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01. Introduction
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1.1 Meet the team 

KAT KAROL AMY 
Loves 
Photography 
and short-form 
video production

Loves filming 
and editing

Loves coding 
and designing 
websites
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1.2 Project Social

Project Social is a module within MED 526, Interactivity for Social Enterprise. This module focuses 
on group work, with groups established at the beginning of the academic year. The project involves 
creating work for a real client, who is assigned to each group by our tutors. When forming the 
groups, tutors considered our individual strengths and weaknesses to ensure each group would be 
capable of completing the required tasks. 
 
At the beginning stage of the project, we were asked to send an email ranking the projects we 
would like to work on, selecting our top three choices from most preferred to least preferred. This 
process helped the tutors assign groups and projects in the best possible way for everyone involved. 
 
After the groups were finalised, we were introduced to our assigned project. In our case, we 
were assigned to work with the North City Business Centre, which is based in Belfast. The group 
I was placed in consisted of myself, Kat, and Amy. As we have known each other since first year, 
working together has been fairly easy and comfortable, which has had a positive impact on our 
collaboration through out from the start all the way to the end of the project.
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1.2 Project Social

North City Business Centre

Project Specification:
In partnership with North City Business Centre, in the heart of North Belfast, create 
a new visual identify, logo and responsive web site to promote the exciting expan-
sion of Business centre. This media production project will promote the existing 
and new business units on a recently acquired site. The web should show case the 
range of established businesses, charities, start up’s, social enterprises, and SME’s 
the Business centre houses. The new web site will incorporate live social media 
updates to share exciting new business developments.

The team will be required to create a range of digital media outputs including 
social media templates, bus shelter posters, billboards, signage, and a range of 
promotional materials. Capturing professional photography of the site and the 
board members will be required. Capture a series of short promotional video 
showcasing the Business centre including the voices of staff, tenants, and part-
ners.

The team will produce a stepbystep web guide and a brand book for the new 
visual identity.

Skills Required:

WordPress /
HTML / CSS
UX / UI Design
Photoshop /
InDesign /
Illustrator /
After Effects /
Video Production /
Interview Filming /
Audition
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North City Business Centre is an organisation
that provides physical spaces for people to
start their own businesses and a supportive
environment to test their ideas. Based in
two main locations on Duncairn Gardens in
North Belfast, the centre is now planning to
expand to a third site, further strengthening its
enterprise support for local businesses in the
area. 

These spaces are designed to meet
tenants’ needs and support the growth of
their businesses. NCBC accomplishes this
by gathering feedback during breakfast
meetings and hosting guest speakers who
provide talks and events. These insights and
resources gained from these activities are
then reinvested in the businesses. All events
are open to both tenants and the general
public.

1.3 About NCBC
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In order to be able to complete the necessary tasks, we first had to carry 
out background research on similar businesses around Northern Ireland. 
Understanding how this type of business operates is key to knowing how to 
approach and undertake the different tasks required for the project. 
 
Before the first meeting was scheduled, I carried out my own research 
within the market to analyse different businesses that share similar aims 
and objectives to NCBC. From my understanding, this area already has a 
range of similar organisations, all of which are doing their best within the 
market to position themselves at the top. This has led me to believe that we 
will need to take a professional approach in order for NCBC to receive the 
best possible outcome for themselves.

Further research has indicated that there is another business centre located 
not too far away from NCBC, based in East Belfast. This appeared to be the 
main competition within the area, which was interesting to discover. While 
looking through the East Belfast Business Centre website, I noticed that 
they use images taken with 360-degree cameras. This sparked an idea that 
I felt would be worth discussing during the meeting, especially as I have 
experience using this type of camera. I have taken part in various projects 
involving 360-degree imagery (Theta 360), and I have always enjoyed 
making those.

1.4 Research
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From the project brief, I was able to understand that we 
would be working on creating a new brand identity as 
well as a fresh website. This led me to look through the 
existing NCBC website beforehand to see what could be 
improved. To my surprise, the website had a few major 
flaws that stood out as soon as it loaded, such as the 
carousel not working as expected. I made my own notes 
on the website so I could remember which areas would 
need fixing and improving later on.

1.4 Research
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During the first meeting, we were introduced to Bill and Sarah, who both play vital roles 
within NCBC. They were very clear and helpful when explaining what they wanted for their 
business. It was really nice meeting people who have been so active within their organisation, 
and overall it was a very positive experience getting to meet and speak with them. 

1.5 Initial Meeting
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During the initial meeting, it was 
crucial to engage with a series 
of questions to help us better 
understand the tasks ahead. 
Upon meeting the team from 
NCBC, we were pleased to see 
that they were going to be easy 
to work with, as they did not 
have any strict rules and said 
they were open to considering 
all outcomes while they are 
in the process of rebranding 
themselves. 
 
We were informed that they 
are looking for a new online 
presence while still maintaining 
the history they have built over 
the past 32 years. Their target 
audience was also identified 
during the meeting, which has 
helped to guide the direction 
of the project and ensure that 
the new online presence will 
effectively support their goals.

Target Audience:  
The target audience is a very 
important focus that must 
be considered, as this is who 
the project is aimed at. NCBC 
has been clear in outlining 
the key audiences they want 
to focus on, which are as 
follows: 
 
New businesses 
 
Growing businesses 
 
Virtual businesses

Our project tasks outlined:  
During this meeting, we 
were also given a clearer 
understanding of what 
NCBC wants from us, which 
has allowed us to move the 
project forward with more 
confidence. 
 
The outlined tasks are as 
follows: 
 
New visual identity 
 
Creation of a website 
 
Creation of merchandise 
 
New signage 
 
Capturing video and 
photography

1.5 Initial Meeting
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Some additional points were 
highlighted during the interview 
regarding the high levels of poverty 
and deprivation within the North 
Belfast community. Many areas are 
ranked among the most deprived 
when compared with other 
communities. This is an ongoing 
issue, linked to underinvestment 
and poor outcomes in education 
and health. 
 
NCBC aims to challenge this by 
encouraging the development 
of new businesses within the 
area, which in turn creates new 
job opportunities for the local 
community. This is a strong and 
positive cause, and one that adds 
real value to the work we have 
made on this project.

During the initial meeting, we 
were also introduced to a range of 
businesses that have already been 
established within NCBC. These 
businesses operate across a variety 
of industries, including: 
 
Charities 
 
Food producers 
 
Bakeries 
 
Engineers 
 
Slushie machine manufacturers 
 
Educational support services 
 
Industrial floor cleaning companies 
 
Book binders, and many more

Businesses at NCBC:  Extra notes:  
1.5 Initial Meeting
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02. The Brief
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As part of the project the begining 
phase was to together as a team 
create the brief before we started 
any other work. The brief works 
like a statement that we as a 
team plan to commit to within the 
project. There have been many 
different sections that had to be 
thought about therefore we all had 
to undertake different parts of the 
brief so that we can complete it in a 
timely manner. Within our brief we 
have outlined the following:

Community partner
The project
Objectives 
Target audience 
Deliverables 
Tone, Message and Style 
Benchmarking 
Budget
Timescale 
Team members 

2.1 Brief Introduction
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Identifying the target 
auduience is a crucial 
part of the brief as 
this inditifes who we 
aim to deliver the 
project to. This part 
of the brief helped us 
to communicate our 
focuses towards NCBC 
so that they know who 
we aim to target. After 
the initial meeting with 
NCBC I have already 
had an idea what 
the target audience 
was therefore it was 
important to make that 
clear within the brief for 
future reference. 

2.2 Target Audience
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2.3 Benchmarking
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2.3 Benchmarking
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2.3 Benchmarking
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2.3 Benchmarking
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2.3 Benchmarking
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2.3 Benchmarking
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2.3 Benchmarking

Benchmarking has been one of the most lengthy parts of the brief. As a 
group, we decided to split this task between us, and I was responsible 
for analysing four different organisations. These were Banbridge District 
Enterprise, East Belfast Enterprise, Carrickfergus Enterprise, and Ballymena 
Business Centre. 
 
Each of these businesses received scores based on their online presence, 
which were then compared to the score awarded to NCBC. This process 
helped to identify where NCBC’s current website needs the most 
improvement, allowing us to focus on areas that will create the strongest 
overall outcome.
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Creating the budget for the 
project consided at looking at the 
things that the company needs. 
From what I have been made 
aware is that there will be no 
printing envolved etc, The only 
piece of the project that required 
a financial input by NCBC was 
the website therefore an analysis 
had to be complete in order to be 
able to deliver the exact details 
of what there needs to be paid 
for. I also knew that NCBC needs 
space for lots of videos therefore I 
focused the costs around creating 
the website on wordpress and 
outlining the costs of different 
additional storage plans. We 
were unable to determine what 
type of plugins would be needed 
beforehand, so we decided to 
use free plugins instead, as this 
would be the easiest and most 
cost-effective option for the client.

I looked at the different plans that were 
available on WordPress, as this was 
essential before beginning the website 
build phase. I also covered the pricing 
of these plans so that NCBC has a clear 
understanding of the costs involved in 
setting up the project.

I also looked into the 
pricing of additional 
storage packages for the 
future, particularly in case 
NCBC ends up with a large 
amount of video content 
that they plan to upload. 
This was important so they 
have a clear understanding 
that the included storage 
will eventually reach its 
limit.

2.4 Budget

Plans available Cost per month Costs per year Features 

Premium £7 £84 - 13 GB Storage 
- Unlimited pages,   posts, users, and visitors 
- Free domain for one year 
- Ad-free browsing experience for your visitors 
- All premium themes 
- Fast support from our expert team 
- Premium stats 
- Install plugins 
- Customise fonts and colours sitewide 
- Connect Google Analytics 
- Upload Videos 

Business £20 £240 - 50 GB storage 
- Unlimited pages, posts, users, and visitors 
- Free domain for one year 
- Ad-free browsing experience for your visitors 
- All premium themes 
- Priority 24/7 support from our expert team 
- Premium stats 
- Install Plugins 
- Customise fonts and colours sitewide 
- Connect Google Analytics 
- Upload Videos 
- SFTP/SSH, WP-CLI, Git commands, and GitHub 
Deployments 

Additional storage 

Business plan Costs per month 

50 GB + 50 GB £40.71 

50 GB + 100 GB £67.83 

50 GB + 150 GB £101.75 

50 GB + 200 GB £135.67 

50 GB + 250 GB £169.58 
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While I was working on my sections of the brief, the other team members were also busy 
completing their own parts. Together, we worked through all of the points that needed to be 
addressed, supporting each other to reach outcomes that we felt were the strongest for the brief. 
 
We also had to work closely as a team to ensure the brief read as one complete document. As we 
all have different writing styles, this step was important to avoid the brief feeling inconsistent.

2.5 Stitching Brief

Week 2 - 
meeting with 
Bill and Sarah

Week 3 - benchmarking 
enterprise websites

Week 4 - creating the 
project brief/sign off

Week 5-6 - 
Developing 

pitches

Week 7 - Delivery of 
the three pitches

Week 8-9 Pro-
ject Development 
Progress

Week 10 - Client 
Feedback

Week 11 -  
Finalising  

Project 

Week 12 - End of 
Project Hand-

over

Timescale
What NCBC offer

49 units to let in the 
business centre (from 500 sq. 

Ft. to 200 sq. ft.)

2 sites located on 
Duncairn Garden (3rd 

location pending)

Professional guidance 
and advice

(on business start-up)

Team Members

Loves photography  & short-form 
video production

Loves Coding, Designing websites Loves filming and editing   

Amy McGol-
drick-A5@ulster.ac.uk

Karol
Winiarski-K@ulster.ac.uk

Kat
Atkinson-C5@ulster.ac.uk

Her German Shepherd takes her 
for lots of walkies 

Could live all day in a VR World 
(and has done) 

Addicted fish keeper 
(setting up 4th fish tank)  

Loves to travel,  
Favourite location visited (EGYPT) 

Very active and enjoys sports 

Favourite place is the beach
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After reviewing the brief to ensure it met the highest standard, we received the green 
light from Claire and Darren to send it to the client.

2.6 Brief Sign Off
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03. Production
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BUSINESS CENTRE
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Business Centre

North City 
Business Centre

I was made aware by 
Darren that this idea 
already feels similar to 
NCBC current logo which 
would completly miss 
the point of a new brand 
identity which is not what 
we were asked for.

3.1 Creating Logo
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During the planning phase, I 
experimented with several rough 
design concepts to explore the best 
direction for the logo. Developing 
these early ideas helped me think 
more deeply about the overall 
design and visual identity. Darren 
advised that the brick element 
was something he would go with, 
which sparked several new ideas 
for me. 
 
Initially, I considered using three 
bubbles to represent the three 
NCBC sites, especially as the Go 
Succeed programme they work 
with uses a similar visual approach. 
However, this idea was quickly 
dropped.

3.1 Creating Logo
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After Darren pointed out that he would focus on the bricks, I decided to start developing multiple 
ideas to help me better understand the concept. I experimented with different colours and design 
approaches to explore the direction further. Initially, I designed a brick layout in a range of 
colours to see whether they could be used effectively within the logo.

3.2 Initial Idea
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3.2 Initial Idea
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This design came from the wall design on the building, which I had 
seen in images on their website. I thought that using this pattern in 
the logo could represent them well, especially as the same pattern 
appears across their other buildings too. Later on, when I travelled 
to Belfast for a photoshoot, the first thing I noticed was that pattern 
on the building, which was fun to see. It was interesting, especially 
since this was one of my ideas that eventually didn’t make it into 
the final outcome. To create this logo, I used the previously created 
pattern and placed it on top of different shapes. It took a while to 
align the shapes with the pattern correctly, but eventually it all 
came together. I was already aware of some issues with the logo, 
but I decided to share it anyway to see if there was anything that 
could be done to improve it further.

3.3 Brainstorming
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All of these ideas were rough and quickly produced, as I was trying to grasp the concept of using 
bricks to create a design. Because I am more familiar with coding and web design, and graphic 
design is not my strongest skill, this task proved to be quite challenging. However, I knew that 
with persistence I would eventually be able to develop a strong idea, so I made a conscious 
effort to work with what I had and push the concept forward. Although I struggled with graphic 
design at the start of the project, I began to enjoy what I was doing as it went on. Towards the 
end, I actually regretted that the project had ended, as graphic design was not as hard as it 
first seemed. I realised that many of the issues I faced were down to small, avoidable mistakes, 
which ended up costing me time and energy.

3.3 Brainstorming
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After reviewing my previous ideas, Darren and 
Claire both agreed that the patterned logos 
would not work, as there was too much going 
on and wouldn’t look good if they were made 
smaller. From there, I came up with a new idea 
to use fewer, larger bricks. Although the initial 
idea was not the strongest, it served as a good 
starting point and helped lead me to the final 
outcome I developed toward the end of this 
process. Darren was also happy to see that 
somthing was able to move at this point. 

Using single bricks seemed to work 
much better, as it made the logo 
clearer and more transparent in 
what it was supposed to represent. 
For example, with this logo you can 
clearly tell that it is a heart made 
from bricks, even if it was made 
smaller.

3.4 Concept Idea
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3.4 Concept Idea
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While I was starting to lose hope in finding a 
strong idea, there was finally a light at the end 
of the tunnel when I produced a large number of 
logos. Eventually, I created something that stood 
out to me and gave me an idea that I wanted to 
explore further.

3.4 Concept Idea
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The breakthrough in my design 
process came with this concept, 
as I felt it carried strong meaning 
during its development. I decided to 
use three bricks to represent NCBC’s 
three sites, arranged as steps to 
form stairs. This symbolises moving 
forward and business growth, 
which align with NCBC’s core aims. 
 
I was particularly drawn to this idea 
and experimented with different 
colour variations to explore how 
it could work visually. Although I 
initially added a few extra elements 
to the logo, I reflected on a lesson 
from Darren, where we were 
reminded that sometimes less is 
more. This led me to simplify the 
design and settle on the three steps 
alone.

3.4 Concept Idea
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Darren responded positively to the concept of the steps and the sense of moving 
forward that they convey. However, he felt that the colour choices needed further 
refinement. As a result, I explored a more cohesive palette using blues and reds and 
simplified the logo further by focusing solely on the stair elements. 

3.4 Concept Idea
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Personally, I did not feel confident 
experimenting with a wide range 
of colours, as I was aware that 
business centres usually prefer safe 
and professional colour choices. 
This led me to focus on darker, more 
restrained options for this project. 
The main decision I faced was 
between the colours blue and red, 
as I was drawn to both from the 
outset. 
 
To help guide my decision, I decided 
to carry out some research into the 
meanings associated with these 
colours, which allowed me to 
better understand how they might 
communicate the values of the 
business.

VS

Red:
 
Energy and power 
 
Passion and ambition 

Confidence and leadership
 
Urgency and attention 
 
Strength and resilience 

Blue: 

Trust and reliability 

Professionalism 
 
Stability and security 

Calm and confidence 
 
Intelligence and logic 

3.5 Colour 

38



I decided to go with the red colour, 
but another thing I had to think about 
was which typography to use. I didn’t 
experiment a lot with typography, but 
it was interesting to see how even small 
changes could affect the overall look of 
the logo. In the end, I decided to settle 
on the Montserrat font, as I felt it made 
the logo look the best.

3.6 Typography
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Brick red felt much more appropriate for the theme of bricks, as it allowed the design to 
be more easily associated with the material itself. For this reason, I chose to use this colour 
for the project. Darren and Claire both responded positively to this direction, so I moved 
forward with this design and began preparing my design deck for the next meeting, which 
was approaching quickly due to the very tight schedule we found ourselves working within.

I was quite impressed with how far I got with the logo, especially as I didn’t believe in 
myself before beginning the graphic design phase, knowing that it was something I had 
always struggled with. This project has really opened my mind and allowed me to push 
past boundaries that I had set for myself without even realising. I’ve learned that the key 
is to think outside the box, but not too far outside it, as sometimes the best ideas are right 
there in front of you. I realised that I had been completely overcomplicating the process in 
my head, and that the best approach was the one I used towards the end of the project. 
This has been a massive learning curve for me.

3.7 Final Concept
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04. The Pitch
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For this part of the project, we all had to create our own pitch for the client, as we 
would be presenting individually. This was an interesting experience, as it was 
my first time taking part in something like this. I felt very stressed about this stage 
because I am usually not very confident speaking in front of people. However, I also 
knew that we had full support from Claire, and if anything went wrong during the 
pitch, she would be there to help. 
 
Creating the pitch itself was enjoyable, as I finally had a logo design that I was 
happy with and felt proud of the outcome I achieved.

Our pitch was scheduled to take place on the Belfast campus, which added to the 
stress due to increased traffic at that time and the challenge of finding a parking 
space, especially as I was not familiar with the area at all. Luckily, everything went 
well in the end.

4.1 Pitches
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In order to create our final pitch for the logo we developed as a group, we had to choose which 
mock-ups we wanted to use, as these needed to be the same across everyone’s pitch so that 
there was a sense of consistency. As a team, we decided to include a website and a social 
media mock-up, which consisted of a website page and an Instagram post. 
 
We also used two pieces of signage, two bottles (which were the same product but shown in 
different styles), and two T-shirts. As an additional personal task, Advised by Darren I created 
two pattern designs, which were possible to develop because my logo included an element that 
could easily be repeated and turned into a pattern, This idea came from my first mock-up of the 
bottle, which Darren liked and said was a nice approach to take, rather than just including the 
logo on its own.

4.2 Mock Ups
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4.3 Initial Pitch

North City Business Centre 
Pitch Deck
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Logo 1 - Steps To Success 

North City Business Centre
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Concept

My logo concept is based on bricks, which I have used to create stairs that resemble 
steps to success. Bricks indicate strength and stability. 
 
The logo consists of three steps, representing the three sites at NCBC. The steps do not 
finish, symbolising continuous growth.

My inspiration for the colours of the logo came from the various designs featured on 
the NCBC building. I used the eyedropper tool to achieve the closest possible match, 
ensuring the logo can be more closely associated with the business.

This logo is a simple yet powerful design. Every element has been carefully thought 
through and made to fit its purpose, creating a meaningful tool for NCBC.
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Submarks
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Colour Variations
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Greyscale
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Greyscale
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Typography

Montserrat

The quick brown fox jumps 
over the lazy dog

1234567890

THE QUICK BROWN FOX 
JUMPS OVER THE LAZY DOG

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Heading
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Colour Palette

Primary Colour

Hex: #000000
R: 0 G: 0 B: 0
C: 91 M: 79 Y: 62 K: 97

Primary Colour

Hex: #cc3433
R: 204 G: 52 B: 51
C: 13 M: 90 Y: 80 K: 4

Primary Colour

Hex: #ffffff
R: 255 G: 255 B: 255
C: 0 M: 0 Y: 0 K: 0

Primary Colour

Hex: #333333
R: 51 G: 51 B: 51
C: 69 M: 60 Y: 56 K: 66
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Website/Social Media
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Website/Social Media
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Signage
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Merchandise

56



Merchandise
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Patterns
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Our pitches were delivered to the community partner one after another as a group. Kat was the 
first to present, followed by myself and then Amy. Unfortunately, my design was the first to be 
ruled out, despite initially being told that it was good. However, I was still positive about the 
experience, as I genuinely enjoyed the journey and the amount of learning that came from it. A 
part of me did feel defeated but i knew there was no time about thinking about it as there was 
way more work ahead of us.  
 
I also found myself becoming more eager to start working on the website, as I knew this would 
be a stronger and more impressive piece of work for me. After considering both Kat’s and Amy’s 
designs, NCBC decided to move forward with Kat’s concept, as they felt it represented NCBC the 
best.

4.4 Feedback
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4.5 Final Pitch Outcome
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4.5 Final Pitch Outcome

North City Business Centre 
Pitch Deck
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Logo 1 - Napoleon’s Concept

North City Business Centre
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Concept
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Submarks
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Colour Variations
For each site location
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Typography

Montserrat

The quick brown fox jumps 
over the lazy dog

1234567890

THE QUICK BROWN FOX 
JUMPS OVER THE LAZY DOG

Montserrat is easy to read and has strong legibility. It offers a clean, modern typeface 
that is highly adaptable across a wide range of merchandise and print materials due to 
its extensive font family and weight options. Its style also complements modern design 
trends, helping the brand feel current, trustworthy, and visually appealing to a wide 
audience as well as giving it that professional look and feel. 

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.

Lorem ipsum dolor sit amet consectetur adipiscing elit. Quisque 
faucibus ex sapien vitae pellentesque sem placerat. In id cursus 
mi pretium tellus duis convallis. Tempus leo eu aenean sed diam 
urna tempor. Pulvinar vivamus fringilla lacus nec metus biben-
dum egestas. Iaculis massa nisl malesuada lacinia integer nunc 
posuere. Ut hendrerit semper vel class aptent taciti sociosqu. Ad 
litora torquent per conubia nostra inceptos himenaeos.
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Colour Palette

Primary Colour

Hex: #0e100f
R: 100 G: 31 B: 24
C: 36 M: 92 Y: 84 K: 55

Primary Colour

Hex: #132236
R: 19 G: 34 B: 54
C: 99 M: 82 Y: 48 K: 60

Primary Colour

Hex: #1c311b
R: 28 G: 48 B: 27
C: 83 M: 53 Y: 85 K: 68
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Colour Palette

Primary Colour

Hex: #0e100f
R: 14 G: 16 B: 15
C: 82 M: 70 Y: 63 K: 90

Primary Colour

Hex: #f9f9f9
R: 249 G: 249 B: 249
C: 2 M: 2 Y: 2 K: 0

Primary Colour

Hex: #363739
R: 54 G: 55 B: 57
C: 70 M: 60 Y: 54 K: 62
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Website/Social Media
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Astra

Features

Blog  
Custom colors  
Custom logo  
Custom menu  
E-commerce  
Editor style  
Entertainment  
Featured images  
Full width template  
Left sidebar  
Microformats  
One column  
Post formats  
Right sidebar
RTL language support
Theme options  
Threaded comments  
Translation ready  
Two columns

Soul Anchor

Features
Block editor patterns  
Block editor styles  
Blog  
Custom background  
Custom colors  
Custom header  
Custom logo  
Custom menu  
Editor style  
Entertainment  
Featured image header  
Featured images  
Flexible header  
Footer widgets  
Four columns  
Block themes  
Full width template  
Grid layout  
Left sidebar

One column  
Photography  
Post formats  
Right sidebar  
RTL language support  
Sticky post  
Style variations  
Template editing  
Theme options  
Threaded comments  
Three columns  
Translation ready  
Two columns  
Wide blocks

Neom Dark

Features

Blog Custom back-
ground Custom colors 
Custom header Cus-
tom logo Custom menu 
Editor style Education 
Featured image head-
er Featured images 
Flexible header Footer 
widgets Full width tem-
plate Grid layout News 
One column Right side-
bar Sticky post Theme 
optionsThreaded com-
ments  
Translation ready  
Two columns

Website Themes
Available for £20 a month with WP 
business and adaptable 50GB 
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Website/Social Media
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Signage
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Merchandise
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Stationery
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With Kat’s design being chosen, most of the outcomes for the final pitch were already 
completed by her, as there wasn’t much more that the client wanted to change. However, there 
were still some elements that needed to be made and refined. For example, I created the mock-
ups for the window decals that are shown throughout the final pitch. 
 
Together with Kat, we also looked at different website themes that we could offer to NCBC, 
focusing on options that would be the easiest to use, as well as the plugins we would be 
working with. Once the final pitch was signed off by Darren and Claire, it was time to start 
working on the final outputs for the community partner. This stage was slightly challenging due 
to time constraints, as Christmas was just around the corner at that point in the project.

4.5 Final Pitch Outcome

Astra

Features

Blog  
Custom colors  
Custom logo  
Custom menu  
E-commerce  
Editor style  
Entertainment  
Featured images  
Full width template  
Left sidebar  
Microformats  
One column  
Post formats  
Right sidebar
RTL language support
Theme options  
Threaded comments  
Translation ready  
Two columns

Soul Anchor

Features
Block editor patterns  
Block editor styles  
Blog  
Custom background  
Custom colors  
Custom header  
Custom logo  
Custom menu  
Editor style  
Entertainment  
Featured image header  
Featured images  
Flexible header  
Footer widgets  
Four columns  
Block themes  
Full width template  
Grid layout  
Left sidebar

One column  
Photography  
Post formats  
Right sidebar  
RTL language support  
Sticky post  
Style variations  
Template editing  
Theme options  
Threaded comments  
Three columns  
Translation ready  
Two columns  
Wide blocks

Neom Dark

Features

Blog Custom back-
ground Custom colors 
Custom header Cus-
tom logo Custom menu 
Editor style Education 
Featured image head-
er Featured images 
Flexible header Footer 
widgets Full width tem-
plate Grid layout News 
One column Right side-
bar Sticky post Theme 
optionsThreaded com-
ments  
Translation ready  
Two columns
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05. Final Outputs
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As time was tight, Darren helped us in 
class to create a to-do list, which was 
put in place to help us reorganise after 
the final pitch and get back on track 
with no time to spare. As a group, we 
were able to clearly outline the different 
tasks we would be undertaking. The list 
was later updated by myself and Kat as 
we worked through and completed the 
tasks.

5.1 To-Do List
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The best place to start with our final outputs was to get the photoshoot out of the way. Kat and I 
agreed to meet in Belfast at NCBC to take a range of photos and videos. We brought a lot of different 
equipment with us so we could capture as much footage as possible for the website and other outputs. 
 
Unfortunately, due to a misunderstanding, NCBC seemed a little unprepared on the day of our arrival, 
and we were unable to shoot the 360-degree footage or take photos of some key areas within the 
organisation that we had initially agreed on. As time was crucial and there was still a lot of work left to 
complete, we had no option but to work with the photos and videos we had taken and make the best 
of the situation.

Working with Kat on the photos was a really good experience. We both took turns using each piece of 
equipment and shared ideas for different shots. As it was a fairly cold day outside, we tried to capture 
everything we needed to the best standard possible and then move on efficiently.

Together with Kat, we struggled with some of the photos being overexposed, which was a bit 
discouraging at the time. However, we knew that we would be able to correct this later during post-
production, especially when placing the images into the website.

5.2 Photoshoot
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5.2 Photoshoot
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The additional images and videos were uploaded by 
Kat, as she was the one who booked out the equipment 
and was able to transfer everything we gathered onto 
her personal computer and then upload it to Basecamp. 
Although I offered to help with this part, she was happy 
to take it on herself. There was plenty to choose from, as 
we spent a good few hours on site, which allowed us to 
gather a wide range of different shots and angles. It was 
nice to see that we were able to pull through and produce 
strong results despite the limited resources we had.

5.2 Photoshoot
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I was responsible for the logo composition part, 
which I already had some ideas about. Firstly, I went 
through all of the photos we had taken and selected 
the ones that would work best for this. I was able to 
use Photoshop to remove the old logo and replace it 
with the new one, which worked really well. During 
this process, I had to be careful with shadows on 
windows and other surfaces to make sure the images 
still looked realistic and visually strong.

Some challenges that I faced during this part were 
when I had to make the logo smaller, as the sign I 
was placing it over was further away. This made the 
new logo look blurry, and I wasn’t fully sure how to 
fix it at the time. I did use the correct files and tried my 
best to solve the issue, but it still persisted.

Overall, I really enjoyed doing the logo composition, 
and I was happy that I put myself forward for this 
task when we were creating the list. I had some 
previous experience with logo composition from 
before, as I had done smaller jobs in the past.

5.3 Logo Composition
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5.3 Logo Composition
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5.3 Logo Composition
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5.4 Annual Report
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The development stages of these mockups were fun but also hard and time-consuming. As a 
team, we wanted the best possible outcome for NCBC, but time was running out. I knew that 
we also had a full website to build within the timeframe, so the less time we had, the more 
focused we became on filling out and completing the tasks we needed to do. The whole team 
was putting in a strong effort, and Basecamp was filling up pretty fast with final outputs for 
the client.

5.5 NewsLetter
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5.6 Window Decals
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5.6 Window Decals
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While there were many updates 
happening, I took the opportunity 
to update the list for the team 
members so they had a clear 
understanding of what still needed 
to be done. I took Darren’s list and 
filled it in with colour depending 
on whether the work was on 
Basecamp or not. If I didn’t see any 
work uploaded, I marked it red. 
If I knew someone was currently 
working on it, it went orange, and 
completed items were marked 
green to keep the colour coding 
simple and clean.

Graphic 

- Logo 400x400 Pixel resolution (Low quality) 

- Logo 800x800 Pixel resolution (Medium quality) 

- Logo 1200x1200 Pixel resolution (High quality) 

- Submark 400x400 Pixel resolution (Low quality) 

- Submark 800x800 Pixel resolution (Medium quality) 

- Submkark 1200x1200 Pixel resolution (High quality) 

- Submark animation (Amy) 

 

Mock ups of  

 

Corporate objects 

5- Business card (Kat) 

6- Stationary (Paper, compliment slips, highlighters, pens, lanyards, business planner) 
(Kat) 

7- Email Signature (Kat) 

8- Annual Report (Karol) 

9- Event template (A5, calender of event) (Amy) 

10- Newsletter template (Karol) 

 

Design objects 

3- Window Decals (Karol) 

11- Bus shelter Ad 

 

Merch 

1- Coffee cups  

2- Polo shirt 

4- Soft shell Jacket 

It was really nice to see that Kat appreciated me stepping up and 
doing this for our team at a time when we needed it. This helped make 
the tasks much clearer, as it was starting to become difficult to follow 
the previous list we had made earlier since a lot of it had already been 
completed.

5.7 List Update
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5.8 Soft Shell Jacket
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I created some QR codes that 
we were able to use in a few of 
the mockups. Some of these may 
also be used by NCBC in their 
advertising. QR codes are a great 
tool for helping people access 
a website instantly from their 
mobile phone, which can really 
help with exposure for many 
businesses.

5.9 QR Codes
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With the mockups coming to an end and a 
little time to spare, I decided to clean up our 
folders so we wouldn’t panic closer to the 
deadline. I colour-coded them and moved 
everything we didn’t need into a pre-pitch 
folder, as these were not final outputs for the 
client. 
 
In order to complete the website, we had to 
finish all of these first, and it took a while to 
source everything and get it completed. While 
cleaning up, I also realised that we still needed 
bus ad shelters completed, so I went ahead 
and made those as I was finishing off.

5.10 Clean Up
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06. Website
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The initial idea for the website gave 
us some insight into the layout of the 
pages. However, when Kat and I first 
started setting up the website, we 
didn’t install the plugins that we had 
originally planned to use. Later on, 
this caused issues when we tried to 
add them on top of the existing ones, 
which resulted in the website crashing 
unexpectedly. 
 
This left me and Kat with only a few 
hours to rebuild the entire website 
again, and we decided to push 
through and do it before submission. 

Me and Kat created a new chat on 
Basecamp so we could communicate 
effectively throughout the process and 
split up the pages that needed to be 
done.

6.1 Initial Idea
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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6.2 Website Design
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These are just a few options 
within the Divi plugin. There 
were so many different 
options available that it 
would be hard to capture 
all of them, so I just wanted 
to give a small peek at the 
endless possibilities.

6.2 Website Design
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07. Final Thoughts
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My team used Basecamp as our main point of 
contact. We also had a few sessions together in 
between classes where we needed to complete 
work. Basecamp was very active on our part and 
really helpful throughout the project. 
 
I had no previous experience using Basecamp, 
and I think it is an excellent tool for projects like 
this. With Basecamp being available on other 
devices as well, it allowed me to be available 
almost 24/7 whenever I was needed. Uploading 
work was easy, and it made communication 
effective and kept everything to a good standard.

7.1 Communication
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I think that at the beginning of the project I had a lot of ups and downs, mainly caused by my lack of 
graphic design skills. Throughout the project, I was able to build on these skills, which helped me gain much 
more confidence in myself. If I were to take on a project like this again, I can already see that I would do a 
lot of things differently with a different approach, and I am very happy with the experiences I was able to 
gain throughout this semester. 
 
I have massively improved my skills, and I now have a clearer idea of what I still need to work on. Although 
I believe that our final deliverables were very strong, I want to stay critical of myself, as my performance 
was not always of a standard that I would like it to be. The biggest lesson I have taken from this project 
is understanding the areas I want to improve on in the coming years and the things I want to continue 
working on.

There were also a lot of positives. The website that Kat and I were able to complete in just a few hours was 
something I never thought would be achievable, especially in such a short amount of time, and we really 
worked as a unit towards one goal. 

I believe that my contribution towards the end goal was strong, and communication from my side was 
consistent from day one. I am also really proud of myself for pushing through issues when they came up 
and continuing to improve as the year progressed. Even when the project became heavy at times, giving up 
was never an option. 
 
This project will always be a highly positive memory for me, and I would like to thank Claire and Darren 
for the amazing support they gave us throughout the year. Projects like this would be much harder without 
that support. I would also like to say a massive thank you to the team I worked with, Amy and Kat. The 
final outcomes are very impressive, and overall we did a great job by the end of the project.

7.2 Reflection
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Assessing the teamwork within the group, I can admit that we had our ups and downs, as any team 
would. Communication is a skill that needs to be learned through engaging in projects like this. As we all 
had limited experience with this type of work, communication was questionable at times, but in the end 
we always managed to get the work done.

Basecamp communication was very good overall, and we always managed to get work to each other 
quickly. There were some issues with WiFi throughout the project, which were hard to deal with at times, 
but the final outcomes are what matters most, and we did a good job. I think the workload was spread 
fairly well, although I feel I could have taken on a few extra tasks, especially during the begining stages of 
the project as I was getting settled in with the work. 

7.3 Team Work
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My final thoughts on Project Social are very positive. It was the first time we were able to properly 
get hands-on with work since first year, if we don’t count placement year. It was fun to see other 
students’ work and to learn from each other as the year progressed, especially since everyone had 
different skills and experiences. 
 
Project Social will always be a positive experience for me and something I’ll be able to fall back on 
and take knowledge from. I’m happy I was able to experience it, and hopefully I’ll be able to carry 
over the skills and knowledge that I gained throughout the project.

7.4 Final Thoughts
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