complete in the following weeks.

Congratulations

@ Claire Mulrone - Nov 15 - Notified 5 people

What a fantastic pitch! The narratives were detailed and professional . You all presented
confidently!!

The partner were decisive in their decision making. They also gave great feedback! You should
all be very proud.

Let's get the revised pitch deck ready asap!

On the walk back to the main entrance they told me that in two weeks they have an audience
with a minister in Stormont.

Could we get the partner a set of four different power point presentation slides with the new (@) QRCode Generator [ sionumvow
logo. Can you create a final slide with the QR code .

Create a custom QR code for any occasion in seconds
This i the easest way to connct the right person to the ight thing.

Have a great weekend you delivered today &
Claire

g

Feedback from Claire

3/3 completed - Archive list

@ 1an - Revised Pitch

Add a to-do

. Mountsandel QR code (QR code Generator,
Presentation 2014, QR Code Generator)

Redesign the totebag using sustainable materials
Website Mockup

Revised pitch to-do’s noted on Basecamp
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PRESENTATION SLIDES

X ¢ a©

MOUNTSANDEL

Our History Starts Here

Title slide Hazelnut content slide

Flint content slide Salmon content slide

X ¢ a©

MOUNTSANDEL

Our History Starts Here

Fern content slide Ending slide



2024/25

JUTE BAG DEVELOPMENT

After the pitch meeting, | took feedback from Patrick and Maura on the tote bags and researched
sustainable mag materials. | discovered that the jute bag was a sustainable bag that uses natural
fibres and is eco-friendly.

| was looking for jute bag mockups, but | wasn't able to find any, so | took a jute bag (bag, C. tote
(2024). Tote Bag Images - Browse) image from Adobe stock images and decided to make my own
mockup on Adobe Photoshop. | wanted to make the design look as realistic as possible so that in
the future, Patrick can showcase an example of how the brand can be used in action on a jute bag
design.

MERCHANDISE S220<EC 7 o1
oekitt goi

\ 4o

S 4
g b
W s

W bag, C. tote (2024). Tote Bag Images -
Browse

Claire’s tote bag feedback

An image of the Adobe Photoshop
mockup | made using the Adobe
stock image jute bag.
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PROJECT SOCIAL

JUTE BAG DESIGN

Hazelnut with logo on a jute bag

Salmon with logo on a jute bag

Flint with logo on a jute bag

Fern with logo on a jute bag



2024/25

JUTE BAG DESIGN

Hazelnut icon on a jute bag Fern icon on a jute bag

Flint icon on a jute bag Salmon icon on a jute bag
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PROJECT SOCIAL

JUTE BAGS FEEDBACK

After designing the jute bags, | showcased my designs to Adrian and Darren, and they both agreed
that it would be better if the logo was on one side of the jute bag and the icon was on the other
side of the jute bag. Darren mentioned that the salmon and flint were difficult to identify on the
bag, so Darren suggested making the icons on the bag more visible and to make them bigger to be
more recognisable.

Taking this feedback allowed me to improve the design by making the icon on the jute bag a more
visually interesting design that is realistic and easily distinguishable with the Mountsandel branding.

ZOwg
MOUNTSANDE, |

e

BEFORE




JUTE BAG REDESIGN

Logo (font of the bag)

Hazelnut (back of the bag)

2024/25
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PROJECT SOCIAL

JUTE BAG REDESIGN

Fern (back of the bag)

Salmon (back of the bag)



JUTE BAG REDESIGN

Flint (back of the bag)

2024/25
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PROJECT SOCIAL

WEBSITE MOCKUP

The feedback on the pitches gave me an insight into what | need to change for the mockups

of the new Mountsandel website. | used the same mockups that were used for the pitches and
incorporated the Mountsandel corporate design. | suggested to Patrick that | could incorporate the
branding colours and typography into the navigation bar and in the footer to align with the new
branding. | also included the features discussed by Patrick, such as the newsletter feature and a live
social media feed to make the website as close to the real version of the website.

| designed a website sitemap to showcase the user’s journey through the website. Each page links
to a subsection of the content that will be included within that page. | designed the sitemap to
showcase to Patrick to get a better understanding of what pages need included within the new
Mountsandel website.

HOME

HISTORY

DEVELOPMENT

ARCHIVE

EDUCATION

EVENTS

CONTACT US

72

Projects with
schools

| information ‘

Sitemap overview of the website

Freepik.com. (2024). Blocked.



WEBS

ITE MOCKUP

WELCOME

OUR HISTORY
STARTS HERE

SCROLL DOWN

7

ABOUT

Mountsandel Discovery and Heritage Group is a
i voluntary i i
founded in March 2017.

Our aim s to increase public understanding and
of the uni nd signi of

a
the history and heritage of Mountsandel, Coleraine
and the River Bann corridor.

Andrew (2023). Free iPhone 15 mockup - Mockups Design.

WELCOME

OUR HISTORY'

STARTS HERE

SCROLL DOWN

Andrew (2024). MacBook on a table mockup - Mockups Design.

2024/25
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PROJECT SOCIAL

WEBSITE MOCKUP

OUR HISTORY
STARTS HERE

Mountsandel Discovery and Heritage
onstituted voluntary
ity organisation founded in
March 2017

SCROLL DOWN

N~

ABOUT

Our aimis to increase public understanding and
awareness of the uniqueness and significance of the
history and heritage of Mountsandel, Coleraine and the
River Bann corridor.

Since 2017 MDHG has led, delivered and participated in
ies and local projects designed
toincrease understanding and awareness of Mountsandel,
working with various stakeholders and delivering learning
resources and experiences for our local communities.

We work hard to achieve our aims and purposes laid out in
our constitution and continue to work on projects and
outreach activities to promote Mountsandel.

EVENTS ARCHIVE HISTORY

Explore our upcoming events to Dive deeperinto the history of Discover the rich history of the
the it Mountsandel site and explore

Mountsandel area has to offer was uncovered. more information on the

Mesolithic period.

SOCIAL MEDIA

Mountsandel Mountsandel
Ths -6 2ms - @

Amazing day at the Mountsandel site in Autumn Thank you all for attending the event last week
#mountsande! #ourhistorystartshere #mountsandel #ourhistorystartshere

on 1Share @
o) Like () Comment A Share o) Like () Comment A Share

NEWSLETTER

cribe to our monthly newsletter for more information on the
Mountsandel site

& W - SERVICES
OUNTSANDEL

0

Freepik.com. (2024).

Blocked.



2024/25

WEBSITE MOCKUP REFLECTION

Overall, I'm happy with the look of the mockups. However, after designing the website mockups |
forgot to add a map feature into the mockup which is a feature requested by Patrick. If | had more
time | would have found a way to incorporate the map into the mockup design

If | was to design the mockups again, | would include website wireframes to give Patrick a good
idea into how the website would look visually. | would also add more detail into the sitemap as the
sitemap that | designed included a limited amount of information and therefore, doesn’t give a good
representation of the website. Wireframes would be beneficial in the design stage of the website
and speed up the design process of the website without needing to think about how to lay the
content out.

75



76

PROJECT SOCIAL

THE
HANDOVER

MOUNTSANDEL DISCOVERY
& HERTIAGE GROUP




2024/25

DELIVERABLES

This chapter explore the content that will be sent over

to the client in the handover. This area will explore the
development of the PowerPoint presentation slides,
WordPress website development and WordPress website
guide.
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PROJECT SOCIAL

CLIENT MEETING

Michael and | met with Patrick at Ulster University on December 3rd to discuss the deliverables for
the handover. Patrick mentioned that he couldn’t give me access to the website as the website was
under attack from hackers but he did mention that he was working on it and that he imagines to get
the issue sorted as soon as possible.

Patrick also gave me feedback on the presentation slides, mentioning that he liked the design and
how is incorporated the corporate colours of the Mountsandel logo, but the issue he mentioned
with the presentation slides is that the icons in the corner were too big and therefore, he had
difficulty adding content onto the slide.

Patrick suggested lowering the scale on the icons and adding more presentation slides, as he
mentioned including slides without borders and lowering the opacity of some of the slide designs
to more variety when he uses the PowerPoint slides in the future. He also suggested having the QR
code in different positions on different slides, as he wasn't sure if everyone was able to scan the QR
code.

| took the feedback onboard and made the needed changes to the presentation slides right away.

| took the feedback into account, edited the designs on Adobe lllustrator, and reduced the sizes

of the icons by 50% to allow for more content on the page. | also included the lower opacity
presentation slides and set the opacity at 25% so that it becomes less distracting. For the closing
slides, | took Temidire’s QR code, as it's guaranteed to work, as | took my original QR code from Qr-
code-generator.com.

Schedule

Meeting about deliverables with client & ©
12:00pm - 1:00pm

Date set on Basecamp

old design



2024/25

DELIVERABLES

After the pitch was completed and Patrick was happy with the changes, we started working on
the deliverables for the handover. Each team member was given a section of the project to ensure
all areas were covered. | covered the areas of fixing the presentation, designing the website and
creating a WordPress website guide.

| decided to cover the Website as | had previous experience with a different web-building
software that | learnt during my placement when designing a website. | decided to take the lead
on developing the website as my team members had little experience with web-building software,
so | decided to take the responsibility of creating the website. | will also redesign the Mountsandel
PowerPoint slides discussed with Patrick in the meeting and make the necessary adjustments to
ensure that the presentation slides are exactly how Patrick envisioned. Finally, | will be designing
the WordPress website guide as | will have experience with using the software already and know
how to make a comprehensive and simple to use website guide for the client.

4/4 completed - Archive list
@ Temidire - Deliverables

Add a to-do

Canva instruction guide
Social Media Canva Templates
Certificate for print

And 1 more completed to-do...

3/3 completed - Archive list
@ Ian - Deliverables

Add a to-do

Website Guidelines
Website
Presentation

5/5 completed - Archive list
@ Michael - Deliverables
Add a to-do

Package and organise assets for handover

Newsletter
logo animation revisions

And 2 more completed to-dos...

Deliverables to-do’s on Basecamp
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REVISED POWERPOINT

X ¢ O X ¢ %O

MOUNTSANDEL MOUNTSANDEL

Our History Starts Here Our History Starts Here

Title slide Salmon title slide

& & X &
MOUNTSANDEL MOUNTSANDEL

Our History Starts Here Our History Starts Here

Hazelnut title slide Flint title slide

X ¢ u O

MOUNTSANDEL

Our History Starts Here

Fern title slide Empty slide



PRESENTATION SLIDES

Fern slide without border Salmon slide without border
Flint slide without border Hazelnut slide without border
Fern slide border Salmon slide border

2024/25
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PRESENTATION SLIDES

Flint slide border

I.Ll:
1-

Middle closing slide

Z 6 %%

MOUNTSANDEL

Hazelnut slide border

i

MOUNTSANDEL 1=
Our History Starts Here J

Left closing slide
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WEBSITE

The current Mountsandel website lacked in many areas from the benchmarking as the current
website includes an inconsistent website layout, low-resolution images and no mobile support. The
website doesn’t have a mobile view which instead the mobile view of the website is the deasktop
view.

When designing the website, | researched WordPress themes that align with the features that
Patrick and Maura were looking for from the pitches. | found a theme called Loquet, which included
all the desired features, such as a map, live social media feed, newsletter and carousel. Before
starting to design the website, | had to get permission from Patrick to set the website under
construction to ensure that | could work behind the scenes when making the website.

After Patrick gave me permission to put the website into maintenance mode, | could start designing
the website. | started removing the content from the old pages and started designing the content
in Elementor as Patrick discussed in his meetings that the team would like Elementor to be used
because of its simplistic design and ease of use. | designed each page with a hero image that
includes the images captured by Micahel in the carousel design and then | added text to showcase
what page the user is on to improve user experience. | then added the content in that Patrick
provided me with a Word document of the type of information he would like included within

the website. This made adding the content easy as Patrick sorted the information into pages,
making it easy to identify what content needed to be included in each section. After | included the
information, | started adding the features discussed in the pitch. | added a map to the home page,
high-resolution images on each page, favicon, an interactive button and downloadable PDFs to the
website.

To make sure the webpage loads fast, | uploaded the image to imagecompressor.com to ensure that
each image had a small file size so that the SEO of the website could be improved to rank higher in
Google searches.

Hello Claire

| sent permission to Michael Morrissey yesterday to put the website into maintenance.

You have my permission to put the website into maintenance mode whilst the new design is built.
Thanks

Sent from my iPhone
Patrick Lennon

Permission to put the website into maintenance from Patrick
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WEBSITE

£envatomarket

S e 9, .
¢ §
_+ Loquet - Museum & History Theme
oy GotaTranes X 6 Racanty Upcend @ Wet Doanered ®
,n?q il g
. P =
U > - 7 ]
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LOQUET

Moda o o, o golay o, mapen drasory,
oy

2000
€080
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GloriaThemes (2024). Loquet - Museum &
History Theme

Sorry, we're doing some work on the site

Website under construction

AsBoCe nsecio AaBbl

‘ ). s
Jﬁﬁopﬁnnmﬂa o

2
possibie size whie keoping the roquired evelof ualy
o
Use thesider
mouselgestures o compare mages.
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Image Compression

‘Simply pu, it means converting a arge e nto asmaler e

necdiess,
This resulsina

Optimizilla. (n.d.). Online Image Patrick’s notes for the website content

Compressor.
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OLD WEBSITE

&% &%

S MOUNTSANDEL S MOUNTSANDEL
DISCOVERY & HERITAGE GROUP DISCOVERY & HERITAGE GROUP
Home  Mounsande Deve 7 Docomeny  BrensiP o Home  Mounsndel Devdopmene  Mounsndel Hisory  Documenary  Evens kPrjecs VisMoumusndel Conae

Irish History Starts Here

“Qur Work”
MOUNIIANRE! Mountsandel History page (desktop view)
Mountsandel & River Bann Talks
in Coleraine Library
e e
e ﬁ wE. The current Mountsandel website includes
.. S 3 a visually uninteresting layout and a lack of

ofthe River Bann 0 these i strs.

images to improve the overall user experience
as the website is very text heavy.

The website has an inconsistent layout and
buttons that do not work which can affect the
users experience.s

Home page (desktop view)
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OLD WEBSITE

&% &%

a MOUNTSANDEL 2 MOUNTSANDEL

Home  Mountsandel Development  Mountsandel History  Documenar ry  Events&Projects  Visit Mountsandel  Contact Home Mountsandel Hi Documentary M del  Contact

1 BN i
EVENTS & PROJECTS

Saturday 14 September 2024

Bann Talks

in Coleraine Library
Saturday 14th September 2024

Events page (desktop view)

Home Mountsandel Development Mountsan del History. Documentary Visit Mountsandel Events

Prof Peter Woodman Contact

The website includes a banner image to signify
what page the user is on. The website includes
low-resolution images and a poor layout which in
turn affects the user experience on the website.

Visit Mountsandel page (desktop view)

Some website page include very little information
and therefore, don't serve a purpose on the
website and should instead be removed to make
the website easier to navigate around.

The website includes a footer and search bar
which are needed features for a website to
improve the user experience.
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WEBSITE PROBLEMS

During the development of the website, | couldn’t add features to the website such as the
newsletter and live social media feed, as | needed the information from Partick. Patrick explained

in an email that he liked the idea of me working on possible future additions to the website, but he
explained that he couldn’t get access to Facebook and therefore, | couldn’t add the live social media
feature to the homepage of the website. Patrick also mentioned that he didn’t have a Mailchimp
Api key, which didn’t allow me to add the newsletter feature to the website. The Loquet WordPress
theme allows Patrick to add a newsletter and live Facebook feed in the future when he gets access
to the login information.

Another problem with the website development was that | didn’t receive any feedback from the
client as | had emailed Patrick throughout the week asking for feedback on the website. However,
Patrick didn't provide any feedback before the website submission date, and | therefore sought
feedback from lecturers and peers. Feedback from the client would be very beneficial in the
development process as it can allow me to make changes early and the client would be happy with
the final website outcome.

Hello lan

I have sent you a higher res version of the River Bann evening event via We Transfer.

The posters for the past events were created by a colleague who has just had her first child in September and has stepped back from the committee and
anyinvolvement.

1 can check through colleagues to see if | can reach out but | doubt that Rachael has the time to look out the original posters at this time.

1hope to have the image of Loretto this evening and I will send it along.

I have not been ignoring your wider asks but it has been difficult to find some of the admin accounts for Facebook and/or Mountsandel.com email
addresses.

Unfortunately, in spite of my efforts | cannot find anyone to provide me with the Facebook Email and Password.
It was set up at some time in the past and | cannot find anyone who has the information and | do not have access to a Mountandel email address that will
allow me or our tech person to set up a Linked-In account or a Mailchimp account for the API key.

1applaud your industry in trying to set these up within the updated Website but without the admin emails/passwords | am restricted in what  can do at the
moment. | hope that once the new Website goes live they will allow me to manage the communications and provide me with the necessary admin user
credentials. Some committee members who have information have not been as involved with the group over the last year.

Let me have a look at the update site in the morning for my thoughts.

You, Michael and Timedre have produced excellent works over the last 3 months and | appreciate your professionalism in bringing the overall project to
fruition. 1 would be happy to provide references if and when you each go out into the workplace if you believe worthwhile.

Take care

Patrick Lennon

Hello lan Hi Patrick,
Thanks for the update. I hope you are doing well. | need to add content to a few pages.
The image you shared is the same one that | found but | do not have a higher resolution version. I need features for the website, including:
| have asked again this morning and hope that Loretto sends one through. * The Facebook Email and Password (used for the live social media feed)
e The NRC and Hon Irish Society Logo (for the partnership section)
I will share the website with colleague tomorrow. Some of the committee are meeting from 1.30pm. ¢ | need the link to the Mountsandel LinkedIn and Instagram
P.S. The Facebook account is linked to personal accounts so no admin. | will try to revise Mountsandel coms. You can check the progress on the website, but | will continue to update it this week
Thanks Kind regards,
lan
Hi Patrick,

| hope you are doing well. | appreciate your support in the development of the new Mountsandel brand.

3™ at 12 noon.

The website will go live tomorrow, Friday 1
I’ve also found an image of Loretto Blackwood online, and | wanted to ask if you had a better photo of Loretto.
Please view the attached image.

Kind regards,
lan
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WEBSITE PROBLEMS

| received help from Adrian with the website, and | wasn’t able to remove a piece of text from the
hamburger menu as the text was from the Loquet theme. Therefore, | couldn’t find a way to remove
it from the menu. Adrian helped me locate the problem and explained how he found the issue. From
experimenting with Elementor | learnt that | could use shift + click to identify where an item is being
held within the editor which in turn has improved my productivity using WordPress.

504pm Me 6‘\
@ Adrian | can't remove 55

Museum Hours
9:30-6:00, Monday Until 8:00

Museum Location
2270 S Real Camino Lake California

Home

Development
History
Archive
Education

Screenshot 2024-12-09 at 17.02.33.png - 557 KB - View fullsize - Download
Adrian Hickey 5:42pm
OK thanks lan
Chat
A Notifying oo

Have you used the inspector in Chrome, Firefox or Safari to identify what folder this text sits in which should allow you
to navigate through to find where to edit it?

ﬁ Adrian Hickey 6:550m

Home
Development
History
Archive
Education
Events

Its in Themes>Appearance>Widgets>Off Canvas Sidebar> first Block

Ive removed it

A Notifying | see

Its in Themes>Appearance>Widgets>Off Canvas Sidebar> first Block

Ive removed it

Home
Development

History

Archive
Education
Events

Screenshot 2024-12-09 at 18.54.22.png - 1.28 MB - View full-size - Download

9:57pm Me. ﬁ“
@ Adrian Thankyou ¥ %

38
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WEBSITE FEEDBACK

After designing the website, | asked my team to give me feedback on the website. | asked Michael
to text the website, and he clicked the explore button on the website, but the page didn'’t link to
the history page. | went into the Elementor and realised that the link wasn’t correct, so | made the
changes and tested the button again, which now the explore button links to the history page.

| then got feedback from Temidire about the website design as | had used a lato typeface for the
sub-headings on the website, and he recommended that | instead use the primary font of the
branding which is Inknut antiqua. | took the feedback onboard and changed throughout the website
to ensure that each sub-heading used the inknut antiqua font. This was a great change suggestion
as it ensures that the branding stays consistent and incorporates the brands typeface into the
design.

| asked Darren to review the website and to ask him to take a look at the footer on the website.
Darren liked the footer and said that | didn't need to make any changes as he said to keep the footer
simple and easy to understand.

Claire and Adrian suggested that | add a placeholder image for Loretto Blackwood as | was waiting
for Patrick to give me an image of her, but he couldn’t find an up-to-date image of Loretto. Claire
suggested finding an image of Loretto Blackwood on Google Images and using it as a placeholder
image for the website so that in the future, Patrick can add a high-resolution image of Loretto
Blackwood.

Culkin, U. (2023). School pupils explore 10,000 years of human

. Moura Hickay o x LORETTO BLACKWOOD MAURA HICKEY DONNA COPSEY/ .
settlement in Mountsandel Woods. o ONNA COPSEV/  zzen-

y

A P

Placeholder image

MOUNTSANDEL EVENTS

UPCOMING EVENTS Temdire’s suggestion to
change the sub-heading

Mountsandel Schools Day 2025 - Sept

RECENT EVENTS
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WEBSITE

| designed each web page to ensure that it
would work both on desktop and mobile. The
text and content has been formatted so that
any device that can access the website can see
the website without the content overlapping or
not working.

The hamburger menu and the navigation menu
works on mobile view which can allow the user
to easily navigate around the website.

The documents on mobile view can be viewed
and downloaded to the users files.

MOUNTSANDEL

Qur History Starts Here

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

ABOUT

=
2f= EN -

Home page (mobile view)



WEBSITE

Mountsandel Discovery and | X

mountsandeldiscovery

HOME JEVELOPME

HISTORY ARCHIVE EDUCS

OUR HISTORY STARTS HERE

2024/25

& Incognito

TION

WELCOME

EXPLORE

Home page (hero image)

Mountsandel Discovery and | X+

andeldiscover,

HOME JEVELOPME

Causeway
@ Coast &Glens Ulster
Borough Council University

5 e RINQRO=
2 Mountield Dr 7

g 2Mountfield Dr, Coleraine BTS2 1TW  prections

[ | Sandelford special School

& View larger map

e
Coleraine Rugby.
Cricket & Hockey Club

Rathlea House @) ©

Mountfer Adult Centre

3 sainsbury's

&
o

e

© B2q Coleraine

»®

o
somes™

Revive North Coast @)

(state Carctianument ©

o2

&

>k Blinds The Groom Garage @)

Somerset Riverside Park P
Somerset Forest @) Grouped Parishes %t
o o 0 g,

llyrashane &
ThelCutts(®)

Rivergam | 4=

o

Home page (content)

HISTORY EDUCS

& Incognito

TION

m Ireland Rota ry

LOCATION

Northern Ireland,

2 Mountfield Drive,

Coleraine

BT521TW

S En~
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WEBSITE

Development - Mountsande! X +

mountsandeldiscovery.com/mountsandel-development/

HOME

& Incognito

VELOPMENT ARCHIVE EDUCATION

OUR HISTORY STARTS HERE

DEVELOPMENT

Development page (hero image)

Development - Mountsande! X +

andeldiscover, Jmountsandel-development/

HOME

A Blueprint for
Mountsandel

(Click the image to access the document)

Location

C R
MOUNTSANDEL

Our History Starts He

& Incognito

VELOPMENT EDUCATION

MOUNTSANDEL BLUEPRINT

The MDHG will continue to work with our partner agencies to develop the site.

Through i and ion, the custodi f the site
will bring our shared history to light and make it accessible to the wider

community and visitors.

Through using creative and inspirational, yet authentic, stories, it is proposed to
bring the story of Mountsandel tolife by using vivid and unforgettable imagery

to entertain, inform and energise its visitors

Development page (content)
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WEBSITE

History - Mountsandel Disco. X+

mountsandeldiscovery.com/mountsandel-history/ * & Incognito

v
OUNTSANDEL HOME

OUR HISTORY STARTS HERE

HISTORY

History page (hero image)

History - Mountsandel Disco. X +

mountsandeldiscovery.com/mountsandel-hi x & Incognito

WO
SANDEL HOME DEVELOPMEN

DISCOVERY

In 1973 Peter itus Professor of University

College Cork) began a small excavation at Mountsandel Fort which would lead
to one of the most important archaeological discoveries on the island of
Ireland. This dig would reveal the existence of an ancient community, from
10,000 years ago, at ‘Mesolithic' Mountsandel. Most importantly, the site
would uncover awealth of information, giving a tantalising glimpse into the

ancient people of Ireland and their way of lfe.

Aunique feature of Mountsandel’s Mesolithic community is that they appear to
have lived at one location throughout much of the year. This is indicated by the

remains of delicately constructed homes discovered at the site. These were

near circular huts, roughly 5 meters wide and made for long-term use, unlike

the temporary shelters used by many other groups in Mesolithic Europe.

The ancient settlement was ideally situated in prehistoric woods of Birch, Hazel
and Willow, over-looking the rapids in the area now known as the Cutts and
close to the location of the Lower Bann Estuary, as it was 10,000 years ago. The
combination of the forests, river and the estuary supplied a bounty of natural
resources that could sustain the community throughout the year. The Bann
Valley, with its rich natural resources, had enabled these ancient settlers to

thrive.

S En~

History page (content)
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WEBSITE

Archive - Mounsandel Disco. X +

mountsandeldiscovery.com/mountsandel-archive/ * & Incognito

4 v
OUNTSANDEL HOME

OUR HISTORY STARTS HERE

ARCHIVE

Archive page (hero image)

Archive -~ Mounsandel Disco. X +

mountsandeldiscovery.com/mountsandel-archive/ * & Incognito

WO
SANDEL HOME

THE CRADLE OF CIVILIZATION IN
IRELAND

Peter wrote his undergraduate degree on a lithics collection from North Africa and
then, while employed as the Assistant Keeper of Antiquities in the Ulster Museum, he
conducted the now famous Mountsandel excavations. These formed the basis for his
doctorate on the Irish Mesolithic which was published in 1978. This was followed by
publication of a British Archaeological Report in Oxford, The Mesolithicin Ireland. After
his appointment as Professor of Archaeology in Cork in 1983 he published Excavations
at Mountsandel, 1973-77, a detailed account of the earliest dated Mesolithic

settlement in Ireland.

Before the 19705 most experts believed that Ireland was first settled by Neolithic
farming people about 5,000 years ago but Mountsandel confirmed that people were

living here as far back as 9,700 years ago. The principal artefacts of the Mesolithic are
microliths, tiny blades of razor sharp flint which were used as the hard sharp edges for

many different types of tools and weapons. Flint has an edge like broken glass.

Microliths had been found in other sites before, but their significance and age was not

Th ic remains at made all the di . They

agourmet diet of suckling pig, waterfowl, eel, salmon, sea bass, fruit, nuts and other wild

- Prof. Peter Woodman -

root vegetables including wild garlic and bulbs - the early types of onion and fennel. The
diet showed that the site was occupied in all seasons and the sophistication of making a J—
S En~

single blade type for use in many diverse implements showed an advanced intelligent

Archive page (content)
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WEBSITE

Education - Mounts:

mountsandeldiscovery.com/mountsandel-education/ & Incognito

7 v
OUNTSANDEL

OUR HISTORY STARTS HERE

EDUCATION

Education page (hero image)

Education - Mounts:

mountsandeldiscovery.com/mountsandel-education/ * & Incognito

O
SANDEL HOME EVELOPMENT

CASE STUDY

Thi y was developed in partnership
from Northern Regional College.

MDHG, as part of Peace IV, worked with media students at Northern Regional

College t yon

This project was incorporated into the students’ curriculum for 2018-19 and
allowed them to learn more about Mountsandel's history, while also gaining
first-hand experience of developing a learning resource for the local
community.

Watch on @B YouTube

‘The broadcaster Helen Marks (BBC Radio 4 & Radio Ulster) walks you through
the Mountsandel Mesolithic site beside the River Bann, describing the history

of the area from Mesolithic time to the present and talks about its current

potential econor

educational, health and recreational benefits this area has

to offer.

Education page (content)
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WEBSITE

Events - Mountsandel Disco: X+

mountsandeldiscovery.

DEVELOPMEN

OUR HISTORY STARTS HERE

EVENTS

Events page (hero image)

~ Mountsandel Discc

* & Incognito

DEVELOPMEN S ARCHIVE EDUCATION

MOUNTSANDEL EVENTS

UPCOMING EVENTS

Mountsandel Schools Day 2025 - Sept

RECENT EVENTS
&% &
MOUNTSANDEL MOUNTSANDEL
An Evening Celebrating the Mountsandel & River Bann Talks

Rivel" Ban n in Coleraine Library

Saturday 14th September 2024

Sandel Centre, Coleraine Mountsandel Discovery and Heritage Croup invite you t the Library in Coleraine to
ks about Vountsandel from two Local Auth
Wednesday 16th October 2024 Thomas MeErlcan, DerekSinnamon, [
‘ ) o “The Salmon Peoplc Reflctions onthe Bann |
Mountsandel Discovery and Heritage Group invite you an .
information evening celebrating the River Bann

P —— e
SR EN~
it shot e sncien Mesolitic Sxlement e Movatsndeand sov he ircnce

R -

Events page (content)



WEBSITE

OUR HISTORY. STARTS HERE

CONTACT

Contact page (hero image)

HOME DEVELOPMENT HISTORY

Through education we can benefit our whole community, with the story of who we are, where we have come from, and where we are going

Mountsandel site development &infrastructure can be the catalyst for Economic Tourism & Environmental Sustainability

OFFICE HOLDERS

LORETTO BLACKWOOD MAURA HICKEY DONNA COPSEY/
MCCLOSKEY

S En~

Contact page (content)

2024/25
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WEBSITE

@ Search Results for “Develop X+

G % mountsandeldiscovery.com/?s=Development

LOCATION

Home

2 Mountfield Drive

Development
History
Archive

With the h gnificance of the site, we can bring

Education

nunity, with the story

Events D P
Side navigation bar (desktop/ mobile)

© Search Results for “Developr X+

G % mountsandeldiscovery.com)?s & Incognito

HISTORY ARCHIVE EDUCATION

Search results for:
Development

L MEDIA LINKS

Development

ADMIN | JUNE 15, 2020
Facebook

our history starts here D Discovery & p (MDHG) continues to

work on projects to promote Mountsandel and to lobby and...

CONTINUE READING

FEen-

A 1 °

Search bar (results)
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WEBSITE

Mountsandel Discovery and | X+

mountsandeldiscovery.com #

& Incognito

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide

Mountsandel Discovery and

* & Incognito

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide
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WEBSITE

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide



WEBSITE

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide
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OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide

OUR HISTORY STARTS HERE

WELCOME

EXPLORE

Fern content slide
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WEBSITE REFLECTION

Overall, I'm pretty happy with the design of the website, as it included all the notable features that
Patrick required, including mobile view, optimised images, image carousel and features that are
available in the future when Patrick wants to add content, such as a live Facebook social media feed
and a newsletter feature that links with Mailchimp. The website went live on December 13th and
Patrick was happy with the website’s design on mobile view.

However, | only had a week to design the website with very little experience using WordPress, so it
was a difficult journey learning to experiment with the software to understand how to use it fully.
Eventually, | got my confident with the software and began to understood how to use it which
allowed me to make changes quickly. The website was initially going to go live on December 9th but
my expectations were unrealistic as | only gained access to the website and WordPress theme on
December 6th.

The problem with the website is that it has misaligned text only in the tablet view on the hero
image, and the footer on the mobile and tablet view is aligned to the left. If | had more time on
the website, | would have found a way to fix the changes, but with the time constraint and limited
knowledge of the WordPress software, | spent a long time learning how to use it, which took up
development time.

Time was lost for the development of the website as the website got hacked. Therefore, Patrick
had to install plugins and spend time removing accounts that shouldn’t have access to the website,
affecting the development time on the website as he couldn’t send over a hacked WordPress
website.

It was difficult to receive feedback from the client as | requested multiple times for constructive
feedback on the website, but | didn’t receive any. Therefore, | only received feedback from peers
and lecturers on the design and functionality of the website. If | had more time on the website, |
would contact the client and organise a Microsoft Teams call for quick feedback and note down any
additional changes so that there would be no communication errors.

If | were to make the website again with the skills | have now, | could make it quicker as I've learnt
how the software works, so | know how to use Elementor and WordPress Editor to add content

to the website. If | were to do the project again, | would research more into WordPress themes on
Themeforest as | didn't realise that web presets didn’'t come with my theme and therefore, | had to
design the website from scratch instead of using an existing preset. If | was to make the website
again | would've designed a wireframe for each webpage beforehand to get an idea of what | need
to include in the website and where content needs to be placed.
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WEBSITE GUIDE

After designing the website, it was my responsibility to design the WordPress website guide as,
originally, Michael was going to create the website guidelines. However, he didn't feel confident in
making the guidelines as he wasn’t familiar with WordPress software and therefore suggested that |
design the WordPress guidelines as | was familiar with how to make and design the content for the
Mountsandel website.

The WordPress website guide includes the necessary features to help the client navigate around the
website as the website guide offers the client the opportunity to change and edit certain content.

| made the guide simple to understand, documenting each section in a step-by-step way to ensure
that if the client hands the project over to another team member with little to no WordPress
experience, they can understand how to make changes and adjustments to the site.

The guide is divided into sections where the client can read the contents page and navigate to the
desired area. Each page covered a new area of the website with images to help the client visualise
what they need to change and how.

Add video

MOUNTSANDEL

Our History Starts Here

WORDPRESS

Carousel images

WEBSITE
GUIDE

HE(H= 2™
A T
-
EEERREEE




WEBSITE GUIDE

Contents

Login, theme & editing
Add pages

Add text

Add video

Header style
Footer style

Edit navigation bar
carousel images
Edit video

Edit button
Translate

Social media
Office holders

Off canvas sidebar

MOUNTSANDEL

Our History Starts Here

WORDPRESS
WEBSITE
GUIDE

2024/25
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WEBSITE GUIDE

Login, theme e editing

(W)

To begin logging in to www.mountsandeldiscovery.com/mdhg-login,
use the details in the login document.

> Ensure that the Loquet WordPress theme is installed. The Loquet ~
theme key is attached to the login document.

> You can now begin changes on the site when you have logged into
the account.

> Click on the pages sections on the sidebar see the current active
pages on the website.

Loquet Theme!

NOTE: When editing the content on the pages, click edit with
elementor to make changes on that page.

WEBSITE GUIDE

Add pages

To add pages:
> On the WordPress dashboard, hover over pages and click add pages

> Name the page and click publish.

> To add content to the new page click edit with elementor.

WEBSITE GUIDE
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WEBSITE GUIDE

Add text

To add text:

> On the WordPress dashboard, click pages and then click a page to
which you want to add text.

> Open the page by clicking edit with elementor.

> Add a container to ensure that the content is in the correct format
for both mobile and desktop views.

> Add the text editor.

> Add your text in the text box and change the style of the text by
clicking the paragraph button and selecting the appropriate style.

WEBSITE GUIDE 9

Add video

To add a video:

> On the WordPress dashboard, click pages and then click a page to
which you want to add a video.

> Open the page by clicking edit with elementor.

> Add a container to ensure the content is in the correct format for
mobile and desktop views.

> Add video.

> Select the relevant source and paste the lin|

WEBSITE GUIDE 11
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Header style

WordPress 6.7.1

To edit the header style:

> Hover over Mountsandel Discovery and Heritage group and then
click visit site.

> Next, click customise, which will bring you to the WordPress editor
where the footer, header and social media links can be changed.

> On the side menu, click the header and then click the header.

NOTE: The header style can be changed, and other features can be
added here.

WELCOME
| _coone |

WELCOME
| v |

WEBSITE GUIDE

Footer style

WordPress 6.7.1

Welcome to WordPross 6.71

To edit the footer:

> Hover over Mountsandel Discovery and Heritage group and then
click visit site.

> Next, click customise, which will bring you to the WordPress editor
where the footer, header and social media links can be changed.

> On the side menu, click widgets, and then click the footer sidebar.

NOTE: The footer layout and content can be changed here.

WEBSITE GUIDE
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Edit navigation bar

To edit the navigation bar:
> On the WordPress dashboard, click appearance and then menus.

> Add or remove pages to the menu.

> Click the save menu to update the changes on the website.

NOTE: The page order on the navigation bar can be changed here.

WEBSITE GUIDE 17

Carousel images

To add or change the carousel image:

> Go to the pages section on WordPress and click on edit with
elementer on a page that needs to be updated.

> On the carousel image, hold control + click (for Mac) or right click (for
Windows) and open edit hero.

> Open the styles header on the edit container sidebar and click the
pencil icon to open the images.

> Click add to the gallery.
> Click the images you want and then press select.

NOTE: To delete images, on the edit gallery, click the box with the x on
the top of the images to remove that image from the carousel.

Images can also be organised here.

WEBSITE GUIDE 19
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Edit video

To edit the video on the education page:

> Go to the pages section on WordPress and click on edit with
elementer on the education page.

> Locate the video and click on the pencil icon.
> To add a new video, paste the new video in the link section.

Note: Videos on different platforms can be added by changing the
source drop-down menu.

WordPress also accepts videos located in the media library folder.

WEBSITE GUIDE

Edit button

To edit the button on the home page:

> Open the home page by clicking edit with elementor.
> Locate the button and click the pencil icon.

> Add the link into the link section.

NOTE: The style of the button can be changed by clicking the style
icon to change the appearance of the button

WEBSITE GUIDE
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Translate

CrmneTmem
To edit the translator: —
> On the WordPress dashboard, click settings and then click
GTranslate. L °
> The style of the widget can be changed, and more languages can be
added
NOTE: To remove the Google translator, click the dropdown menu |
called show floating language selector and select no —
o
WEBSITE GUIDE 25

Social media

WordPress 6.7.1

Welcome to WordPress 6.1
To edit the social media:

> Hover over Mountsandel Dicovery and Heritage group and then click
visit site.

> Next, click customise, which will bring you to the WordPress editor
where the footer, header and social media links can be changed.

> On the side menu, click social media and then social media links.

NOTE: More social media platforms can be added by clicking add new
row

WEBSITE GUIDE 27
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Office holders

To edit the office holder images:

> On the WordPress dashboard, click pages and then click edit with
elementor on the education page.

> Click the pencil icon on the images and scroll down to find items in
the edit teams sidebar.

> To change the text, click on the name or job title.

> To change the image, click change image and select an image from
the image library.

Off canvas sidebar

To edit the off canvas sidebar/ mobile menu.

> Hover over Mountsandel Discovery and Heritage group and then
click visit site.

> Next, click customise, which will bring you to the WordPress editor
where the footer, header and social media links can be changed.

> Click the widget, and then click off the canvas sidebar.

NOTE: Features that can be added will appear on both the desktop and
mobile versions of the website.

WEBSITE GUIDE

WEBSITE GUIDE

OFFICE HOLDERS

LORETTO BLACKWOOD

MAURA HICKEY

OFFICE HOLDERS

Doxxa cor

i
NCCLOSKEY

=o

WordPress 6.7.1

Welcome to WordPross 6.7
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WEBSITE GUIDE REFLECTION

Overall, I'm happy with the website guide as it includes the needed features for any changes to be
made to the website. The document is organised so that a user with no WordPress experience can
use the guide as a path to the desired change using the guide and images provided. | designed the
document to include a step-by-step guide allowing the user to work at their own pace and make the
necessary adjustments.

If | had more time, | would test the website guide on someone who isn’t familiar with the WordPress
software to identify any areas that might need to be changed to ensure that the document would
be easily understood by anyone, no matter their technical skills. | would also add videos alongside
the text guide to the document to make it easier, as videos allow for more insight and give the user
a visual idea of what and where they need to access certain content.
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PERSONAL REFLECTION

This chapter explores the time spent on the project and my
personal reflections on any changes that could be made in
the future on developing projects.
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CLIENT FEEDBACK

PATRICK LENNON

“You, Michael and Temidire have produced excellent works
over the last 3 months and | appreciate your professionalism
in bringing the overall project to fruition. | would be happy
to provide references if and when you each go out into the
workplace if you believe worthwhile.”
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EVALUATION

CLIENT EVALUATION

Overall, working with Patrick has been a good experience as Patrick was very helpful in providing
the information needed for the website and gave us quick feedback on our documents. Patrick had
a clear vision of what he wanted for the Mountsandel project, and he was open to all ideas, which
made him a pleasure to work with on the project. He also gave great feedback regarding the pitches
and brief to ensure the project was delivered accurately and professionally.

However, it was difficult to get feedback on the website as | had requested Patrick to review it
multiple times. | couldn’t get any feedback before the website deadline and therefore, | had to go to
my peers and lectures for feedback on the layout and functionality of the website.

HANDOVER CONTENT

Overall, I'm happy with the content | produced in the handover as | had the opportunity to learn
WordPress, which is a software that | had briefly used before and has allowed me to develop a weak
design skill of mine in web design that will be beneficial to me in the future. | was happy with the
presentation designs and working with PowerPoint, as the presentation slides were updated with
Patrick’s feedback from the meeting. The website guide includes a detailed step-by-step guide to
change and access certain features in the new Mountsandel website, and the website guide makes
it easy for the client to make any changes in the future.

TEAM MEMBERS

As a team, we worked effectively and helped each other by giving valuable feedback in person. We
ensured each task was completed on time as every team member provided their best work and
made an effort to ensure that Patrick would be happy with the final project handover. However, as a
team, we didn’t utilise the features of Basecamp early in the development of the project as we used
the chat feature to share our files, which we instead should’ve been sharing our files in the docs

& Files section of Basecamp to make it easy to identify what section of the project we need and

to locate it quickly. Near the end of the project’s development, we started using the docs and files
sections, which made the design process very easy to locate the needed logos for the handover part
of the project.

PROJECT REFLECTION

If | were to do the project again, | would utilise all the features in Basecamp and use it as the
primary source of the project discussion instead of having conversations on WhatsApp and
Basecamp to ensure that every team member was aware of what they needed to do for the project
development. The deliverables on the brief were mentioned however, the timescale on the brief
was inaccurate and in the future the project would be analysed from start to finish to ensure that
each project was completed that week.
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PROJECT TIME

BENCHMARKING: 6 HOURS

BRIEF: 16 HOURS
PRODUCTION: 24 HOURS
PITCH : 33 HOURS
DELIVERABLES : 60 HOURS
PRODUCTION LOG: 50 HOURS

TOTAL: 189 HOURS

The project development time PROJECT DEVELOPMENT

was done using Clockify to help
track how much time was spent
on the project’s development
process. | tracked the time | spent
on each project area to identify
areas | could improve in the future.
| spent a significant amount of
time on the handover section
designing the Mountsandel website
because | was learning how to use
WordPress.

This module has taught me
important life skills that | will
transfer into the workplace. As
with future projects, | will be able
to work more efficiently with the
skills that | have strengthened
and developed in this module,
such as working with a real-life
client, designing a website, taking 0
criticism, working with a team and

designing a brand.

Hours spent on project

Benchmarking
Brief
Production
Pitch
Handover
Production log

Project type

118



2024/25

REFERENCES

1440 Design (n.d.) A Blueprint for Mountsandel

15 Green Color Palette Inspirations with Names & hex Codes! | Inside Colors. [online] Available at: https:/
colors.dopely.top/inside-colors/green-color-palette-inspirations-with-names-hex-codes/.

Adobe Stock. (2024). Stock photos, royalty-free images, graphics, vectors & videos. [online] Available at:
https://stock.adobe.com/uk/images/blank-white-crumpled-and-crease

Adobe.com. (2020). Stevie Sans | Adobe Fonts. [online] Available at: https://fonts.adobe.com/fonts/stevie-
sans [Accessed 19 Dec. 2024].

Adobe.com. (2020). Trajan Sans | Adobe Fonts. [online] Available at: https://fonts.adobe.com/fonts/
trajan-sans [Accessed 19 Dec. 2024].

american, N. (2024). Native american flint arrowhead vintage concept Stock Vector | Adobe Stock.
[online] Adobe Stock. Available at: https:/stock.adobe.com/uk/images/native-american-flint-arrowhead-
vintage-concept/3143068907?prev_url=detail [Accessed 19 Dec. 2024].

Andrew (2020). Free roll-up mockup / 85x200 cm - Mockups Design. [online] Mockups Design. Available
at: https:/mockups-design.com/free-roll-up-mockup-85x200-cm/ [Accessed 19 Dec. 2024].

Andrew (2023). Free iPhone 15 mockup - Mockups Design. [online] Mockups Design. Available at: https:/
mockups-design.com/free-iphone-15-mockup/.

Andrew (2024). MacBook on a table mockup - Mockups Design. [online] Mockups Design. Available at:
https:/mockups-design.com/macbook-on-a-table-mockup/ [Accessed 19 Dec. 2024].

Andrew (2024). Rich stationery mockup - Mockups Design. [online] Mockups Design. Available at: https:/
mockups-design.com/rich-stationery-mockup/ [Accessed 19 Dec. 2024].

bag, C. tote (2024). Tote Bag Images - Browse 148,211 Stock Photos, Vectors, and Video. [online] Adobe
Stock. Available at: https:/stock.adobe.com/uk/search?k=tote+bag&asset_id=507360629 [Accessed 19
Dec. 2024].

Celtic Studio. (2024). Celtic Knot - Art and Meaning: Types, History, and Symbolism. [online] Available at:
https://celticstudio.shop/blogs/article/celtic-knot-meaning-and-history.

Culkin, U. (2023). School pupils explore 10,000 years of human settlement in Mountsandel Woods.
[online] NorthernlrelandWorld. Available at: https:/www.northernirelandworld.com/education/school-
pupils-explore-10000-years-of-human-settlement-in-mountsandel-woods-4355995 [Accessed 20 Dec.
2024].

d-paper-poster-texture-background/370330362?prev_url=detail [Accessed 19 Dec. 2024].

De Bartolo, D., De Luca, M., Antonucci, G., Schuster, S., Morone, G., Paolucci, S. and losa, M., 2022. The
golden ratio as an ecological affordance leading to aesthetic attractiveness. PsyCh Journal, 11(5), pp.729-
740.

Discover Northern Ireland. (2024). Mountsandel Fort - Coleraine. [online] Available at: https:/
discovernorthernireland.com/things-to-do/mountsandel-fort-p675691 [Accessed 20 Dec. 2024].

Ebon Ali05 (2024). Mountain wordmark logo! [online] Dribbble. Available at: https://dribbble.com/
shots/19133372-Mountain-wordmark-logo [Accessed 19 Dec. 2024].

Envato Tuts (2019). Create Professional Logos in an Instant! | Adobe lllustrator. YouTube. Available at:
https:/www.youtube.com/watch?v=C0t1bMhKZ0Q [Accessed 16 Dec. 2021].

Facebook.com. (2023). River Bann Talks - 16... - Mountsandel Discovery & Heritage Group.

[online] Available at: https:/www.facebook.com/MountsandelDiscoveryAndHeritageGroup/
posts/5508007606414307?locale=en_GB [Accessed 19 Dec. 2024].

fonts.adobe.com. (n.d.). Adobe Caslon | Adobe Fonts. [online] Available at: https://fonts.adobe.com/fonts/
adobe-caslon.

119



120

PROJECT SOCIAL

REFERENCES

fonts.adobe.com. (n.d.). Century Gothic | Adobe Fonts. [online] Available at: https:/fonts.adobe.com/
fonts/century-gothic.

Freepik. (2020). Free Vector | Instagram carousel templates. [online] Available at: https:/www.freepik.
com/free-vector/instagram-carousel-templates_11519159.htm#fromView=image_search&page=1&posit
ion=0&uuid=7447d5fd-dée6-4395-898c-4c4c47fe920d&new_detail=true [Accessed 20 Dec. 2024].
Freepik. (2023). Premium Vector | Adobe caslon pro font file. [online] Available at: https:/www.freepik.
com/premium-vector/adobe-caslon-pro-font-file_58631315.htm [Accessed 19 Dec. 2024].
Freepik.com. (2024). Blocked. [online] Available at: https:/www.freepik.com/free-psd/web-template-
with-landing-page-traditional-italian-food-restaurant_7888138.htm [Accessed 19 Dec. 2024].
GloriaThemes (2024). Loquet - Museum & History Theme. [online] ThemeForest. Available at: https:/
themeforest.net/item/loquet-museum-history-wordpress-theme/34420231 ?srsltid=AfmBOopPhTCbOalt
hy1PorGvtKEDNa8IOGNm2MVCR3Bf54abm_o-rEFo# [Accessed 20 Dec. 2024].

Google (2019). Google Fonts. [online] Google Fonts. Available at: https:/fonts.google.com/specimen/
Open+Sans.

Google Fonts. (2024). Hedvig Letters Serif - Google Fonts. [online] Available at: https:/fonts.google.com/
specimen/Hedvig+Letters+Serif [Accessed 20 Dec. 2024].

Google Fonts. (n.d.). Google Fonts. [online] Available at: https:/fonts.google.com/specimen/Lato.

Google Fonts. (n.d.). Google Fonts. [online] Available at: https:/fonts.google.com/specimen/
Inter?query=inter.

Istockphoto.com. (2024). Available at: https:/www.istockphoto.com/illustrations/hill-top?page=2
[Accessed 19 Dec. 2024].

letter, A. (2024). Alphabet letter icon logo WD Stock Vector. [online] Adobe Stock. Available at: https:/
stock.adobe.com/images/alphabet-letter-icon-logo-wd/361546979 [Accessed 19 Dec. 2024].
Logobook. (2019). Square Archives - Logobook. [online] Available at: http:/logobook.com/shape/square/
[Accessed 19 Dec. 2024].

Mabhileuchyk, I. (2020). Native american flint arrowhead vintage concept. [online] Dreamstime. Available
at: https:/www.dreamstime.com/native-american-flint-arrowhead-vintage-concept-native-american-
flint-arrowhead-vintage-concept-monochrome-style-isolated-image168817058 [Accessed 19 Dec.
2024].

Mcerlean, T. (n.d.). The Salmon People. [online] Available at: https:/niarchive.org/wp-content/
uploads/2019/09/Salmon-People-3.pdf [Accessed 19 Dec. 2024].

Minimal-Mountain-Logo vector (2019). Minimal-Mountain-Logo Vektorbild auf VectorStock. [online]
VectorStock. Available at: https:/www.vectorstock.com/de/lizenzfreie-vektor/minimal-mountain-logo-
vektor-27516127 [Accessed 19 Dec. 2024].

Mountain (2020). Mountain illustration logo template vector. [online] iStock. Available at: https:/www.
istockphoto.com/vector/mountain-illustration-gm1277066619-376377749 [Accessed 19 Dec. 2024].
Open Sans. (n.d.). Open Sans - Download & use Open Sans font. [online] Available at: https:/www.
opensans.com/.

Optimizilla. (n.d.). Online Image Compressor. [online] Available at: https:/imagecompressor.com/.
Qr-code-generator.com. (2020). QR Code Generator | Create Your Free QR Codes. [online] Available at:
https:/www.qr-code-generator.com/free-generator/?gclid=CjwKCAiApY-7BhBjEiwAQMrrEdOMa-ul6D6d
FifHUyy5tJWopg1ScRkPNzjeWcle1ll0ttVtp-2Z9BoC2z8 QAvD_BwE&campaignid=9765521724&adgrou
pid=106561035304&cpid=63ea7710-3280-4c3b-a620-91a055e0491c&gad_source=1 [Accessed 19
Dec. 2024].

Reddit.com. (2024). Reddit - Dive into anything. [online] Available at: https:/www.reddit.com/r/



2024/25

REFERENCES

typography/comments/bovnbu/the_inter_font_family_now_has_extra_weights_and_a/ [Accessed 19 Dec.
2024].

Robinson, S. (2019). Discover Design Ideas & Graphic Design Inspiration | 99designs. [online] Pinterest.
Available at: https://uk.pinterest.com/pin/graphic-design-ideas-inspiration--728879520924073750/
[Accessed 19 Dec. 2024].

Short (2024). Short Sleeve T Shirt Mockup With Transparent Background and Customizable Colors Stock
Template. [online] Adobe Stock. Available at: https://stock.adobe.com/uk/templates/short-sleeve-t-shirt-
mockup-with-transparent-background-and-customizable-colors/566212653 [Accessed 19 Dec. 2024].
Sinnamon, D. (2021) Reflections on the Bann: From Macfin to the Barmouth. United Kingdom: Derek and
Ali Sinnamon.

The British Museum (2024). Welcome to the British Museum. [online] British Museum. Available at:
https:/www.britishmuseum.org/.

The Old Mount Manner (2024). Mountsandel - The first sighting of man in Ireland - The Old Mount
Manor. [online] The Old Mount Manor. Available at: https:/www.theoldmountmanor.com/history-of-
mountsandel [Accessed 20 Dec. 2024].

Titanic Belfast (2024). Titanic Belfast. [online] www.titanicbelfast.com. Available at: https:/www.
titanicbelfast.com/.

to, C. (2024). Century Gothic. [online] Rock N Learn Wiki. Available at: https://rock-n-learn.fandom.com/
wiki/Century_Gothic [Accessed 19 Dec. 2024].

WebsiteN| (2024). Seamus Heaney HomePlace | Co. Derry | Northern Ireland. [online] Seamus Heaney
Home. Available at: https:/seamusheaneyhome.com/.

121



