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This production log will document my 
process of the North City Business 
Centre as part of Project Social. Within 
this I will demonstrate my research, 
exploration, and experimentation 
which led to the final outcome. I hope to 
clearly showcase how we achieved our 
creative decisions and work together 
as a team to fulfil our brief for the client, 
NCBC.
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North City Business CentreNorth City Business Centre
1.11.1

North City Business Centre 
is an organisation that 
provides physical spaces 
for people to start their 
own businesses and a 
supportive environment to 
test their ideas. Based in two 
main locations on Duncairn 
Gardens in North Belfast, 
the centre is now planning 
to expand to a third site, 
further strengthening its 
enterprise support for local 
businesses in the area. 
 
These spaces are designed 
to meet tenants’ needs 
and support the growth 
of their businesses. NCBC 
accomplishes this by 
gathering feedback during 
breakfast meetings and 
hosting guest speakers who 
provide talks and events. 
These insights and resources 
gained from these activities 
are then reinvested in the 
businesses. All events are 
open to both tenants and 
the general public. 

NCBC provides space for 
multiple
businesses and charities to 
operate as tenants within 
each of its locations. In 
addition, a team of business 
and employment advisors 
offer support to small 

1.2
Client Research

To deliver high quality 
outputs for the client, 
it is important that we 
understand the organisation 
as its core. Understanding 
where they began, who 
is running the business, 
what their core values and 
missions are as a business. 
Once this is accomplished, 
it acts as a baseline to 
deliver optimal outputs for 
the clients representing 
their brand identity. As a 
designer taking time to 
do the research on NCBC 
was necessary to build the 

-	 currently has two sites on Duncarin Gardens 
with the third site to open in the near future. 3 sites, 
cross community in an area of targeted social need

-	 North Belfast has high levels of poverty and 
deprivation, with several Super Output Areas ranked 
among the most deprived in Northern Ireland due 
to factors like low income, unemployment, and poor 
health and education outcomes.

-	 the area also boasts areas of community 
strength, green spaces like Cave Hill, and a vibrant 
history. 

-	 Target audience : New business, Growing 
businesses and Virtual Businesses bridging its 
history and experience to support future startups

-	 Commercial meeting space that can be booked 
and meeting space.

-	 They have launched a four month programme 
of support

-	 It’s been trading for 32 
years

businesses and individuals 
interested in starting their 
own business. NCBC also 
offer commercial property 
and conference room 
rentals, as well as a virtual 
office service for those 
who work from home. This 
service enables sole traders 
to purchase a business 
address and have access 
to reception support. 
 
As a result, NCBC plays a 
vital role in encouraging 
entrepreneurship, creating 
employment opportunities, 
and proving that successful 
businesses can grow and 
thrive in North Belfast!

the brand, the website, or 
social media templates. 
While knowing the 
organisations history we 
are also moving it forward
too as they continue to 
expand in North 
Belfast opening 
three locations. We 
gathered a 
lot of research using 
what was available to
us online and concluded
this about NCBC.
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Tuesday the 30th September we met with Bill and Sarah 
from NCBC at the Belfast campus in Ulster University to 
learn more about the enterprise. Further knowledge of 
NCBC meant we could understand their needs, target 
audience, and goals for the business which we then can 
design a brief tailored to this from our conversation. 

It was valuable to us to discuss NCBC’s intentions for the 
project, understand what they wanted out of us and how 
we would go about creating this. We highlighted areas 
of improvement within NCBC’s online presence and 
generated ideas we thought would refresh this. 

We want to incorporate a pleasing brand identity to an 
audience while also being intentional with our creative 
choices. “It is said that the motivation for all human 
creativity is the desire to communicate.” (Ingledew, 
J. (2011). The core values should be easily identifiable 
through their new branding and online presence.

O
ur m

eeting

Claire is organising an 
intitial meeting with 
NCBC to talk more 
about the project
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1.3
Market Research
Benchmarking and Competitor analysis

We identified NCBC’s unique selling points

-	 Office hire

-	 Units to rent

-	 Virtual services

-	 Advice

We chose to analyse ten business’s online presence this included:

-	 Enterprise Causeway

-	 Mallusk

-	 Brewin

-	 Enterprise NI 

-	 Roe Valley enterprises

-	 North City Business Centre

-	 Banbridge District Enterprise

-	 East Belfast Enterprise

-	 Carrickfergus Enterprise

-	 Ballymena Business Centre 

We were given a pre-existing excel sheet with categories to mark each of the 
organisation’s online presence against.  Karol and Kat took the responsibility of 
analysing each as they felt their strengths were both in understanding websites 
and coding. I had the responsibility of taking the information and putting it into 
our final deck, colour coding it to highlight strengths and weaknesses in each of 
the business’s sites. 

When launching a re-brand, you need to reconsider the competition 
against the area your brand is in. You must consider their USP, what is 
working for them and what they are lacking which we can fulfil in our 
own project. We had to research other enterprises in Northern Ireland 
as they are marketing their services towards a similar audience as 
NCBC. Analysing this meant comparing social strategies in what 
content they were putting out and how they utilised each platform. 
From this we can apply what we have identified as strengths. These 
are the 3 areas we researched 

-	 Similar enterprises

-	 Social media

-	 Online presence

Once we knew what we needed to look for we immediately started 
with discovering who our clients’ competitors were. Claire was able 
to suggest some local enterprises from people she had worked 
with previously and some independent research we found our 
own. Additionally, we had asked NCBC to send us some websites 
that they liked the look off and from that they had sent over similar 
organisations to themselves. 

“Benchmarking is a technique for comparing 
e-government performance, and is normally based 
on a set of indicators.  Such indicators are used to 
calculate some kind of performance index.  The 
performance index can be used to rank different 
governments or government agencies against each 
other. “ (Berntzen, L. and Olsen, M.G., 2009)
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The NCBC website was graded at 34%. Each of the other websites 
managed to score higher Brewin Dolphin website scoring the 
highest at 71% and Ballymena Business Centre website scoring 
second at 66%. The Brewin, which scored 71% in the benchmarking. 
should be the minimum experience we provide for our users. This 
site has HD images, Videos, is fully responsive, has a quick load 
time of 1.3s and is very easy to navigate. Ballymena Business 
Centre included some extra features within their online space 
such as an appealing landing page and fully responsive design 
helped their website gain a respectable number of points. 

From this research, we know we need to have the bare minimum 
of: 

- Engaging content (360 site tour) 

- HD images 

- Videos 

- Easy navigation 

- Fully dynamic (responsive) 

- A clear and quickly identifiable of Target audience 

- A clear and quickly Identifiable Chief Aim 

- Links to social media 

- A quick way for users to get back to the top of the page without 
scrolling (such as an arrow)
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Summary
Overall, from this task we had a clear understanding 
of where NCBC was in terms of the areas identified 
against the criteria. This was great as we could then 
focus in on the areas that we could support them in 
achieving. If we were to do this task again it may be 
ideal to look into organisations outside of Northern 
Ireland to benchmark as they have different results 
which could identify strengths in which we have not 
previously recorded.
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Brief Creation
2.12.1

After our first meeting with NCBC it was time to begin 
creating the brief. This was an important document 
as it demonstrates our research and it’s how we 
communicate to the partner our intentions for the final 
productions. We began this by creating a google doc 
which we could upload our write ups for reach of the 
sections which could then be peer reviewed by each 
other before putting it into the final document.

The brief consisted of

- Contents page

- Community partner

- The project

- Objectives

- Target Audience

- Deliverables

- Benchmarking

- Budget

- Timescale

- Team members

Amy 

-	 The project

-	 Tone, message and 	
style

-	 timescale

Karol

-	 Objectives

-	 Deliverables

-	 Target audience

-	 Budget

Kat

-	 Community partner

-	 Benchmarking

-	 Team Members

After our first week of designing 
the brief we had our first team 
meeting with Claire and Darren. 
Unfortunately, this first week 
highlighted a few issues in 
which we had to take quickly 
correct to stay on track with 
the project plan. Our use of 
basecamp was limited as we 
had been using a different 
platform to contact each other 
which proved inaffective as 
we could not organise or keep 
on top of messages / files 
uploaded. As a result of this, 
our group effort as a team was 
limited as we had not taken the 
time outside of class to organise 
our responsibilities in person 
therefore our work was not up 
to the expected standard. 

Here you can 
see Kat shared 
the link for our 
Google doc and 
benchmarking 
doc which we 
uploaded each 
section to as it 
was completed.

Once this meeting was done we 
stayed behind to discuss and 
delgate each section. Also we 
intended to utilise Basecamp 
to communicate going forward 
as everything was organised 
and could be seen by Claire 
and Darren to help us if there 
were any issues.

Once  the  layout was 
established, we then divided 
the sections as seen above and 
got to work uploading each of 
our sections.
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Here you can see 
Claire and Darren 
giving the sign off for 
our brief

I then sent the brief 
on to Bill and Sarah

Bill replied with some 
feedback on our brief

Here you can see 
Claire clearing up a 
misunderstanding 
between the brief and 
final designs
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3.13.1

Now that the brief had been signed off it was time to 
begin the creative process of deisigng a brand new 
logo for North City Business Centre. Before beginning 
this process I did a tour of North Belfast to take photos 
and gather inspiration that I can use for my designs. 
This was such a fun activity to do as it generated so 
many more ideas that I felt would fit the brief. NCBC 
wanted to be represented and easily identifed as a 
part of North Belfast whcih was important to keep in 
mind when designing. 

A few examples can be seen to the side of my favourite 
photos with elements that stood out the most to me.

- paralell lines
- gates
- structure
- historic architecture
- greens
- blues

Belfast Waterworks

Crumlin Road 
Gaol

Belfast Castle
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Sketches and first thoughtsSketches and first thoughts
3.23.2

Before beginning the design process on Illustrator I decided to 
do some sketches to generate some ideas and visualise how 
they may look. I initially began playing about with the letters 
NCBC experimenting with what shapes or designs could be 
made from layering them on top of each other. 

Along with this I attempted doing a drawing of Cavehill and 
other landmarks in North Belfast I had visited previously into 
letters hwoever, I realised that an animated design did not fit 
the professional theme we intended to reach in our brief.  

Also, I attempted to design a logo with gates. I wanted to do 
this because with previous knowledge of NCBC, what always 
stood out to me about their location was their gates. As soon as 
I found out we were working with them it was what I envisioned 
immediately. A mix of using my photos of North Belfast and 
my inspiration directly from NCBC I had to try a design that 
incoporated lines or gates etc.

This was my inital ideas page sketching 
out on paper before moving onto Illustrator
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The LogoThe Logo
3.33.3
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During a meeting with Claire 
and Darren we were presenting 
our designs. In a previous week 
Darren had asked me to develop 
more on my gate idea. I tried a lot 
of variations during this design 
process changing straight lines 
to curves, adding more detail 
that tied into the building. 
Eventually, I had developed this 
to have two gates with bricks 
standing on either side and 
a symbol that could be found 
on the gates of NCBC. I liked 
this design; however, I knew 
there was too much going on 
and it could not be a final logo. 
Darren also explained this and 
decided to ask everyone in the 
class to remove something 
from the design. At first, I didn’t 
understand this task as it was 
removing effort and work, I had 
put into the design but going 

forward I had a clear picture 
of how I wanted the design to 
look. You can over do a design 
that the brand gets lost in it 
and we as a designer have 
then not fulfilled the brief which 
we wanted the logo to be easily 
recognised as part of NCBC. 
After this task we were left 
with just one gate. With some 
discussion we pieced together 
how this simpler design did a lot 
more for the NCBC as a brand 
than the original. I wanted to 
explore through visuals a way 
to represent what NCBC stood 
for which is proving space 
to grow businesses and the 
economy in North Belfast. The 
slant of the gate mimicked 
a graph with increasing 
numbers representing the 
growth businesses can explore 
through utilising NCBC’s units. 

“Less is more had simple 
meaning. First mentioned 
in Robert Borwning’s poem 
“Andrea del Srato” (1855), 
it suggests that everything 
simple is better and more 
beautifyl than the complex and 
tangled.” (Bokhua, G., 2022). 
The gate is open with North City 
Business Centre beside it to 
illustrate the idea that NCBC is 
the gateway for businesses to 
expand and provide support to 
entrepreneurs and businesses.
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Original Logo New Logo
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After some refinement on the gates logo this was the final design 
that I would be using in my pitch with NCBC. We decided to stick 
with the blue colours as we felt it was the best match for NCBC 
as a business. The light blue had the friendly and welcoming 
approach we intended and the navy also convey a professional 
tone to the design.
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I tried experimenting with layering NCBC to create different shapes 
and changing the colours to create a bit of dimension between 
the layers. This was my first idea which was good to experiment 
with but none of them stood out as a logo representing NCBC 
how we intended to from our brief.

In one of our weekly 
meetings Darren had 
asked me to develop 
this idea a little more as 
he did like the cut outs 
within the letters. This 
led into my next design
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Overall, out of all the unused logos this was my favourite as I 
loved changing up the colours within the letters making it 
more interesting to look at. It was fun to to design however, 
the typography and bold colours did not represent NCBC as a 
business therefore is not the final logo
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The Colours

When considering a colour 
palette to be used in my 
logo I had to refer to our brief 
specifically the tone, style and 
message. A few key points to 
highlight from this include

-	 The tone will be friendly, 
inviting, and professional

-	 To reflect the support and 
confidence in NCBC

-	 The style will be 
approachable and community 
focused

-	 This will be achieved 
through vibrant and exciting 
colours

-	 The message is to convey 
a positive change that NCBC 
brings to North Belfast

I designed each of my logos with 
this kept in mind. My first choice 
in colour was navy as I needed 
something to break up the 
bright colours and help them 
stand out. Black was another 
option I felt could have been 
used however, it did not convey 
a welcoming tone. The colour 
navy symbolises authority and 

stability conveying a sense 
of wisdom. This is reflective 
NCBC as a business as they 
help entrepreneurs grow their 
business. Light blue represents 
calmness, reliability and trust. 
Each of these are important 
traits that should represent 
NCBC morals and mission 
to improve North Belfast’s 
economy through local 
businesses.

As alternative colours I 
experimented with pink and 
yellow incorporating it into the 
designs. “the more colourful 
the logo, the more it is
perceived as being friendly, 
feminine bold, modern, unique 
and memorable. “ (Nasseraldin, 
A., Westland, S. and Marsden, 
J., 2019) I felt these colours 
achieved the friendly and 
inviting approach we were 
aiming for. Also, NCBC is home 
to a lot of different business’s, 
there is no two the same to 
avoid competition therefore, 
the bright colours appeared as 
welcoming organisation. “We 
observe the designed form 
from the outside as object or 
from within an envirronment.” 
(Bokhua, G., 2022.)

4.2
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Primary Colour

Hex: #2b296e
R: 43 G: 44 B: 109
C: 100 M: 96 Y: 23 K: 9

Primary Colour

Hex: #97d5eb
R: 151 G: 213 B: 235
C: 44 M: 0 Y: 7 K: 0
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Primary Colour

Hex: #dfbcd2
R: 223 G: 188 B: 210
C: 13 M: 32 Y: 6 K: 0

Primary Colour

Hex: #fff18d
R: 254 G: 240 B: 140
C: 3 M: 1 Y: 56 K: 0
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Now that we had each chosen our final 
logo it was time to make the final pitch 
to propose to North City Business Centre. 
We worked together to choose a design 
to present each of our logos and creaive 
decisions behind them.

Here you can see our team having a productive 
conversation organising our final pitch
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Our pitch is finalised and booked in!
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The Production
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The Mock ups
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The Pitch Deck
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The Pitch
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On the day of our pitch, after 
much difficulty getting it 
printed out, we eventually 
had our pitch deck printed 
on A3. We each made our 
way to the Belfast campus to 
meet Claire. I felt confident 
in our work that NCBC would 
be pleasantly surprised with 
each of our logos. We met 
Claire in the reception of the 
BC building and she took us 
to a room she had booked out 
in advance for the pitch. To 
prepare, we checked the order 
of our printed versions making 
sure they matched our digital 
version to ensure a seamless 
presentation. I ran through 
my own notes memorising 
the points I wanted to ensure 
I made throughout my pitch. 
We faced a challenge on the 
day as Kat’s laptop would not 
connect to the screen. This 
was inconvenient but a minor 
issue as we did have our 
printed versions however, the 
colour of designs appeared 
slightly differently to the digital 
and without a digital version 
we felt we would appear as 
unprofessional.  As previously 
mentioned there had been an 
issue with printing out work 
therefore some pages were 
A3 and some were in A4. After 
a few attempts the board 
finally started working to 
display our presentation. We 

We were greeted by Sarah 
who we initially had at our first 
meeting with and Chris who is 
the developmental manager 
for NCBC. Paul was unable to be 
at the pitch however, he was in 
contact with Sarah throughout 
to ensure he was up to date 
with decision making. Each 
of us delivered our pitches 
discussing concepts and the 
decisions which were made 
behind the designs. The client 
was overwhelmingly positive 
they appreciated the time 
and detail each of us had 
gone to deliver our designs. 
There was much discussion 
between them as to which 
they liked the most, and what 
represented NCBC best. In 
response to my concept, they 
loved the backstory as to 
why I chose my gates design 
and how it represented NCBC 
as the ‘gateway to success’. 
However, Paul explained that 
he loved the story, but he didn’t 
feel that it came across in the 
design unless it was explained. 
Sarah seemed keen on my 
design but also expressed that 
she is unsure if it appeared 
as a more comfortable 
transition from their original 
logo compared to the others. 
There were elements of each 
design which they liked. It 
eventually was between 
Kat and I’s design. However, 

after much discussion they 
decided to choose my design. 
Unfortunately, as Paul was 
unavailable the designs had 
been sent to him and he 
ultimately decided to go for 
Kat’s design of Cavehill. He 
had asked to see Kat’s logo 
in a blue colour instead of 
the original red which he then 
decided was the logo that 
represented NCBC the best 
going forward. We had a quick 
discussion of the plan going 
forward and what was needed 
for the updated pitch deck.

The Pitch
8.1

Here is our final notes from the pitch as claire congratulates us 
and we move into finalising the revised pitch
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Changes and 
Revisions

After the pitch there were details that needed refined to the logo and 
brand. This was Kat’s concept therefore she took the responsibility of 
organising this. This included

-	 Defining the colour palette to include blue, red and green to 
represent each of the business’s hubs

-	 Additional mock ups upon request of NCBC 

After this was completed the final brief could be sent to NCBC to 
finalise all decisions as we go into production to design their new 
brand identity. . I will show the final brief over the next few pages.

8.2
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Delegating Tasks
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Now that the revised pitch had 
been delivered to NCBC this 
meant we could move into the 
final phases of the project. At 
the beginning in our brief, we 
designed a set of deliverable 
we would produce by the end 
of the 12 weeks. This included

Branding

A Bespoke Logo that captures 
NCBC’s values and message 
of being a supportive place 
for smaller businesses in North 
Belfast. Typeface that reflects 
how NCBC is adaptable and in-
clusive of all ages. (legible to a 
wide age range, and those with 
visual impairments) Improve 
the Brand Colour scheme to 
reflect on the area of north 
Belfast, the type of work NCBC 
do and the type of audience 
they’re looking to attract.

Website

A reinvigorated new website 
design which will be more en-
gaging, interactive and aes-
thetically pleasing to a wider 
range of audiences. A dynamic 
design that will be fully respon-
sive across all screen sizes.

Social Media 

Short-form-videos captured 
on an iPhone for time effective 
social media reels on Insta-
gram and Facebook.

Links to website on all social 
media platforms Set up of 
meta suite so NCBC can 
schedule posts for the week 
ahead and manage all their 
comments, direct messages 
and social media invites from 
one place across Facebook 
and Instagram. High quality 
Images of NCBC facilities for 
their social media to advertise 
rooms available. Custom 
Templates to use for event 
days and other information 
NCBC want to showcase. 
With instructions on how to 
edit them and upload across 
different platforms. Instruction 
of how to stay engaged and 
relevant on social media. Such 
as replying to comments, peak 
times to post based on follower 
online activity and how to find 
these times (e.g. most followers 
online between 3pm-5pm).

To achieve each of these 
deliverables we had a meeting 
with Darren in class and created 
a list of all the tasks needing 
completed. Using this list, we 
were able to delegate tasks 
among us that could be ticked 
off as we went along. A colour 
key was used

Green – complete

Orange – work in progress

Red – unsure of progress

Purple – unable to complete

This was an effective way of 
keeping organised as we were 
all now working on individual 
tasks therefore this led to 
slightly less communication 
during this week. Karol and Kat 
decided to take on building the 
website between themselves. 
To get content for the site 
they travelled to NCBC to 
capture photos and videos. 
Unfortunately, I was unable 
to attend this however, they 
both utilised the opportunity to 
capture plenty of photos and 
videos. They were able to upload 
this to Basecamp and explained 
that they had limited access to 
some areas of the property as 
some people didn’t want to be 
on camera. This was also taken 
place during Christmas which 
meant they had to work around 
Christmas decorations around 
the building further limiting the 
angles and space they could 
capture.

9.1
Delegating Tasks
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I had less tasks on my lists as 
Kat and Karol split the work 
of the website and mock ups 
between themselves therefore I 
took responsibility for the brand 
guidelines and animation. 
Karol also took on responsibility 
for the social media templates 
after Kat pointed out that this 
had not been claimed.
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Brand Guidelines
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Brand Guidelines

Brand guidelines are rule books for the brand. 
It clearly demonstrates how to use the brand 
correctly and prevents any changes being made 
to the brand to ensure continuity across anything 
representing NCBC. This includes the logo, colours 
and typography.  One of my assigned tasks was 
to create the North City Business Centre brand 
guidelines.

I created a checklist of sections that must be included in the 
brand guidelines with some guidance from Claire and Darren.
 
This included

-	 About the brand

-	 Primary logo blue

-	 Primary logo red

-	 Primary logo green

-	 Primary logo monochrome

-	 Don’t change the logo

-	 Colour palette

-	 Typography

-	 Mock ups

I will show the final brand guidelines over the next few pages.
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Animation 
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Animation

The responsibility to design 
an animation for NCBC was 
given to me. The task involved 
animating the logo which I 
did this using After Effects 
and Illustrator. I was happy to 
do this as we organised our 
tasks based on each of our 
strengths and skills. I had an 
initial idea which did not go to 
plan however, I had a solution 
which turned out better than I 
expected.

Firstly, I began working on an 
idea which involved just using 
the outline of the Cavehill 
moving along the screen. North 
City Business Centre would 
appear below it as the line 
completed the final shape of 
Cavehill. To do this I needed 
the illustrator file as you can 
import an ai. File directly into 
aftereffects however, Kat had 
designed the final logo in 
Photoshop. As a result of this, 

I attempted multiple times to 
redraw the logo using the pen 
tool in Illustrator and After effects 
but, it simply did not match up 
to the original logo. It was close 
but I had just completed the 
brand guidelines explaining 
consistency and not changing 
the logo therefore I was not 
happy with the result.
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As you can see from the  
examples on the previous 
pages the attempts in 
Illustrator and After Effects as 
seen to the left were close but 
not  completly correct. The 
pen tool would curve slightly 
differently and create points or 
curve in areas I did not want. 
This was a frustrating task as 
it became very tedious and 
repetitive trying to do line it up 
but it was not possible. We also 
tried to open up the original 
photoshop file to see the points 
the pen tool had been used 
to create the original design. 
There was an issue with the file 
as it did not give me the option 
to rehighlight the pen tool. 

As a result of this inital attempt 
to create an animation I started 
fresh with a brand new idea. I 
wanted to incorporate all three 
colours chosen to represent the 
three hubs in NCBC. At first I was 
not too sure of how to go about 
this as I thought it may have 
been to busy or distracting as a 
viewer balancing three colours 
in the screen. However, I had 
an idea to slice the logo into 
sections and the easiest way 
for me to do that was in four. I 
wanted to have these pieces 
move together like a puzzle 
piece and realised each piece 
of the puzzle would be a different 
colour as they come together 
to complete the puzzle. 
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To do this I opened the 
photoshop file for the three 
different logos

-	 Blue

-	 Red

-	 Green

The animation was going to 
be divided into four. I used the 
crop tool to select the section 
I wanted for each colour. Blue 
being the main colour for NCBC 
meant I wanted two areas to be 
blue, one green and one red. 

This would then fade into the 
primary logo all together. I was 
able to do this using the position 
and opacity tool to blend each 
image together. Lastly, I just 
needed to adjust some of 
the key frames to slow down 
and speed up movements as 
the blue areas appeared first 
followed by the green and red 
section of Cavehill. Also, I added 
a ‘swooshing’ sound effect to 
complete it. After the frustrating 
initial attempt for designing a 
logo I was very happy with how 
this came together.

The Completed Jigsaw
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36 Hours

2 Hours 30 Min

55 Hours

24 Hours 30 Min

40 Hours

6 Hours

12 Hours 30 Min

In the beginning of the project, I 
was excited at the idea of doing 
a lot more practical work each 
week for a business. It was a 
great opportunity to work as 
a team learning each of our 
strengths and weaknesses 
but still coming together to 
produce a piece of work, we are 
proud off. My placement last 
year was primarily video and 
editing therefore I was excited 
to apply what I had learned over 
the year along with revisiting 
skills such as motion graphics 
and graphic design from the 
beginning of our course. 

Working alongside a client was 
great experience in how the 
industry is especially having 
weekly meetings and pitches. A 
skill I was hesitant for was public 
speaking and confidently 
pitching my work to the client 
however, I really enjoyed the 
presentation as I had done a lot 
of work in preparation which in 
turn the client made sure to let 
us all know their appreciation 
for the work that had gone in to 
deliver the pitch. 

Getting to work alongside 
Kat and Karol was a good 
dynamic too but of course 
with any group project there 
were some challenges. We had 
very good use of Basecamp 
however sometimes with there 
being so much information 
uploaded some would get 
lost in it therefore this led to 
some miscommunication. 
We all lived a far distance 
apart and had different work 
schedules therefore we relied 
on Basecamp to communicate. 
If we were to do this again 
something I would do different 
is to try organising an extra day 
for each of us to meet up and 
work in person together. Aside 
from this I was happy with 
my group as at some point 
during the project there was 
an opportunity to use our skills. 
Along with this it was good to 
learn from each other where we 
felt less confident and further 
develop these skills.

This project provided amazing 
work experience and improved 
my portfolio. My 

understanding of the industry 
and working alongside a client 
has immensely improved. 
Finally, I am very thankful for 
the support and guidance 
that both Claire and Darren 
provided throughout the weeks 
making sure we produced an 
impressive piece of design work 
fulfilling our brief for the client.

Project Reflection

Class Time

Client Meetings

Design Work

Editing

Production Log

Research

Team Meetings

Project Time

Total time spent on module: 176 Hours
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